DAFTAR PUSTAKA

Aaker. (2018). Manajemen ekuitas merek. Jakarta: Mitra Utama.

Bungin, Burhan. (2015). Komunikasi Pariwisata Tourism Communication
Pemasaran dan Brand Destinasi, Jakarta Prenadamedia Group
Effendy, O, U (2011). llmu Komunikasi: Teori dan Prakteknya. Bandung: Remaja

Rosdakarya

Kotler, P and Keller, K. L. (2012). Marketing Management. New York: Prentice
Hall.

Moeleong, Lexy. (2002). Metode Penelitian Kualitatif. Bandung. Remaja
Rosdakarya

Daymon Chirsin & Hollowey Immy. 2002. Qualitative Research Methode in Public
Relation and Marketing Communication, London: Routledge

Fill, Christ & Trunbull Sarah. 2016. Marketting Communication, Hearlow UK:
Pearson Education Limited

George & Michael Belch. 2009. Advertising and Promotion An Integrated
Marketing Communication Perspective. New York: Mc Graw Hill
International

Gobe, Marc. 2005. Emotional branding. Paradigma baru menghubungkan merek
dengan pelanggan. Jakarta Erlangga

Jaiz.M. 2014. Dasar Dasar Periklanan. Yogyakarta; Graha IImu

Keller, K. L. (2013). Strategic Brand Management, Building, Measuring, and
Managing Brand Equity Global Edition. In Pearson Education, Inc., © 2013
(4th ed.). England: Pearson.

Kottler, Philips. 2016. Marketing For Hospitality and Tourism, United Stated:
Pearson Education

Li, K. & Wang, X. (2019). HOW DOES CO-BRANDING INFLUENCE BRAND
IMAGE: A qualitative research on Supreme’s brand image from
consumers’ perspectives. Retrieved from
http://uu.divaportal.org/smash/get/diva2:1331181/FULLT.EXT.01.pdf

Moretti Aurora. 2016. Tourism Marketing, United Stated: Willford Press

Morisan, M.A.2010. Periklanan Komunikasi Terpadu. Jakarta: Kencana
Prenadamedia Grup

Oeppen, J. & Jamal, A. (2014). Collaborating for success: managerial
perspectives on co-brandingstrategies in the fashion industry. Journal of
Marketing Management, 30(9-10), 925-948.
https://doi.org/10.1080/0267257X.2014.934905

57


https://doi.org/10.1080/0267257X.2014.934905

Prawibowo Denny, Purnamasari Oktaviana. (2018). Strategi Kementerian
Pariwisata Dalam Branding Wonderful Indonesia Melalui Media Sosial.
Jurnal Perspektif Vol 1 No 2 Tahun 2018 Halaman 1 — 13

Prianti, N. P. (2015). Analysis of integrated marketing communication effect to
brand equity in the case of fast-fashion brand Hennes and Mauritz (H&M)
and high-end brand designer co-branding strategy.

Sattayawaksakul, D., A. Cote, J., & Tiangsoongnern, L. (2019). Consumer
Evaluations of Co-branding: Analyzing the Relationship of Brand Image
Consistency, Brand Personality Similarity, Brand Extension Authenticity,
and the Congruency between For-profit and Non-profit Parent Brand. TNI
Journal of Business Administration and Languages, Vol.7(No.1 January-
June 2019), 19-26.

Yahya, Arief. 2018.Paradox Marketing. Jakarta: Gramedia Pustaka Utama

Yuristiadhi Ghifari, Makhasi Masyahari (2017). Strategi Branding PAriwisata
Indonesia Untuk Pemasaran Mancanegara. Ettisal Journal Komunikasi Vol 2
No 02 Tahun 2017 Halaman 31- 41
DOI: http://dx.doi.org/10.21111/ettisal .v2i2.1265

The Jakarta Post, 4 September 2017. Indonesian Tourism Growth Tops Malaysia,
Singapore, Thailand Acses On 15 Mei 2022

The Telegraph. September 2017. Indonesia is in top 20 Fastest growing travel
destination in the world Access on 15 Mei 2022

www.kemenparekraf.go.id/profile access on 15 Mei 2022

58


http://dx.doi.org/10.21111/ettisal.v2i2.1265
http://www.kemenparekraf.go.id/profile

