Daftar Isi

PERSETUJUAN DOSEN PEMBIMBING TUGAS AKHIR.....Error! Bookmark

not defined.

BAB | PENDAHULUAN ... .ottt 1
1.1 Latar BlaKang .......cccoeiveiiiiiiiiiiieisieieee e 1
1.2. RUMUSAN MaSAIAN ......ocvoiiiiiiiiiieice e 11
1.4. Manfaat Penelitian ..o 13

E4 1 Manfaat Teoritis.............4 - RN e — . ... 14
1.4 2 M anTaat-Prakirs — 7 o i W B T e st h e el e 14
1.5 Sistematika Penelitian.............coiivviiieniiii i 14
BAB Il TINJAUAN PUSTAKA ...ttt 16

Xi



2.1, KAJIAN TEOMT ..ttt 16

2.1.1. Teknologi DIgital ..........cccooiiiiiiiiicee e 16
2.1.2 MEIa SOSIAL ...t 19
2.1.3. THKTOK ..ttt bbb 24
2.1.4. TIKTOKer attraCtiVINeS........cccoerieiiiiieieisie e 27
2.1.5 Co-viewer PartiCIPation ..........ccceveiieiierenienie s 28
2.1.6 PIatform reputation..........c.cooeviiiiiiiee e 30
2.1.7 Content @PPRAL........cc.ooiiiiiiiiiee s 31
2.1.8 Informational social iNflueNCe............cccoviiiiiiiiiicce e 32
2.1.9 CoNtiNUOUS INEENTION.......coiuiieiieiiteiteie e 33
2.2. Hubungan antar variable ... 34
2.2.1 TikToker attractiveness terhadap Informational social influence.......... 34
2.2.2 TikToker attractiveness terhadap Normative social influence .............. 35
2.2.3 Co-viewer participation terhadap Informational social Influence ....... 36
2.2.4 Co-viewer participation terhadap Normative social influence.............. 36
2.2.5 Platform reputation terhadap Informational social influence .............. 37

Xii



........................................................................................................................... 38
2.2.7 Content appeal terhadap Informational social influence...................... 38
2.2.8 Content appeal terhadap Normative social influence.........c...ccccene.. 39
2.2.9 Informational social influence terhadap Continuous intention............. 40
2.2.10 Normative social influence terhadap Continuous intention................ 41
2.3 Metode PENEIITIAN ......c.ooiviiiiiiiieiceeeeee e 41

BAB 1l METODE PENELITIAN......coiiiii it 45

3.1. Paragdima Penelitian .............ccccoveiieii i 45

3.2. Jenis PenelitidN...oiioik. ... i L L 46

3.3. Operasionalisasi Variabel Penelitian ...........cccocviiiiininiiieie e 47
3.3.1 Pengukuran Variabel ... 47
3.3.2 Definisi Konseptual dan Operasionalisasi Variabel..............c.cc.coe.... 49
3.5 Desain Sample Dan Jumlah Sample.........c.cccoviiiiiiiiciiccccec e, 53
3.5. T UMM SEMMPE] .. oot a e aati e eene e 54
3.5.2 Metode Pengumpulan Sampel ... 54



3.6.Metode Pengumpulan Data ..........c.ccoviiiiiiiiieiciceeseee e 55

3.7. Metode ANAliSIS DALA .......cccoververiiriiiiiieeeeee e 56
3.7.1 Model Pengukuran (Outer model) ........cceovviveieeiiiiie e 56
3.7.2 Reliabilitas Indikator (Outer 10ading) ........cccovvveriiieiiieic e 56
3.7.3 Reliabilitas Variabel (Construct Reliability)............cccoeviiiieiiiiennenn. 57
3.7.4 Validitas Variabel (AVE) .......cccoiiiiiiiiieieesieeee e 58
3.7.5 Discriminant Vahidity ..........cccooiiiiiiiiiei e 58
3.7.5 Inner Model (Model Stuktural)..........ccccoviiiiiniinincee e 59
3.7.6 Uji COINEAIILY ...cveeviiiiiiieccie ettt 59
S IIR-SQUArGI.. ................. (O — ... S Wi 60
306.8Wji HipoteSIGESY. .. ........... 0 S—— . ......... S0 61

3.8 DA ANALISIS. ....c.vieii et 61

BAB IV ANALISIS DATA DAN PEMBAHASAN ......ccoooiiiiiie e 63

4.1 ProfilreSpomten . ... rrreeee s RPN . kA aaanata anal e eeaeaae 63
4.1 T JeniSKelaiiES . . o et e 63
Ot I O L - SRR 64

Xiv



4.1.3 Pendidikan Tabel .. ..o 65

4.2 Statistik desKIPLIT.........ooviiiee e 66
4.2.1 TIKTOKEr ALtraCtiVENESS ........veiveieieirieieisieiee e 68
4.2.2 Co-Vviewer partiCipation...........cccccuevviiieiieene e 69
4.2.3 Platform reputation...........ccceeeieeie e 70
4.2.4 Informational social iNfIUENCE ...........ccoeiiiiiiiii s 71
4.2.5 Normative social INfIUBNCE ..........cooiiiiiiiii s 72
4.2.6 CONLINUOUS TNEENTION ..ottt 74

4.3 Hasil pengujian Statistik Inferensial............ccccocovviiiiiiiiiciicc e 75
4.3.1 Hasil Pengujian Model Pengukuran (Outer Model) ...........cccccovevveeneee. 76

4 A PemBahasan .. Vg . aT........... . S ... SO 86

4.4.1 Pengaruh TikToker attractiveness terhadap Informational social

INFIUCNCENS . ....... oot e T Rl 87

4.4.2 Pengaruh TikToker attractiveness terhadap Normative social influence

4.4.3 Pengaruh Co-viewer participation terhadap Informational social

INFIUBNCE ..o 89



4.4.4 Pengaruh Co-viewer participation terhadap Normative social influence

....................................................................................................................... 91
4.4.7 Pengaruh Content appeal terhadap Informational social influence...... 92
4.4.8 Pengaruh Content appeal terhadap Normative social influence........... 93

4.4.9 Pengaruh Informational social influence terhadap Continuous intention

4.4.10 Pengaruh Normative social influence terhadap Continuous intention 94

BAB V Kesimpulan dan Saran.............ccccoveiieieiiieiieie e seeae 96
TR I =TS ] o101 - 96
5.2 Implikasi TeoT HE = kel o il W P . N Dl et a st ... 97
5.3 Implikasi Manajerial..........ccccooiiiiiiiiiii e 101
5.3 Keterbatasan dan saran bagi penelitian selanjutnya............cccccocevceninnnnns 104

XVi



XVii



