DAFTAR PUSTAKA

Adefulu, Asikhia, O. U., & Akinbiyi, R. E. (2020). RELATIONSHIP
MARKETING PRACTICES AND CUSTOMER REPURCHASE
INTENTION OF ONLINE RETAIL FIRMS IN LAGOS, NIGERIA.
INTERNATIONAL JOURNAL OF RESEARCH SCIENCE &
MANAGEMENT, 7(5), 48-58. https://doi.org/10.5281/zenod0.3865418

Ali, A., & Bhasin, J. (2019). Understanding Customer Repurchase Intention in E-
commerce: Role of Perceived Price, Delivery Quality, and Perceived Value.
Jindal Journal of Business Research, 8(2), 142—-157.
https://doi.org/10.1177/2278682119850275

Amoako, G. K., Doe, J. K., & Neequaye, E. K. (2023). Online innovation and
repurchase intentions in hotels: the mediating effect of customer experience.
International Hospitality Review, 37(1), 28-47. https://doi.org/10.1108/ihr-
02-2021-0008

Annur, C. M. (2023). Nilai Belanja Iklan di Indonesia Terbesar se-Pasar Asia
pada 2022. Https://Databoks.Katadata.Co.ld/.
https://databoks.katadata.co.id/datapublish/2023/04/03/nilai-belanja-iklan-di-
indonesia-terbesar-se-pasar-asia-pada-2022

Aradjo, J., Pereira, I. V., & Santos, J. D. (2023). The Effect of Corporate Social
Responsibility on Brand Image and Brand Equity and Its Impact on
Consumer Satisfaction. Administrative Sciences, 13(5).
https://doi.org/10.3390/admsci13050118

Ashfag, M. (2019). After sales service, customer satisfaction and loyalty in
telecom sector. Journal of Applied Structural Equation Modeling, 3(1), 31—
42. https://doi.org/10.47263/JASEM.3(1)04

Budiyono, R., & Novandalina, A. (2023). The Role of Brand Image in Mediating
the Influence of Digital Marketing and Customer Relationship Marketing on
Tourist Decisions. Rokhmad Budiyono & Arini Novandalina2/ Journal of
Economic Education, 12(1), 188-197.
http://journal.unnes.ac.id/sju/index.php/jeec

Chaffey, D., & Ellis-Chadwick, F. (2022). Digital Marketing (8th ed., Issue 8).
Pearson Education.

Darmawan, D. (2019). the Effect of Corporate Image on Brand Awareness and
Brang Attitude. Translitera : Jurnal Kajian Komunikasi Dan Studi Media,
8(01), 13-26. https://doi.org/10.35457/translitera.v8i01.595

Devantha, K. K., & Ekawati, N. W. (2021). The Effect of EWOM and Brand
Image on Perceived Value, and Its Impact on Repurchase Intention.
International Journal of Management and Commerce Innovations, 8(2),
312-321.

Ekeke, J. . N., & Uboegbulam, G. C. (2021). Service innovation and customer
satisfaction and customers’ intention in quick service restaurants ( QSRS ):
Evidence from Aba , Nigeria. European Scholar Journal (ESJ), 2(2), 99—
106.

Guerola-Navarro, V., Oltra-Badenes, R., Gil-Gomez, H., & Gil-Gomez, J. A.
(2021). Research model for measuring the impact of customer relationship
management (CRM) on performance indicators. Economic Research-
Ekonomska Istrazivanja , 34(1), 2669-2691.

66



https://doi.org/10.1080/1331677X.2020.1836992

Habib, M. D., & Sarwar, M. A. (2021). After-sales services, brand equity and
purchasing intention to buy second-hand product. Rajagiri Management
Journal, 15(2), 129-144. https://doi.org/10.1108/ramj-07-2020-0033

Hair, J. F., Hult, G. T., Ringle, C., & Sarstedt, M. (2017). A Primer on Partial
Least Squares Structural Equation Modeling (PLS-SEM). In Sage (2nd ed.).

