DAFTAR PUSTAKA

Alderighi, M., Nava, C. R., Calabrese, M., Christille, J.-M., & Salvemini, C. B.
(2022). Consumer perception of Price Fairness and dynamic pricing:
Evidence from booking.com. Journal of Business Research, 145, 769-783.
https://doi.org/10.1016/j.jbusres.2022.03.017

Aprilianti, M. A. (2024, January 22). Rekomendasi Tempat olahraga pilates di
tangerang. IDN Times Banten.
https://banten.idntimes.com/sport/arena/maya-aulia-aprilianti-
2/rekomendasi-tempat-olahraga-pilates-di-tangerang-c1c2

Avira, P. (2024, January 24). 10 tempat pilates di Jakarta Yang Wajib dicoba
2024. Tokopedia Blog - Home. https://www.tokopedia.com/blog/tempat-
pilates-di-jakarta-spt/

Azizah, L. (2023, May 6). 5 Tempat/studio Pilates Terbaik di Jakarta Selatan.
KUY. https://kuy.co.id/baca/lifestyle/tempat-pilates-jakarta-selatan

Bassey, F. (2016, November 12). The effect of perceived price fairness on
customer satisfaction and Loyalty. Academia.edu.
https://www.academia.edu/29811409/The Effect of Perceived Price Fairn
ess_on_Customer Satisfaction and Loyalty

Berger, C., Blauth, R., Boger, D., Bolster, C., Burchill, G., DuMouchel, W.,
Pouliot, F., Richter, R., Rubinoff, A., Shen, D., Timk, M., & Walden, D.
(1993). /[PDF] Kano’s methods for understanding customer-defined quality
| semantic scholar. Semantic Scholar.
https://www.semanticscholar.org/paper/KANO%E2%80%99S-METHODS-
FOR-UNDERSTANDING-CUSTOMER-DEFINED-Berger-
Blauth/4fe74e5d7220a50662b272330e219ffc4e46d3ee

BINUS University School of Accounting. (n.d.). Memahami Uji Outer Model
(pengukuran Bagian Luar) Dalam Smart Pls. BINUS University School of
Accounting. https://accounting.binus.ac.id/2021/08/12/memahami-uji-outer-
model-pengukuran-bagian-luar-dalam-smart-pls/

Bujang, W. H. W., Fauzi, F. A., Hashim, N., Tan, Z. M. A., & Nizam, N. H. A.
(2022). Factors Influencing Students’ Satisfaction on Street Food: an
Emphasis on Cleanliness and Healthiness. International Journal of
Accounting,  Finance and  Business (IJAFB), 7(41), 375-382.
https://doi.org/10.55573/1JAFB.074135

69



Cahyanto, S. F., Maulana, M. A., Marina, S. M., & Rahmawati, A. (2022). The
Effect of Price Fairnes and Service Quality Through Repurchase Intention
Mediated of Customer Satisfaction. Advances in Transportation and
Logistics Research, 5, 290-302.

Centauri, P., & Rachmawati, 1. (2021). Pengaruh Perceived Value Terhadap
Kepuasan Konsumen di Social Commerce Instagram Indonesia. E-
Proceeding of Management, 8(5), 4681.

Cilesiz, E., & Selcuk, G. N. (2022). The Impact of Service Fairness, Price
Fairness and Trust Perceptions on Customer Satisfaction. Academic
Researches and Studies in Sciences, 390.

Connor, J. (2023, July 3). 13 impressive benefits of pilates, backed by science and
expert. Livestrong. https://www.livestrong.com/article/13778106-benefits-
of-pilates/

Demirel, D. (2022). The effect of service quality on customer satisfaction in
Digital Age: Customer Satisfaction Based Examination of Digital CRM.
Journal of Business Economics and Management, 23(3), 507-531.
https://doi.org/10.3846/jbem.2022.15328

Destiana, N. (2021, March 19). ERA new normal Menghadirkan Peluang Bagi
bisnis fitness. Aplikasi Paling Lengkap Pendukung UMKM Lebih Maju.
https://majoo.id/blog/detail/era-new-normal-menghadirkan-peluang-bagi-
bisnis-fitness

D, H. L. (2003). Indonesian customer satisfaction: Membedah Strategi Kepuasan
Pelanggan Merek Pemenang ICSA. Elex Media Komputindo.

