DAFTAR PUSTAKA

Aarts, N. dkk. (1998) “Different requirements for EDS1 and NDRI1 by disease
resistance genes define at least two R gene-mediated signaling pathways in
Arabidopsis,” Proceedings of the National Academy of Sciences, 95(17),
hal. 10306-10311.

Agung, H., Christian, M. dan Loisa, J. (2020) “Perilaku Pengguna Shopee Terhadap
Pembelian Multiproduk dengan Pendekatan Theory of Reasoned Action,”
Go-Integratif: Jurnal Teknik Sistem Dan Industri, 1(01), hal. 11-23.

Ahmad, S., Bhatti, S. H. dan Hwang, Y. (2019) “E- service quality and actual use
of e-banking: Explanation through the Technology Acceptance Model.”

Ahn, B. dan Ahn, H. (2020) “Factors affecting intention to adopt cloud-based ERP
from a comprehensive approach.” doi: 10.3390/SU12166426.

Aida, A. N. (2021) “Transformasi UMKM Go Digital Dalam Mendukung
Pemulihan Ekonomi,” Budget Issue Brief Politik dan Keamanan, 1, hal. 1.

Ajzen, 1. (1980) “Understanding attitudes and predictiing social behavior,”
Englewood cliffs.

Ajzen, 1. (1985) “From intentions to actions: A theory of planned behavior,” in
Action control: From cognition to behavior. Springer, hal. 11-39.

Ajzen, 1. (1991) “The theory of planned behavior,” Organizational Behavior and
Human Decision Processes. doi: 10.1016/0749-5978(91)90020-T.

Ajzen, 1. (2020) “The theory of planned behavior: Frequently asked questions,”
Human Behavior and Emerging Technologies. doi: 10.1002/hbe2.195.

Ajzen, 1. dan Cote, N. G. (2008) “Attitudes and the prediction of behavior,”

252



Attitudes and attitude change, 13, hal. 289-305.

Ajzen, 1. dan Fishbein, M. (2000) “Attitudes and the attitude-behavior relation:
Reasoned and automatic processes,” European review of social psychology,
11(1), hal. 1-33.

Akroush, M. N. dan Al-Debei, M. M. (2005) “Business Process Management
Journal An integrated model of factors affecting consumer attitudes towards
online shopping,” Business Process Management Journal Online
Information Review International Journal of Retail &amp Distribution
Management Business Process Management Journal.

Al-Khatib, H. dkk. (2019) “E-government systems success and user acceptance in
developing countries: The role of perceived support quality.”

AL-Majali, M. (2011) “The Use of Theory Reasoned of Action to Study
Information Technology in Jordan,” Journal of Internet Banking and
Commerce, 16.

Al-Qirim, N. (2006) “Personas of e-commerce adoption in small businesses in New
Zealand,” Journal of Electronic Commerce in Organizations. doi:
10.4018/jec0.2006070102.

Al-Yaqoobi, N. S. S. dan Tan, M. 1. B. 1. (2021) “the Technology Acceptance
Model Theory and Unified Theory of Acceptance and Use of Technology
(Utaut,” IJASOS-International E-Journal of Advances in Social Sciences.

Alam, S. S. dan Noor, M. K. M. (2009) “ICT adoption in small and medium
enterprises: An empirical evidence of service sectors in Malaysia,”

International Journal of Business and management, 4(2), hal. 112—125.

253



Alamsyah, M. F. (2020) “Pengaruh literasi keuangan dan kualitas manajemen
keuangan terhadap kinerja keuangan pada ukm meubel di kota gorontalo,”
in Forum Ekonomi, hal. 245-255.

Aldita, B. dan Alfansi, L. (2023) “Intention to Use Halodoc E-Health Services in
Indonesia,” Frontiers in Business and Economics, 2(2), hal. 117-125.

Amstrong, K. (2012) Manajemen Pemasaran. Kotler Amstrong.

Anggraeni, B. D. (2016) “Pengaruh Tingkat Literasi Keuangan Pemilik
UsahaTerhadap Pengelolaan Keuangan. Studi Kasus: Umkm Depok,”
Jurnal Vokasi Indonesia, 3(1), hal. 2.

Argilés Bosch, J. M., Ravenda, D. dan Garcia Blandon, J. (2020) E-commerce and
labour tax avoidance. Critical Perspectives on Accounting.

Arshad, M. Z. dkk. (2020) “The role of government business support services and
absorptive capacity on smes performance,” [International Journal of
Advanced Science and Technology.

Arshad, M. Z. dan Arshad, D. (2019) “Internal capabilities and SMEs performance:
A case of textile industry in Pakistan,” Management Science Letters. doi:
10.5267/1.msl.2019.1.001.

Arts, J. W. C., Frambach, R. T. dan Bijmolt, T. H. A. (2011) “Generalizations on
consumer innovation adoption: A meta-analysis on drivers of intention and
behavior,” International Journal of Research in Marketing, 28(2), hal. 134—
144.

Ausat, A. M. A. dan Suherlan, S. (2021) “Obstacles and solutions of MSMEs in

electronic commerce during covid-19 pandemic: evidence from Indonesia,”

254



BASKARA: Journal of Business and Entrepreneurship, 4(1), hal. 11-19.

Ayudya, A. C. dan Wibowo, A. (2018) “The intention to use e-money using theory
of planned behavior and locus of control,” Jurnal Keuangan Dan
Perbankan, 22(2), hal. 335-349.

Baber, H. dan Billah, N. M. B. (2022) “Fintech and Islamic Banks-an integrative
model approach to predict the intentions,” Review of Applied Socio-
Economic Research, 24(2), hal. 24-45.

Bahador, M. H. dan Ibrahim, S. S. (2021) “Technology Innovations toward
Sustainable Growth of Small Medium Enterprise (SMEs): Aftermath
COVID-19 Pandemic,” International Journal of Academic Research in
Business and Social Sciences. doi: 10.6007/ijarbss/v11-12/9199.

Bananuka, J. dkk. (2020) “Attitude: mediator of subjective norm, religiosity and
intention to adopt Islamic banking,” Journal of Islamic Marketing, 11(1),
hal. 81-96.

Bananuka, J. dan Night, S. (2020) “The mediating role of adoption of an electronic
tax system in the relationship between attitude towards electronic tax system
and tax compliance,” Journal of Economics, Finance and Administrative
Science, 25(49), hal. 73—88.

Bandura, A. dkk. (1980) “Tests of the generality of self-efficacy theory,” Cognitive
therapy and research, 4, hal. 39-66.

Bankole, M. (2016) “The Impact of Perceived Government Support on e-training
Adoption by Municipality Employees,” GlobDev.

Barann, B. dkk. (2019) “Supporting Digital Transformation in Small and Medium-

255



sized Enterprises: A procedure model involving publicly funded support
units,” in Proceedings of the Annual Hawaii International Conference on
System Sciences. doi: 10.24251/hicss.2019.598.

La Barbera, F. dkk. (2020) “A self-report measure of attitudes toward the eating of
insects: Construction and validation of the Entomophagy Attitude
Questionnaire,” Food Quality and Preference, 79, hal. 103757.

Bargh, J. A. dkk. (1996) “The automatic evaluation effect: Unconditional automatic
attitude activation with a pronunciation task,” Journal of experimental
social psychology, 32(1), hal. 104—128.

Bassiouni, D. H., Hackley, C. dan Meshreki, H. (2019) “The integration of video
games in family-life dynamics: An adapted technology acceptance model
of.”

Bayrakdaroglu, F. dan Bayrakdaroglu, A. (2017) “A comparative analysis
regarding the effects of financial literacy and digital literacy on internet
entrepreneurship intention,” Girisimcilik ve Kalkinma Dergisi.

Bentler, P. M. dan Chou, C.-P. (1987) “Practical issues in structural modeling,”
Sociological methods & research, 16(1), hal. 78—117.

Boo, H. C. dan Chua, B.-L. (2022) “An integrative model of facial recognition
check-in technology adoption intention: the perspective of hotel guests in
Singapore,” International Journal of Contemporary Hospitality
Management, 34(11), hal. 4052-4079.

Buba, C. M. dkk. (2022) “The safety and efficacy of spreader grafts and

autospreaders in rhinoplasty: a systematic review and meta-analysis,”

256



Aesthetic Plastic Surgery, 46(4), hal. 1741-1759.

Byrne, B. M. (2001) “Structural equation modeling with AMOS, EQS, and
LISREL: Comparative approaches to testing for the factorial validity of a
measuring instrument,” International journal of testing, 1(1), hal. 55-86.

