
90 

 

 

DAFTAR PUSTAKA 
 

 

Aaker, David. (1991) Managing Brand Equity; Capitalizing on the Value of Brand 

Name. Free Press, New York.  

 

Aaker, D.A. (1996), Building Strong Brands, Free Press, New York, NY. 

 

Aaker, A. David, (1997) Manajemen Ekuitas Merek, Alih Bahasa: Aris Ananda, 

Spektrum Mitra Utama, Jakarta.  

 

Aaker, David A. (1989), “Managing Assets and Skills: The Keys to sustainable 

Competitive Advantage,” California Management Review, 31 (Winter), 91-

106. 

 

Arikunto, S. 2006. Metode Penelitian Kualitatif. Jakarta: Bumi Aksara 

 

Armstrong G., and P. Kotler. 2003. Marketing-An Introduction. New Jersey: 

Prentice Hall. 

 

Azwar, Saifuddin. 2007. Metode Penelitian. Pustaka Pelajar: Yogyakarta.  

 

Bachtiar. (2011). Analisa Faktor-Faktor yang Mempengaruhi Kepuasan Mahasiswa 

dalam Memilih Politeknik Sawunggalih Aji Purworejo. Dinamika Sosial 

Ekonomi Vol 7 No. 1.  

 

Bansal P (2005). Evolving sustainably: a longitudinal study of corporate sustainable 

development. Strateg. Manage. J. 26(3): 197-218.  

 

Barnet ML (2007). Stakeholder influence capacity and the variability of financial 

returns to corporate social responsibility. Acad. Manage. Rev., 33(3): 794-

816.  

 

Brucks, M., Zeithaml, V.A. and Naylor, G. (2000), “Price and brand name as 

indicators of quality dimensions for consumer durables”, Journal of Academy 

of Marketing Science, Vol. 28 No. 3, pp. 359-74.  

 

Chen, Y.-S. (2010), “The drivers of green brand equity: green brand image, green 

satisfaction, and green trust”, Journal of Business Ethics, Vol. 93 No. 2, pp. 

307-19.  

 

Chen, Y.-S. & Chang, C.-H. (2012). Enhance green purchase intentions.: The roles 

of green perceived value, green perceived risk, and green trust. Management 

Decision, 50(3), 502-520. 

 

Chen, Y.-S. (2013), “The drivers of green brand equity: green brand image, green 

satisfaction, and green trust”, Journal of Business Ethics, Vol. 93 No. 2, pp. 

307-19.  



 91 

 

 

Chang, H.H. and Chen, S.W. (2008), “The impact of online store environment cues 

on purchase intention: trust and perceived risk as a mediator”, Online 

Information Review, Vol. 32 No. 6, pp. 818-41.  

Chaudhuri, A. (1997), “Consumption emotion and perceived risk: a macro-analytic 

approach”, Journal of Business Research, Vol. 39 No. 1, pp. 81-92. 

  

Chiou, J. S., Droge, C., dan Hanvanich, S. (2002). Does customer knowledge affect 

how loyalty is formed? Journal of Service Research, 5, 2, 113-124. 

 

Eid, M.I. (2011), “Determinants of e-commerce customer satisfaction, trust, and 

loyalty in Saudi Arabia”, Journal of Electronic Commerce Research, Vol. 12 

No. 1, pp. 78-93.  

 

Featherman dan Pavlou, (2002), "Predicting E-Service Adoption: A Perceive Risk 

Facets Perspective", Eight America Conference on Information System  

 

Firdayanti, R. 2012. Persepsi Risiko Melakukan E-Commerce dengan Kepercayaan 

Konsumen dalam Membeli Produk Fashion Online. Journal of Social and 

Industrial Psychology. 1(1), hal:1-7  

 

Garbarino, E. and Johnson, M.S. (1999), “The different roles of satisfaction, trust, 

and commitment in consumer relationships”, Journal of Marketing, Vol. 63 

No. 2, pp. 70-87. 

 

Ganesan, S. (1994), “Determinants of long-term orientation in buyer-seller 

relationships”, Journal of Marketing, Vol. 58 No. 2, pp. 1-19.  

