
113 
 

 

 
 

 
REFERENCES 

 
Agustia, S., & A, I. (2019). Pengaruh Sistem Informasi Managemen Terhadap 

Peningkatan Kualitas Pelayanan di PT. Jasaraharja Putra Cabang 

Bengkulu. Jurnal Professional FIS UNIVED Vol.6, 19. 

https://jurnal.unived.ac.id/index.php/prof/article/view/837/705 

Al, B. (2019). Pengaruh Experiential Marketing Terhadap Revisit Intention 

Melalui Customer Satisfaction pada Waroeng Deú di Nganjuk. 

Ali, H. (2019). Building Repurchase Intention and Purchase Decision: Brand. 

Saudi Journal of Humanities and Social Sciences, 12. 

https://saudijournals.com/media/articles/SJHSS_49_623-634.pdf 

Amira, G. (2021). FoodIndustry in Indonesia: Future Prospect despite COVID-19. 

 
Andrian, H. (2023). The Effect of Brand Awareness, Brand Image, and Media 

Communication on Customer Purchase Decision at Kopi Janji Jiwa - HM 

Joni Branch, Medan. Medan. http://repository.uph.edu/54337/ 

Caroline, C. &. (2018). Pengaruh Brand Image Terhadap Brand Loyalty Melalui 

Brand Satisfaction pada Merek Imaparts. AGORA, 6. Pengaruh Brand 

Image Terhadap Brand Loyalty Melalui Brand Satisfaction Pada Merek 

Imaparts - Neliti 

Charine, V. (2023). The Influence of Store Atmosphere and Brand Image on 

Customer's Buying Intention at Holyducks, Medan. Medan. 

http://repository.uph.edu/57598/ 

http://repository.uph.edu/54337/
https://www.neliti.com/id/publications/287115/pengaruh-brand-image-terhadap-brand-loyalty-melalui-brand-satisfaction-pada-mere
https://www.neliti.com/id/publications/287115/pengaruh-brand-image-terhadap-brand-loyalty-melalui-brand-satisfaction-pada-mere
https://www.neliti.com/id/publications/287115/pengaruh-brand-image-terhadap-brand-loyalty-melalui-brand-satisfaction-pada-mere
http://repository.uph.edu/57598/


114 
 

 

 
 
 

 
Chinomona, R., & Maziriri, E. T. (2017). The Influence of Brand Awareness, 

Brand Association and Product Quality on Brand Loyalty and Repurchase 

Intention: A Case of Male Consumers For Cosmetic Brands in South 

Africa. Journal of Business and Retail Management Research (JBRMR), 

Vol. 12 Issue 1, 12. 

Cristo, M., Saerang, D. P., & Worang, F. G. (2018). The Influence of Price, 

Service Quality, and Physical Environment on Customer Satisfaction. 

Case    Study    Markobar    Kafe    Mando.    ISSN,    9. 

https://media.neliti.com/media/publications/139845-EN-the-influence-of- 

price-service-quality-a.pdf 

Dunia, J. (2023). 5 Rekomendasi Restoran Hotpot di Medan Yang Enak. 

https://binged.it/3SwWIpY 

EHL, I. (n.d.). EHL Hospitality Business School. Retrieved from 

https://bit.ly/46dIDB1 

Felix, F. (2023). The Influence of Online Customer Review, Brand Image, and 

Brand Trust on Customer Purchase Decision at Kemangi Seafood 

Restaurant, Medan. Medan.http://repository.uph.edu/57506/ 

Femmy, F. (2021). The Influence of Food Safety Procedures Towards Customer 

Retention in Sushi Tei Medan. Medan. 

Gianina, A. (2021). Food Industry in Indonesia: Future Prospect despite COVID- 
 

19. https://bit.ly/3FSuMW5 

http://repository.uph.edu/57506/


115 
 

 

 
 
 

 
Hasan, M. R. (2019). Impact of Social Network on Purchase Decision: A Study 

on Teenagers of Bangladesh. Journal of Business and Retail Management 

Research. 

https://www.researchgate.net/publication/336191198_Impact_of_social_n 

etwork_on_purchase_decision_a_study_on_teenagers_of_Bangladesh 

Hery, S. (2018). Perencanaan Bisnis. Gramedia Widiasarana Indonesia. 

 
I, M. D. (2021). Metode Penelitian Pendekatan Kuantitatif. Bandung: Media 

Sains Indonesia. 

Jaya, I. M. (2020). Metode Penelitian Kuantitatif dan Kualitatif Teori, Penerapan, 

dan Riset Nyata (F. Husaii (ed.)). QUADRANT. 

Keller, K. (2018). Building, Measuring, and Managing Brand Equity Strategic 

Brand Management. Hanover: Pearson. 

Kelly, K., & Swaminathan. (2020). Strategic Brand Management: Building 

Measuring, and Managing Brand Equity (5th Edition). Pearson. 

Khusnul, L., & Ugie, Y. (2018). Pelayanan Restoran Dalam Mencipatakan 

Kepuasan Pelanggan (Studi Pengendalian Mutu di Restoran D'Ayam 

Crispy Yogyakarta). 16. 

Mana, M. (2023). Hai Kou Huo Guo, Hotpot Halal Yang Baru di Medan. Hai Kou 

Huo Guo, Hot Pot Halal yang Baru di Medan - Makanmana 

Mannadhan, P., Abdullah, N. N., & Ganesan, M. M. (2019). An Empirical Study 

on the Satisfaction Level of National and International Tourists towards 

http://www.researchgate.net/publication/336191198_Impact_of_social_n
http://www.researchgate.net/publication/336191198_Impact_of_social_n
https://makanmana.net/2023/04/09/hai-kou-huo-guo-hot-pot-halal-yang-baru-di-medan/
https://makanmana.net/2023/04/09/hai-kou-huo-guo-hot-pot-halal-yang-baru-di-medan/


116 
 

 

 
 
 

 
Natural Attractions in Kurdistan. African Journal of Hospitality Tourism 

and Leisure, 9. 

