DAFTAR PUSTAKA

Afrizal. (2014). Metode Penelitian Kualitatif: Sebuah Upaya Mendukung Penggunaan
Penelitian Kualitatif Dalam berbagai Disiplin llmu. PT Raja Grafindo Persada.

Aiman, U. (2023). Stategi Pemanfaatan Aplikasi Tiktok Sebagai Media Dakwah Untuk
Kaum Milenial. https://doi.org/10.31219/osf.io/kweda

Aini, A. (2023, August 28). Promosi: Pengertian, Manfaat, Fungsi, Tujuan, Dan
Strateginya. Glints Blog. https://glints.com/id/lowongan/promosi-adalah/

Aldila Safitri, A., Rahmadhany, A., & Irwansyah, I. (2021). Penerapan Teori penetrasi
Sosial Pada media sosial: Pengaruh Pengungkapan Jati Diri melalui tiktok
terhadap penilaian sosial. Jurnal Teknologi Dan Sistem Informasi Bisnis, 3(1),
1-9. https://doi.org/10.47233/jteksis.v3i1.180

Allagui, 1., Breslow, H. Social media for public relations: Lessons from four effective
cases. (n.d.) Retrieved November 28, 2023, from
www.sciencedirect.com/science/article/pii/S0363811115001575

Anjani, R. N. (2023). Pengaruh Kualitas Pelayanan Dan Kepuasan Pelanggan
Terhadap loyalitas Pelanggan Pada jasa pengiriman Barang J&T EXSPRESS
Cipadung kota bandung. Jurnal Digital Bisnis, Modal Manusia, Marketing,
Entrepreneurship, Finance, &amp; - Strategi Bisnis (DImmensi), 3(1), 1.
https://doi.org/10.32897/dimmensi.v3i1.2009

B. Miles, M., & Huberman, A. M. (1994). Qualitative Data Analysis: An Expanded
Sourcebook. SAGE Publications; Ine.

Boyce, C. & Neale, P.(2006).-Conducting in-depth interviews: a guide for designing
and conducting -in-depth interviews - for- evaluation input. Pathfinder
International.

Brodie, Roderick J. et alk. 2011. Consumer Engagement in A Virtual Brand
Community: An Explaratory Analysis.

Christodoulides, G., Cadogan, J. W., & Veloutsou, C. (2015). Consumer-based Brand
Equity Measurement: Lessons Learned from an international study. International
Marketing Review, 32(3/4), 307—328. https://doi.org/10.1108/imr-10-2013-0242

Creswell, J. W. (2009). Research Design: Qualitative and Quantitative approach.
Thousand Oaks, CA: Sage.

87


https://doi.org/10.1108/imr-10-2013-0242

Creswell, J. W. (2014). Penelitian Kualitatif & Desain Riset. Yogyakarta: Pustaka
Pelajar.

Creswell, J. W., & Guetterman, T. C. (2018). Educational research: planning,
conducting, and evaluating quantitative and qualitative research. Pearson.

Gbmez-Rico, M., Molina-Collado, A. [HTML][HTML] The role of novel instruments
of brand communication and brand image in building consumers' brand
preference and intention to visit wineries. (n.d.) Retrieved November 28, 2023,
from link.springer.com/article/10.1007/s12144-021-02656-w

Harahap, D. N., & Ariani, P. (2023). Permasalahan Dan Strategi komunikasi
pemasaran dalam promosi pendidikan: Studi Kasus Pada Calon Siswa.
Cognoscere: Jurnal Komunikasi Dan Media Pendidikan, 1(1), 28-36.
https://doi.org/10.61292/cognoscere.v1il.23

Harahap, N. (2020). Penelitian kualitatif. Wal Ashri Publishing.

Hamidin (2010). Metode Penelitian Kualitatif Pendekatan Praktis Penulisan Proposal
dan Laporan Penelitian. Malang: UMM Pres. Janawi. 2011.

Hermanto, R. (2023). Strategi Pemasaran Terkini: Meningkatkan Brand Awareness
Dan Mengoptimalkan Penjualan. https://doi.org/10.31219/0sf.i0/2sqfv

Hollebeek, L. D., & Chen, T.(2014). Exploring positively- versus negatively-valenced
brand engagement: A conceptual model: Journal of Product and Brand Management,

JUNAIDI, J. (2021). Anotasi-Metodelogi Penelitian Kualitatif John W. Creswell.
https://doi.org/10.31237/65f 10/6ki5q

Kitchen, P. J and Burgmann,I.-2010. Integrated Marketing Communication. Wiley
International Encyclopedia of Marketing;edited by Jagdish N. Sheth and Naresh
K. Malhotra. John Wiley & Sons Ltd. Hal 23

Kotler, P., & Keller, K.L. (2006). Marketing Management (12th ed.). New Jersey:
Pearson Education, Inc.

Marketing communication adalah: Definisi, Bentuk Dan Manfaatnya - GreatNusa.
(n.d.-a). https://greatnusa.com/artikel/marketing-communication-adalah/

Metode Pengumpulan Data Penelitian Kualitatif - Uin Malang. (n.d.-b).
http://repository.uin-malang.ac.id/1123/1/metode-pengumpulan.pdf

88


https://doi.org/10.31219/osf.io/2sqfv
https://doi.org/10.31237/osf.io/6kt5q
http://repository.uin-malang.ac.id/1123/1/metode-pengumpulan.pdf

Moleong Lexy J. 2005. Metodologi Penelitian Kualitatif. Bandung: Remaja
Rosdakarya.

Nugrahani, F. (2014). Metode penelitian kualitatif dalam penelitian pendidikan
bahasa. Cakra Books.

Paid  search advertising. (2021). Marketing  Analytics, 149-174.
https://doi.org/10.2307/j.ctvlbd4mz9.11

Strategies for implementing integrated marketing communications. (1999). Journal of
Consumer Marketing, 16(4), 1-4. https://doi.org/10.1108/jcm.1999.16.4.1.3

Sugiyono. (2015). Metode Penelitian pendidikan pendekatan kuantitaif, kualitatif, dan
R&D. Alfabeta, CV.

Suyitno. (2018). Metode penelitian kualitatif: konsep, prinsip dan operasionalnya.
Akademia Pustaka.

Yang Zhao dan Ma (Togi Prima, 2020)

uswadin. (2019). Pedoman Observasi Dan Wawancara.
https://doi.org/10.31219/osf.i0/vjeka

89



	DAFTAR PUSTAKA

