
 80 

DAFTAR PUSTAKA 

 

Alam, S. M. S., & Islam, K. M. Z. (2021). Examining the role of environmental 
corporate social responsibility in building green corporate image and green 
competitive advantage. International Journal of Corporate Social 
Responsibility, 6(8), 1-16. 

 
Alamsyah, D. P., Othaman, N. A., dan Mohammed, H. A. A. (2020). The awareness 

of environmentally friend products: the impact of green advertising and green 
brand image. Management Science Letters, 10(2020), 1961-1968 

 
Ali, F., & Sohail, M. (2018). Effects of corporate social responsibility on consumer 

purchase intention. Pakistan Journal of Humanities and Social Sciences, 6(4), 
477–491. https://doi.org/10.52131/pjhss.2018.0604.0059 

 
Agustini, M. Y. D. H. (2021). Green marketing: the context of Indonesia and 

Philippines. Beau Bassin: LAP LAMBERT Academic Publishing.   
 
Ahn, J., Wong, M. L., & Kwon, J. (2020). Different role of hotel CSR activities in 

the formation of customers’ brand loyalty. International Journal of Quality 
and Service Sciences, 12(3), 337–353 

 
Arshad, R., Mahmood, U., Siddiqui, H., & Tahir, A. (2014). An Empirical Study 

about Green Purchase Intentions. Journal of Sociological Research, 5(1), 
290–305.  

 
Aqua. (2019). Aqua Lestari, menguatkan komitmen ganda untuk manfaat 

berkelanjutan. Retrieved from https://aqualestari.aqua.co.id 
 
Aqua. (2018). Membangun solusi inovatif dan komprehensif untuk menjawab 

tantangan sampah plastik. Retrieved from https://bijakberplastik.aqua.co.id 
 
Auliandri, T. A., Thoyib, A., Rohman, F., & Rofiq, A. (2018). Does green 

packaging matter as a business strategy? Exploring ytoung consumers 
consumption in an emerging market. Problems and Perspective in 
Management, 16(2), 376-384. 

 
Bastian, D., Ellitan, L., & Handayani, Y. I. (2021). The impact of green marketing 

mix and brand image on customer purchase intention at adidas Surabaya. 
International Journal of Trend in Research and Development, 8(3). 

 
Bhujbal, D. D., & Shafighi, N. (2022). Green logistic and sustainable electronic 

products packaging; consumers perspective. International Journal of 
Business and Social Science Research, 3(7), 1-9.  

https://aqualestari.aqua.co.id/
https://bijakberplastik.aqua.co.id/


 81 

 
Chen, S. C., & Lin, C. P. (2019). Understanding the effect of social media 

marketing activities: The mediation of social identification, perceived value, 
and satisfaction. Technological Forecasting and Social Change, 140, 22-32. 

 
Chen, L. Halepoto, H., Liu, C., Kumari, N., Yan, X., Du, Q., & Memon, H. 

Relationship analysis among apparel brand image, self-congruity, and 
consumers’ purchase intention. Sustainability, 13, 1-15. 

 
Dam, T-Cuong. (2020). The effect of brand image, brand love on brand 

commitment and positive word of mouth. Journal of Asian Finance, 
Economics and Business, 7(11), 449-457. 

 
Databoks. (2021). Aqua jadi minuman bernilai konsumen tertinggi di Indonesia 

pada 2021. Retrieved from 
https://databoks.katadata.co.id/datapublish/2021/11/11/aqua-jadi-minuman-
bernilai-konsumen-tertinggi-di-indonesia-pada-2021  

 
Databoks. (2023). Merek air mineral paling sering dikonsumsi masyarakat 

Indonesia setahun terakhir (Januari 2023). Retrieved from 
https://databoks.katadata.co.id/datapublish/2023/02/23/aqua-dan-le-
minerale-dua-merek-air-mineral-paling-banyak-dikonsumsi-warga-
indonesia  

 
Ghozali, I. & Hengky, L. (2017). Partial Least Square: Konsep, Metode, dan 

Aplikasi menggunakan program WarpPLS 5.0. Edisi ke-3. Semarang: Badan 
Penerbit Universitas Diponogoro 

 
Govender, J. P., & Govender, T. L. (2016). The influence of green marketing on 

consumer purchase behavior. Environmental Economics, 7(2), 77–85. 
https://doi.org/10.21511/ee.07(2).2016.8 

 
Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and how 

to report the results of PLE-SEM. European Business Review, 3, 2- 24. 
 