Byrne, B. M. dan Van de Vijver, F. J. R. (2014) “Factorial structure of the family
values scale from a multilevel-multicultural perspective,” International
Journal of Testing, 14(2), hal. 168—192.

Cahyarini, F. . D. (2021) Digital Leadership Implementation in Developing Digital
Competency in Public Services. Jurnal Studi Komunikasi dan Media.

Camara, S. dkk. (2017) “Predicting Students’ Intention to Plagiarize: an Ethical
Theoretical Framework,” Journal of Academic Ethics, 15, hal. 1-18. doi:
10.1007/s10805-016-9269-3.

Carlsson, C. (2018) “Decision analytics—Key to digitalisation,” Information
Sciences, 460, hal. 424-438.

Cetindamar, D., Abedin, B. dan Shirahada, K. (2021) “The Role of Employees in
Digital Transformation: A Preliminary Study on How Employees&#x2019;
Digital Literacy Impacts Use of Digital Technologies,” IEEE Transactions
on Engineering Management. doi: 10.1109/TEM.2021.3087724.

Chang, H. L. (2010) “A roadmap to adopting emerging technology in e-business:
An empirical study,” Information Systems and e-Business Management.
doi: 10.1007/s10257-009-0111-y.

Charlesworth, A. (2018) Digital Marketing A Practical Approach. Third Edit. New

York: Routledge.

257



Chawla, D. dan Joshi, H. (2019) “Consumer attitude and intention to adopt mobile
wallet in India—An empirical study,” International Journal of Bank
Marketing, 37(7), hal. 1590-1618.

Chawla, S. dkk. (2022) “Environmental impacts of post-consumer plastic wastes:
Treatment technologies towards eco-sustainability and circular economy,”
Chemosphere, hal. 135867.

Chen, C. (2020) “Technology adoption, capital deepening, and international
productivity differences,” Journal of Development Economics, 143, hal.
102388.

Chen, C. L. dkk. (2021) “Role of government to enhance digital transformation in
small service business.” doi: 10.3390/sul3031028.

Cheung, G. W. dan Lau, R. S. (2008) “Testing mediation and suppression effects
of latent variables: Bootstrapping with structural equation models,”
Organizational research methods, 11(2), hal. 296-325.

Chin, W. (2000) “Partial least squares for IS researchers: an overview and
presentation of recent advances using the PLS approach,” in ICIS, hal. 741—
742.

Chin, W. W. (1998) “The partial least squares approach to structural equation
modeling,” Modern methods for business research, 295(2), hal. 295-336.

Chou, S.-C., Stu, J. dan Lin, Y. (2010) “Determinants of e-book readers adoption
and continuation: A comparison of pre-adoption and post-adoption beliefs,”
in 5th International Conference on Computer Sciences and Convergence

Information Technology. IEEE, hal. 853—856.

258



Christian, J. dan Abrams, D. (2004) “A Tale of Two Cities: Predicting Homeless
People’s Uptake of Outreach Programs in London and New York,” Basic
and Applied Social Psychology. doi: 10.1080/01973533.2004.9646403.

Coco, N., Colapinto, C. dan Finotto, V. (2023) “Bridging conflicting frames in
policies for digital transformation,” Science and Public Policy, hal. scad068.

Conner, M. dan Norman, P. (2022) “Understanding the intention-behavior gap: The
role of intention strength,” Frontiers in psychology, 13, hal. 923464,

Cooper, D. R. dan Schindler, P. S. (2003) Business research methods. 9th ed. New
York: McGraw - Hill.

Cronbach, L. J. (1950) “Further evidence on response sets and test design,”
Educational and psychological measurement, 10(1), hal. 3-31.

Damastuti, R., Setyowati, N. dan Khomabh, I. (2021) Pengaruh Green Marketing
dan Pengetahuan terhadap Keputusan Pembelian Kopi Starbucks di Pulau
Jawa. Tirtayasa Ekonomika. doi: 10.35448/jte.v1612.11714.

Darmayanti, 1. R. dan Girindratama, M. W. (2021) “Pengaruh Subjective Norm,
Attitude dan Perceived Behavioural Control terhadap Intention to Use
Parkir Elektronik,” Owner. Riset dan Jurnal Akuntansi, 5(2), hal. 319-328.

Davis, F D (1989) “Davis 1989.pdf,” MIS Quarterly.

Davis, Fred D (1989) “Perceived usefulness, perceived ease of use, and user
acceptance of information technology,” MIS quarterly, hal. 319-340.

Dewi, C. S. (2023) “The Effect of Insurance Literation, Perceived Product Benefits,
Trust in Insurance & Perceived Product Risk on Decision to Purchase

Personal Insurance,” Jurnal Multidisiplin Madani, 3(6), hal. 1215-1224.

259



Dharmayanti, N., Fatkar, B. dan Ratnasari, A. (2022) The Influence of the Digital
Economy and Women’s Empowerment on the Family Economy. Sawwa:
Jurnal Studi Gender. doi: 10.21580/sa.v17i1.11300.

Dimson, J. dkk. (2020) “COVID-19 and European small and medium-size
enterprises: How they are weathering the storm.” McKinsey & Company.

Du, X. dan Jiang, K. (2022) “Promoting enterprise productivity: The role of digital
transformation,” Borsa Istanbul Review, 22(6), hal. 1165-1181.

Dulany, D. E. (1962) “The place of hypotheses and intentions: an analysis of verbal
control in verbal conditioning,” Journal of Personality. doi: 10.1111/j.1467-
6494.1962.tb02310.x.

Durbhakula, V. V. K. dan Kim, D. J. (2011) “E-business for nations: A study of
national level e-business adoption factors using country characteristics-
business-technology-government framework,” Journal of Theoretical and
Applied  Electronic ~ Commerce  Research. doi: 10.4067/S0718-
18762011000300002.

Dyk, J. V. (2013) Surat-surat untuk Lisa: Percakapan dengan Seorang Guru.
Tangerang: UPH Press.

Effendi, M. 1., Sugandini, D. dan Istanto, Y. (2020) “Social Media Adoption in
SMEs Impacted by COVID-19: The TOE Model*,” Journal of Asian
Finance, Economics and Business. doi:
10.13106/jateb.2020.vol7.n011.915.

Eisenberg, M. B. dan Johnson, D. (2002) “Learning and Teaching Information

Technology--Computer Skills in Context. ERIC Digest.”

260



Eller, R. dkk. (2020) “Antecedents, consequences, and challenges of small and
medium-sized enterprise digitalization,” Journal of Business Research. doi:
10.1016/j.jbusres.2020.03.004.

Eniola, A. A. dan Entebang, H. (2015) “Government Policy and Performance of
Small and Medium Business Management,” [International Journal of
Academic  Research in Business and Social Sciences. doi:
10.6007/ijarbss/v5-12/1481.

Fauzi, A. A. (2018) “Electronic service quality on mobile application of online
transportation services,” Jurnal Manajemen Indonesia, 18(1).

Fauzi, F., Antoni, D. dan Suwarni, E. (2020) “Women entrepreneurship in the
developing country: The effects of financial and digital literacy on SMEs’
growth,” Journal of Governance and Regulation/Volume, 9(4).

Finaka, A. W. (2020) “Sejarah Palapa Ring.”

Fischer, P. (2016) “COVID-19 in scientific journals all over the world.”

Fishbein, M. dan Ajzen, 1. (1975) “Strategies of Change: Active Participation.
Belief, attitude, intention, and behavior: An introduction to theory and
research.”

Friedrich, T. (2016) “On the Factors Influencing Consumers’ Adoption of Social
Commerce — A Review of the Empirical Literature,” Pacific Asia Journal
of the Association for Information Systems. doi: 10.17705/1pais.08401.

Fuller, T. dan Lewis, J. (2002) “‘Relationships mean everything’; a typology of
small-business relationship strategies in a reflexive context,” British

Journal of Management, 13(4), hal. 317-336.

261



Gartner (2018) “Digitization.”

Ghauri, P., Fu, X. dan Minayora, A. (2022) “Digital technology-based
entrepreneurial pursuit of the marginalised communities,” Journal of
International Management. doi: 10.1016/j.intman.2022.100948.

Ghobakhloo, M. (2011) “Information technology implementation success within
SMEs in developing countries: An interactive model.”

Ghobakhloo, M. dkk. (2012) “Strategies for successful information technology
adoption in small and medium-sized enterprises.”  doi:
10.3390/info3010036.

Ghozali, 1. (2018) “Aplikasi analisis multivariete dengan program IBM SPSS 23.”