Ge, Y., Yuan, Q., Wang, Y., & Park, K. (2021). The structural relationship among
perceived service quality, perceived value, and customer satisfaction-

focused on Starbucks reserve coffee shops in Shanghai, China.
Sustainability, 13(15), 8633. https://doi.org/10.3390/su13158633

Gerson, R. F. (2001). Mengukur Kepuasan Pelanggan. Penerbit PPM.

Gielissen, R., Dutilh, C. E., & Graafland, J. J. (2007). Perceptions of price fairness.
Business & Society, 47(3), 370-3809.
https://doi.org/10.1177/0007650308316937

70



Hair, J.F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2022). 4 primer on
partial least squares structural equation modelling (PLS-SEM). Los
Angeles: SAGE.

Hani. (2023, June 28). Mengenal Pilates reformer. JCA.
https://jcacademy.id/mengenal-pilates-reformer/

Harmawan, W. A., Situmorang, S. H., & Rini, E. S. (2024). The Mediating Role
of Customer Engagement on the Effect of User Interface on Customer
Satisfaction on Digital Streaming Service Users. International Journal of
Economic, Business, Accounting, Agriculture Management and Sharia
Administration (IJEBAS), 4(1), 274-283.
https://doi.org/https://doi.org/10.54443/ijebas.v4i1.1430

Herrmann, A., Xia, L., Monroe, K. B., & Huber, F. (2007). The influence of Price
Fairness on customer satisfaction: An empirical test in the context of

automobile purchases. Journal of Product & Brand Management, 16(1), 49—
58. https://doi.org/10.1108/10610420710731151

Hidayat, A. (2018, August 10). Partial Least Square (PLS), Pengertian, Fungsi,
Tujuan, Cara. Statistikian.
https://www.statistikian.com/2018/08/pengertian-partial-least-square-
pls.html

Hidayat, A. (2018, August). PLS SEM: Pengukuran kecocokan model (Inner
Model Dan Outer Model). Statistikian.
https://www.statistikian.com/2018/08/pls-sem-pengukuran-kecocokan-
model-inner-dan-outer.html

Kaihatu, T. S. (2020). Purchase Intention of Fashion Product As an Impact of
Digital Marketing, Mediated By Customer Engagement in the Generation Z.

Jurnal Manajemen Pemasaran, 14(2), 61-66.
https://doi.org/10.9744/pemasaran.14.2.61

Kanaka. (2020, December 7). Indikator Pengukuran Tingkat Kepuasan pelanggan.
Kanaka Training, Consulting & Outbond. https://www.pelatihan-
sdm.net/indikator-pengukuran-tingkat-kepuasan-
pelanggan/#:~:text=Menurut%20Kotler%2C%20et%20al.%2C,pelanggan%
20(customer%?20satisfaction%?20survey).

Kotler, P. & Armstrong, G. (2012). Principles of Marketing. Englewood Cliffs:
Prentice Hall.

71



Kuswibowo, C. (2022). The effect of service quality and customer value on
customer satisfaction at celebrity fitness Margo City. Indonesian Journal of
Business and Entrepreneurship. https://doi.org/10.17358/ijbe.8.2.313

LSPR : The Leading Graduate School of Comunication & Business. (n.d.). PT
Sukses Uchi Nawa (pilates re bar): LSPR Careers & Employability Centre.
PT Sukses Uchi Nawa (Pilates Re Bar).
http://cec.Ispr.edu/member/employer/view/10677/pt-sukses-uchi-nawa-
pilates-re-bar

Magnini, V. P., & Zehrer, A. (2021). Subconscious influences on perceived
cleanliness in hospitality settings. International Journal of Hospitality
Management, 94, 102761. https://doi.org/10.1016/j.ijhm.2020.102761

Mat Noor, S., Zakaria, N. A., Salim, A., Hussin, S., Mahat, F., & Rohiat, M. A.
(2022). A Study on Hygiene and Cleanliness Towards Customer
Satisfaction : A Focus on Sunway Lost World of Tambun Hotel.
International Journal of Social Science Research, 4(3),238-252.
https://myjms.mohe.gov.my/index.php/ijssr/article/view/19888

