DAFTAR PUSTAKA

Aaker, David A. 2003. “The Power @&@randed Diferentiator” dalam MIT Sloan
Management Review. Vol. 45, No. 1:85-86. Londoram®ridge Univ.

Giese, Cote (2013). American of Matketing ScieRexiew. Defining Consumer
Satisfaction. Vol 2000 No.1.

Arikunto, S. 2002 Prosedur Penelitian Suatu Pendekatan Praktek, Edisi Revisi
V, Cetakan Keduabelas. Rineka Cipta, Jakarta. Bithe J. (2003).
Servicescapcs: The impact of physical surroundimgscustomers and
employeesJournal of Marketing. 56, 57-71.

Ariningsih, F.N., 2010, Variasi Biologis Populasiakusia di Pulau Jawa:
Analisis Kraniometris,Jurnal Masyarakat Kebudayaan dan Politik, Vol.
22(1): 42-48.

Butz, H. E., Goodstein, L. D., 201®Jeasuring customer value: Gaining the
strategic advantage, Organizational dynamics, Vol. 24, No. 3, pp. 63-7

Chao, Chan Wu. 2011. The impact of hospital briamaige on service quality,
patient satisfaction and loyalty, Department of erative Economics,
Feng Chia University.

Cronin, J.. Jr., dan Taylor, S. A. 1992. SERVPERérsus SERVQUAL
Reconciling performance- based and perceptionssréxpectations
measurement of service qualifpurnal of Marketing. 58, 125-131.

Cronin Joseph. J, Jr, Michael K. Brady and G. ToMagHult. 2008. Assessing
the Effects of Quality, Value, and Customer Satiém on Consumer
Behavioral Intentions in Service Environmendeurnal of Retailing.
76(2), h:193-218.

Ferrinadewi, Erna. 2008. Merek dan Psikologi Konsondakarta : Graha limu.

Fornell. C. (1992). A national customer satisfattioarometer: The Swedish
experienceJournal of Marketing, 56. 6-21.

Ghozali, I. 2006. Aplikasi Analisis Multivariat Dgan Program SPSS (Cetakan
Keempat). Semarang: BP UNDIP.

Griffin, J. (2003).Customer Loyalty. Edisi Revisi. Jakarta; Erlangga.

Griffin, Jill. (2005). Customer Loyalty. Menumbuhkadan Mempertahankan
Kesetiaan Pelanggan.Jakarta : Erlangga.

120



121

Hair, J. F., William Black, B. J. Babin, dan R. Ehderson.2010. Multivariate
Data Analysis: Seventh Edition. New Jersey: PeaEshrcation, Inc

Hellier, P. K., G. M. Geursen, R. A. Carr dan J.Rckard. 2003. “Customer
Repurchase Intention: A general structural equatimdel”. European
Journal of Marketing, Vol. 37, No. 11/12, pp.1762-1800.

[rawan, Mulyadi, dkk. (1998)Waspadai Ancaman Stroke dan Jantung Koroner.
Bandung: Carya Remadja

J, Supranto. 199Rengukuran Tingkat Kepuasan Pelanggan. Jakarta: PT Rineka
Cipta, 239.

Keegan, Warren J., 200Blanajemen Pemasaran Global, Edisi Bahasalndonesia,
Jakarta: PT. Prenhalindo.

Kotler, P dan Robert E., 198Spcial Marketing: Strategies For Changing Public
Behavior, New York: The Free Press.

Kotler, Philip, 1997, Manajemen Pemasaran: Analiss Perencanaan,
Implementasi dan Kontrol, Jakarta : PT. Prehalindo.

Kotler, Philip dan Armstrong, 199 Dasar-Dasar Pemasaran. Jilid 2, Jakarta:
Prenhallindo.

Kotler, Philip, 2000, Marketing Management, New Jersey: The Millennium
Edition, Prentice Hall International Edition.

Kotler, Philip dan Kevin Lane Keller, 200&)anajemen Pemasaran, Jilid Satu,
Edisi Keduabelas, Cetakan Ketiga, Penerbit Indeks.

Kotler, Phillip Gary Amstrong, 2009. Dasar-dasanfasaran Edisi 9, Jilid 1 dan
2, PT.Indeks Kelompok Gramedia, Jakarta

Mullins, Laurie J.Management and Organizational Behavior, Seventh Edition.
England: Prentice Hall Financial Times, 2005.

Oliver, R.L. (1999), Whence customer loyaltyieurnal of Marketing, Vol. 63,
Special issue, pp. 33-44.

Oliver, R.L. and DeSarbo, W.S. (1980), Responsesiid@hants in Satisfaction
JudgmentsJournal of Consumer Research, Vol. 14, pp. 495-507

Parasuraman, A., Valerie A. Zeithaml, dan Leonar@érry. (2001). Delivering
quality service balancing customer perception arEeetation. New York
: The Free Press.