Han, H., Yu, J., & Kim, W. (2019). Environmental corporate social responsibility 

and the strategy to boost the airline’s image and customer loyalty intentions. 
Journal of Travel & Tourism Marketing, 1540-7306. 

 
Hariyanto. (2019). Jaga kualitas dan kuantitas air, Danone-AQUA lakukan 

konservasi di sekitar lokasi pabrik AQUA Cianjur. Industry.id. Retrieved 
from https://www.industry.co.id/read/49818/jaga-kualitas-dan-kuantitas-air-
danone-aqua-lakukan-konservasi-di-sekitar-lokasi-pabrik-aqua-cianjur 

 

https://databoks.katadata.co.id/datapublish/2021/11/11/aqua-jadi-minuman-bernilai-konsumen-tertinggi-di-indonesia-pada-2021
https://databoks.katadata.co.id/datapublish/2021/11/11/aqua-jadi-minuman-bernilai-konsumen-tertinggi-di-indonesia-pada-2021
https://databoks.katadata.co.id/datapublish/2023/02/23/aqua-dan-le-minerale-dua-merek-air-mineral-paling-banyak-dikonsumsi-warga-indonesia
https://databoks.katadata.co.id/datapublish/2023/02/23/aqua-dan-le-minerale-dua-merek-air-mineral-paling-banyak-dikonsumsi-warga-indonesia
https://databoks.katadata.co.id/datapublish/2023/02/23/aqua-dan-le-minerale-dua-merek-air-mineral-paling-banyak-dikonsumsi-warga-indonesia
https://doi.org/10.21511/ee.07(2).2016.8
https://www.industry.co.id/read/49818/jaga-kualitas-dan-kuantitas-air-danone-aqua-lakukan-konservasi-di-sekitar-lokasi-pabrik-aqua-cianjur
https://www.industry.co.id/read/49818/jaga-kualitas-dan-kuantitas-air-danone-aqua-lakukan-konservasi-di-sekitar-lokasi-pabrik-aqua-cianjur


 82 

James, F., & Kurian, A. (2021). Sustainable packaging: a study on consumer 
perception on sustainable packaging options in e-commerce industry. Natural 
Volatiles & Essential Oils, 8(5), 10547-10559.  

 
Kala, D., & Chaubey, D. S. (2018). The effect of eWOM communication on brand 

image and purchase intention  towards lifestyle product in India. International 
Journal of Services, Economoics and Management, 9(2), 143 

 
Keller, Kevin L. (2013). Strategic Brand Management ; Building, Measuring, and 

Managing Brand Equity. Fourth Edition Harlow, English : Pearson Education 
 
Kim, W. & Cha, S. (2021). How atrributes of green advertising affect purchase 

intention: moderating role of  consumer innovativeness. Sustainability 13, 
8723.  

 
Kim, J., Choi, D., Cho, E., Okafor, C. E., & Park, B II. (2022). Corporate 

sustainability in the wake of the COVID-19 global pandemic: does CSR 
enhance corporate survival during market crisis. Sustainability, 14. 

 
Kotler, P. & Keller, K. L. (2009). Manajemen Pemasaran Edisi 12. Jakarta: 

Erlangga. 
 
Kotler P. & Keller, K.F. (2012). Marketing Management 14th Global Edition. 

Pearson Prentice Hall. 
 
Kotler, P., & Armstrong, G. (2012). Principles of Marketing. New Jersey: Prentice 

Hall. 
 
Kotler, P., & Keller, K. L. (2016). Marketing management (15e ed.). Harlow: 

Pearson Education, Inc. 
 
Krstić, J., Stanković, M. K., & Cvijović, J. (2021). Green advertising and its impact 

on envirobmentally friendly consumption choices. Industrija, 49(1), 93-110.  
 
Lavuri, R., Jabbour, C. J. C., Grebinecych, O. & Roubaud, D. Green factors 

stimulating the purchase intention of innovative luxury organic beauty 
products: implications for sustainable development. Journal of 
Environmental Management, 301.  

 
Li, S., & Tang, Z. (2010). Understanding green marketing with marketing mix-A 

Case Study on the Body Shop. University of Gavle. 
 
Lisboa, A., Vitorino, L., & Antunes, R. (2022). Gen Zers’ intention to purchase 

products with sustainable packaging: an alternative perspective to the 
attitude-behavior gap. Journal of Marketing Management, 38(1): 1-26. 

