DAFTAR PUSTAKA

Assael, H. (1998). Consumer Behaviour and Marketing Action, International
Thompson Publishing. New York.

Baker, J. (1986). The role of the environment in marketing services: The
consumer perspective. The services challenge: Integrating for competitive
advantage, 1(1), 79-89.

Berman, B., & Evans, J. R. (2001). Retail Management: a strategic approach
Upper saddle River: Pretice Hall International.

Buchari, A. (2004). Manajemen pemasaran dan pemasaran jasa. Alfabeta,
Bandung.

Choi, E. J., & Kim, S. H. (2013). The study of the impact of perceived quality and
value of social enterprises on customer satisfaction and re-purchase
intention. International Journal of Smart Home, 7(1), 239-252.

Ko, H., Jung, J., Kim, J., & Shim, S. W. (2004). Cross-cultural differences in
perceived risk of online shopping. Journal of Interactive Advertising, 4(2),
20-29.

Kotler, P,.1997. Manajemen Pemasaan Analisis, Perancanaan, Implementasi dan
Kontrol, jilid IT Edisi kesembilan, Terjemahan Hendra Teguh ,SE.AK dan
Ronny, SE.AK, Jakarta : Penhalindo.

Kotler, P. & K.L. Keller. (2012). Marketing management. 14th ed. New Jersey:
Upper Saddle River

Levy, Michael, & Weitz, Barton A. (2001),Retailing Management, Fourth edition,
Richard D.Irwin Inc

Levy, Michael; Barton A Weitz. 2001. Retailing Management, 2nd Edition.
Richard D. Irvin,Inc.

Karmela, L., & Junaedi, J. (2009). Pengaruh Store Atmosphere terhadap minat
beli konsumen pada Toserba Griya Kuningan. Equilibrium, 5(9), 94-106.

Norouzi, A., Jafarizadeh, A. A., Karbalaei, M., & Najafi, Y. (2013). The effective
major factors on customer perceived value in service context: The
application of ANFIS method. European Online Journal of Natural and
Social Sciences, 2(3), pp-408.

Oglethorpe, J. E., & Monroe, K. B. (1994). Determinants of perceived health and

safety risks of selected hazardous products and activities. Journal of
consumer affairs, 28(2), 326-346.

107



108

Parasuraman, A., Zeithaml, V. A., & Berry, L. L. (1988). Servqual: A
multiple-item  scale for measuring consumer perc. Journal of
retailing, 64(1), 12.

Rangkuti, F. (2002). Teknik Mengukur dan Strategi Meningkatkan Kepuasan
Pelanggan dan Analisis Kasus PLN-JP. PT. Gramedia Pustaka Utama,
Jakarta.

Ravald, A., & Gronroos, C. (1996). The value concept and relationship
marketing. European journal of marketing, 30(2), 19-30.

Schiffman, K & L.L. Kanuk. (2008). Perilaku konsumen. Edisi Ketujuh.
Terjemahan: zoelkifli Kasip. Jakarta: PT Indeks.

Nmegbu, F. A. (2014). Holistic service marketing strategies and corporate
objectives of firms. Global Journal of Management And Business
Research.

Utami, C. W. (2006). Manajemen Ritel: Strategi dan Implementasi Modemn. Edisi
Pertama. Jakarta: Salemba Empat.

Yang, H. E. (2008). Assessing the effects of e-quality and e-satisfaction on
website loyalty. In WSEAS International Conference. Proceedings.
Mathematics and Computers in Science and Engineering (No. 7). World
Scientific and Engineering Academy and Society.

Zeithaml, V. A. (1988). Consumer perceptions of price, quality, and value: a
means-end model and synthesis of evidence. Journal of marketing, 52(3),
2-22.

http://eprints.mdp.ac.id/2328/1/Jurnal-2014200106.pdf

http://logok.org/wp-content/uploads/2014/05/ COACH-logo-2013-png.png

https://forum.femaledaily.com/showthread.php?405-Coach-Bags/page310

https://foursquare.com/v/coach/560b8c72498eab6af0332eala

https://kominfo.go.id/index.php/content/detail/3980/Kemkominfo%3A+Pengguna
+Internet+di+Indonesia+Capai+82+Juta/0/berita satker

https://mrbrownsbakehouse.com/tas-kulit-wanita/

https://swa.co.id/swa/trends/management/revitalisasi-coach

https://wolipop.detik.com/fashion-news/d-3348023/merek-tas-branded-ini-jadi-fa
vorit-wanita-indonesia-karena-harganya-terjangkau

https://world.coach.com/careers-news5.html




109

https://www.blibli.com/friends/blog/bahan-kulit-akan-kembali-hits-di-tahun-2017
-ini-5-produk-yang-akan-naik-daun/)(https://statistik.kominfo.go.id/site/da
ta?idtree=430&iddoc=1457&data-data page=3

https://www.harpersbazaar.co.id/articles/read/11/2016/3034/Rekomendasi-Tas-Be
rmerek-Pertama-yang-Harus-Anda-Milik

https://www.kompasiana.com/putrishintiaramadita

https://www.kompasiana.com/putrishintiaramadita/550db8e5a333116elc2e3ceb/p
engaruh-globalisasi-dalam-kehidupan-modern

https://www.ralali.com/c/fashion--aksesoris-h11250