 

Gefen, D. dan Straub, D.W., 2004. Consumer Trust in B2C e-Commerce and the 

Importance of Social Presence: Experiments in e-Products and e-Services, 

Omega: The International Journal of Management Science, 1-18.  

 

Gregg, D.G. and Walczak, S. (2008), “Dressing your online auction business for 

success: an experiment comparing two e-Bay businesses”, MIS Quarterly, 

Vol. 32 No. 3, pp. 653-70.  

 

Harridge-March, S. (2006), “Can the building of trust overcome consumer 

perceived risk online?”, Marketing Intelligence & Planning, Vol. 24 No. 7, 

pp. 746-61.  

 

Handi, Irawan. (2002). 10 Prinsip Kepuasan Pelanggan. Jakarta : Elex Media 

Komputindo. 

 

Horppu, M., Kuivalainen, O., Tarkiainen, A. and Ellonen, H.K. (2008), “Online 

satisfaction, trust and loyalty, and the impact of the offline parent brand”, 

Journal of Product & Brand Management, Vol. 17 No. 6, pp. 403-13.  

 

Istijanto. 2005. Riset Sumber Daya Manusia. Jakarta: PT Gramedia Pustaka Utama.  



 92 

 

 

Johnson, M.S., Sivadas, E. and Garbarino, E. (2008), “Customer satisfaction, 

perceived risk and affective commitment: an investigation of directions of 

influence”, Journal of Services Marketing, Vol. 22 No. 5, pp. 353-62.  

 

Koehn, D. (2003), “The nature of and conditions for online trust”, Journal of 

Business Ethics, Vol. 43 No. 1, pp. 3-19.  

 

Kotler, Philip dan Kevin Lane Keller. 2007. Manajemen Pemasaran. Edisi Kedua 

Belas Jilid 1. Jakarta: Indeks  

 

Kotler, P. (2006). Marketing management. (12th ed.). NY: Prentice Hall.  

 

Kotler, P. & Armstrong, G. (2008). Principles of Marketing (12
th 

ed.). Upper 

Saddle River, NJ: Prentice Hall.  

 

Lee, J., Park, D. H., & Han, I. 2011. The Different Effects Of Online Consumer 

Reviews On Consumers Purchase Intentions Depending On Trust In Online 

Shopping Malls: An Advertising Perspective. Internet Research. 21(2): pp: 

187-206.  

 

Mayer, R.C., Davis, J. H., dan Schoorman, F. D., 1995. An Integratif Model of 

Organizational Trust, Academy of Management Review, 30 (3): 709-734.  

 

McKnight, D.H., Kacmar, C.J. and Choudhury, V. (2004), “Dispositional trust and 

distrust distinctions in predicting high-and low-risk internet expert advice site 

perceptions”, e-Service Journal, Vol. 3 No. 2, pp. 35-58.  

 

McKnight, D., Choudhury, V. and Kacmar, C. (2002), “Developing and validating 

trust measures for e-commerce: an integrative typology”, Information 

Systems Research, Vol. 13 No. 3, pp. 334-59.  

 

Mitchell, V.W. (1999), “Consumer perceived risk: conceptualizations and models”, 

European Journal of Marketing, Vol. 33 No. 1, pp. 163-95. 

 

Mourad, Maha dan Yasser Ahmed. 2012. Perception of Green Brand in an 

Emerging Innovative Market. Emeraldinsight,15:4.  

 

Murphy, P.E. and Enis, B.M. (1986), “Classifying products strategically”, Journal 

of Marketing, Vol. 50 No. 3, pp. 24-42.  

 

Noor. Juliansyah, 2011, Metodologi Penelitian, Prenada Media Group, Jakarta  

 

NQRC, 1995. American Consumer Satisfaction Index Methodology Report. 

http://en.wikipedia.org/wiki/American_Customer_ Satisfaction_Index  

 



 93 

 

Parasuraman, A., Zeithaml, V.A. and Berry, L.L. (1996), “The behavioral 

consequences of service quality”, Journal of Marketing, Vol. 60 No. 2, pp. 

