
 

x 
 

TABLE OF CONTENTS 

 
STATEMENT OF AUTHENTICITY AND APPROVAL OF FINAL 
ASSIGNMENT UPLOAD .................................................................................... ii 
APPROVAL PAGE BY FINAL PAPER ADVISOR ........................................ iv 
APPROVAL PAGE BY FINAL PAPER DEFENSE COMMITTEE .............. v 
ABSTRACT .......................................................................................................... vi 
ABSTRAK ............................................................................................................. vii 
ACKNOWLEDGEMENT ................................................................................. viii 
TABLE OF CONTENTS ...................................................................................... x 
LIST OF FIGURES ........................................................................................... xiii 
LIST OF TABLES ............................................................................................. xvi 
LIST OF APPENDICES .................................................................................. xvii 
CHAPTER I: INTRODUCTION ........................................................................ 1 

1.1 Project Background ................................................................... 1 
1.2 Design Challenges Synopsis ....................................................... 3 
1.3 Design Objectives ....................................................................... 4 
1.4 Interior Planning Contribution ................................................ 5 
1.5 Limitations of the Scope of Interior Planning ......................... 5 
1.6 Data Collection Methods ........................................................... 7 
1.7 Design Approach: Time and Multisensory (Auditory) ........... 8 
1.8 Flow of Interior Planning ........................................................ 10 
1.9 Writing Systematics ................................................................. 11 

CHAPTER II: THEORETICAL BASIS .......................................................... 13 
 Assorted Golf Demographic Demands ................................... 13 

2.1.1 Project Standardization .................................................................................. 14 

2.1.2 Players’ Idealism ............................................................................................. 16 

 Users’ Satisfaction .................................................................... 19 
2.2.1 Sequential (Time-based) Design Approach ..................................................... 20 

2.2.2 Auditory Design Approach .............................................................................. 23 



 

xi 
 

CHAPTER III: DATA ANALYSIS & SPACE PLANNING .......................... 26 
3.1 Client & Branding .................................................................... 26 

1.1.1 History ....................................................................................................... 27 

1.1.2 Target Audience ........................................................................................ 28 

1.1.3 Target Market ........................................................................................... 29 

1.1.4 Competitive Advantage ............................................................................. 29 

3.2 Precedent Study ........................................................................ 29 
3.2.1 Southcape Owner’s Club: Clubhouse / Mass Studies ...................................... 30 

3.2.2 The V Golf Club ............................................................................................... 31 

3.3 Existing Site Data ..................................................................... 32 
3.3.1 Site Analysis .................................................................................................... 33 

3.3.2 Site Existing Problems ..................................................................................... 35 

3.4 Users’ Flow of Activities & Sequencing ................................. 40 
3.4.1 Players ............................................................................................................ 41 

3.4.2 Spectators/Supporters .................................................................................... 42 

3.4.3 Coaches .......................................................................................................... 43 

3.4.4 Caddies ........................................................................................................... 44 

3.4.5 Cashier/Receptionist ....................................................................................... 45 

3.4.6 Waiters/Waitresses ........................................................................................ 45 

Space Planning & Programming ........................................................ 47 
3.5.1 Space Requirements ....................................................................................... 47 

3.5.2 Site Existing Floor Plan Analysis ...................................................................... 47 

3.5.3 Matrix & Diagrams ......................................................................................... 51 

3.5.4 Zoning & Grouping Analysis ........................................................................... 54 

CHAPTER IV: DESIGN & CONCEPT IMPLEMENTATION .................... 57 
4.1 Project Concept & Ideation Analysis ..................................... 57 

5.1.1 Mood Boards ............................................................................................. 58 

5.1.2 Form .......................................................................................................... 62 



 

xii 
 

5.1.3 Color .......................................................................................................... 64 

5.1.4 Materials ................................................................................................... 64 

5.1.5 Lighting ..................................................................................................... 66 

5.1.6 Circulation ................................................................................................. 67 

5.1.7 Furniture .................................................................................................... 68 

5.1.8 Visual Ergonomics ..................................................................................... 69 

4.2 Design Implementation ............................................................ 70 
4.2.1 Mood Boards ............................................................................................. 70 

4.2.2 Form .......................................................................................................... 78 

4.2.3 Color .......................................................................................................... 81 

4.2.4 Materials ................................................................................................... 82 

4.2.5 Lighting ..................................................................................................... 84 

4.2.6 Circulation ................................................................................................. 87 

4.2.7 Furniture .................................................................................................... 88 

4.2.8 Visual Ergonomics ..................................................................................... 89 

CHAPTER V: FEEDBACK & CONCLUSION .............................................. 91 
5.1 Feedback ................................................................................... 91 
5.2 Conclusion ................................................................................. 93 

CHAPTER VI: REFLECTION ......................................................................... 96 
6.1 Functional Beauty .......................................................................... 96 
6.2 Ethics & Worldview ..................................................................... 100 

REFERENCES .................................................................................................. 104 
APPENDICES ................................................................................................... 106 



 

xiii 
 

LIST OF FIGURES 

 

Figure 1.1: Flow of Interior Planning ................................................................... 10 

Figure 2.1: Minimum Space Requirements of a Golf Bay ................................... 15 

Figure 2.1.2.1 Driving Bay Example .................................................................... 16 

Figure 2.2.1.1: Customer Satisfaction Evolves Differently Depending on The 

Method Used to Estimate Waiting Time............................................................... 22 

Figure 3.2.1.1: Southcape Owner’s Club: Clubhouse / Mass Studies .................. 30 

Figure 3.2.2.1: The V Golf Club ........................................................................... 32 

Figure 3.3.1: Site Location .................................................................................... 33 

Figure 3.3.1.1: Site Analysis - Sun Path ............................................................... 33 

