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1. BPS  = Badan Pusat Statistik 

2. COVID-19 = Coronavirus Disease 2019 

3. H&M  = Hennes & Mauritz AB 

4. MNCs  = Multinational Corporations 

5. NPF  = Non-Performing Financing 

6. PHK  = Pengakhiran Hubungan Kerja 

7. PSBB  = Pembatasan Sosial Berskala Besar 

8. SCM  = Supply Chain Management 
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