 



 83 

Mao, Y. Lai, Y., Luo, Y. Liu, S., Du, Y., Zhou, J., Ma, J. Bonaiuto, F., & Bonaiuto, 
M. (2020). Apple or Huawei: understanding flow, brand image, brand identity, 
brand personality, and purchase intention of smartphone. Sustainability, 12, 
3391.  

 
Martins, J., Costa, C., Oliveira, T., Gonçalves, R., & Branco, F. (2019). How 

smartphone advertising influences consumers’ purchase intention. Journal of 
Business Research, 94,378–387 

 
Majeed, M. U., Aslam, S., Murtaza, S. A., Attila, S., & Molnár, E. (2022). Green 

marketing approaches and their impact on green purchase intentions: 
mediating role of green brand image and consumer beliefs towards the 
environment. Sustainability, 14(18), 11703 

 
Mahmoud, M. A., Tsetse, E. K. K., Tulasi, E. E., & Muddey, D. K. (2022). Green 

packaging, environmental awareness, willingness to pay and consumers’ 
purchase decisions. Sustainability, 14(23). 
https://doi.org/10.3390/su142316091  

 
Mo, Z., Liu, M. T., & Liu, Y. (2018). Effect of functional green advertising on self 

and others. Psychology & Marketing, 35(5), 368-382. 
 
Munaerah, S., Thambiah, S., & Muthaiyah, S. (2018). Environmental corporate 

social responsibility (ECSR) as a predictor of consumer’s green behavior. 
International Journal of Business and Management, 13(11), 241-249. 

 
Munaerah, S., Koay, K. Y., & Thambiah, S. (2021). Factors influencing non-green 

consumers’ purchase intention: a partial test squares structural equation 
modelling (PLS-SEM) approach. Journal of Cleaner Production, 280(1). 

  
Nagar, K. (2015). Modeling the effects of green advertising on brand image: 

investigating the moderating effects of product involvement using structural 
equation. Journal of Global Marketing 28, 152-171. 

 
Nagar,  K.,  &  Rana,  S.  (2015).  Examining  linkages  between brand image and  

purchase intention  of green products:  The moderating role of perceived 
benefits. FIIB Business Review, 4(2), 63-72. 

 
Nafiria Zephaniah Abraham (2022). Pengaruh growth hacking, brand image, dan 

electronic word of mouth terhadap repurchase intentions pada produk beauty 
products (studi adara cosmetics). Masters thesis, Universitas Pelita Harapan.  

 
Nguyen, A. T., Khanh, N. Y., & Thuan, N. H. (2021). Consumer’s purchase 

intention and willingness to pay for eco-friendly packaging in Vietnam. 
Sustainable Packaging, 289-323.  

 

https://doi.org/10.3390/su142316091


 84 

Nurhandayani, A., R. Syarief, & M. Najib. 2019. The Impact of Social Media 
Influencer and Brand Images to Purchase Intention. Jurnal Aplikasi 
Manajemen, 17(4), 650–661.  

 
Pham, T. T., & Chiu, S. K. (2021). The impact of CSR and product innovation on 

brand image and purchase intention. International Journal of Innovation 
Scientific Research and Review, 3(2), 860-867.  

 
Purnama, H. (2019). The effect of green packaging and green advertising on brand 

image and purchase decision of Teh Kotak product. Proceedings of the 16th 
International Symposium on Management (INSYMA 2019) 

 
Ramesh, K., Saha, R., Goswami, S., Sekar, & Dahiya, R., (2018). Consumer’s 

response to CSR activities: mediating role of brand image and brand attitude. 
Corp Soc Resp Env Ma., 1–11. https://doi.org/10.1002/csr.1689 

 
Rashid, N. R. N. A., Khalid, S. A., & Rahman, N. I. A. (2015). Environmental 

corporate social responsibility (ECSR): exploring its influence on customer 
loyalty. Procedia Economics and Finance 31, 705-713.  

 
Reni, L. (2022). Industri air minum kemasan diproyeksi tumbuh 5 persen tahun 

2022. Retreieved from 
https://ekonomi.bisnis.com/read/20220112/257/1488270/industri-air-
minum-kemasan-diproyeksi-tumbuh-5-persen-tahun-2022 

 
Schiffman, L. G. & Wisenblit, J. L. (2015). Consumer Behavior 11th Global 

Edition. England: Pearson Education Limited. 
 