Hair, J. F., M. Hult, G. T., M. Ringle, C., Sarstedt, & Marko. (2022). A Primer on
Partial Least Squares Structural Equation Modeling (PLS-SEM) [3 ed]. In
Angewandte Chemie International Edition, 6(11), 951-952. (Vol. 3, Issue 1).
https://medium.com/@arifwicaksanaa/pengertian-use-case-a7e576e1b6bf

Hanaysha, J. R. (2022). Impact of social media marketing features on consumer’s
purchase decision in the fast-food industry: Brand trust as a mediator. In
International Journal of Information Management Data Insights (Vol. 2,
Issue 2). https://doi.org/10.1016/j.jjimei.2022.100102

Hair J.F., et al. (2010).Multivariate Data Analysis.Seventh Edition. New Jersey:
Pearson Prentice Hall

Haris, T. S., & Laena, N. (2023). Pengaruh Kualitas Produk, Promosi Dan
Layanan Purnajual Terhadap Citra Merek Handphone Samsung Di 6 (Enam)
Gerai/Toko Penjual Handphone Di Kecamatan Unaaha. SATUKATA: Jurnal
Sains, Teknik, Dan Studi Kemasyarakatan, 1(2), 71-76.

Hartanto, S., & Sugandha, A. C. (2019). Inovasi Inkremental Sebagai Strategi &
Keunggulan Daya Saing Di Industri Furniture Vietnam (Studi Kasus: Full in
Industrial, Co., Ltd). Jurnal Dimensi Seni Rupa Dan Desain, 16(1), 59-74.
https://doi.org/10.25105/dim.v16i1.6160

Haryadi, D., Haerofiatna, H., & Alfarizi, A. W. (2022). The Role of After sales
service on Customer Loyalty Mediated by Customer Satisfaction. ECo-Buss,
5(2), 583-592. https://doi.org/10.32877/eb.v5i2.511

Haryandika, D., & Santra, I. (2021). the Effect of Customer relationship
management on Customer. Indonesian Journal of Business and
Entrepreneurship, 7(2), 139-149.

Hisanuddin, I. I. (2022). Pengaruh Layanan Purna Jual Terhadap Kepuasan
Pengguna Motor Honda Matic dan Dampaknya Terhadap Citra Merek Honda
di Kota Baubau. Jurnal Akademik Pendidikan Ekonomi, 8(2), 106-110.
https://doi.org/10.21787/mp

Huang, J. (2019). Influence of After-sales Service Quality Offered by E-
commerce Enterprises on Customer Repurchase Intention. Academic Journal
of Business & Management, 1(2), 22—-36.
https://doi.org/10.25236/AJBM.190118

evaluation from customers’ view. Entrepreneurship and Sustainability
Issues, 10(3), 10-21. https://doi.org/10.9770/jesi.2023.10.3(1)

Javed, M. K., & Wu, M. (2020). Effects of online retailer after delivery services
on repurchase intention: An empirical analysis of customers’ past experience
and future confidence with the retailer. Journal of Retailing and Consumer
Services, 54(January), 101942,
https://doi.org/10.1016/j.jretconser.2019.101942

Jaya, R. C., & Triono, S. P. H. (2019). Analisis Pengaruh Social Media
Engagement Dan After sales service Terhadap Online Store Image Ukm

67



Serta Dampaknya Terhadap Brand Cohesion. Jurnal Indonesia Membangun,
18(3), 31-45.

Kington, H., Chapman, M., Clarke, C., & Beesley, S. (2018). Principles of
marketing. In BSAVA Manual of Small Animal Practice Management and
Development. https://doi.org/10.22233/9781910443156.25

Komang, L., Dewi, C., Dewi, A. S., & Sujadi, D. (2022). Effect of Digital
Marketing and Customer Relationship Marketing on Consumer Satisfaction
and Consumer Loyalty at Gypsy Belles Jewelry Bali. Budapest International
Research and Critics Institute-Journal (BIRCI-Journal), 5(3), 28487-28494.

Kotler, P., Kertajaya, H., & Setiawan, 1. (2021). Marketing 5.0. In Wiley. John
Wiley & Sons. http://www.nber.org/papers/w16019

Kuncoro, A. (2024). THE IMPACT OF BRAND IMAGE MODIATION ON
THE INFLUENCE OF RELATIONSHIP MARKETING ON CUSTOMER
LOYALTY. Journal of Economics and Public Health, 3(1), 59-74.

