
  

 

79   

REFERENCE 
 

Assael, H. (1998). Consumer behavior and marketing action. Ohio: South-Western 
College Publishing. 

 
Baek, T.H., Kim, J., & Yu, J.H. (2010). The differential roles of brand credibility 

and brand prestige in consumer brand choice. Psychology & Marketing, 
27(7), 662-678. 

 
Bagozzi, R.P., & Yi, Y. (1988). On the evaluation of structural equation models. 

Journal 
 
Bagozzi, R.P., and Bergami, M. (2000). “Cultural and Situational Contingencies 

and the Theory of Reasoned Action: Application to Fast Food Restaurant 
Consumption”, Journal of Consumer Psychology, 9(2), 97-106. 

 
Bahadoran, Z., Mirmiran, P., & Azizi, F. (2015). Fast Food Pattern and 

Cardiometabolic Disorders: A Review of Current Studies. Health Promotion 
Perspectives, 5(4), 231-240. doi:10.15171/hpp.2015.028 

 
Baker, D.A., Crompton, J.L., 2000. Quality, satisfaction, and behavioral intention. 

Annals of Tourism Research 27 (3), 785–804. 
 
Baru Dilaunching, Mal di Surabaya ini Diklaim Sebagai Mal Terbesar di Indonesia 

- Surya. (2017). Surya. Retrieved 25 April 2019, from 
http://surabaya.tribunnews.com/2017/02/22/baru-dilaunching-mal-di-
surabaya-ini-diklaim-sebagai-mal-terbesar-di-indonesia 

 
Bloemer, J.M.M. & Lemmink, J.G.A.M. 1992. The importance of customer 

satisfaction in explaining brand and dealer loyalty. Journal of Marketing 
Management, 8(4): 351-364. 

 
Brakus, J., Schmitt, B. & Zarantonello, L. 2009. Brand experience: What is it? How 

is it measured? Does it affect loyalty? Journal of Marketing, 73:52–68. 
 
Brissette, C. (2019). This is your body on fast food. [online] The Washington Post. 

Available at: https://www.washingtonpost.com/lifestyle/wellness/sneaking-
a-little-junk-food-doesnt-mean-all-is-lost/2018/02/26/828b75fa-1b36-11e8-
9de1-147dd2df3829_story.html?noredirect=on&utm_term=.6644f1cdac1c 
[Accessed 11 Apr. 2019]. 

 
Cakmak, I. (2016). The role of brand awareness on brand image, perceived quality 

and effect on risk in create brand trust. Global Journal on Humanities and 
Social Sciences, 4, 177-186 

 
Campbell, C. (1987), The Romantic Ethic and the Spirit of Modern Consumerism, 

Blackwell, Oxford. 



  

 

80   

Chaudhuri, A., & Holbrook, M.B. (2001). The chain of effects from brand trust and 
brand affect to brand performance: The role of brand loyalty. Journal of 
Marketing, 65(2), 81-93. 

 
Clark, M.A., Wood, R.C., 1999. Consumer loyalty in the restaurant industry: a 

preliminary exploration of the issues. British Food Journal 101 (4), 317–326. 
 
Cowart, K. O., Fox, G. L., & Wilson, A. E. (2008). A structural look at consumer 

innovativeness and self-congruences in new product purchases. Psychology 
& Marketing, 25(12), 1111-30. http://dx.doi.org/10.1002/mar.20256 

 
D. L. Mothersbaugh, “Consumer Behavior: Building Marketing Strategy. (Eleventh 

edition) D.I. Hawkins, D.L. Mothersbaugh, New York, NY: McGraw-Hill 
Irwin, 2010. Source Readings for an Introduction to Consumer Behavior - 
Online, S. Silver (available as a packet from Maple Press,” Search, 2010. 

 
Definition of FAST-FOOD. (2019). Merriam-webster.com. Retrieved 11 April 

2019, from https://www.merriam-webster.com/dictionary/fast-food 
 
Definition of FOOD. (2019). Merriam-webster.com. Retrieved 11 April 2019, from 

https://www.merriam-webster.com/dictionary/food 
 
Faruk Anıl Konuk , The impact of retailer innovativeness and food healthiness on 

store prestige, store trust and store loyalty. Frin (2018), 
doi:10.1016/j.foodres.2018.09.003 

 
Fast Food in the Media: The Rise of the Health-Conscious Consumer - Commetric. 

(2019). Commetric. Retrieved 11 April 2019, from 
https://commetric.com/2019/01/04/fast-food-in-the-media-the-rise-of-the-
health-conscious-consumer/ 

 
Going Paleo: What Prehistoric Man Actually Ate. (2019). HISTORY. Retrieved 11 

April 2019, from https://www.history.com/news/going-paleo-what-
prehistoric-man-actually-ate 

 
Guenzi, P., Johnson, M.D. & Castaldo, S. 2009. A comprehensive model of 

customer trust in two retail stores. Journal of Consumer Research, 20(3): 290-
316. 

 
Hair Jr., J. F. et al. (1998). Multivariate Data Analysis with Readings. Englewood 

Cliffs, NJ: Prentice-Hall. 
 
Hausman, A., Siekpe, J., 2009. The effect of web interface features on consumer 

online purchase intentions. Journal of Business Research 62 (1), 5–13. 
 