Ghozali, 1. dan Latan, H. (2015) “Partial least squares konsep, teknik dan aplikasi
menggunakan program smartpls 3.0 untuk penelitian empiris,” Semarang:
Badan Penerbit UNDIP.

Ghozali, M. (2015) “Keperibadian Islam Dan Profesionalisme Dalam Pekerjaan:
Satu Analisis Teoritis: Islamic Personality and Professionalism at Work: A
Theoretical Analysis,” Jurnal Syariah, 23(2), hal. 255-286.

Gimba, Z. dan Ibrahim, S. G. (2018) “A Review of External Factors That Determine
Foreign Policy Formulation,” Indo-Iranian Journal of Scientific Research,
2(1), hal. 119-130.

Gono, S., Harindranath, G. dan Berna Ozcan, G. (2016) The Adoption and Impact
of ICT in South African SMEs. Strategic Change. doi: 10.1002/jsc.2103.

Gubbins, C. dan Rousseau, D. (2015) “Embracing translational HRD research for

evidence-based management: Let’s talk about how to bridge the research-

262



practice gap,” Human Resource Development Quarterly, 26(2), hal. 109—
122.

Gultom, Syamsul, Dalle, J. dan Gultom, Syawal (2020) “THE INFLUENCE OF
ATTITUDE AND SUBJECTIVE NORM ON CITIZEN’S INTENTION
TO USE E-GOVERNMENT SERVICES.,” Journal of Security &
Sustainability Issues, 9.

Hadiansah, D., Setiawardani, W. dan Sholeh, M. (2021) “Digital Literation
Proficiency of Elementary School Students in the Era of the Industrial
Revolution 4.0,” PrimaryEdu: Journal of Primary Education, 5(1), hal. 80—
87.

Hair, J. dan Alamer, A. (2022) “Partial Least Squares Structural Equation Modeling
(PLS-SEM) in second language and education research: Guidelines using
an applied example,” Research Methods in Applied Linguistics, 1(3), hal.
100027.

Hair, J. F. dkk. (1998) Multivariate Data Analysis. 5th ed. New Jersey: Prentice
Hall.

Hair, J. F. (2006) “Multivariate data analysis.”

Hair, J. F. dkk. (2017) Advanced Issues in Partial Lease Square Structural Equation
Modeling. California: SAGE.

Hair, J. F. dkk. (2019) “Partial least squares structural equation modeling-based
discrete choice modeling: an illustration in modeling retailer choice,”
Business Research, 12, hal. 115-142.

Hair Jr, J. F., Howard, M. C. dan Nitzl, C. (2020) “Assessing measurement model

263



quality in PLS-SEM using confirmatory composite analysis,” Journal of
Business Research, 109, hal. 101-110.

Hamburg, 1. (2021) “Impact of COVID-19 on SMEs and the Role of
Digitalization,” Advances in Research. doi: 10.9734/air/2021/v22i330300.

Hameed, M. A. dan Arachchilage, N. A. G. (2017) A Conceptual Model for the
Organisational Adoption of Information System Security Innovations,
Journal of Computer Engineering & Information Technology. Computer
Engineering & Information Technology.

Hameed, M. A., Counsell, S. dan Swift, S. (2012) “A conceptual model for the
process of IT innovation adoption in organizations,” Journal of Engineering
and Technology Management, hal. doi: 10.1016/j.jengtecman.2012.03.007.

Handini, S., Sukesi dan Kanty, H. (2019) Manajemen UMKM dan Koperasi.:
Optimalisasi Ekonomi Masyarakat Pesisir Pantai. Unitomo Press.

Harding, D. dkk. (2020) “Readiness of Technology Adaptation towards Digital-
Based Entrepreneurship,” International Journal of Entrepreneurship, 24(1),
hal. 1-5.

Harjono, H. S. (2018) “Literasi digital: Prospek dan implikasinya dalam
pembelajaran bahasa,” Pena: Jurnal Pendidikan Bahasa dan Sastra, 8(1),
hal. 1-7.

Harjowiryono, M. dan Siallagan, W. A. (2021) “STUDI KASUS INTERVENSI
PEMERINTAH BAGI USAHA MIKRO, KECIL, DAN MENENGAH DI
MASA PANDEMI COVID-19,” Indonesian Treasury Review: Jurnal

Perbendaharaan. doi: 10.33105/itrev.v613.425.

264



Haryono, H. S. dan Wardoyo, P. (2016) Structural Equation Modeling Untuk
Penelitian Manajemen Menggunakan AMOS 18.00. Dictionary of Statistics
& Methodology.

Hasanah, U. U. dan Setiaji, K. (2019) “Pengaruh Literasi Digital, Efikasi Diri,
Lingkungan Terhadap Intensi Berwirausaha Mahasiswa Dalam E-
Business,” Economic Education Analysis Journal.

Hassan, L. M., Shiu, E. dan Shaw, D. (2016) “Who says there is an intention—
behaviour gap? Assessing the empirical evidence of an intention—behaviour
gap in ethical consumption,” Journal of Business Ethics, 136, hal. 219-236.

Hatch, E. dan Farhady, H. (1982) “Research design and statistics for applied
linguistics.”

Henseler, J. dkk. (2014) “Common beliefs and reality about PLS: Comments on
Ronkké and Evermann (2013),” Organizational research methods, 17(2),
hal. 182-209.

Hermawan, R. T. dan Hasibuan, S. (2016) “Analisis pengaruh tingkat pengalaman
dan coaching style terhadap kualitas kepemimpinan manajer proyek dalam
upaya peningkatan produktivitas di pt. Jci,” Jurnal Pasti, 11(1), hal. 84-97.

Hertanto, E. (2017) “Perbedaan skala likert lima skala dengan modifikasi skala
likert empat skala,” Metodologi Penelitian, 2(2-3).

Herzog, M. dan Bender, B. (2017) “Competences for the development of smart
products,” in Proceedings of the International Conference on Engineering
Design, ICED.

Hesniati, H. dkk. (2022) “Pengaruh Inflation, Interest Rate, dan Exchange Rate

265



terhadap IHSG di Bursa Efek Indonesia pada Tahun 2011-2021,” Studi Ilmu
Manajemen Dan Organisasi, 3(1), hal. 261-271.

Hidayati, R. dan Rachman, N. (2021) “INDONESIAN GOVERNMENT POLICY
AND SMEs BUSINESS STRATEGY DURING THE COVID-19
PANDEMIC,” NIAGAWAN, 10, hal. 1. doi: 10.24114/niaga.v10i1.21813.

Hill, C. E. dan Gormally, J. (1977) “Effects of reflection, restatement, probe, and
nonverbal behaviors on client affect.,” Journal of Counseling Psychology,
24(2), hal. 92.

Hill, C. H., Miner, J. R. dan Martel, M. L. (2008) “Olanzapine versus droperidol
for the treatment of primary headache in the emergency department,”
Academic Emergency Medicine, 15(9), hal. 806-811.

Hobbes, T. (1651) “Leviathan,” in Leviathan, with selected variants from the Latin
edition of 1668. Hackett.

Hobbes, T. (2006) “Analysis of the theory of social contract by Thomas Hobbes,
John Locke, and Jean Jacques Rousseau,” Retrieved January, 17, hal. 2019.

Hoelter, J. W. (1983) “The analysis of covariance structures: Goodness-of-fit
indices,” Sociological Methods & Research, 11(3), hal. 325-344.

Hoftman, D. L. dan Novak, T. P. (1998) 4 new marketing paradigm for electronic
commerce. Information Society. doi: 10.1080/019722497129278.

Hsieh, C. T. dan Olken, B. A. (2014) “The missing ‘missing middle,”” Journal of
Economic Perspectives. doi: 10.1257/jep.28.3.89.

Hsieh, Y. J. dan Wu, Y. J. (2019) “Entrepreneurship through the platform strategy

in the digital era: Insights and research opportunities,” Computers in Human

266



Behavior. doi: 10.1016/j.chb.2018.03.033.

Huang, Y.-M. dkk. (2022) “Exploration of changes in pharmacy students’
perceptions of and attitudes towards professionalism: outcome of a
community pharmacy experiential learning programme in Taiwan,” BMC
Medical Education, 22(1), hal. 195.

Hussein, A. K. (2015) “Applications of nanotechnology in renewable energies—A
comprehensive overview and understanding,” Renewable and Sustainable
Energy Reviews, 42, hal. 460—476.

Idawati, I. A. A., Pratama, I. G. S. dan Anggiriawan, P. B. (2021) “Impact of
Tourism Decrease Due To Pandemic on the Performance and Sustainability
of MSME:s in Denpasar City,” International Journal of Social Science And
Human Research.

