
 

 100 

DAFTAR PUSTAKA 

 

Adebunmi Okechukwu Adewusi, Ugochukwu Ikechukwu Okoli, Ejuma Adaga, 

Temidayo Olorunsogo, Onyeka Franca Asuzu, & Donald Obinna Daraojimba. 

(2024). BUSINESS INTELLIGENCE IN THE ERA OF BIG DATA: A REVIEW 

OF ANALYTICAL TOOLS AND COMPETITIVE ADVANTAGE. Computer 

Science & IT Research Journal, 5(2), 415–431. 

https://doi.org/10.51594/csitrj.v5i2.791 

Arregle, J. L., Calabrò, A., Hitt, M. A., Kano, L., & Schwens, C. (2024). Family 

business and international business: Breaking silos and establishing a rigorous 

way forward. Journal of World Business, 59(3), 101532. 

https://doi.org/10.1016/J.JWB.2024.101532 

Aryo Saloko, S., Elfatma, O., Gunawan, S. S., Satia Santi, I., & Prasetya, B. (2023). 

ANALYSIS OF SUSTAINABLE COMPETITIVE ADVANTAGE AT PT. X: 

APPLICATION OF THE VRIO APPROACH. 

Awwad, A. S., Khattab, A. A. Al, & Anchor, J. R. (2013). Competitive Priorities and 

Competitive Advantage in Jordanian Manufacturing. Journal of Service Science 

and Management, 06(01), 69–79. https://doi.org/10.4236/jssm.2013.61008 

Bargoni, A., Alon, I., & Ferraris, A. (2023). A systematic review of family business 

and consumer behaviour. Journal of Business Research, 158, 113698. 

https://doi.org/10.1016/J.JBUSRES.2023.113698 



 

 101 

Barney, J. B. (1991). Firm Resources and Sustained Competitive Advantage. Journal 

of Management, 17(1), 99–120. 

Barros, I., Hernangómez, J., & Martin-Cruz, N. (2016). A theoretical model of strategic 

management of family firms. A dynamic capabilities approach. Journal of Family 

Business Strategy, 7(3), 149–159. https://doi.org/10.1016/J.JFBS.2016.06.002 

Bitner, M. J., Zeithaml, V. A., & Gremler, D. D. (2018). Services Marketing: 

Integrating Customer Focus Across the Firm. McGraw-Hill Education. 

https://kenaninstitute.unc.edu/publication/services-marketing-integrating-

customer-focus-across-the-firm/ 

Bollen, K. A. (1989a). Front Matter. In Structural Equations with Latent Variables. 

Wiley. https://doi.org/10.1002/9781118619179.fmatter 

Bollen, K. A. (1989b). Structural equations with latent variables. Wiley. 

https://www.wiley.com/en-ca/Structural+Equations+with+Latent+Variables-p-

9780471011712 

Bose, I., & Pal, R. (2021). Asset Management for Competitive Advantage. Journal of 

Business & Management, 15(3), 145–148. 

Bryman, A. (2023). Social research methods (6th ed.). Oxford: Oxford University 

Press. https://global.oup.com/ukhe/product/brymans-social-research-methods-

9780198796053?cc=us&lang=en& 

Carney, M. (2005). Corporate Governance and Competitive Advantage in Family- 

Controlled Firms. 



 

 102 

Charmaz, K. (2023). Constructing grounded theory (3rd ed.). SAGE Publications. 

https://uk.sagepub.com/en-gb/eur/constructing-grounded-theory/book255601 

Chatzoglou, P., Chatzoudes, D., Sarigiannidis, L., & Theriou, G. (2018). The role of 

firm-specific factors in the strategy-performance relationship: Revisiting the 

resource-based view of the firm and the VRIO framework. Management Research 

Review, 41(1), 46–73. https://doi.org/10.1108/MRR-10-2016-0243 

Cheema, S., Afsar, B., & Javed, M. (2021). Employee Engagement and Organizational 

Performance: A Resource-Based Perspective. Journal of Business Research, 124, 

385–400. 

