
122 
 

 

 

DAFTAR PUSTAKA 

Abedi, E., Ghorbanzadeh, D., & Rahehagh, A. (2019). Influence of eWOM information on 

consumers’ behavioral intentions in mobile social networks: Evidence of Iran. 

Journal of Advances in Management Research,. 

Adel, A., Gay, V., & Ryan, A. (2022). The Evaluation of the Usability in Mobile 

Applications. 23–24. https://www.researchgate.net/publication/365873044 

Adi, A. (2023). 5 E-Commerce dengan Pengunjung Terbanyak Kuartal I 2023. Katadata, 

2023. 

Adminlina. (2020). Indonesia Pasar Potensial Produk Kosmetik • Pelaku Bisnis. 

Pelakubisnis.Com. https://pelakubisnis.com/2020/02/indonesia-pasar-potensial- 

produk-kosmetik/ 

Al Hamasy, A. I. (2022). Industri Kecantikan Tanah Air Punya Prospek Bagus. 

Kompas.Id. 

Amsl, S., Watson, I., Teller, C., & Wood, S. (2023). Presenting products on websites – the 

importance of information quality criteria for online shoppers. International Journal 

of Retail and Distribution Management. https://doi.org/10.1108/IJRDM-04-2023- 

0266 

Aprysheila, A. (2022). Siapa Pemilik Somethinc, Brand Skincare Lokal yang Sukses 

Mencuri Hati Wanita Indonesia. INews. 

https://lintasbabel.inews.id/read/223892/siapa-pemilik-somethinc-brand-skincare- 

lokal-yang-sukses-mencuri-hati-wanita-indonesia 

Athapaththu, J. C., & Kulathunga, D. (2018). Factors Affecting Online Purchase 

Intention: Effects of Technology and Social Commerce. International Business 

Research, 11(10), 111. https://doi.org/10.5539/ibr.v11n10p111 

Athirah, M. Z. (2022). 10 Brand Kosmetik Lokal Terbaik yang Tidak Kalah dengan 

Kosmetik Luar. Shopee.Co.Id. https://shopee.co.id/inspirasi-shopee/brand-kosmetik- 

lokal/ 

Chen, T., Samaranayake, P., Cen, X. Y., Qi, M., & Lan, Y. C. (2022). The Impact of 

Online Reviews on Consumers’ Purchasing Decisions: Evidence From an Eye- 

Tracking Study. Frontiers in Psychology, 13. 

https://doi.org/10.3389/fpsyg.2022.865702 

Citra Wijaya, S., & Briliana, V. (2022). The Role of Attitude in the Purchase Intention of 

Indonesian Muslim Men Towards Halal Personal Care Products. 

Daowd, A., Hasan, R., Eldabi, T., Rafi-ul-Shan, P. M., Cao, D., & Kasemsarn, N. (2020). 

Factors affecting eWOM credibility, information adoption and purchase intention on 

Generation Y: a case from Thailand. Journal of Enterprise Information 

Management, 34(3), 838–859. https://doi.org/10.1108/JEIM-04-2019-0118 

http://www.researchgate.net/publication/365873044


123 
 

 

 

Desmal, A. J., Hamid, S., Othman, M. K., & Zolait, A. (2022). Exploration of the 

usability quality attributes of mobile government services: a literature review. PeerJ 

Computer Science, 8. https://doi.org/10.7717/PEERJ-CS.1026 

Dr. Fenti Hikmawati, M. Si. (2020). Metodologi Penelitian. PT RajaGrafindo Persada. 