Idris, A. dan Saad, M. N. (2019) “The Relative Effects of Entrepreneurial
Characteristics and Government Support on the Internationalisation and
Performance of Malaysian SMEs,” The South East Asian Journal of
Management. doi: 10.21002/seam.v1311.10757.

Ifedayo, A. E., Ziden, A. A. dan Ismail, A. B. (2021) “Mediating effect of
behavioural intention on podcast acceptance,” Education and Information
Technologies, 26, hal. 2767-2794.

Indrawan, R. (2020) “Rencana Strategis Kementerian Koperasi dan Usaha Kecil
dan Menengah Tahun 2020-2024. Kementerian Koperasi dan Usaha Kecil
dan Menengah Republik Indonesia.”

Ismail, E., Sari, S. D. S. R. dan Tresnawati, Y. (2019) “Regulasi Penyiaran Digital:

267



Dinamika Peran Negara, Peran Swasta, Dan Manfaat Bagi Rakyat,” Jurnal
Komunikasi Pembangunan, 17(2), hal. 124—145.

Ispriandina, A. dan Sutisna, M. (2019) “Faktor-faktor penerimaan teknologi yang
memengaruhi intensi kontinuitas penggunaan mobile wallet di kota
bandung,” in Prosiding Industrial Research Workshop and National
Seminar, hal. 1046—1055.

Ivanci¢, L., Vuksi¢, V. B. dan Spremi¢, M. (2019) “Mastering the digital
transformation process: Business practices and lessons learned,”
Technology Innovation Management Review, 9(2).

Jacob, J., Valois, P. dan Tessier, M. (2021) “Using the theory of planned behavior
to predict the adoption of heat and flood adaptation behaviors by municipal
authorities in the province of Quebec, Canada,” Sustainability, 13(5), hal.
2420.

Jain, N. K., Bhaskar, K. dan Jain, S. (2022) “What drives adoption intention of
electric vehicles in India? An integrated UTAUT model with environmental
concerns, perceived risk and government support,” Research in
Transportation Business and Management. doi:
10.1016/5.rtbm.2021.100730.

Jan, H. (2021) “Strategi Pemberdayaan UMKM Milenial Berbasis LK.” Jakarta.

Jang, M. dkk. (2021) “The impact of literacy on intention to use digital technology
for learning: A comparative study of Korea and Finland,”
Telecommunications Policy, 45(7), hal. 102154.

Jannah, 1. dan Kholid, M. N. (2020) “Ethics theory and theory of reasoned action

268



in e-book piracy: An empirical study of accounting students,” International
Journal of Research in Business and Social Science (2147- 4478), 9(3), hal.
114-122. doi: 10.20525/ijrbs.v913.675.

Jaruwachirathanakul, B. dan Fink, D. (2005) “Internet banking adoption strategies
for a developing country: The case of Thailand,” Internet Research. doi:
10.1108/10662240510602708.

Jaya, I. P. G. L. T., Hadi, I. G. N. W. dan Widiantari, K. S. (2022) “The mediating
effect of customer satisfaction on behavioral intentions for ecotourism
evidence from Bali,” Jurnal Aplikasi Manajemen, 16(3), hal. 448—456.

Jenkins, J., Durcikova, A. dan Nunamaker Jr, J. F. (2021) “Mitigating the security
intention-behavior gap: The moderating role of required effort on the
intention-behavior relationship,” Journal of the Association for Information
Systems, 22(1), hal. 1.

Jogiyanto, H. M. (2005) Analisis & Desain Sistem Informasi: Pendekatan
Terstruktur, Teori, dan Aplikasi Bisnis. 3 ed. Yogyakarta: Andi.

Junaidi, J. (2021) “The awareness and attitude of Muslim consumer preference: the
role of religiosity,” Journal of Islamic Accounting and Business Research,
12(6), hal. 919-938.

Juniarti, R. P. dan Omar, A. (2021) “Technology Adoption in Small and Medium
Enterprises (SMEs) Current Issues and Future Research Avenues,” in
Proceedings of the BISTIC Business Innovation Sustainability and
Technology International Conference.

Junnonyang, E. (2021) “Integrating TAM, perceived risk, trust, relative advantage,

269



government support, social influence and user satisfaction as predictors of
mobile government adoption behavior in Thailand,” International Journal
of Business and EGovernement Studies.

Kala’lembang, A. (2020) Adopsi E-Commerce Dalam Mendukung Perkembangan
Usaha Mikro Kecil Dan Menengah (UMKM) Di Masa Pandemi Covid-19.
Capital: Jurnal Ekonomi dan Manajemen. doi: 10.25273/capital.v4i1.7358.

Kala’lembang, A. (2021) “Digitalization in increasing SMEs productivity in the
post COVID-19 pandemic period,” Management and entrepreneurship:
trends of development. doi: 10.26661/2522-1566/2021-1/16-08.

Kappos, A. dan Rivard, S. (2008) “A three-perspective model of culture,
information systems, and their development and use,” MIS quarterly, hal.
601-634.

Karabiyik, C., Baturay, M. H. dan Ozdemir, M. (2021) “Intention as a Mediator
between Attitudes, Subjective Norms, and Cyberloafing among Preservice
Teachers of English,” Participatory Educational Research (PER, 8(2), hal.
57-73.

Karahoca, A., Karahoca, D. dan Aksoz, M. (2018) “Examining intention to adopt
to internet of things in healthcare technology products,” Kybernetes, 47(4),
hal. 742-770.

Kaur, H. dan Singh, S. P. (2021) “Multi-stage hybrid model for supplier selection
and order allocation considering disruption risks and disruptive
technologies,” International Journal of Production Economics, 231, hal.

107830.

270



Kementerian KUKM Republik Indonesia (2019) “Data Perkembangan Usaha
Mikro, Kecil, Menengah (UMKM) dan Usaha Besar (UB,” in Republik
Indonesia Tahun 2018 - 2019. Kementerian Koperasi dan Usaha Kecil dan
Menengah Republik Indonesia.

Kerlinger, F. N. (1973) “Review of research in education.”

Kline, T. J. B. (2005) Psychological testing: A practical approach to design and
evaluation. Sage publications.

Klopfer, F. J. dan Madden, T. M. (1980) “The middlemost choice on attitude items:
Ambivalence, neutrality, or uncertainty?,” Personality and Social
Psychology Bulletin, 6(1), hal. 97-101.

Kraja, Y. B., Osmani, E. dan Molla, F. (2014) “The Role of the Government Policy
for Support the SME-s,” Academic Journal of Interdisciplinary Studies. doi:
10.5901/ajis.2014.v3n2p391.

Kraus, S. dkk. (2018) “Digital entrepreneurship: A research agenda on new business
models for the twenty-first century,” [International Journal of
Entrepreneurial Behaviour and Research. doi: 10.1108/IJEBR-06-2018-
0425.

Kuan, K. K. Y. dan Chau, P. Y. K. (2001) “A perception-based model for EDI
adoption in small businesses using a technology-organization-environment
framework,” Information and Management. doi: 10.1016/S0378-
7206(01)00073-8.

Kulas, J. T., Stachowski, A. A. dan Haynes, B. A. (2008) “Middle response

functioning in Likert-responses to personality items,” Journal of Business

271



and Psychology, 22, hal. 251-259.

Kumar, A. dan Ayedee, N. (2021) “Technology Adoption: a Solution for SMEs to
Overcome Problems During Covid-19,” Academy of Marketing Studies
Journal.

Kumpikaité-Valitiniené, V. dkk. (2021) “Impact of institutional support on
educators’ subjective well-being during the transition to virtual work due to
COVID-19 lockdown,” Journal of Management & Organization, 27(6), hal.
1150-1168.

Kurdi, M. dkk. (2021) “The Government’s Role in MSMEs Development Through
E-Commerce in Sumenep Regency,” in Proceedings of the 1st International
Conference on Law, Social Science, Economics, and Education, ICLSSEE
2021, March 6th 2021, Jakarta, Indonesia.

Kurniawati, E. dkk. (2021) “Digital transformation of MSMEs in Indonesia during
the pandemic,” Entrepreneurship and Sustainability Issues. doi:
10.9770/jes1.2021.9.2(21).

Kusuma, H. dan Ramadhan, D. I. (2021) “30 Juta UMKM Ditarget Go Digital
hingga.”

Kusumawati, R. D. dik. (2014) “The influence of 7P’s of marketing mix on buying
intention of music product in Indonesia,” Procedia Engineering, 97, hal.
1765-1771.

Lachowicz, M. J., Preacher, K. J. dan Kelley, K. (2018) “A novel measure of effect
size for mediation analysis.,” Psychological Methods, 23(2), hal. 244.

