DAFTAR PUSTAKA
Undang-Undang
Undang-Undang Dasar 1945
UU No. 8 Tahun 1999 Tentang Perlindungan Konsumen

Undang-Undang Nomor 19 Tahun 2016 tentang Perubahan Atas Undang-Undang
Nomor 11 Tahun 2008 Tentang Informasi dan Transaksi Elektronik (UU ITE)

Peraturan BPOM No. 31 Tahun 2018 tentang Label Bahan Pangan Olahan (Berita
Negara Republik Indonesia Tahun 2018 Nomor 1452).

Peraturan Menteri Perdagangan Republik Indonesia Nomor 31 Tahun 2023 Tentang

Perizinan Berusaha, Periklanan, Pembinaan, Dan Pengawasan Pelaku Usaha
Dalam Perdagangan Melalui Sistem Elektronik (Berita Negara 2023 (763).

Buku

Agus Budianto, et.al, Aspek Jasa Pelayanan Kesehatan Dalam Prespektif
Perlindungan Pasien, (Bandung: Karya Putra Darwati, 2010), hal. 207

Ahmadi Miru, Prinsip-Prinsip Perlindungan Hukum Bagi Perlindungan Konsumen
di Indonesia (cet. 1), (Jakarta: Raja Grafindo Persada, 2011), hal. 23.

Janus Sidabalok, Hukum Perlindungan Konsumen di Indonesia, (Bandung: PT. Citra
Aditya Bakti, , 2006) Hal.245.

Juliater Simarmata et. al., Artificial Intelligence Marketing, (Jakarta: Yayasan Kita
Menulis, 2023), hal. 6-8.

M. Ali Mansyur, Penegakan Hukum tentang Tanggung Gugat Produsen dalam
Perwujudan Perlindungan Konsumen, (Jogjakarta: Genta Press, 2007), hal 81.

Susanti Adi Nugroho, Proses Penyelesaian Sengketa Konsumen Ditinjau dari Hukum
Acara Serta
Kendala Implementasinya, (Jakarta : Kencana, 2008), hal. 62.

Teguh Prasetyo, Penelitian Hukum (Suatu Perspektif Teori Keadilan Bermartabat),
(Bandung: Nusa Media, 2019), hal. 182.

88



Jurnal

Agus Budianto, “Implementasi Hak Konsumen Pasca Pemberlakuan Undang-
Undang Perlindungan Konsumen: A Breach Of Social Justice? ”, Jurnal Media
Hukum, Vol. 19, No. 2, (2012), https://doi.org/10.18196/jmh.v19i2.101

Abid Haleem et al, “Artificial Intelligence (Al) applications for marketing: A
literature-based study”, International Journal of Intelligent Networks, Vol. 3,
(2022):119-132, hal.121

Amboro, FL. Yudhi Priyo, and Khusuf Komarhana. “Prospek Kecerdasan Buatan
Sebagai Subjek Hukum Perdata Di Indonesia [Prospects of Artificial
Intelligence As a Subject of Civil Law in Indonesia].” Law Review, no. 2,
November 29, 2021, hal. 145. https://doi.org/10.19166/Ir.v0i2.3513.

Andre Pebrian Perdana, “UU ITE Tentang Efek Media Sosial Terhadap Generasi
Milenial”, Inovasi Pembangunan — Jurnal Kelitbangan, Volume 8, No. 3,
(2020):297-308, hal. 305-306.

Asep Nurwanda dan Elis Badriah, “Analisis Program Inovasi Desa dalam
Mendorong Pengembangan Ekonomi Lokal oleh Tim Pelaksana Inovasi Desa
(PID) di Desa Bangunharja Kabupaten Ciamis”, Dinamika: Jurnal limiah limu
Administrasi Negara, Vol 7, No. 1, April 2020, hal. 71

Cahyono, Anang Sugeng, “Pengaruh Media Sosial Terhadap Perubahan Sosial
Masyarakat Di Indonesia”. Publiciana 9 (1), 140-57.
https://doi.org/10.36563/publiciana.v9il1.79.