Sekaran, Uma dan Roger Bougie. (2016). Research Method for bussiness: A Skill 

Building Approach 17th Edition. Chichester: Wiley. 
 
Sistem Informasi Pengelolaan Sampah Nasional. (2021). Capaian kinerja 

pengelolaan sampah. Retrieved from https://sipsn.menlhk.go.id/sipsn/ 
 
Sinar, P. S. U. (2017, Juli 11). Lawan AQUA, pasar Le Minerale turun. Retrieved 

from https://nasional.kontan.co.id/news/lawan-aqua-pasar-le-minerale-turun  
 
Singh, G., & Pandey, N. (2018). The determinants of green packaging that influence 

buyers’ willingness to pay a price premium. Australasian Marketing Journal, 
26(3), 221-230. 

 
Shrestha. S. (2018). Analysis of green marketing tools towards consumer purchase 

intention in Kathmandu. Journal of Business and Social Sciences Research, 
1(1), 37-57.  

 

https://doi.org/10.1002/csr.1689
https://ekonomi.bisnis.com/read/20220112/257/1488270/industri-air-minum-kemasan-diproyeksi-tumbuh-5-persen-tahun-2022
https://ekonomi.bisnis.com/read/20220112/257/1488270/industri-air-minum-kemasan-diproyeksi-tumbuh-5-persen-tahun-2022
https://sipsn.menlhk.go.id/sipsn/
https://nasional.kontan.co.id/news/lawan-aqua-pasar-le-minerale-turun


 85 

Sudhalakshmi, K., & Chinnadorai, K. (2014). Green Marketing Mix - A Social 
Responsibility of Manufacturing Companies. Global Journal of Commerce 
and Management Perspective, 3(4), 109-112. 

 
Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung : 

Alfabeta, CV. 
 
Sugiyono. (2019). Metode penelitian kuantitatif. Bandung: ALFABETA.  
 
Top Brand. (2022). Komparasi Brand Index. Retrieved from 

https://www.topbrand-
award.com/komparasi_brand/bandingkan?id_award=1&id_kategori=2&id_s
ubkategori=432 

 
Pan, C., Lei, Y., Wu, J. & Wang, Y. (2021). The influence of green packaging on 

consumers’ green purchase intention in the context of online-to-offline 
commerce. Journal of Systems and Information Technology, 23(2), 133-153. 

 
Trinanda, R., & Saputri, M. E. (2021). Pengaruh green marketing dan packaging 

terhadap brand image dan loyalitas pelanggan pada konsumen Starbucks di 
Kota Bandung. E-Proceeding of Management, 8(5), 6039-6051. 

 
Vu, D.M., Ha, N.T., Ngo, T.V.N., Pham, H.T. & Duong, C.D. (2022). 

Environmental corporate social responsibility initiatives and green purchase 
intention: an application of the extended theory of planned behaviour. Social 
Responsibility Journal, 18(8), 1627-1645. 

 
Wulandari, D. (2018). Efektivitas kampanye digital Le Minerale. Mix.co.id. 

Retrieved from https://mix.co.id/marcomm/brand-communication/digital-
brand-communication/efektivitas-kampanye-digital-le-minerale/ 

 
Yang, X. (2021). Understanding consumers’ purchase intention in social commerce 

through social capital: evidence from SEM and fsQCA. Journal of 
Theoretical and Applied Electronic Commerce Research, 16, 1557-1570.   

Zhao, X, Pan, C, Cai, J, Luo, X, & Wu, J. (2021). Drucubf e-commerce brand 
attachment through green packaging: an empirical investigation. Journal of 
Electronic Commerce Research, 22(3), 179-198.   

https://www.topbrand-award.com/komparasi_brand/bandingkan?id_award=1&id_kategori=2&id_subkategori=432
https://www.topbrand-award.com/komparasi_brand/bandingkan?id_award=1&id_kategori=2&id_subkategori=432
https://www.topbrand-award.com/komparasi_brand/bandingkan?id_award=1&id_kategori=2&id_subkategori=432
https://mix.co.id/marcomm/brand-communication/digital-brand-communication/efektivitas-kampanye-digital-le-minerale/
https://mix.co.id/marcomm/brand-communication/digital-brand-communication/efektivitas-kampanye-digital-le-minerale/