Ellitan, L. (2022). Increasing Purchase Intention through Brand Awareness and Brand 

Trust: A Study on Social Media Marketing. 

https://www.researchgate.net/publication/359729735 

Filieri, R. (2015a). What makes online reviews helpful? A diagnosticity-adoption 

framework to explain informational and normative influences in e-WOM. Journal 

of Business Research, 68(6), 1261–1270. 

https://doi.org/10.1016/J.JBUSRES.2014.11.006 

Filieri, R. (2015b). What makes online reviews helpful? A diagnosticity-adoption 

framework to explain informational and normative influences in e-WOM. Journal 

of Business Research, 68(6), 1261–1270. 

https://doi.org/10.1016/j.jbusres.2014.11.006 

Granić, A., & Marangunić, N. (2019). Technology acceptance model in educational 

context: A systematic literature review. In British Journal of Educational 

Technology (Vol. 50, Issue 5, pp. 2572–2593). Blackwell Publishing Ltd. 

https://doi.org/10.1111/bjet.12864 

Hafidz, J. (2021). The Juridical Analysis of Court Decisions … (Jawade Hafidz) The 

Juridical Analysis of Court Decisions Regarding Adopted Children in Their Position 

as Single Heirs. In Nationally Accredited Journal (Vol. 8, Issue 4). 

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2014). A Primer on Partial 

Least Squares Structural Equation Modeling (PLS-SEM). . Sage Publications. 

Hanjaya, S. T. M., Kenny, S. K., & Gunawan, S. S. S. E. F. (2019). Understanding Factors 

influencing Consumers Online Purchase intention Via Mobile App: Perceived Ease 

of use, Perceived Usefulness, System Quality, information Quality, and Service 

Quality. Marketing of Scientific and Research Organizations, 32(2), 175–205. 

https://doi.org/10.2478/minib-2019-0035 

Haryanto, A. T. (2023, February 22). Jumlah Pengguna Internet RI Tembus 212,9 Juta di 

Awal 2023. Inet.Detik.Com. 

Hatamleh, I. H. M., Safori, A. O., Habes, M., Tahat, O., Ahmad, A. K., Abdallah, R. A. 

Q., & Aissani, R. (2023). Trust in Social Media: Enhancing Social Relationships. 

Social Sciences, 12(7). https://doi.org/10.3390/socsci12070416 

Indrawati, Putri Yones, P. C., & Muthaiyah, S. (2023a). eWOM via the TikTok 

application and its influence on the purchase intention of somethinc products. Asia 

Pacific Management Review, 28(2), 174–184. 

https://doi.org/10.1016/j.apmrv.2022.07.007 

Indrawati, Putri Yones, P. C., & Muthaiyah, S. (2023b). eWOM via the TikTok 

application and its influence on the purchase intention of somethinc products. Asia 

http://www.researchgate.net/publication/359729735


124 
 

 

 

Pacific Management Review, 28(2), 174–184. 

https://doi.org/10.1016/j.apmrv.2022.07.007 

Jaeger, G. (2018). Developments in quantum probability and the Copenhagen approach. 

In Entropy (Vol. 20, Issue 6). MDPI AG. https://doi.org/10.3390/e20060420 

Kaliyadan, F., & Kulkarni, V. (2019). Types of variables, descriptive statistics, and 

sample size. Indian Dermatology Online Journal, 10(1), 82–86. 

https://doi.org/10.4103/idoj.IDOJ_468_18 

Kintradinata, L. L., & Hidayah, R. T. (2023). Pengaruh Electronic Word Of Mouth 

Melalui Aplikasi Tiktok Terhadap Minat Beli Pada Produk Skintific. 

Kraus, S., Jones, P., Kailer, N., Weinmann, A., Chaparro-Banegas, N., & Roig-Tierno, N. 

(2021). Digital Transformation: An Overview of the Current State of the Art of 

Research. SAGE Open, 11(3). https://doi.org/10.1177/21582440211047576 

Leong, C. M., Loi, A. M. W., & Woon, S. (2022). The influence of social media eWOM 

information on purchase intention. Journal of Marketing Analytics, 10(2), 145–157. 

https://doi.org/10.1057/s41270-021-00132-9 

Majerczak, P., & Strzelecki, A. (2022). Trust, Media Credibility, Social Ties, and the 

Intention to Share Information Verification in an Age of Fake News. Behavioral 

Sciences, 12(2). https://doi.org/10.3390/bs12020051 

McDaniel, C., & Gates, R. (2014). Marketing Research. John Wiley & Sons. 