McGroarty, B. (2023, November 7). The Global Wellness Economy reaches a
record $35.6 trillion-and it’s forecast to hit $8.5 trillion by 2027 -. Global
Wellness Institute.  https://globalwellnessinstitute.org/press-room/press-
releases/globalwellnesseconomymonitor2023/

Nyarmiati, N., & Tri A. S. R. (2021). Analisis Pengaruh Kualitas Layanan,
Kualitas Produk, Brand Image dan Perceived Value Terhadap Minat beli
Ulang Dengan Kepuasan Pelanggan Sebagai Variabel Intervening (Studi
Pada Konsumen Rumah Makan Pondok Bandeng BaBe Kabupaten
Pati). Diponegoro  Journal ~ of  Management, 10(2). Retrieved
from https://ejournal3.undip.ac.id/index.php/djom/article/view/30985

Peta, M. L. (2023, October 9). Manfaat Senam Pilates terhadap kebugaran Sistem
Kardiorespirasi. Kemenkes Direktorat Jenderal Pelayanan Kesehatan.
https://yankes.kemkes.go.id/view_artikel/2825/manfaat-senam-pilates-
terhadap-kebugaran-sistem-kardiorespirasi

Prum, S., Sovang, L., & Bunteng, L. (2024). Effects of Service Quality, Hotel
Technology, and Price Fairness on Customer Loyalty mediated by Customer
Satisfaction in Hotel Industry in Cambodia. Utsaha (Journal of
Entrepreneurship), 12-39.

72



Putu, I. P. P. ., & Ekawati, N. W. (2020). The Role of Customer Satisfaction and
Price Fairness in Mediating the Influence of Service Quality on Word of
Mouth. American Journal of Humanities and Social Sciences Research

(AJTHSSRY), 4(8), 493-499.

Rachmadiyanti, S. (2018). Pengaruh Perceived Value Terhadap Kepuasan dan
Niat Membeli Kembali Pada Konsumen Produk UMKM Pai Apel Malang.
Welcome to Brawijaya Knowledge Garden.
https://repository.ub.ac.id/id/eprint/13651/1/SAFITRI%20RACHMADIY A
NTLpdf

Rachman, V. (2019, November 30). Menakar Laba dari waralaba affordable gym.
SWA. https://swa.co.id/read/240142/menakar-laba-dari-waralaba-
affordable-gym

Radic, D. (2023). Price fairness: Square equity and mean pricing. Journal of
Revenue and Pricing Management, 23(2), 96-102.
https://doi.org/10.1057/s41272-023-00418-w

Rane, N. L., Achari, A., & Choudhary, S. P. (2023). Enhancing Customer Loyalty
Through Quality of Service: Effective Strategies to Improve Customer
Satisfaction, Experience, Relationships and Engagement. [Infernational
Research Journal of Modernization in Engineering Technology and Science,

5(5). https://doi.org/10.56726/irjmets38104

Rangkuti, F. (2006). Measuring Customer Satisfaction: Gaining Customer
Relationship Strategy. PT Gramedia Pustaka Utama.

Safrina, W. D., Farida, N., & Ngatno, N. (2023). Pengaruh Customer Value dan
Customer Experience terhadap Minat Pembelian Ulang Melalui Kepuasan
Pelanggan sebagai Variabel Intervening (Studi pada Jemaah PT. Penata
Rihlah Jakarta). Jurnal llmu Administrasi Bisnis, 12(1), 140-148.

Schivinski, B., Christodoulides, G., & Dabrowski, D. (2016). Measuring
consumers’ engagement with brand-related social-media content. Journal of
Advertising Research, 56(1), 64—80. https://doi.org/10.2501/jar-2016-004

Shmueli, G., Sarstedt, M., Hair, J. F., Cheah, J.-H., Ting, H., Vaithilingam, S., &
Ringle, C. M. (2019). Predictive model assessment in PLS-SEM: Guidelines
for using plspredict. European Journal of Marketing, 53(11), 2322-2347.
https://doi.org/10.1108/ejm-02-2019-0189