Chintalapati, Srikrishna, and Shivendra Kumar Pandey. “Artificial Intelligence in
Marketing: A Systematic Literature Review.” International Journal of Market
Research, Vol. 64, no. 1 (January 2022): 38-68.
https://doi.org/10.1177/14707853211018428.

Gkikas, Dimitris C., dan Prokopis K. Theodoridis, Artificial Intelligence (Al) Impact
on Digital Marketing Research. Dalam Strategic Innovative Marketing and
Tourism, (Cham: Springer International Publishing, 2019), hal. 1251-9.

Haleem, Abid, Mohd Javaid, Mohd Asim Qadri, Ravi Pratap Singh, dan Rajiv Suman,
“Artificial Intelligence (AI) Applications for Marketing: A Literature-Based
Study”, International Journal of Intelligent Networks, Vol. 3, (2022): 119-32.
https://doi.org/10.1016/j.ijin.2022.08.005.

M. Muslih, “Negara Hukum Indonesia Dalam Perspektif Teori Hukum Gustav

Radbruch (Tiga Nilai Dasar Hukum)”, Legalitas: Jurnal Hukum, Volume 4,
No.1, (2013), Http://Dx.Doi.0Org/10.33087/Legalitas.\VV4i1.117

89


https://doi.org/10.18196/jmh.v19i2.101
https://doi.org/10.19166/lr.v0i2.3513
http://dx.doi.org/10.33087/Legalitas.V4i1.117

Niesler, Thomas R., dan Herman Kamper “The Impact of Accent Identification
Errors on Speech Recognition of South African English.” South African
Journal of Science, Vol. 110, no. Y%, February 3, 2014): 1-6.
https://doi.org/10.1590/sajs.2014/20120049.

Ni Komang Ayu, Nira Relies Rianti, “ Tanggung Jawab Pelaku Usaha dalam Hal
Terjadinya Shortweighting ditinjau dari Undang-Undang RI No.8 Tahun 1999
tentang Perlindungan Konsumen”, Jurnal Magister Hukum Udayana, Vol. 6,
No. 4, 2017, hal.521-537.

Saura, Jose Ramon, Domingo Ribeiro-Soriano, dan Daniel Palacios-Marqués,
“Setting B2B Digital Marketing in Artificial Intelligence-Based CRMs: A
Review and Directions for Future Research”, Industrial Marketing
Management Vol. 98 (October 2021): 161-78.
https://doi.org/10.1016/j.indmarman.2021.08.006.

Sikender Mohsienuddin  Mohaamd, “Articial Intellegence In Information
Technology”, International Journal Of Innovations In Engineering Research
And  Technology  [ljiert], Volume 7, (June 11, 2020)
http://dx.doi.org/10.2139/ssrn.3625444

S. Verma, R. Sharma, S. Deb, D. Maitra, “Artificial intelligence in marketing:
systematic review and future research direction”, Int. Journal. Inf. Manag. Data
Insights, Vol.1, No.1, (2021), 100002; S. Dimitrieska, A. Stankovska, T.
Efremova, “Artificial intelligence and marketing”, Entrepreneurship, Vol. 6,
No. 2, (2018), hal. 298-304; U. Arsenijevic, M. Jovic, “Artificial intelligence
marketing: chatbots”, in: 2019 International Conference on Artificial
Intelligence: Applications and Innovations (IC-AlAl), IEEE, 2019, hal. 19-193.

Try Widiyono, “Perkembangan Teori Hukum dan Doktrin Hukum Piercing the
Corporate Veil dalam UUPT dan Realitasnya serta Prospektif Kedepannya,”
Lex Jurnalica Vol. 10, no. 1, April 2013, hal. 27.