Mulyati, Y., & Gesitera, G. (2020). Pengaruh Online Customer Review terhadap Purchase 

Intention dengan Trust sebagai Intervening pada Toko Online Bukalapak di Kota 

Padang. Jurnal Maksipreneur: Manajemen, Koperasi, Dan Entrepreneurship, 9(2), 

173. https://doi.org/10.30588/jmp.v9i2.538 

Mutia, A. (2022). Makin Meroket, Pendapatan Produk Kecantikan dan Perawatan Diri di 

RI Capai Rp111,83 Triliun pada 2022. Databoks, 2022. 

Naurah, N. (2023). Sukses di TikTok Ads Manager 5 Website E-commerce Terpopuler di 

Indonesia. GoodStats. https://goodstats.id/article/5-website-e-commerce-terpopuler- 

di-indonesia-2022-JJvgW 

Nurul Ch, F., & Zulfiati, L. (2020). Analysis of Cash Holding Factors at Plantation 

Companies Listed on BEI. 127(Aicar 2019), 36–40. 

https://doi.org/10.2991/aebmr.k.200309.009 

Ovirya, N., & Saputri, M. E. (2023). Pengaruh Social Media Marketing dan Customer 

Online Review terhadap Keputusan Pembelian Somethinc. Jurnal Informatika 

Ekonomi Bisnis, 1049–1054. https://doi.org/10.37034/infeb.v5i3.666 

Peña-García, N., Gil-Saura, I., Rodríguez-Orejuela, A., & Siqueira-Junior, J. R. (2020). 

Purchase intention and purchase behavior online: A cross-cultural approach. 

Heliyon, 6(6). https://doi.org/10.1016/j.heliyon.2020.e04284 



125 
 

 

 

Pooja, K., & Upadhyaya, P. (2022). What makes an online review credible? A systematic 

review of the literature and future research directions. Management Review 

Quarterly. https://doi.org/10.1007/s11301-022-00312-6 

Ramadhan, M. A., Nugroho, I., & Wisnu, A. A. (2022). THE IMPACT OF ONLINE 

REVIEWS ON ONLINE PURCHASE INTENTION IN TOKOPEDIA 

(JAKARTA). Jurnal Ekonomi Trisakti, 2(2), 395–406. 

https://doi.org/10.25105/jet.v2i2.14077 

Ramadhani, F. (2022). Intip Data Penjualan Kosmetik Wajah Terlaris di Shopee dan 

Tokopedia: Brand Makeup Lokal dan Impor Bersaing Sengit! Compas.Co.Id, 2023. 

Roth-Cohen, O., Shalom Levy, & Avi Zigdon. (2021). The Mediated Role of Credibility 

on Information Sources and Patient Awareness toward Patient Rights. . 

Saunders, M. N., Lewis, P., & Thornhill, A. (2023). Saunders Research Methods. . 

Pearson Higher Ed. 

Sekaran, U., & Bougie, R. (2020). Research Methods for Business: A skill building 

approach. John Wiley & Sons. 

Sherina, S. S., Rahman, A. Z., & Hanani, R. (n.d.). Hubungan Kualitas Sistem, Kualitas 

Informasi, Kualitas layanan terhadap Kepuasan Pengguna pada layanan 

Administrasi Kependudukan berbasis Aplikasi Genduk Manis di Dinas 

Kependudukan dan Catatan Sipil Kabupaten Magelang. 

SHOFIANA SYAM. (2020). PENGARUH EFEKTIFITAS DAN EFISIENSI KERJA 

TERHADAP KINERJA PEGAWAI PADA KANTOR KECAMATAN BANGGAE 

TIMUR. 