Marcellino, L., Ellitan, L., & Muljani, N. (2021). Pengaruh Experential Marketing 

Terhadap Repurchase Intention Dimediasi oleh Customer Satisfaction 

Pada Restoran X Surabaya. Jurnal Ilmiah Mahasiswa Manajemen 

(JUMMA), 12. 

Novansa, H. &. (n.d.). Purchase Decision Model: Analysis on Brand Image, 

Brand Awareness, and Price (Case Study SMECO Indonesia SME 

Products). 2,621-623. Saudi Journals. http://scholarsmepub.com/wp- 

content/uploads/2017/09/SJHSS-28621-632.pdf 

Obilor, E. I. (2018). Test for Significance of Pearson's Correlation Coefficient. 

International Journal of Innovative Mathematics, Statistics & Energy 

Policies 6(1):11-23, 14. 

https://www.researchgate.net/publication/343609693_Test_for_Significan 

ce_of_Pearson's_Correlation_Coefficient_r 

Prabhu, M. A. (2019). An Empirical Study on the Satisfaction Level of National 

and International Tourists Towards Natural Attractions in Kurdistan. 

African Journal of Hospitality, Tourism and 

Leisure.https://doi.org/10.26740/jim.v10n1.p268-279 

Pratiwi, P. (2020). The Influence of Service Quality, Price Perception, and Store 

Atmosphere Towards Repurchase Intention. 

http://scholarsmepub.com/wp-
http://www.researchgate.net/publication/343609693_Test_for_Significan
http://www.researchgate.net/publication/343609693_Test_for_Significan
https://doi.org/10.26740/jim.v10n1.p268-279


117 
 

 

 
 
 

 
https://www.semanticscholar.org/reader/eec61ffdb180aeee66ffdd2b60666 

eeb1b021ad2 

Pujakesuma. (2021). Pengertian Manajemen Hospitality. Media Tips Motivasi. 

Pengertian Manajemen Hospitality - Media Tips Motivasi 

(motivasitips.com) 

Putri, M. P. (2020). Faktor - Faktor Yang Mempengaruhi Keputusan Pembelian 

Konsumen di Ceriamart (Studi Kasus Ceriamart Semper Timur). 

Repository STEI.http://repository.stei.ac.id/1402/ 

Srota, P. (2023). The Influence of Digital Marketing, Brand Awareness, and 

Word-of-Mouth on Purchase Decision at Taipan Restaurant, 

Medan.http://repository.uph.edu/57720/ 

Steffani, C. (2021). The Influence of Price, Service Quality, and Physical 

Environment on Customer Satisfaction at Warung Kopi Srikandi, Medan. 

Medan. http://repository.uph.edu/46653/ 

Sulaiman. (2020). Analysis on The Effect of Store Atmosphere, Store Image, and 

Store Location on Customer Loyalty Through Purchase Decision 

Customer of Matahari Department Store, Samarinda. 

Syafanisa, A. (2023). The influence of InstagramSocial Media, Brand Image, and 

Store Atmosphere on Customer Purchasing Decision Intention at Sippin 

Indonesia Dr. Mansyur Branch, Medan. repository.uph.edu. 

http://www.semanticscholar.org/reader/eec61ffdb180aeee66ffdd2b60666
http://www.semanticscholar.org/reader/eec61ffdb180aeee66ffdd2b60666
https://www.motivasitips.com/2021/10/pengertian-manajemen-hospitality.html
https://www.motivasitips.com/2021/10/pengertian-manajemen-hospitality.html
http://repository.stei.ac.id/1402/
http://repository.uph.edu/57720/
http://repository.uph.edu/46653/


118 
 

 

 
 
 

 
Tithalia, C. (2022). The Influence of Service Quality and Physical Environment on 

Customer Satisfaction at Zeribowl - Asia Mega Mas Branch, Medan. 

Medan. 

Wijaksono, D. S. (2019). Model Repurchase Intentions: Analysis of Brand 

Awareness, Perceived Quality, Brand Association, and Brand Loyalty. 

Case Study Private Label on Store. Saudi Journals. 

Yusup Program Studi Tadris Biologi, F., & Tarbiyah dan Keguruan, F. (2018). Uji 

Validitas dan Reliabilitas Instrumen Penelitian Kuantitatif. Jurnal 

Tarbiyah: Jurnal Ilmiah Kependidikan, 7. 

https://www.researchgate.net/publication/327699726_Uji_Validitas_dan_ 

Reliabilitas_Instrumen_Penelitian_Kuantitatif 

Zelisa, T. (2021). The Impact of Store Atmosphere Towards Purchase Intention 

(Empirical Study in MIniso Surakarta). NASKAH PUBLIKASI.pdf 

(ums.ac.id) 

http://www.researchgate.net/publication/327699726_Uji_Validitas_dan_
http://www.researchgate.net/publication/327699726_Uji_Validitas_dan_
https://eprints.ums.ac.id/94064/1/NASKAH%20PUBLIKASI.pdf
https://eprints.ums.ac.id/94064/1/NASKAH%20PUBLIKASI.pdf

	c6d87b9739744a30519e72edb5f8d1def0c2c58265a7d859c4de5d6ee271df7f.pdf
	REFERENCES