Lai, P. (2017) “The Literature Review of Technology Adoption Models and

272



Tehorities for The Novelty Technology,” Journal of Information Systems
and Technology Management, 14(1), hal. 21-38.

Lai, P. C. (2017) “The literature review of technology adoption models and theories
for the novelty technology,” JISTEM-Journal of Information Systems and
Technology Management, 14, hal. 21-38.

Laksono, A. D. dkk. (2022) “Stunting among children under two years in Indonesia:
Does maternal education matter?,” Plos one, 17(7), hal. €0271509.

Lamoureux, S. M., Movassaghi, H. dan Kasiri, N. (2019) “The Role of Government
Support in SMEs’ Adoption of Sustainability,” [EEE Engineering
Management Review. doi: 10.1109/EMR.2019.2898635.

Van Lange, P. M., Kruglanski, A. W. dan Higgins (2012) Handbook of Theories of
Social Psychology. London: SAGE Publications Ltd.

Lau, A. S. M. dan Kwok, V. W. S. (2007) “How e-government strategies influence
e-commerce adoption by SMEs,” Electronic Government, an International
Journal, 4(1), hal. 20-42.

Lee, N. R. dan Kotler, P. (2011) Social marketing: Influencing behaviors for good.
SAGE publications.

Leong, L. Y. dkk. (2022) Extending the Theory of Planned Behavior in the Social
Commerce Context: A Meta-Analytic SEM (MASEM) Approach.
Information Systems Frontiers. doi: 10.1007/s10796-022-10337-7.

Lestari, H., Siskandar, R. dan Rahmawati, 1. (2020) “Digital Literacy Skills of
Teachers in Elementary School in The Revolution 4.0,” in International

Conference on Elementary Education, hal. 302-311.

273



Leydesdorff, L. dan Rafols, I. (2012) “Interactive overlays: A new method for
generating global journal maps from Web-of-Science data,” Journal of
Informetrics. doi: 10.1016/].j01.2011.11.003.

Li, P. dan Xie, W. (2012) “A strategic framework for determining e-commerce
adoption,” Journal of Technology Management in China, 7(1), hal. 22-35.

Lihua, D. (2022) “An extended model of the theory of planned behavior: an
empirical study of entrepreneurial intention and entrepreneurial behavior in
college students,” Frontiers in Psychology, 12, hal. 627818.

Lin, H.-F. (2014) “Understanding the determinants of electronic supply chain
management system adoption.”

Loader, K. (2005) “Supporting SMEs through Government Purchasing Activity,”
The International Journal of Entrepreneurship and Innovation. doi:
10.5367/0000000053026383.

Luo, L. dkk. (2022) “Research on the influence of education of farmers’
cooperatives on the adoption of green prevention and control technologies
by members: evidence from rural China,” Infernational Journal of
Environmental Research and Public Health, 19(10), hal. 6255.

Ly, B. dan Ly, R. (2022) “Internet banking adoption under technology acceptance
model—Evidence from Cambodian users,” Computers in Human Behavior
Reports, 7, hal. 100224.

Madden, T. J., Ellen, P. S. dan Ajzen, 1. (1992) “A comparison of the theory of
planned behavior and the theory of reasoned action,” Personality and social

psychology Bulletin, 18(1), hal. 3-9.

274



Mae, J. B. dan Espinosa, P. (2020) Attitude towards to and Use of Technology
among College Students in a Private University in Republic of Korea.
Journal of Next-generation Convergence Information Services Technology.
doi: 10.29056/jncist.2020.12.09.

Mahyarni, M. (2013) “Theory Of Reasoned Action dan Theory Of Planned
Behavior,”  Jurnal  EL-RIYASAH, 4(1), hal. 12-23.  doi:
10.24014/jel.v4i1.17.

Malhotra, N. K., Birks, D. F. dan Wills, P. (2012) “Market research,” Aufl., Harlow.

Malufu, K., Muchemwa, S. dan Malufu, S. (2016) “A comparative study of the
factors influencing the adoption of E-learning by lecturers at universities in
Bulawayo, Zimbabwe,” IOSR Journal of Research & Method in Education,
6, hal. 64-73.

Mandari, H., Chong, Y.-L. dan Wye, C.-K. (2017) “The influence of government
support and awareness on rural farmers’ intention to adopt mobile
government services in Tanzania,” Journal of Systems and Information
Technology, 19(2), hal. 42—-64.

Manning, M. (2009) “The effects of subjective norms on behaviour in the theory of
planned behaviour,” British Journal of Social Psychology, 48, hal. 649-705.

Masbiran, V. U. K. dkk. (2021) “Digital Literacy SME West Sumatra Province,”
Conference Towards ASEAN Chairmanship.

Mat Dawi, N., Namazi, H. dan Maresova, P. (2021) “Predictors of COVID-19
preventive behavior adoption intention in Malaysia,” Frontiers in

Psychology, 12, hal. 616749.

275



Matlay, H. dan Martin, L. M. (2009) “Collaborative and competitive strategies in
virtual teams of e-entrepreneurs: A pan-European perspective,”
Australasian Journal of Information Systems, 16(1).

Mavimbela, R. dan Dube, E. (2016) “Can an Internet Adoption Framework be
Developed for SMEs in South Africa,” Journal of Entrepreneurship and
Innovation in Emerging Economies. doi: 10.1177/2393957516647250.

McDaniel, E. R., Samovar, L. A. dan Porter, R. E. (2009) “Understanding
intercultural communication: The working principles,” Intercultural
communication: A reader, hal. 6-17.

McDaniel Jr, C. dan Gates, R. (2020) Marketing research. John Wiley & Sons.

McQuillan, D. dkk. (2020) SME Manager Skills and Practices Survey. Dublin:
SME Management Development Research Group, Technological
University Dublin.

Mensah, 1. K. dkk. (2022) “The Impact of Government Electronic Transaction Levy
on the Continuous Adoption of Mobile Money Transactions in Ghana,” in
Proceedings of the 4th Africa-Asia Dialogue Network (AADN) International
Conference on Advances in Business Management and Electronic
Commerce Research, hal. 17-23.

Mergel, 1. (2012) “Supporting policies, regulations and milestones for Government
2.0 in the United States of America,” Regulations and Milestones for
Government, 2.

Minton, E. A. (2017) “The subjective norms of sustainable consumption: A cross-

cultural exploration,” Journal of Business Research.

276



Mirchandani, D. A. dan Motwani, J. (2001) “Understanding small business
electronic commerce adoption: an empirical analysis,” Journal of Computer
Information Systems, 41(3), hal. 70-73.

Mirzaeifar, M. dkk. (2020) “Providing a Service Quality Model Based on Self-
Service Electronic Technologies Perceived by Vulnerable Consumers in
The Banking Industry,” Women'’s Studies Sociological and Psychological,
18(4), hal. 163-200.

Moriset, B. (2020) “The geography of e- commerce,” Geographies of the Internet.
doi: 10.4324/9780367817534-11.

Morteza, E. dkk. (2013) “Study of photosynthetic pigments changes of maize (Zea
mays L.) under nano TiO 2 spraying at various growth stages,”
SpringerPlus, 2, hal. 1-5.

Mubarok, 1. (2022) “Apa Itu Marketplace? Berikut adalah Pengertian.” Diedit oleh
Contoh dan Jenisnya!

Muhidin (2011) “Panduan Praktis Memahami Penelitian.”

Mulyati, S. dan Hati, R. P. (2021) “Pengaruh Literasi Keuangan dan Sikap terhadap
Uang pada Pengelolaan Keuangan Keluarga,” Jurnal limiah Akuntansi Dan
Finansial Indonesia, 4(2), hal. 33—48.

Muioz-Fernandez, S. 1. dkk. (2020) “Estrés, respuestas emocionales, factores de
riesgo, psicopatologia y manejo del personal de salud durante la pandemia
por COVID-19,” Acta Pediatrica de México, 41(S1), hal. 127-136.

Naab, R. dan Bans-Akutey, A. (2021) “Assessing the use of e-business strategies

by SMEs in Ghana during the Covid-19 pandemic,” Annals of Management

277



and Organization Research. doi: 10.35912/amor.v2i3.800.

Nachmias, S. dan Hubschmid-Vierheilig, E. (2021) “We need to learn how to love
digital learning ‘again’: European SMEs response to COVID-19 digital
learning needs,” Human Resource Development International. doi:
10.1080/13678868.2021.1893503.

Nasrullah, R. dkk. (2017) “Materi pendukung literasi digital.” Direktorat Jenderal
Pendidikan Dasar dan Menengah.