Shopee.co.id. (n.d.). Shopee Mall Somethinc. 2023. https://shopee.co.id/SOMETHINC- 

AHA-BHA-PHA-Peeling-Solution-Serum-Eksfoliasi-Peeling-Tumpas-Komedo- 

(Pemula)-i.195455930.6313053607?xptdk=aa7239df-6dc3-4060-9bc4- 

ef041fc519b0 

Song, B. L., Liew, C. Y., Sia, J. Y., & Gopal, K. (2021). Electronic word-of- 

mouth in travel social networking sites and young consumers’ purchase 

intentions: an extended information adoption model. . 

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif dan R & D. Alfabeta. 

Sulindra, A. N., Ningsih, A. W., & ... (2023). Pemanfaatan Influencer Produk Somethinc 

Dalam Strategi Digital Marketing di Kalangan Masyarakat. Journal Of Business …, 

3. 

Sussman, S. W., & Siegal, W. S. (2003). Informational Influence in Organizations: An 

Integrated Approach to Knowledge Adoption. 

Https://Doi.Org/10.1287/Isre.14.1.47.14767, 14(1), 47–65. 

https://doi.org/10.1287/ISRE.14.1.47.14767 



126 
 

 

 

Sutiani, L. (2023). Data Penjualan Serum: Lagi, Brand Lokal Kokoh Pimpin Pasar 

Periode 1-15 September!! https://compas.co.id/article/data-penjualan-serum-brand- 

lokal/ 

Tanjaya, S. C., Mananeke, L., & Tawas, H. (2019). Pengaruh Kualitas Informasi, 

Kepercayaan Dan Kemudahan Konsumen Terhadap Keputusan Pembelian Produk 

Vape Di Instagram. 

Tien, D. H., Amaya Rivas, A. A., & Liao, Y. K. (2019). Examining the influence of 

customer-to-customer electronic word-of-mouth on purchase intention in social 

networking sites. Asia Pacific Management Review, 24(3), 238–249. 

https://doi.org/10.1016/j.apmrv.2018.06.003 

Tirto.id. (2022). Tren Kecantikan 2022 : Produk Lokal Makin Dilirik. 

Torelli, R. (2021). Sustainability, responsibility and ethics: different concepts for a single 

path. Social Responsibility Journal, 17(5), 719–739. https://doi.org/10.1108/SRJ-03- 

2020-0081 

Uher, J. (2022). Functions of units, scales and quantitative data: Fundamental differences 

in numerical traceability between sciences. Quality and Quantity, 56(4), 2519–2548. 

https://doi.org/10.1007/s11135-021-01215-6 

van Kuijk, J., Daalhuizen, J., & Christiaans, H. (2019). Drivers of usability in product 

design practice: Induction of a framework through a case study of three product 

development projects. Design Studies, 60, 139–179. 

https://doi.org/10.1016/j.destud.2018.06.002 

Wang, J., Shahzad, F., Ahmad, Z., Abdullah, M., & Hassan, N. M. (2022). Trust and 

Consumers’ Purchase Intention in a Social Commerce Platform: A Meta-Analytic 

Approach. SAGE Open, 12(2). https://doi.org/10.1177/21582440221091262 

Wulandari, A., & Suryawardani, B. (2019). Advertisement Effectivity: Visibility, 

Credibility, Attraction and Power on Purchasing Decision and Its Impact on 

Customer Satisfaction. Journal of Applied Management, 17(4). 

https://doi.org/10.21776/ub.jam.2019.017 

Zhao, H., Yao, X., Liu, Z., & Yang, Q. (2021). Impact of Pricing and Product Information 

on Consumer Buying Behavior With Customer Satisfaction in a Mediating Role. 

Frontiers in Psychology, 12. https://doi.org/10.3389/fpsyg.2021.720151 


	DAFTAR PUSTAKA