73



Sisvanka, A., & Aziz, F. (2022). Pengaruh perceived value terhadap kepuasan
konsumen carne smoked BBQ Bandung. Journal of Management and
Business, 5(2). https://doi.org/https://doi.org/10.37531/sejaman.v5i2.1954

Sosanuy, W., Siripipatthanakul, S., Nurittamont, W., & Phayaphrom, B. (2021,
December 22). Effect of Electronic Word of Mouth (E-WOM) and Perceived
Value on Purchase Intention During the COVID-19 Pandemic: The Case of
Ready-To-Eat Food. SSRN.
https://papers.ssrn.com/sol3/papers.cfm?abstract id=3944079

Sugianto, E., & Ardhanari, M. (2021). Effect of country image, price fairness and
ethical practice to customer satisfaction through customer preceived value of
TTS Leci Sirup in Surabaya. JIM UPB (Jurnal Ilmiah Manajemen Universitas

Putera Batam), 9(2), 105—-115. https://doi.org/10.33884/jimupb.v9i2.3684

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D.
Bandung:Alfabeta.

Suliyanto. (2018). Metode Penelitian Bisnis untuk skripsi, tesis dan disertasi.
Andi Offset.

Sun, S., & Pan, Y. (2023). Effects of service quality and service convenience on
customer satisfaction and loyalty in self-service fitness centers: Differences
between staffed and unstaffed services. Sustainability, 15(19), 14099.
https://doi.org/10.3390/su151914099

Sweeney, J. C., & Soutar, G. N. (2001). Consumer perceived value: The
development of a multiple item scale. Journal of Retailing, 77(2), 203-220.
https://doi.org/10.1016/s0022-4359(01)00041-0

Taormina, R. J., & Gao, J. H. (2013). Maslow and the motivation hierarchy:
Measuring satisfaction of the needs. The American Journal of Psychology,
126(2), 155—-177. https://doi.org/10.5406/amerjpsyc.126.2.0155

Tuncer, L., Unusan, C., & Cobanoglu, C. (2020). Service quality, perceived value
and customer satisfaction on behavioral intention in restaurants: An
integrated structural model. Journal of Quality Assurance in Hospitality
&amp; Tourism, 22(4), 447-475.
https://doi.org/10.1080/1528008x.2020.1802390

Vos, M. C. (2022). Spotless? Perceived Cleanliness in Service Environments.
[PhD Thesis - Research UT, graduation UT, University of Twente].
University of Twente. https://doi.org/10.3990/1.9789036553704

74



Vos, M. C., Galetzka, M., Mobach, M. P., van Hagen, M., & Pruyn, A. T. H.
(2019). Measuring perceived cleanliness in service environments: Scale
development and validation. International Journal of Hospitality
Management, 83, 11-18. https://doi.org/10.1016/j.ijhm.2019.04.005

Xia, L., Monroe, K. B., Cox, J. L., Jones, J. M., Monroe, K., & Kent, B. (2004).
The Price is unfair! A conceptual framework of Price Fairness Perceptions.
Journal of Marketing, 68(4), 1-15.
https://doi.org/10.1509/jmkg.68.4.1.42733

Yoong, L. C., & Lian, S. B. (2019). Customer engagement in social media and
purchase intentions in the Hotel Industry. International Journal of Academic
Research in Business and Social Sciences, 9(1).
https://doi.org/10.6007/ijarbss/v9-11/5363

Zeithaml, V. A. (1988). Consumer perceptions of price, quality, and value: A
means-end model and synthesis of evidence. Journal of Marketing, 52(3),
2-22. https://doi.org/10.1177/002224298805200302

Zhafira, T., Kinasih, D. D., & Hardilawati, W. L. (2023). Pengaruh Customer
Engagement Dan Customer Experience Terhadap Loyalitas Pelanggan Pada
Esl Express Cabang Soekarno Hatta Pekanbaru. Jurnal Ilmiah Mahasiswa
Merdeka EMBA, 2(1), 347-35

Zubiria, M. L. L., Silva, A. F., & Panduro, E. T. (2022). Brand equity and
cleanliness regarding brand experience, consumer well-being and customer
satisfaction within the restaurant sector. [nternational Conference on
Tourism Research, 15(1), 142—148. https://doi.org/10.34190/ictr.15.1.331

75



