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Penelitian bertujuan untuk mengetahui pengaruh tingkat pendidikan dan tingkat 

literasi digital terhadap minat menonton konten berdasar thumbnail clickbait di 

kanal Youtube Kimi Hime. Responden dalam penelitian dijaring dengan metode 

stratified random sampling sejumlah 118 orang yang berdomisili di kota 

Bandung, Jawa Barat. Metode penelitian yang digunakan adalah kuantitatif 

eksplanatori. Data yang diperoleh dianalisis menggunakan perangkat SPSS 

dengan fitur Linier Regression Analysis. Penelitian menggunakan 3 variabel yaitu 

variabel bebas (Tingkat Pendidikan, Tingkat Literasi Digital) dan variabel tidak 

bebas (Minat). Hasil penelitian menyebutkan bahwa tingkat pendidikan dan 

tingkat literasi digital secara simultan berpengaruh pada minat. analisis tingkat 

pendidikan secara terpisah tidak berpengaruh terhadap minat, sedangkan analisis 

tingkat literasi digital secara terpisah berpengaruh terhadap minat. 
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ABSTRACT 

 

Ahyaa Rizqi Athaullah (01045200059) 

THE INFLUENCE OF EDUCATION LEVEL AND DIGITAL 

LITERACY ON INTEREST IN WATCHING CONTENT 

BASED ON THUMBNAIL CLICKBAITS ON YOUTUBE 

CHANNEL “KIMI HIME” 

(64 – i + 43 pages: 13 pictures; 1 table; 1 appendix) 

 

This Research is intended to understand the influence of education and digital 

literacy level on interest in watching content based on thumbnail clickbait of Kimi 

Hime YouTube Channel. Respondents were collected using stratified random 

sampling method, with the total of 118 respondents from Bandung City, West 

Java. This Research uses quantitative explanatory method, highlighting 3 

variables (X1=education level, X2=digital literacy level, Y=Interest). Data was 

analyzed using SPSS with the Linear Regression Analysis feature, this study found 

that education level and digital literacy levels simultaneously does have an 

influence on interest watching contents based on thumbnail clickbait. Meanwhile 

education level alone was found not to have influence on interest, whilst digital 

literacy level was found to have influence on interest. Possible reasons are 

discussed.  
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