31-46.  

 

Parasuraman, A., Zeithaml, V.A. and Berry, L.L. (1988), “SERVQUAL: a 

multiple-item scale for measuring consumer perceptions of service quality”, 

Journal of Retailing, Vol. 64 No. 1, pp. 12-40.  

Pratama, M. A. (2014) Pengaruh Green Perceived Value, Green Perceived Risk dan 

Green Trust terhadap Green Purchase Intention Lampu Philips LED di 

Surabaya. Jurnal Ilmiah Mahasiswa Universitas Surabaya, 3 (1), 1-20.  

Rahardjo., F. A. 2015. The Roles Of Green Perceived Value, Green Perceived Risk 

Towards Green Purchase Intention Of Inverter Air Conditioner in Surabaya. 

iBuss Management, 3(2): pp: 252-260.  

 

Rizwan, M., Sultan, H., Parveen, S., Nawaz, S., Sattar, S. & Sana, M. (2013) 

Determinants of Online Shopping and Moderating Role of Innovativeness 

and Perceived Risk, Asian Journal of Empirical Research, 3(2), 142-159  

 

Sangadji, E., & Sopiah. (2013). Perilaku Konsumen; Pendekatan Praktis Disertai 

Himpunan Jurnal Penelitian. Yogyakarta: Andi. 

 

 

Sekaran, Uma (2003), Research Methods For Business: A Skill Building Aproach, 

New York-USA: John Wiley and Sons, Inc  

 

Singgih Santoso dan Tjiptono. 2001. Riset Pemasaran Konsep dan Aplikasi  

dengan SPSS. Elex Media Komputindo, Jakarta. 

 

Subana, Sudrajat, 2005, Dasar-Dasar Penelitian Ilmiah, Bandung: Pustaka Setia  

 

Sugiyono. (2016). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung: 

PT Alfabet.  

 

Sweeney, J.C., Soutar, G.N. and Johnson, L.W. (1999), “The role of perceived risk 

in the quality-value relationship: a study in a retail environment”, Journal of 

Retailing, Vol. 75 No. 1, pp. 77-105.  

 

Swinker, M. E. and Hines, J. D. (2006), “Understanding  consumers’  perception  

of  clothing  quality:  A  multidimensional approach”, International Journal 

of Consumer Studies, Vol.30 (2), pp.218-223.  

 

Tjiptono, Fandy dan Gregorius Chandra. 2011. Service Quality & Satisfaction Edisi 

ketiga. Yogyakarta: Andi Offset.  

 

Tjiptono, F. 2008. “Strategi Pemasaran”, Edisi III, Yogyakarta, Andi. 

 



 94 

 

Warrington, T., Abgrab, N. and Caldwell, H. (2000), “Building trust to develop 

competitive advantage in e-business relationships”, Competitiveness Review, 

Vol. 10 No. 2, pp. 160-8.  

 

Wood, J. T. (2010). Interpersonal communication: Everyday encounters (6th ed.). 

Boston, MA: Wadsworth. 

 

Wulansari, C., dan Suprapti, N. W. S. 2015. Efek Mediasi Kepuasan Dalam 

Hubungan Antara Persepsi Risiko Dengan Kepercayaan Produk Kosmetik 

Hijau Merek The Face Shop. E-Journal Universitas Udayana, 4(4): h: 849-

865.   

 

Yamagishi, T. 1998. The Structure of Trust: An Evolutionary Game of Mind and 

Society. Tokyo: Tokyo University Press 

 

Yeh, Y.S. and Li, Y.M. (2009), “Building trust in m-commerce: contributions from 

quality and satisfaction”, Online Information Review, Vol. 33 No. 6, pp. 

1066-86.  

 

Yoon, S.-J. (2002), “The antecedents and consequences of trust in online-purchase 

decisions”, Journal of Interactive Marketing, Vol. 16 No. 2, pp. 47-63.  

 

Yeh, Y.S. and Li, Y.M. (2009), “Building trust in m-commerce: contributions from 

quality and satisfaction”, Online Information Review, Vol. 33 No. 6, pp. 