Figure 3.3.1.2: Site Analysis - Noises ................................................................... 34 

Figure 3.3.2.1: Site Existing Problem - Material .................................................. 35 

Figure 3.3.2.2: Site Existing Problem - Material .................................................. 36 

Figure 3.3.2.3: Site Existing Problem - Construction ........................................... 37 

Figure 3.3.2.4: Site Existing Problem - Furniture ................................................. 37 

Figure 3.3.2.5: Site Existing Problem - Furniture ................................................. 38 

Figure 3.3.2.6: Site Existing Problem - Ergonomics ............................................ 39 

Figure 3.3.2.7: Site Existing Problem - Ergonomics ............................................ 39 

Figure 3.4.1.1: Flow of Activities & Sequencing (Generalized) - Players ........... 41 

Figure 3.4.2.1: Flow of Activities & Sequencing (Generalized) - Spectators ...... 42 

Figure 3.4.3.1: Flow of Activities & Sequencing (Generalized) - Coaches ......... 43 

Figure 3.4.4.1: Flow of Activities & Sequencing (Generalized) - Caddies .......... 44 



 

xiv 
 

Figure 3.4.5.1: Flow of Activities & Sequencing (Generalized) - Cashier ........... 45 

Figure 3.4.6.1: Flow of Activities & Sequencing (Generalized) - Waiters .......... 45 

Figure 3.5.2.1: Existing Ground Floor Analysis ................................................... 48 

Figure 3.5.2.2: Existing Basement Analysis ......................................................... 49 

Figure 3.5.2.3: Existing First Floor Analysis ........................................................ 50 

Figure 3.5.3.1: Matrix Diagram ............................................................................ 51 

Figure 3.5.3.2: Bubble Diagram - Micro .............................................................. 52 

Figure 3.5.3.3: Bubble Diagram - Macro .............................................................. 53 

Figure 3.5.4.1: Zoning & Grouping - Isometry .................................................... 54 

Figure 3.5.4.2: Zoning & Grouping - Basement ................................................... 55 

Figure 3.5.4.3: Zoning & Grouping - Ground Floor ............................................. 55 

Figure 3.5.4.4: Zoning & Grouping - First Floor .................................................. 55 

Figure 3.5.4.5: Zoning & Grouping - Second Floor ............................................. 56 

Figure 3.2.2.1: The V Golf Club ........................................................................... 32 

Figure 4.1.1.1: Mood Board: Bay Area ................................................................ 58 

Figure 4.1.1.2: Mood Board: Cafeteria Area ........................................................ 60 

Figure 4.1.1.3: Mood Board: Indoor Golf (Simulator) Area ................................ 62 

Figure 4.1.2.1: Geometric VS Non-Geometric ..................................................... 63 

Figure 4.1.3.1: Brand Identity Color Palette ......................................................... 64 

Figure 4.1.6.1: Design Circulation Concept Ideation ........................................... 67 

Figure 4.2.1.1: Mood board Comparison & Final Design Perspective Bay Area. 70 

Figure 4.2.1.2: Mood board Comparison & Final Design Isometry Bay Area ..... 71 

Figure 4.2.1.3: Mood board Comparison & Final Design Signage Bay Area ...... 72 



 

xv 
 

Figure 4.2.1.4: Mood board Comparison & Final Design Perspective 1 – Cafeteria 

Area ....................................................................................................................... 74 

Figure 4.2.1.5: Mood board Comparison & Final Design Perspective 2 – Cafeteria 

Area ....................................................................................................................... 75 

Figure 4.2.1.6: Mood board Comparison & Final Design Water Element – 

Cafeteria Area ....................................................................................................... 76 

Figure 4.2.1.7: Mood board Comparison & Final Design Perspective – Simulator 

Area ....................................................................................................................... 77 

Figure 4.2.1.8: Final Design Perspective Daytime – Simulator Area ................... 78 

Figure 4.2.2.1: Ground Floor Layout – Form Analysis ........................................ 79 

Figure 4.2.2.2:  Ground Floor Bay Area – Circulation Area ................................ 80 

Figure 4.2.3.1: Color & Areas – Ground Floor ..................................................... 81 

Figure 4.2.4.1: Bay Area – Flooring Details ......................................................... 82 

Figure 4.2.4.2: Bay Area – Ceiling Implementation ............................................. 83 

Figure 4.2.5.1: Outdoor Bay – Nighttime ............................................................. 85 

Figure 4.2.5.2: Fluorescent Light Effect ............................................................... 86 

Figure 4.2.6.1: Layout Circulation Analysis ......................................................... 87 

Figure 4.2.7.1: Built-in Furniture – Driving Bays ................................................ 88 

Figure 4.2.8.1: Visual Noise – Bay & Cafeteria Circulation ................................ 89 

Figure 6.1.1: Bay Area – Circulation .................................................................... 98 

Figure 6.1.2: Singular Bay Design ........................................................................ 99 

 

 


 

xvi 
 

LIST OF TABLES 

 

Table 2.1.2.1: The Advantages of Incorporating Essential Features .................... 18 

Table 2.2.2.1: Advantages of Considering Auditory to Players ........................... 24 

Table 2.2.2.2: Advantages of Considering Auditory on Staff Well-being & 

Productivity ........................................................................................................... 25 

Table 3.1.2.1: Pondok Indah Golf - Target Audience. .......................................... 28 

Table 4.1.4.1: Material Selection Analysis ........................................................... 65 

Table 5.1.1: Users Feedback ................................................................................. 91 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


 

xvii 
 

LIST OF APPENDICES 

 

Appendix A 1: Space Requirements Table ......................................................... 106 

Appendix B 1: Perspectives ................................................................................ 108 

Appendix C 1: Technical Drawings .................................................................... 112 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