Haywood, K., 1989. Managing word of mouth communications. Journal of 
 
 



  

 

81   

Henard, D. H. and Dacin, P.A. (2010), “Reputation for product innovation: its 
impact on consumers”, Journal of Product Innovation Management, Vol. 27, 
No. 3, pp. 321-335. 

 
Hwang, J., & Hyun, S. (2012). The antecedents and consequences of brand prestige 

in luxury restaurants. Asia Pacific Journal of Tourism Research, 17(6), 656–
683.doi:10.1080/10941665.2011.640697 

 
J, B. (2019). Determinants of healthy eating: motivation, abilities and 

environmental opportunities. - PubMed - NCBI . Ncbi.nlm.nih.gov. Retrieved 
11 April 2019, from https://www.ncbi.nlm.nih.gov/pubmed/18826991 

 
Jang, S., Namkung, Y., 2009. Perceived quality, emotions, and behavioral 

intentions: application of an extended Mehrabian–Russell model to 
restaurants. Journal of Business Research 62 (4), 451–460. 

 
Kabadayi, E. T. & Alan, A. K. (2012). Brand trust and brand affect: their strategic 

importance on brand loyalty. Journal of Global Strategic Management, 11, 
80-88. 

 
Kuncoro, Mudrajad.2009. Metode Riset Untuk Bisnis & Ekonomi. Penerbit 

Erlangga. Jakarta.  
 
Kunz W., Schmitt B. & Meyer A. (2010). How Does Perceived Firm 

Innovativeness Affect the Consumer? Journal of Business Research, 64, 816-
822. 

 
L. C. Harris and M. M. H. Goode, “The four levels of loyalty and the pivotal role 

of trust: a study of online service dynamics,” Journal of Retailing, vol. 80, no. 
2, pp. 139-158, 2004. 

 
Likert, R. (1932). A technique for measurement of attitudes. Archives of 

Psychology, 140, 5-55. 
 
Lin C. Y., Marshall D. & Dawson J. (2009). Consumer Attitudes towards a 

European Retailer’s Private Brand Food Products: An Integrated Model of 
Taiwanese Consumers. Journal of Marketing Management, 25, 875-891. 

 
Mattila, A.S., 2001. Emotional bonding and restaurant loyalty. The Cornell Hotel 

and Restaurant Administration Quarterly 42 (6), 73–79. 
 
Michaelidou, N., Siamagka, N.T. and Christodoulides, G. (2011), “Usage, barriers 

and measurement of social media marketing: an exploratory investigation of 
small and medium B2B brands”, Industrial Marketing Management, Vol. 40 
No. 7, pp. 1153-1159. 

 
 
 



  

 

82   

Mona A. Clark, Roy C. Wood, (1999) "Consumer loyalty in the restaurant industry: 
A preliminary exploration of the issues", British Food Journal, Vol. 101 Issue: 
4, pp.317-327, https://doi.org/10.1108/00070709910272196 

 
Moorman, C., Zaltman, G., & Deshpande, R. (1992). Relationships between 

providers and users of market research: The dynamics of trust within and 
between organizations. Journal of Marketing Research, 29(3), 314-328. 

 
Oliver, R.L. (1997), Satisfaction: A Behavioral Perspective on the Consumer, New 

York: The MacGraw-Hill Companies. 
 
Pappu, R. and Quester, P. (2013), “Brand innovativeness effects on quality, 

satisfaction and loyalty,” in Campbell, Colin and Ma, and Junzhao (Jonathan) 
(Ed.), 16th Biennial World Marketing Congress, World Marketing Congress, 
Melbourne, pp.786-86. 

 
Sekaran, Uma (2003), Research Methods For Business: A Skill Building Aproach, 

New York-USA: John Wiley and Sons, Inc  
 
Spreng, RA., S.B. MacKenzie and RW. 01shavsky (1996), "A Reexamination of 

the Determinants of Consumer Satisfaction," Journal ofMarketing, 60 (July), 
15-32. 

 
Steenkamp, J.-B. E. M., Batra, R., and Alden, D. L. (2003), “How perceived brand 

globalness creates brand value”, Journal of International Business Studies, 
Vol. 34 No. 1, pp. 53-65. 

 
Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung : 

Alfabeta, CV. 
 
Sulek, J.M., Hensley, R.L., 2004. The relative importance of food, atmosphere, and 

fairness of wait. Cornell Hotel and Restaurant Administration Quarterly 45 
(3), 235–247. 

 
Susskind, A.M., Chan, E.K., 2000. How restaurant features affect check averages. 

Cornell hotel and Restaurant Administration Quarterly 41 (6), 56–63. 
 
Tabachnick, B. G., & Fidell, L. S. (1996). Using Multivariate Statistics (3rd ed.). 

New York: Harper Collins. 
 
Vigneron, F., & Johnson, L.W. (1999). A review of and a conceptual framework of 

prestige. Academy of Marketing Science Review, 1. 
 
Vigneron, F., & Johnson, L. W. (2004). Measuring perceptions of brand luxury. 

Journal of Brand Management, 11, 484-506. 
 
 
 



  

 

83   

Zeng, S. (2019). The Evolution of Diet | IMMpress 
Magazine. Immpressmagazine.com. Retrieved 11 April 2019, from 
http://www.immpressmagazine.com/the-evolution-of-diet/ 

 
Zion Market Research. (2019). Fast Food Market Augmenting Highly To Reach 

USD 690.80 Billion In 2022. [online] Available at: 
https://www.zionmarketresearch.com/news/fast-food-market [Accessed 11 
Apr. 2019] 