1066-86.  

 

Zeithaml, V.A. (1988), “Consumer perceptions of price, quality, and value: a 

means-end model and synthesis of evidence”, Journal of Marketing, Vol. 52 

No. 3, pp. 2-22.  

 

http://www.kemenperin.go.id/artikel/18957/Industri-Kosmetik-Nasional-Tumbuh-

20 

https://economy.okezone.com/read/2018/07/20/320/1924969/industri-kosmetik-

tumbuh-7-36-begini-imbasnya-ke-perusahaan  

 

https://ekonomi.bisnis.com/read/20181210/257/868180/industri-kosmetik-bakal-

terus-berkembang-pada-2019-begini-alasannya 

 

https://wolipop.detik.com/makeup-and-skincare/d-3203004/survei-97-wanita-

indonesia-mulai-peduli-dengan-produk-kecantikan-halal 

 

https://lifestyle.kompas.com/read/2012/07/25/13220020/Pilihan.Produk.Kecantika

n.Bergantung.Usia 

 

https://lifestyle.kompas.com/read/2018/07/17/153800920/kosmetik-ramah-

lingkungan-lebih-disukai-  

 

http://www.kemenperin.go.id/artikel/18957/Industri-Kosmetik-Nasional-Tumbuh-20
http://www.kemenperin.go.id/artikel/18957/Industri-Kosmetik-Nasional-Tumbuh-20
https://economy.okezone.com/read/2018/07/20/320/1924969/industri-kosmetik-tumbuh-7-36-begini-imbasnya-ke-perusahaan
https://economy.okezone.com/read/2018/07/20/320/1924969/industri-kosmetik-tumbuh-7-36-begini-imbasnya-ke-perusahaan
https://ekonomi.bisnis.com/read/20181210/257/868180/industri-kosmetik-bakal-terus-berkembang-pada-2019-begini-alasannya
https://ekonomi.bisnis.com/read/20181210/257/868180/industri-kosmetik-bakal-terus-berkembang-pada-2019-begini-alasannya
https://wolipop.detik.com/makeup-and-skincare/d-3203004/survei-97-wanita-indonesia-mulai-peduli-dengan-produk-kecantikan-halal
https://wolipop.detik.com/makeup-and-skincare/d-3203004/survei-97-wanita-indonesia-mulai-peduli-dengan-produk-kecantikan-halal
https://lifestyle.kompas.com/read/2012/07/25/13220020/Pilihan.Produk.Kecantikan.Bergantung.Usia
https://lifestyle.kompas.com/read/2012/07/25/13220020/Pilihan.Produk.Kecantikan.Bergantung.Usia
https://lifestyle.kompas.com/read/2018/07/17/153800920/kosmetik-ramah-lingkungan-lebih-disukai-
https://lifestyle.kompas.com/read/2018/07/17/153800920/kosmetik-ramah-lingkungan-lebih-disukai-


 95 

 

https://economy.okezone.com/read/2018/07/20/320/1924969/industri-kosmetik-

tumbuh-7-36-begini-imbasnya-ke-perusahaan 

 

http://makassar.tribunnews.com/2019/01/07/tribunwiki-sejarah-berdirinya-the-

body-shop-masuk-di-indonesia-dan-lokasi-toko-di-makassar 

 

http://logos.wikia.com/wiki/The_Body_Shop 

 

https://www.thebodyshop.co.id/latestStories/tampil-cantik-dengan-produk-

perawatan-alami-dari-the-body-shop 

 

https://www.timesindonesia.co.id/read/178268/3/20180728/141840/buka-store-

terbesar-the-body-shop-hadirkan-make-up-expert/ 

 

https://gayahidup.republika.co.id/berita/gaya-hidup/trend/16/03/14/o40o7p359-

the-body-shop-terima-penghargaan-dari-kementerian-lhk 

 

http://marketeers.com/menanti-loreal-menjual-the-body-shop/ 

 

https://properti.kompas.com/read/2018/01/19/223000821/the-body-shop-tutup-

toko-di-inggris-bagaimana-dengan-indonesia- 

 