Neumeyer, X., Santos, S. C. dan Morris, M. H. (2021) “Overcoming barriers to
technology adoption when fostering entrepreneurship among the poor: The
role of technology and digital literacy,” IEEE Transactions on Engineering
Management. doi: 10.1109/TEM.2020.2989740.

Ng, W. (2012) “Can we teach digital natives digital literacy?,” Computers &
education, 59(3), hal. 1065-1078.

Nguyen, D. K. dkk. (2019) “Digital readiness: construct development and empirical
validation.”

Nikou, S. dan Aavakare, M. (2021) “An assessment of the interplay between
literacy and digital Technology in Higher Education,” Education and
Information Technologies, 26(4), hal. 3893-3915.

Nikou, S., Brinnback, M. dan Widén, G. (2018) “The Impact of
Multidimensionality of Literacy on the Use of Digital Technology: Digital
Immigrants and Digital Natives,” in Communications in Computer and
Information Science. doi: 10.1007/978-3-319-97931-1 _10.

Nisson, C. dan Earl, A. (2015) “The theories of reasoned action and planned

278



behavior: Examining the reasoned action approach to prediction and change
of health behaviors.”

Noh, Y. (2017) “A study on the effect of digital literacy on information use
behavior,” Journal of librarianship and information science, 49(1), hal. 26—
56.

Noor, M., Fourqoniah, F. dan Aransyah, M. F. (2020) “The Investigation of
financial inclusions, financial literation, and financial technology in
Indonesia,” Jurnal Perspektif Pembiayaan Dan Pembangunan Daerah,
8(3), hal. 257-268.

Nor, K. M. dan Pearson, J. M. (2008) “An exploratory study into the adoption of
internet banking in a developing country: Malaysia,” Journal of Internet
Commerce, 7(1), hal. 29-73.

Nurhayati, S. (2020) “igital Marketing Literacy For Marginalized Society To
Improve Society’s Economic Empowerment.” Bandung.

Nurrohmah, A. dan Alfanur, F. (2016) “Adoption of E-Commerce on Micro and
Small Enterprise in Bandung (Fashion Subsector Case Study). e-Proceeding
of Management.”

Nurunnisha, G. A. dan Dalimunthe, G. P. (2018) “The Effect of E-Commerce
Awareness in E-Commerce Technology Acceptance on MSME in
Bandung,” DeReMa (Development Research of Management): Jurnal
Manajemen, 13(2), hal. 198-217.

Nyandoro, C. K. (2016) Factors influencing information communication

technology (ICT) acceptance and use in small and medium enterprises

279



(SMEs) in Kenya. Capella University.

OECD (2021) The Digital Transformation of SMEs, OECD Studies on SMEs and
Entrepreneurship. OECD Publishing.

Oentoro, W. (2021) “Mobile payment adoption process: a serial of multiple
mediation and moderation analysis,” The Bottom Line, 34(3/4), hal. 225—
244,

Ogbeibu, S. dkk. (2021) “Leveraging STARA competencies and green creativity to
boost green organisational innovative evidence: A praxis for sustainable
development,” Business Strategy and the Environment, 30(5), hal. 2421—
2440.

Okun, M. A. dan Sloane, E. S. (2022) “Application of planned behavior theory to
predicting volunteer enrolment by college students in a campus-based
program,” Social Behavior and Personality, 30(3), hal. 243-250.

Oliveira, A. W. (2020) “Theorizing technology and behavior: Introduction to
special issue.”

Ollerenshaw, A., Corbett, J. dan Thompson, H. (2021) “Increasing the digital
literacy skills of regional SMEs through high-speed broadband access,”
Small Enterprise Research. doi: 10.1080/13215906.2021.1919913.

Ouellette, J. A. dan Wood, W. (1998) “Habit and intention in everyday life: The
multiple processes by which past behavior predicts future behavior.,”
Psychological bulletin, 124(1), hal. 54.

Pangastuti, T. (2021) Pelaku UMKM Bangkrut Capai 30 Juta. Ketua Asosiasi

UMKM.

280



Papazafeiropoulou, A. dan Pouloudi, A. (2000) “The government’s role in
improving electronic commerce adoption,” ECIS 2000 Proceedings, hal.
188.

Park, S. K. (2014) “Imperfect information and labor market bias against small and
medium-sized enterprises.”

Passafaro, P., Livi, S. dan Kosic, A. (2019) “Local norms and the theory of planned
behaviour: Understanding the effects of spatial proximity on recycling
intentions and self-reported ecological behaviour,” Frontiers in Psychology,
10, hal. 744-750.

Paul, J. P. dan Olson, J. C. (2000) “Consumer Behavior: Perilaku Konsumen dan
Strategi Pemasaran,” Terjemahan. Jakarta: Erlangga.

Pham, L. dkk. (2019) “Does e-learning service quality influence e-learning student
satisfaction and loyalty? Evidence from Vietnam,” International Journal of
Educational Technology in Higher Education, 16(1), hal. 1-26.

Porter, C. E. dan Donthu, N. (2006) “Using the technology acceptance model to
explain how attitudes determine Internet usage: The role of perceived access
barriers and demographics,” Journal of business research, 59(9), hal. 999—
1007.

Preacher, K. J. dan Hayes, A. F. (2004) “SPSS and SAS procedures for estimating
indirect effects in simple mediation models,” Behavior research methods,
instruments, & computers, 36, hal. 717-731.

Priamantono, R. S. dan Warto, A. A. M. (2020) “Concept of Digital Literation

Based on Value of Local Wisdom Piil Pesenggiri in History Learning in the

281



Industrial Revolution 4.0.”

Pu, G. dkk. (2021) “Innovative finance, technological adaptation and SMEs
sustainability: the mediating role of government support during COVID-19
pandemic,” Sustainability, 13(16), hal. 9218.

Pu, G. (2021) “The Mediating Role of Government Support during COVID-19
Pandemic,” Innovative Finance, Technological Adaptation and SMEs
Sustainability. doi: 10.3390/su13169218.

Purani, K., Kumar, D. S. dan Sahadev, S. (2019) “E-loyalty among millennials:
Personal characteristics and social influences,” Journal of Retailing and
Consumer Services, 48, hal. 215-223.

Purba, M. L. (2021) “The effect of digital marketing and e-commerce on financial
performance and business sustainability of MSMEs during COVID-19
pandemic in Indonesia,” International Journal of Data and Network
Science, 5, hal. 275-282.

Putra, P. O. H. dan Santoso, H. B. (2020) “Contextual factors and performance
impact of e-business use in Indonesian small and medium enterprises
(SMEs,” Heliyon.

Qi, X., Yu, H. dan Ploeger, A. (2020) “Exploring influential factors including
COVID-19 on green food purchase intentions and the intention—behaviour
gap: A qualitative study among consumers in a Chinese context,”
International Journal of Environmental Research and Public Health,
17(19), hal. 7106.

Qureshi, Z. dan Woo, C. (2022) Shifting Paradigms.: Growth, Finance, Jobs, and

282



Inequality in the Digital Economy”. Brookings Institution Press.

Rachma, N., Mustofa, F. dan Rozi, M. F. (2020) Umkm Go Online Sebagai Solusi
Pemulihan Umkm Di Era New Normal. In: Kopemas (Konferensi Nasional
Pengabdian kepada Masyarakat.

Raharjo, S. dan Japarianto, E. (2017) Pengaruh User Experience Terhadap
Behavior Intention To Use Digital Music Streaming Services Dengan
Attitude Toward Behavior Sebagai Media Intevening. Jurnal Manajemen
Pemasaran.

Rahmah, R. dan Gufron, M. (2023) “PENGARUH LITERASI DIGITAL DAN
EFIKASI  DIRI TERHADAP  INTENSI BERWIRAUSAHA
MAHASISWA UNIVERSITAS BHINNEKA PGRI TULUNGAGUNG,”
ARMADA: Jurnal Penelitian Multidisiplin, 1(7), hal. 684-697.

Ramachandran, T. dan Stella, M. (2022) “Behavioural intention towards
cryptocurrency adoption among students: A fintech innovation,” Journal of
Positive School Psychology, hal. 5046-5053.

Ramadhan, A. Y. dan Asandimitra, N. (2019) “Determinants of financial
management behavior of millennial generation in surabaya,” Jurnal Minds:
Manajemen Ide Dan Inspirasi, 6(2), hal. 129-144.

Ramdani, M. A. dkk. (2022) “Consumer Perception and the Evaluation to Adopt
Augmented Reality in Furniture Retail Mobile Application,” Binus Business
Review, 13(1), hal. 41-56.