Santoso, 2000, SPSS Statistik Parametik, PT. EelaMé@mputindo, Jakarta.



122

Santoso, Singgih dan Tjiptono, Fandy. 20®&iset Pemasaran dan Konsep
Aplikasi dengan SPSS. PT. Alex Media Komputindalakarta.

Santoso, Singgih., 2012.Panduan Lengkap SPSS Versi 20, PT Elex Media
Komputindo, Jakarta.

Schiffman, Leon G., dan Leslie Lazar Kanuk. 2088nsumer Behaviour, Fifth
Editions. New Jersey: Prentice-Hall Inc.

Sekaran, U. 2003Research Methods for Business: A Skill Building
Approach, John Wiley and Sons.

Sheth, J.N., Sisodia, R.S., Sharma, A. 200% Antecedents and Consequences
of Customer Centric Marketing, Journal of Academy of Marketing
Science, Vol. 28, No. 1, pp. 55-66

Stanton, William J. 1996Prinsip Pemasaran (terjemahan). Edisi 7, jilid
1.Erlangga. Jakarta.

Sugiyono. 2004Metode Penelitian Binis, Alfabeta, Bandung.

Tjiptono, Fandy. 2002Srategi Pemasaran. Edisi Kedua. Andi Offset :
Yogyakarta.

Tunggal, Amin Widjaja. 2002. Konsep Dasar Custoneelation Ship
Management (CRM). Harvarindo, Jakarta

Umar, Husain. 2003. Studi Kelayakan Bisnis, Edigida, Gramedia Pustaka
Utama, Jakarta.

Umar, Husein. 2003.Riset Pemasaran dan Perilakuisinan. PT. Gramedia
Pustaka Utama, Jakarta.

Umar, MBT., Singh, R., Shugaba, Al. 2006. Cephalmiméndices among
Nigerians.Journal of Applied Sciences. Vol. 6(4): 939-942.

Wibowo, A.J.l. dan Mulyono, F. 2009. Dampak EkspsktPelanggan, Persepsi
Kualitas, dan Persepsi Nilai Terhadap Kepuasan nggén, Serta
Implikasinya Pada Loyalitas Pelangg&ina Ekonomi, Majalah limiah
Fakultas Ekonomi Unpar, Vol 13, no 1: 64-95.

Woodruff, Robert B., 1997, “Customer Value : ThexN8ource for Competitive
Advantage, Journal of Academy of marketing Scier¢el 25, no.2,
p.139-153.

Yang and Peterson, (2004).Customer Perceived Value, Satisfaction, and
Loyalty:The Role of Switching Costs, Journal of Psychology dan
Marketing, Vol. 21(10):799-822 (October 2004).



123

Zeithaml VA, dkk, 1988 Consumer perceptions of price, quality, and value: A
means-end model and synthesis of evidence. Journal of Marketing
52(July), 2-22.

Website :

http://m.bisnis.com/lifestyle/reas/20150205/22038® pameran-industri
kecantikan-comsmobeaute-kembali-hadir diunduh padggal 10 Juli
2015

http://www.natasha-skin.com/awardNatasha diaksda nggal 3 Agustus 2015

http://www.transsurabaya.com/2010/08/klinik-nataski-care/ diunduh pada
tanggal 15 Juli 2015

http://m.vemale.com/brand/16906-natasha-skin-came.ldiunduh pada tanggal 2
Juli2015

http://tentangwanita.com/dunia-wanita/berbagai-maodat-natasha-skin
care.html diunduh pada tanggal 24 Juni 2015

http://www.neraca.co.id/article/21909/industri-ketikan-indonesia-terus-
berkembang diunduh pada tanggal 24 Juni 2015

http://m.tempo.co/read/news/2014/06/20/11058678RAtri-Estetika-Indonesia-
Berkembang-Pesat diunduh pada tanggal 20 Juni 2015

http://m.kompasiana.com/post/read/7063343/3/memlvadgya-saing-
bangsa.html diunduh pada tanggal 12 Maret 2015

http://m.beritasatu.com/gaya-hidup/145046-pasanstritkosmetika-indonesia-
terus-bertumbuh.html diunduh pada tanggal 17 D1%i2

http://tentangwanita.com/dunia-wanita/semua-tentaatgsha-skin-care.html
diunduh pada tanggal 29 Juni 2015

http://www.natasha-skin.com/award/24sertifikat_hpgdg

Data Spire Research and Consulting Market Analgalam Majalah Marketing
05/X/Mei/2010

Data Spire Research and Consulting Market Analyiglah Survei/VIlI/Tahun
[I/Januari 2011