Vishal Dineshkumar Soni, “Emerging Roles of Artificial Intelligence in
Ecommerce”, International Journal of Trend in Scientific Research and
Development, Volume 4, No. 5, August 2020, hal.223-225

Yonggi Yu, “The Role and Influence of Artificial Intelligence on Advertising

Industry”, Advances in Social Science, Education and Humanities Research,
volume 631, (2022): 190-194, hal.191. DOI:10.2991/assehr.k.220105.037

90


https://doi.org/10.1590/sajs.2014/20120049
https://doi.org/10.1016/j.indmarman.2021.08.006
http://dx.doi.org/10.2139/ssrn.3625444
https://doi.org/10.2991/assehr.k.220105.037

Website

Britannica, “advertising”, https://www.britannica.com/money/topic/advertising,
diakses pada 6 September 2023

Forbes, “24 Top Al Statistics And Trends In 20237,
https://www.forbes.com/advisor/business/ai-statistics/, diakses pada 6
September 2023

George Hopkin, “Deceptive Al ad campaigns can cause confusion for consumers”.
https://aimagazine.com/articles/deceptive-ai-ad-campaigns-can-cause-
confusion-for-consumers Diakses pada 6 September 2023.

Guiness World Record, “First TV Advert”,
https://www.quinnessworldrecords.com/world-records/first-tv-advert, diakses
pada 6 September 2023

GoodStats, “Menilik  Pengguna  Sosial Media  Indonesia  2017-
2026 ,https://data.goodstats.id/statistic/agneszefanyayonatan/menilik-
pengguna-media-sosial-indonesia-2017-2026-
xUAlp#:~:text=Penggunaan%20media%?20sosial%20di%20Indonesia,%2C5
%25%?20dari%20total%20populasi, diakses pada 20 November 2023

Helen Feng, Maria Morel, “How Al-powered chatbots are transforming marketing
and sales operations”. https://www.ibm.com/blog/how-ai-powered-chatbots-
are-transforming-marketing-and-sales-operations/. Diakses pada 6 September
2023.

Investor Daily, “Konsumsi Susu Kental Manis, Gizi Anak Terancam”,
https://investor.id/lifestyle/218104/konsumsi-susu-kental-manis-gizi-anak-
terancam. Diakses pada 20 September 2023.

Kompas, “Sejarah, Evolusi, Pengertian Sosial Media”,
https://money.kompas.com/read/2021/12/18/075450026/sejarah-evolusi-dan-
pengertian-media-sosial?page=all#google_vignette,  diakses pada 20
November 2023

Maansi Gupta, “Difference Between Artificial Intelligence vs Machine Learning vs
Deep Learning”,https://www.geeksforgeeks.org/difference-between-artificial-
intelligence-vs-machine-learning-vs-deep-learning/, diakses pada 6 September
2023

91


https://www.britannica.com/money/topic/advertising
https://www.forbes.com/advisor/business/ai-statistics/
https://aimagazine.com/articles/deceptive-ai-ad-campaigns-can-cause-confusion-for-consumers
https://aimagazine.com/articles/deceptive-ai-ad-campaigns-can-cause-confusion-for-consumers
https://www.guinnessworldrecords.com/world-records/first-tv-advert
https://data.goodstats.id/statistic/agneszefanyayonatan/menilik-pengguna-media-sosial-indonesia-2017-2026-xUAlp#%3A~%3Atext%3DPenggunaan%20media%20sosial%20di%20Indonesia%2C%2C5%25%20dari%20total%20populasi
https://data.goodstats.id/statistic/agneszefanyayonatan/menilik-pengguna-media-sosial-indonesia-2017-2026-xUAlp#%3A~%3Atext%3DPenggunaan%20media%20sosial%20di%20Indonesia%2C%2C5%25%20dari%20total%20populasi
https://data.goodstats.id/statistic/agneszefanyayonatan/menilik-pengguna-media-sosial-indonesia-2017-2026-xUAlp#%3A~%3Atext%3DPenggunaan%20media%20sosial%20di%20Indonesia%2C%2C5%25%20dari%20total%20populasi
https://data.goodstats.id/statistic/agneszefanyayonatan/menilik-pengguna-media-sosial-indonesia-2017-2026-xUAlp#%3A~%3Atext%3DPenggunaan%20media%20sosial%20di%20Indonesia%2C%2C5%25%20dari%20total%20populasi
https://www.ibm.com/blog/how-ai-powered-chatbots-are-transforming-marketing-and-sales-operations/
https://www.ibm.com/blog/how-ai-powered-chatbots-are-transforming-marketing-and-sales-operations/
https://investor.id/lifestyle/218104/konsumsi-susu-kental-manis-gizi-anak-terancam
https://investor.id/lifestyle/218104/konsumsi-susu-kental-manis-gizi-anak-terancam
https://money.kompas.com/read/2021/12/18/075450026/sejarah-evolusi-dan-pengertian-media-sosial?page=all&google_vignette
https://money.kompas.com/read/2021/12/18/075450026/sejarah-evolusi-dan-pengertian-media-sosial?page=all&google_vignette
https://www.geeksforgeeks.org/difference-between-artificial-intelligence-vs-machine-learning-vs-deep-learning/
https://www.geeksforgeeks.org/difference-between-artificial-intelligence-vs-machine-learning-vs-deep-learning/