Kurniawan, A. (2022). The Influence of After sales service on Customer
Satisfaction and Customer Loyalty. Literatus, 4(1), 292-300.

Lembah, G. M., & Haryanto, J. O. (2022). the Influence of the Store Atmosphere
Towards Consumer Attitudes on Hypermart Stores. Icfbe, 2021 (July 2021),
1-7.

Li, B., & Huang, L. (2019). The Effect of Incremental Innovation and Disruptive
Innovation on the Sustainable Development of Manufacturing in China.
SAGE Open, 9(1). https://doi.org/10.1177/2158244019832700

Lidiawan, A. R., Darojat, T. A., Djunaedi, & Vitasmoro, P. (2020). The Influence
of Customer Relationship Marketing and Corporate Social Responsibility on
Bank Image. 8th National and International Research Confrence, 132-143.

Martey, E. M., Adenutsi, K., Amegbe, M., & ... (2022). Relationship Marketing
and Repurchase Intentions of Customers of Fast Food Vendors in Ghana.
The Moderating Influence of Perceived Risk. Journal of Positive ..., 6(4),
1564-1581.
https://www.journalppw.com/index.php/jpsp/article/view/3308%0Ahttps://w
ww.journalppw.com/index.php/jpsp/article/download/3308/4388

Mikael, K., Rakai, N., Fauzi, A., Arifin, M. Z., Heriyanti, P., & Saputra, A. Y.
(2024). Peran Customer relationship management dan Corporate Image
terhadap Customer Loyalty dalam PT . Unilever. 5(3), 233-241.

Nasir, M., Adil, M., & Dhamija, A. (2021). The synergetic effect of after sales
service, customer satisfaction, loyalty and repurchase intention on word of
mouth. International Journal of Quality and Service Sciences, 13(3), 489—
505. https://doi.org/10.1108/1JQSS-01-2021-0015

Nugroho, S. P., & Amirudin, R. U. (2022). Apakah Incremental Innovation dan
Internal Motivation Mampu Memediasi Pengaruh Ethical Leadership
terhadap Kinerja Karyawan? (Studi Empiris IKM di Kabupaten Klaten).
Jurnal Penelitian llmu-lImu Sosial, 3(1), 19-32.
https://doi.org/10.23917/sosial.v3i1.618

Othniel Purba, J., Christina, C., Wijaya, E., & Syahputra, H. (2023). Promotion,
Brand Image, and Customer relationship management on Aluminum
Purchase Decisions at PT Global Alumindo Perkasa. Luxury: Landscape of
Business Administration, 2023(1), 12—-22. http://firstcierapublisher.com

Qalbi, S. I., Chan, A., Barkah, C. S., & Tresna, P. W. (2022). Influence and

68



Strategy of Customer relationship management on Customer Satisfaction and
Customer Loyalty in Micro and Medium Enterprises. Jurnal llmiah Ekonomi
Bisnis, 27(3), 303—-319. https://doi.org/10.35760/eb.2022.v2713.5438

Rahmasari, L., Farisyi, S., Nabila, P. A., Ricardianto, P., Wahyuni, T. I. E.,
Trisanto, F., Moejiono, M., Rahman, A., Hasibuan, M. T., & Endri, E.
(2024). Customer relationship management and brand image: Empirical
evidence from marine export company in Indonesia. Uncertain Supply Chain
Management, 12(1), 19-28. https://doi.org/10.5267/j.uscm.2023.10.021

Raihan. (2019). Metodologi Penelitian. In Journal of Chemical Information and
Modeling (Vol. 53, Issue 9). Universitas Islam Jakarta.

Ridwan, R., Nur, Y., & Mariah, M. (2021). The Influence of Customer
relationship management on Customer Satisfaction. Jurnal Economic
Resources, 4(3), 1. https://doi.org/10.33096/jer.v4i1.864

Rifai, A. (2021). Pengantar Metodologi Penelitian. In Antasari Press.