https://megapolitan.kompas.com/read/2012/06/20/23532221/konsep.baru.kecantik

an.ala.the.body.shop 

 

https://edukasi.kompas.com/read/2012/09/24/10544915/~Etalase~Produk%20Bar

u 

 

https://www.fimela.com/lifestyle-relationship/read/3813511/memperingati-hari-

bumi-the-body-shop-kampanye-tolak-sedotan-plastik  

 

http://manado.tribunnews.com/2017/08/27/the-body-shop-100-persen-vegetarian-

produk-bahan-alami-bisa-pakai-tfc-penasaran 

 

https://www.liputan6.com/bisnis/read/3234318/the-body-shop-masih-ekspansi-di-

indonesia 

 

 

https://economy.okezone.com/read/2018/07/20/320/1924969/industri-kosmetik-tumbuh-7-36-begini-imbasnya-ke-perusahaan
https://economy.okezone.com/read/2018/07/20/320/1924969/industri-kosmetik-tumbuh-7-36-begini-imbasnya-ke-perusahaan
http://makassar.tribunnews.com/2019/01/07/tribunwiki-sejarah-berdirinya-the-body-shop-masuk-di-indonesia-dan-lokasi-toko-di-makassar
http://makassar.tribunnews.com/2019/01/07/tribunwiki-sejarah-berdirinya-the-body-shop-masuk-di-indonesia-dan-lokasi-toko-di-makassar
http://logos.wikia.com/wiki/The_Body_Shop
https://www.thebodyshop.co.id/latestStories/tampil-cantik-dengan-produk-perawatan-alami-dari-the-body-shop
https://www.thebodyshop.co.id/latestStories/tampil-cantik-dengan-produk-perawatan-alami-dari-the-body-shop
https://www.timesindonesia.co.id/read/178268/3/20180728/141840/buka-store-terbesar-the-body-shop-hadirkan-make-up-expert/
https://www.timesindonesia.co.id/read/178268/3/20180728/141840/buka-store-terbesar-the-body-shop-hadirkan-make-up-expert/
https://gayahidup.republika.co.id/berita/gaya-hidup/trend/16/03/14/o40o7p359-the-body-shop-terima-penghargaan-dari-kementerian-lhk
https://gayahidup.republika.co.id/berita/gaya-hidup/trend/16/03/14/o40o7p359-the-body-shop-terima-penghargaan-dari-kementerian-lhk
http://marketeers.com/menanti-loreal-menjual-the-body-shop/
https://properti.kompas.com/read/2018/01/19/223000821/the-body-shop-tutup-toko-di-inggris-bagaimana-dengan-indonesia-
https://properti.kompas.com/read/2018/01/19/223000821/the-body-shop-tutup-toko-di-inggris-bagaimana-dengan-indonesia-
https://megapolitan.kompas.com/read/2012/06/20/23532221/konsep.baru.kecantikan.ala.the.body.shop
https://megapolitan.kompas.com/read/2012/06/20/23532221/konsep.baru.kecantikan.ala.the.body.shop
https://edukasi.kompas.com/read/2012/09/24/10544915/~Etalase~Produk%20Baru
https://edukasi.kompas.com/read/2012/09/24/10544915/~Etalase~Produk%20Baru
https://www.fimela.com/lifestyle-relationship/read/3813511/memperingati-hari-bumi-the-body-shop-kampanye-tolak-sedotan-plastik
https://www.fimela.com/lifestyle-relationship/read/3813511/memperingati-hari-bumi-the-body-shop-kampanye-tolak-sedotan-plastik
http://manado.tribunnews.com/2017/08/27/the-body-shop-100-persen-vegetarian-produk-bahan-alami-bisa-pakai-tfc-penasaran
http://manado.tribunnews.com/2017/08/27/the-body-shop-100-persen-vegetarian-produk-bahan-alami-bisa-pakai-tfc-penasaran
https://www.liputan6.com/bisnis/read/3234318/the-body-shop-masih-ekspansi-di-indonesia
https://www.liputan6.com/bisnis/read/3234318/the-body-shop-masih-ekspansi-di-indonesia

