TABLE OF CONTENT

COVER PAGE

TITLE PAGE

DECLARATION OF AUTHENTICITY OF FINAL PAPER AND UPLOAD

AGREEMENT ..o [
APPROVAL PAGE BY FINAL PAPER ADVISOR........ccccccoiiniiiiieieee ii
APPROVAL PAGE BY FINAL PAPER DEFENSE COMMITTEE............. v
ABSTRAGH SR, - ....o.coceeeneeeeeeesnees T gnaer o NN A oo eeen %
AB S T R A K ...t O A T Vi

PREF A CE .. b e . .....oect e sensnnnaes RO Y .. e vii

TABLE OF CERIIENERSE ................... (S e . o0 70 ... IX
LISH OF EFG SIS ................ e A .. W00 o ouindh .. xii

LISTHOE TABLESEEEE ................. 0 . ... Mok kxasainseell Xiii
LHSTFOEAPPENDISISSSS.," . "-........... [ S ............. B0 Xiv

CHAPTER | INTRODUCTION

1.1 Background of The StUdY ........cccoeiiiiiiiiecicceee e 1
1.2 RBroblem Bmitati QR e . o A o P a1 00 P start 1 e e 5
1.3 PigblemiFormulation 5ot M W W . Mt (7 il atasabaaaal e 6
1.4 ObjeClve=0EtRe REEEAIT..... . covmm  rrveantrve s iansne e e st s c e senanessessesses 6
1.5 BeREMOETHEReSeaICh o e et et e 7

CHAPTER Il THEORITICAL BACKGROUND

2.1 MarKELING....covieeecece et 9
2.2 Experiential Marketing .........c.cooviiiiiiiiiie e 11
2.2.1 Definition of Experiential Marketing............cccocovvrinenieninieniininnns 11
2.2.2 Benefits and Purposes of Experiential Marketing.............cccccceeneee 12
2.2.3 Step to Create Experiential Marketing...........ccccovveiiieviieiiiesiecinens 13
2.2.4 Experiential Marketing ConCept ..........covvvvrininieiiie e 13



2.2.5 Experiential Marketing INdiCators ...........ccooeiiiiiiniiinieseseeias 14

2.3 Customer Relationship Marketing..........ccccoooeiiiiniiiiniiieesc s 14
2.3.1 Definition of Customer Relationship Marketing............c.cccooovninnns 14
2.3.2 Reasons for Customer Relationship Marketing ............cccccvveveieennnne 16
2.3.3 Implementation of Customer Relationship Marketing..................... 17
2.3.4 Customer Relationship Marketing Indicators ............c.ccoceoovnvninnns 18

2.4 WOrd Of MOULN ...t 19
2.4.1 Definition of Word of MOUth...........cccocoiiiiiiniiiin s 19
2.4.2 Driving Factors for Word of MOUth...........ccccceviiiiiniiencseneneas 19
2.4.3 Objective of Implementing Word of Mouth ............c..ccoeeiieinennnne 20
2.4.4  Word of Mouth BENEFitS ........cccoveieiiiiiiiiiiicieeese e 21
2.4.5 Word of Mouth Strategy ........ccccevviiiiiiiiicece e 21
2.4.6  Word of Mouth INdiCatOrS.......c.coviiiiiiiiiisieee e 22

25" "Purchése DIRCISIONMMENY................. SOS S———. ... 5. ... 23
2.5.1 Definition of Purchase DECISION ..........ccccueveiieneiiesiee e see e 23
2.5.2  Purchase DecCiSION PUIPOSES.......ccviiveiieeiieeiesieesieesieseesreeseesseesseenaens 24
2.5.3 Purchase DecCiSION StAgeS.......cccueiierieiieeieeiieseesieesieseesreesreseesieeneens 25
2.5.4 Purchase DecCiSion INICAIOrS .........ccvvivereeierieneene e e eree e 27

2.6 The Relationship of Experiential Marketing on Purchase Decision............ 23

2.7 The Relationship of Relationship Marketing on Purchase Decision........... 23

2.8 The Relationship of Word of Mouth on Purchase Decision........................ 23

2.9 PreviOUSRESCASIT......... e et AR, ..........c.veonee 28

2.10 Hypothests gy e remrr e e et el e ver e sen e e nnees 30

2.11 ReSEAICh MO ...t e 31

2.12 Framework of ThiNKING .......ccccooiiiiiiiie e 32

CHAPTER IIl RESEARCH METHODOLOGY

3.1 RESEAICN DESIGN ...ttt 34
3.2 Population and SAMPIE ..........oceiiiiiiiiie s 34
3.3 Data Collection Method..........ccooiiiiiiiiiiie e 36
3.4 Operational Variable Definition and Variable Measurement...................... 37

X



3.5

3.4.1 Operational Variable Definition.........cccccceevvievviiiie e 37

3.4.2 Variable MeasuremMent .........c.ooueiiiieiieeiieie e e 41
Data Analysis Method ..........ccocviiiiiiiiie s 41
3.5.1 Research INStrument TeSt.......cccovvieiiiiiisireee e 42
3.5.2  DeSCriptive STatiStICS .......cvvveieiieriicie s 43
3.5.3 Classical ASSUMPLION TESE.....ccuevueiiriiriiiriieie e 44
3.5.3.1 NOMMAlIty TESt......oiiiiiieieiee e 44
3.5.3.2 Multicollinearity TeSt .......ccccverveviiiieiiere s 45
3.5.3.3 HeteroscedastiCity TeSt.......ccocviieririiinierie e 46
3.5.4 Multiple Regression LINEAT ..........cccccveieeiieiieiieriecee e eie e see e 46
3.5.5 HYpOothesis TeSLING..........cccevverririiiiiiniriesiersssiessseasseeseie e s reessessnseess 47
3.5.3.1 Partial Hypothesis Testing.........ccccovviiiiiiiiiiiiiinesisieias 47
3.5.3.2 Simultaneous Hypothesis TeStiNg........c.ccoovrereniriierennnns 47
3.5.3.3 Coefficient of Determination TeSt.........cccceevvvirereririieennne 48