Rana, N. P. dan Dwivedi, Y. K. (2015) “Citizen’s adoption of an e-government

system: Validating extended social cognitive theory (SCT),” Government

283



Information Quarterly, 32(2), hal. 172—181.

Rastogi, R. dkk. (2020) “Intelligent heart disease prediction on physical and mental
parameters: a ML based IoT and big data application and analysis,” Machine
Learning with Health Care Perspective: Machine Learning and Healthcare,
hal. 199-236.

Ratnawati, T. M. (2021) “Upaya Meningkatkan Prestasi Belajar pada Pembelajaran
Daring Instalasi Motor Listrik Menggunakan Lembar Kerja Peserta Didik
(LKPD) Interaktif,” Jurnal Inovasi Dan Riset Akademik, 2(6), hal. 839—848.

Rausch, T. M. dan Kopplin, C. S. (2021) “Bridge the gap: Consumers’ purchase
intention and behavior regarding sustainable clothing,” Journal of Cleaner
Production, 278, hal. 123882.

Rawstorne, P., Jayasuriya, R. dan Caputi, P. (2000) “Issues in predicting and
explaining usage behaviors with the technology acceptance model and the
theory of planned behavior when usage is mandatory,” ICIS 2000
Proceedings, hal. 5.

Revythi, A. dan Tselios, N. (2019) “Extension of technology acceptance model by
using system usability scale to assess behavioral intention to use e-
learning,” Education and Information Technologies, 24(4), hal. 2341-2355.

RI (2008) “Undang- Undang Nomor 20 Tahun 2008 Tentang Usaha Mikro, Kecil,
dan Menengah (UMKM.”

Richardson, P. S., Choong, P. dan Parker, M. (2016) “Social media marketing
strategy: Theory and research propositions,” Journal of Marketing

Development and Competitiveness, 10(2), hal. 24.

284



Rousseau, J.-J. (1762) Du contract social, ou, Principes du droit politique. Chez
Marc Michel Rey.

Rusdy, M. (2021) Pengaruh Literasi Digital Terhadap Pencegahan Informasi
Hoaks pada Remaja di SMA Negeri 7 Kota Lhokseumawe. Jurnal
Pekommas.

Sa’diyah, C. (2021) “Analysis of factors affecting adoption of financial technology
application,” Sentralisasi, 10(1), hal. 57-70.

Saeedi, S. A. W., Sharifuddin, J. dan Seng, K. W. K. (2020) “Intention on adoption
of Industry 4.0 Technology among small and medium enterprises,”
International Journal of Scientific & Technology Research, 9(2), hal. 4472—
4478.

Safitri, E. A. dkk. (2023) “Memprediksi Intensi Pembelian Produk Kosmetik Pada
Mahasiswa Perguruan Tinggi Agama Islam Di Banyumas Indonesia
Dengan Label Halal Dan Theory Planned Behaviour,” Master: Jurnal
Manajemen dan Bisnis Terapan, 3(1), hal. 25-41.

Salimi, A. R. (2019) “Effects of environmental concerns and green knowledge on
green product consumptions with an emphasis on mediating role of
perceived behavioral control, perceived value, attitude, and subjective
norm,” International Transaction Journal of Engineering, Management, &
Applied Sciences & Technologies, 10(5), hal. 651-661.

Sanders, J. dan Galloway, L. (2013) “Rural small firms’ website quality in
transition and market economies,” Journal of Small Business and Enterprise

Development. doi: 10.1108/JSBED-01-2012-0009.

285



Saprianto, F. (2020) “DILEMATIS UMKM DI ERA DIGITAL,” SCIENTIFIC
JOURNAL OF REFLECTION. doi: 10.37481/sjr.v3i1.122.

Sarstedt, M. dkk. (2022) “Progress in partial least squares structural equation
modeling use in marketing research in the last decade,” Psychology &
Marketing, 39(5), hal. 1035-1064.

Sasmito, W. D. dan Prestianto, B. (2021) “Analisis Tingkat Literasi Digital Dan
Penerapan E-Commerce Pada Usaha Mikro Kecil Dan Menengah Di Kota
Semarang,” JEMAP: Jurnal Ekonomi, Manajemen, Akuntansi, dan
Perpajakan, 4(1), hal. 145-162.

Savi¢, D. (2019) From Digitization, Through Digitalization, to Digital
Transformation. Online Searcher.

Scherer, R., Siddiq, F. dan Tondeur, J. (2019) “The technology acceptance model
(TAM): A meta-analytic structural equation modeling approach to
explaining teachers’ adoption of digital technology in education,”
Computers & Education, 128, hal. 13-35.

Seethamraju, R. (2015) Adoption of Software as a Service (SaaS) Enterprise
Resource Planning (ERP) Systems in Small and Medium Sized Enterprises
(SMEs. Information Systems Frontiers. doi: 10.1007/s10796-014-9506-5.

Sekaran, U. dan Boeugie, R. (2016) Research Methods for Business: A Skill
Building Approach. Seven. West Sussex: John Wiley & Sons Ltd.

Senshaw, D. dan Twinomurinzi, H. (2021) “The moderating effect of gender on
adopting digital government innovations in ethiopia,” arXiv preprint
arXiv:2108.09960.

286



Setiawan, A. dkk. (2021) “Theory of Reasoned Action dan Literasi Teknologi
terhadap Adaptasi Perubahan Teknologi,” in JURNAL SISTEM
INFORMASI BISNIS. doi: 10.21456/vol11iss1pp51-61.

Setiawan, B., Afiff, A. Z. dan Heruwasto, 1. (2021) “The role of norms in predicting
waste sorting behavior,” Journal of Social Marketing. doi:
10.1108/JSOCM-05-2020-0088.

Setiyani, L. dan Rostiani, Y. (2021) “Analysis of E-commerce adoption by SMEs
using the technology-organization-environment (TOE) model: A case study
in karawang, Indonesia,” International Journal of Science, Technology &
Management, 2(4), hal. 1113-1132.

Shao, M., Peng, L. dan Li, Y. (2015) “A study on enterprise technology adoption
of SaaS,” in 2015 12th International Conference on Service Systems and
Service Management (ICSSSM). IEEE, hal. 1-6.

Shen, G. C.-C. (2015) “Users’ adoption of mobile applications: Product type and
message framing’s moderating effect,” Journal of Business Research,
68(11), hal. 2317-2321.

Sheppard, B. H., Hartwick, J. dan Warshaw, P. R. (1988) “The theory of reasoned
action: A meta-analysis of past research with recommendations for
modifications and future research,” Journal of consumer research, 15(3),
hal. 325-343.

Shrigley, R. L. (1990) “Attitude and behavior are correlates,” Journal of Research
in Science Teaching. doi: 10.1002/tea.3660270203.

Siddoo, V. dkk. (2019) “An exploratory study of digital workforce competency in

287



Thailand,” Heliyon. doi: 10.1016/j.heliyon.2019.e01723.

Da Silva, V. L., Kovaleski, J. L. dan Pagani, R. N. (2019) “Technology transfer in
the supply chain oriented to industry 4.0: a literature review,” Technology
Analysis & Strategic Management, 31(5), hal. 546-562.

Sisco-IDC (2020) “Small Business Digital Transformation.”

Soedarsono, S. dkk. (2021) “Determinant factors for loss to follow-up in drug-
resistant tuberculosis patients: the importance of psycho-social and
economic aspects,” BMC Pulmonary Medicine, 21(1), hal. 1-8.

Stancombe Research Planning (2015) “UKM pemicu kemajuan Indonesia,
Instrumen Pertumbuhan Nusantara.”

Stefany, S. (2017) “Literasi Digital dan Pembukaan Diri: Studi Korelasi
Penggunaan Media Sosial Pada Pelajar Remaja di Kota Medan,”
Sosioglobal: Jurnal Pemikiran dan Penelitian Sosiologi, 2(1), hal. 10-31.

Steyn, R. A. (2015) “Changing thoughts towards digital literacy interventions for
South African entrepreneurs.”

Steyn, R. A. (2018) “Changing thoughts towards digital literacy interventions for
South African entrepreneurs,” Reading & Writing-Journal of the Reading
Association of South Africa, 9(1), hal. 1-9.

Sugiyono (2012) Metode penelitian kuantitatif, kualitatif, dan R&D. Alfabeta.

Sugiyono (2013) Metode Penelitian. CV Alfabeta.

Sugiyono (2015) Metode Penelitian Pendidikan Pendekatan Kuantitatif, Kualitatif
dan R&D. Alfabeta.

Sugiyono (2018) Metode Penelitian Pendidikan Pendekatan Kuantitatif, Kualitatif

288



dan R&D. Alfabeta.