Mathew  Hillier, “Why does ChatGPT generate fake references?”,
https://teche.mg.edu.au/2023/02/why-does-chatgpt-generate-fake-references/.
Diakses pada 6 September 2023.

MNI Targeted Media, “What is Microtargeting and How Does it Affect
Advertising?”, https://www.mni.com/blog/advertmarket/what-is-micro-
targeting-how-does-it-affect-advertising/, diakses pada 6 September 2023

OpenAl, “DALL-E”,https://openai.com/dall-e-2, diakses pada 12 November 2023

Republik, Miris, “Perusahaan Besar Kini Bikin lklan Pakai Teknologi Al, Ini
Alasannya®, https://tekno.republika.co.id/berita/rzgn4m478/miris-perusahaan-
besar-kini-bikin-iklan-pakai-teknologi-ai-ini-alasannya, diakses pada 12

November 2023

Squareup, “How can  Advertising Work for My  Business?”.
https://squareup.com/au/en/townsquare/what-is-an-advertisement, diakses
pada 6 September 2023

Stanford, “Artificial Intelligence Definition”,

https://hai.stanford.edu/sites/default/files/2020-09/Al-Definitions-HAI.pdf,
diakses pada 6 September 2023

Zippia, “How Fast Is Technology Advancing? Growing, Evolving, And Accelerating
At  Exponential  Rates”.  https://www.zippia.com/advice/how-fast-is-
technology-advancing/, diakses pada 5 September 2023

92


https://teche.mq.edu.au/2023/02/why-does-chatgpt-generate-fake-references/
https://www.mni.com/blog/advertmarket/what-is-micro-targeting-how-does-it-affect-advertising/
https://www.mni.com/blog/advertmarket/what-is-micro-targeting-how-does-it-affect-advertising/
https://www.mni.com/blog/advertmarket/what-is-micro-targeting-how-does-it-affect-advertising/
https://www.mni.com/blog/advertmarket/what-is-micro-targeting-how-does-it-affect-advertising/
https://openai.com/dall-e-2
https://tekno.republika.co.id/berita/rzqn4m478/miris-perusahaan-besar-kini-bikin-iklan-pakai-teknologi-ai-ini-alasannya
https://tekno.republika.co.id/berita/rzqn4m478/miris-perusahaan-besar-kini-bikin-iklan-pakai-teknologi-ai-ini-alasannya
https://squareup.com/au/en/townsquare/what-is-an-advertisement
https://hai.stanford.edu/sites/default/files/2020-09/AI-Definitions-HAI.pdf
https://www.zippia.com/advice/how-fast-is-technology-advancing/
https://www.zippia.com/advice/how-fast-is-technology-advancing/

	SKRIPSI
	DAFTAR PUSTAKA
	Buku
	Jurnal
	Website