Salim, M., & Rodhiah, R. (2021). The Effect of Perceived Quality, Customer
Satisfaction, Corporate Image, Customer Experience on Customer Loyalty.
Budapest International Research and Critics Institute (BIRCI-Journal),
2422-2432. https://doi.org/10.33258/birci.v5i1.3844

Sari, S. K., Isrofani, A. N., Pratiwi, C., & Batu, R. L. (2021). Pentingnya Inovasi
Produk dan Desain Produk Terhadap Keputusan Pembelian Berulang Pada
Brand Iphone di Indonesia. Jurnal Bisnis Dan Manajemen, 8(1), 181-187.
https://doi.org/10.26905/jbm.v8i1.5605

Sekaran, U., & Bougie, R. (2017). Metode Penelitian Bisnis (6th ed.). Salemba
Empat.

Shen, Y., & Ahmad, R. (2022). The Influence of Brand Image and Favorability
Toward Citizens in a Product’s Country of Origin on Product Evaluation:
Moderating Effects of Switching Costs. Frontiers in Psychology, 13(March).
https://doi.org/10.3389/fpsyg.2022.740269

Sugiyono. (2019). Statistika untuk Penelitian. Alfabeta.

Sugiyono, S., & Lestari, P. (2021). Metode Penelitian Komunikasi (Kuantitatif,
Kualitatif, dan Cara Mudah Menulis Artikel pada Jurnal Internasional).
Alvabeta Bandung, CV.

Sugiyono, 2014. Pdf-buku-metode-penelitian-sugiyono_compress (3)

Sunarya, E., & Jamaludin, M. (2022). Influence of Product Quality and After sales
services on Customer Satisfaction in Mahir Residence Sukabumi. Research
Horizon, 2(4), 489-500. https://doi.org/10.54518/rh.2.4.2022.489-500

Tiberius, V., Schwarzer, H., & Roig-Dobon, S. (2021). Radical innovations:
Between established knowledge and future research opportunities. Journal of
Innovation and Knowledge, 6(3), 145-153.
https://doi.org/10.1016/j.jik.2020.09.001

Tufahati, N., Barkah, C. S., Tresna, P. W., & Chan, A. (2021). The Impact of
Customer Satisfaction on Repurchase Intention (Surveys on Customer of
Bloomythings). Journal of Business & Applied Management, 14(2), 177.
https://doi.org/10.30813/jbam.v14i2.3098

Wahjudi, D., Kwanda, T., & Sulis, R. (2018). The Impact of After-sales Service
Quality on Customer Satisfaction and Customer Loyalty of Middle-upper
Class Landed Housings The Impact of After-sales Service Quality on
Customer Satisfaction and Customer Loyalty of Middle-upper Class Landed

69



Housings. July. https://doi.org/10.9744/jti.20.1.65-72

Wahono, R. M., & Masykuroh, E. (2022). Pengaruh Inovasi Produk Dan Kualitas
Pelayanan Terhadap Daya Saing Dengan Brand Image Sebagai Variabel
Intervening Pada Bank Syariah Indonesia Kantor Cabang Nganjuk Yos
Sudarso. Falahiya: Journal of Islamic Banking and Finance, 1(2), 156-172.
https://doi.org/10.21154/falahiya.v1i2.952

Wahyuni, S. (2019). The influence of product innovation, brand image, and
physical evidence to purchase decision and WOM of Starbucks in Jakarta.
Middle East J. of Management, 6(2), 123.
https://doi.org/10.1504/mejm.2019.10019018

Wu, S.-I., & Chen, Y.-J. (2014). The Impact of Green Marketing and Perceived
Innovation on Purchase Intention for Green Products. International Journal
of Marketing Studies, 6(5), 81-100. https://doi.org/10.5539/ijms.v6n5p81

Zunaini, R., Rejeki, A., & Fitri Sholichah, 1. (2021). the Influence of Brand Image
on Repurchase Intention on Cement Products in Store X. Journal Universitas
Muhammadiyah Gresik Engineering, Social Science, and Health
International Conference (UMGESHIC), 1(2), 192.
https://doi.org/10.30587/umgeshic.v1i2.3381

70