Sulistiyawati, S. dan Samatan, N. (2021) “Social Entrepreneurship Communication
of Kampung Teknologi Foundation through the Digital Literation of
MSMEs during COVID-19 Pandemic,” BASKARA : Journal of Business
and Entrepreneurship. doi: 10.24853/baskara.3.2.1-8.

Sullivan, L. (2017) “Skills Every Digital Leader Needs.”

Sunaryo (2020) “The Impact of the Government of SME Competitiveness in
Malang City.” doi: 10.2991/assehr.k.201021.029.

Supratman, L. P. dan Wahyudin, A. (2017) “Digital Media Literacy to Higher
Students in Indonesia,” International Journal of English Literature and
Social Sciences. doi: 10.24001/ijels.2.5.7.

Suyanto, B. (tanpa tanggal) Digitalisasi UMKM. Tersedia pada:
https://analisis.kontan.co.id/news/digitalisasi-umkm.

Syarif, M. (2022) “KemenKopUKM Tetapkan Timeline Capai Target 30 Juta
UMKM Onboarding Digital.”

Taherdoost, H. (2018) A review of technology acceptance and adoption models and
theories. Romania, Procedia Manufacturing: Tirgu-Mures.

Tan, M. dan Teo, T. S. (2000) “Factors Influencing the Adoption of Internet
Banking,” Journal of the Association for Information Systems, 1(1), hal. 1—
42,

Tejedor, S. dkk. (2020) “Digital literacy and higher education during COVID-19
lockdown.”

Tenenhaus, M. dkk. (2005) “PLS path modeling,” Computational statistics & data

289



analysis, 48(1), hal. 159-205.

Thong, J. Y. L. (1999) “An integrated model of information systems adoption in
small businesses,” Journal of Management Information Systems, hal. 187—
214.

Tjahjono, H. K. dan Palupi, M. (2014) “Model konseptual intensi berwirausaha
berbasis teknologi informasi (ti),” JBTI: Jurnal Bisnis: Teori dan
Implementasi, 5(1), hal. 1-10.

Trafimow, D. dan Finlay, K. A. (2001) “Evidence for improved sensitivity of
within-participants analyses in tests of the theory of reasoned action,” Social
Science Journal, 3, hal. 629-635.

Tran, T. dan Serhal, R. (2022) “Specialized Social Media (SSM) and Luxury
Brands: An Abstract,” in Academy of Marketing Science Annual
Conference. Springer, hal. 237-238.

Tupan, T. dkk. (2018) ANALISIS BIBLIOMETRIK PERKEMBANGAN
PENELITIAN BIDANG ILMU INSTRUMENTASI. BACA: JURNAL
DOKUMENTASI DAN INFORMASI. doi: 10.14203/j.baca.v39i2.413.

UEAPME (2018) “Best Practices on Assisting SMEs with the Digital
Transformation,” Brussels. UEAPME the European crafts and SME
employers’ organisation.

Ulas, D. (2019) Digital Transformation Process and SMEs. In: Procedia Computer
Science. doi: 10.1016/j.procs.2019.09.101.

Unaradjan, D. (2019) Metode Penelitian Kuantitatif. Jakarta: Unika Atma Jaya

Jakarta.

290



UNESCO dan ITU (2019) “International Telecommunication Union and United
Nations Educational, Scientific and Cultural Organization.” International
Telecommunication Union and United Nations Educational, Scientific and
Cultural Organization.

UNIDO (2020) “Impact Assesment of Covid-19 on Indonesia’s Manufacturing
Firms.”

Utomo, H., Tenri Sompa, A. dan Yunani, A. (2021) “Village Fund Accountability
in Kecamatan Padang Batung (Study on the Development of Farming
Business Road Infrastructure in Pendulangan Village,” Saudi Journal of
Economics and Finance. doi: 10.36348/sjef.2021.v05102.011.

Varmaat, S. C. (2007) “Discovering Computers: Menjelajah Dunia Komputer
Fundamental Edisi 3,” Jakarta: Salemba Infotek.

VOSviewer (2024) “VOSviewer.” Centre for Science and Technology Studies,
Leiden University, The Netherlands.

Wade, M. (2015) “A Conceptual Framework,” Global Center for Digital Business
Transformation. Digital Business Transformation.

Walton, G. (2016) “University Libraries and Space in the Digital World.”

Wang, M. dkk. (2020) “A systematic review of digital technology adoption in oft-
site construction: Current status and future direction towards industry 4.0,”
Buildings, 10(11), hal. 204.

Warner, K. S. R. dan Wiger, M. (2019) “Building dynamic capabilities for digital
transformation.”

Werner, P. (2004) “Reasoned action and planned behavior,” Middle range theories:

291



Application to nursing research, hal. 125-147.

Widyanto, H. A., Kusumawardani, K. A. dan Septyawanda, A. (2020)
“Encouraging behavioral intention to use mobile payment: an extension of
Utaut2,” Jurnal Muara Ilmu Ekonomi Dan Bisnis, 4(1), hal. 87-97.

Wijoyo, H. . W. (2020) “Digitalisasi Usaha Mikro kecil dan Menengah (UMKM)
di Era Pandemi Covid-19.”

Wiliandri, R. (2011) Pengaruh blockholder ownership dan firm size terhadap
kebijakan utang perusahaan. Jurnal Ekonomi Bisnis.

Wiliandri, R. (2020) “A Conceptual Approach to Identify Factors Affecting the
Digital Transformation of Micro, Small and Medium-sized Enterprises
(MSME's) during Covid-19 Pandemic in Indonesia.” Ekonomi Bisnis.

Wise, S. (2013) “The impact of financial literacy on new venture survival,”
International Journal of Business and Management, 8(23), hal. 30.

Wiyono, G. dan Kirana, K. C. (2021) “Digital Transformation of SMEs Financial
Behavior in the New Normal Era,” Jurnal Keuangan dan Perbankan, 25(1),
hal. 191-211.

Wong, K. dkk. (2010) “Enhanced structural variant and breakpoint detection using
SVMerge by integration of multiple detection methods and local assembly,”
Genome Biology. doi: 10.1186/gb-2010-11-12-r128.

Xin, D., Y1, Y. dan Du, J. (2022) “Does digital finance promote corporate social
responsibility of pollution-intensive industry? Evidence from Chinese listed
companies,” Environmental Science and Pollution Research, 29(56), hal.

85143-85159.

292



Xinhui, C. (2015) “On the Users’ Intention to Adopt Mobile Banking,” Science
Journal of Business and Management, 3(6), hal. 235.

Yang, M., Fu, M. dan Zhang, Z. (2021) “The adoption of digital technologies in
supply chains: Drivers, process and impact,” Technological Forecasting
and Social Change, 169, hal. 120795.

Yuliana (2004) “Pengaruh sikap terhadap pindah kerja, norma subjektif, perceived
behavioral control terhadap intensi pindah kerja pada pekerja teknologi
informasi,” Phronesis: Jurnal Ilmiah Psikologi Terapan, 6(11), hal. 1-18.

Yusuf (2022) “Pemerintah Dukung Percepatan Transformasi Digital dengan Palapa
Ring Integrasi.”

Zahid, H. dan Haji Din, B. (2019) “Determinants of intention to adopt e-
government services in Pakistan: An imperative for sustainable
development,” Resources, 8(3), hal. 128.

Zeballos Rivas, D. R. dkk. (2021) “Social media exposure, risk perception,
preventive behaviors and attitudes during the COVID-19 epidemic in La
Paz, Bolivia: A cross sectional study,” PloS one, 16(1), hal. €0245859.

Zeng, N. dkk. (2021) “Do right PLS and do PLS right: A critical review of the
application of PLS-SEM in construction management research,” Frontiers
of Engineering Management, 8, hal. 356-369.

Zhang, T. dkk. (2023) “The impacts of blockchain adoption on a dual-channel
supply chain with risk-averse members,” Omega, 114, hal. 102747.

Zhang, T., Chen, J. dan Grunert, K. G. (2022) “Impact of consumer global—local

identity on attitude towards and intention to buy local foods,” Food quality

293



and preference, 96, hal. 104428.

Zhu, Y.-Q. dan Chen, H.-G. (2015) “Social media and human need satisfaction:
Implications for social media marketing,” Business horizons, 58(3), hal.
335-345.

Zubaidah, S. (2019) “Pendidikan karakter terintegrasi keterampilan abad Ke-21,”
Jurnal Penelitian Dan Pengkajian Ilmu Pendidikan: E-Saintika, 3(2), hal.

1-24.

294