CHAPTER IV DATA ANALYSIS AND DISCUSSION

4.1

4.2

General View of Research ODjJect .........ccccceiveiiiii i 49
4.1.1 ReSearch OVEIVIBW ..........ivcieerseessebaresseessessersveesensressesssessesssessenssens 49
4.1.2  Vision and IMISSION .........ooiueriarieiieneaieseesieseeseenieseessaessesseesseeneens 49
4.1.3 Organizational STFUCTUIE ..........ccoveiiiie i 50
RescarChiResult ....................4~ " FSEEINNEE e m—_ e . ........ 54
492.1 T est gf-ReScarch-gastimenti 1, S, M St Lo . ... 54
A 2=Vl Test . . . Gt stasa........c.vceee 54

4212 Reliability TSt o i e e 57

4.2.2 DesCriptive SEatiStiC.......ciovmreiierreraienesesesre s eeseesee e 58
4.2.3  Classic ASSUMPLION TEST......ccuevriiieiieieriesiesee e 61
4.2.3.1 NOrmMAlity TESt....cviiiiiieieiesiere e 61
4.2.3.2 HeteroscedastiCity TeSt.......ccccvvvivieiiieiiieiie e 63
4.2.3.3 Multicollinearity TeSt ........ccccevviviiiiiiie e 64

4.2.4 Multiple Linear Regression Analysis..........ccocvoviiiienenencnnnenn 65
4.2.5 Determination COeffiCIENT .........cccveiviiieiieieie e 66

Xi
4.2.6  HYPOLNESIS TESTING......ciiriiriieiieieieie et 67

4.2.6.1 Hypothesis Test (Partial) .........cccoovviiiiiiiiiens 67



4.2.6.2 Hypothesis Test (Simultaneously).........cccccevvviieiiveiesnenee. 68
O B I STl [ ] o F TR ORS 69

BABV CONCLUSION AND RECOMMENDATION

B.1 CONCIUSION et 71
5.2 RecomMENdation........oooooeeeiii 71
REFERENCES

xii



LIST OF TABLES

Table 1.1 Organization Sales Data Period 2019 - 2023..........ccccceveviieneniinieennnns 3
Table 2.1 Previous RESEAICN .........ccciiiiiciiicc e 30
Table 3.1 Definition of Operational Variable ..............cccccevviiiiieiiiice, 41
Table 4.1 Result of Experiential Marketing Variable Validity Testing .............. 54
Table 4.2 Result of Relationship Marketing Variable Validity Testing ............. 55
Table 4.3 Result of Word of Mouth Variable Validity Testing ...........c.ccocvvuene. 56
Table 4.4 Result of Purchase Decision Variable Validity Testing...................... 56
Table 4.5 Result of Variable Reliability TeSting .........c.ccoovviviiiiniiiiiiicnee 57
Table 4.7 Respondent Identity Based on GeNder...........ccooveveeevenenenencinsnne 58
Table 4.8 Respondent Identity Based 0N AQE........cccovirerereneeieienie e 58
Table 4.9 Respondent Identity Based on Last Education ...........ccccceecvvveiennnene. 59
Table 4.10 Respondent Identity Based on Profession...........cccoccevevevviiniieenennnnne. 59
Table 4.11 Respondent Identity Based on INCOME.........ccvcviiiniiiiieniieicceeee 60
Table 4.12 Mear, Median, - and IV 00T | S W Moyl At nsnnannaanasie e sessessesses 60
Table 4.13 One-Sample Kolmogorov-SmirnoV TeSt..........ccceieerereneneneneniene 63
Table 4.14 GIEJSEI TOST ...ttt 64
Table 4.15 Multicollinearity TeSt........cccovveiieieciece e 64
Table 4.16 Multiple Linear Regression Analysis..........ccccuvvrnienenenencsesenns 65
Table 4.17 Determination COeffiCIeNt TeSt........cccerviiriiiiiiieiee e 66
Table 4.18 Partial Hypothesis t-TeSt........cccviveiiiieiiee e 67
Table 4.19 Simultaneously Hypothesis F-TeSt ..........ccocviiiiininieieic e 68

Xiii



LIST OF FIGURES

Figures 2.1 Create Value For Customers And Build Customer Relationships....11

Figures 2.2 ReSearch MOdel...........oooviiieiiiiiiiece e 31
Figures 2.3 Framework of Thinking ...........ccccooeiiiiiiiiiicc e 32
Figures 4.1 Organizational STrUCLUIE ............ccoiviiiiiiiiiiin e 50
Figures 4.2 HiStogram Graph........c.ccoeoireiiniiiieiesie s 61
Figures 4.3 Normal Probability Plot of Regression...........ccccoovvviiiiiiiencncnnns 62
Figures 4.4 Scatterplot Graph .........cooiiiiiiniiiie e 63

Xiv



LIST OF APPENDICES

APPENDIX A QUESTIONAIRE ......ccoiiiiiiiiiiee s A-1
APPENDIX B PRE TEST DATA TABULATION......cccccoiiiiiiiiiiicn, B-1
APPENDIX C VALIDITY AND RELIABILITY TEST RESULT .................. C-1
APPENDIX D MAIN TEST DATA TABULATION ..o, D-1
APPENDIX E MAIN TEST OUTPUT .....c.coiiiiiiiiciieee e E-1

XV