Cheng, J. (2022). Sustainable Competitive Advantage Analysis and Recommendations 

for Dell Company to Achieve Success. Open Journal of Social Sciences, 10(12), 

486–497. https://doi.org/10.4236/jss.2022.1012033 

Chirapanda, S. (2020). Identification of success factors for sustainability in family 

businesses: Case study method and exploratory research in Japan. Journal of 

Family Business Management, 10(1), 58–75. https://doi.org/10.1108/JFBM-05-

2019-0030 

Clampitt, P. J. (2020). Communicating for Managerial Effectiveness: Problems, 

Strategies, Solutions (5th ed.). Sage Publications. 

Creswell, J. W. (2013). Qualitative inquiry and research design: Choosing among five 

approaches (3rd ed.). SAGE Publications. 

https://search.worldcat.org/title/Qualitative-inquiry-and-research-design-:-

choosing-among-five-approaches/oclc/767974685 



 

 103 

Creswell, J. W. (2014). Research Design: Qualitative, Quantitative, and Mixed 

Methods Approaches (4th ed.). Sage. 

Dausch, M., & Hsu, C. (2006). Engineering service products: the case of mass-

customising service agreements for heavy equipment industry. In Int. J. Services 

Technology and Management (Vol. 7, Issue 1). 

https://www.inderscience.com/offers.php?id=8185 

Dhanabhakyam, M., & Ravi, S. (2021). Impact of leadership styles on employee 

engagement: A study in Indian context. International Journal of Business and 

Management, 16(2), 12–24. 

Dias, S., Espadinha-Cruz, P., & Matos, F. (2023). A Porter’s Five Forces Model 

Proposal for Additive Manufacturing Technology: A Case Study in Portuguese 

industry. Procedia Computer Science, 217, 165–176. 

https://doi.org/10.1016/J.PROCS.2022.12.212 

Douglas, A., Douglas, J., & Davies, J. (2010). Differentiation for competitive 

advantage in a small family business. Journal of Small Business and Enterprise 

Development, 17(3), 371–386. https://doi.org/10.1108/14626001011068680 

Farida, I., & Setiawan, D. (2022). Business Strategies and Competitive Advantage: The 

Role of Performance and Innovation. Journal of Open Innovation: Technology, 

Market, and Complexity, 8(3), 163. https://doi.org/10.3390/JOITMC8030163 

Flick, U. (2022). An Introduction to Qualitative Research (7th ed.). SAGE 

Publications. https://uk.sagepub.com/en-gb/eur/an-introduction-to-qualitative-

research/book278983 



 

 104 

Geertz, C. (1973). The Interpretation of Cultures: Selected Essays. Basic Books. 

https://www.hachettebookgroup.com/titles/clifford-geertz/the-interpretation-of-

cultures/9780465093557/?lens=basic-books 

Glaser, B. G., & Strauss, A. L. (1967). The discovery of grounded theory: Strategies 

for qualitative research. Aldine Publishing. 

https://www.taylorfrancis.com/books/mono/10.4324/9780203793206/discovery-

grounded-theory-barney-glaser-anselm-strauss 

Godey, B., Manthiou, A., & Liu, M. (2020). The Impact of Social Media on Consumer 

Behavior: A Study of Word of Mouth. Journal of Marketing Management, 36(1–

2), 95–118. 

Helfat, C. E., & Peteraf, M. A. (2003). The dynamic resource-based view: Capability 

lifecycles. Strategic Management Journal, 24(10 SPEC ISS.), 997–1010. 

https://doi.org/10.1002/smj.332 

Huang, C., & Tsai, H. (2021). Impact of Service Speed on Customer Satisfaction in the 

Service Industry. Journal of Service Research, 24(3), 305–318. 

Jamil, M., Stephens, S., & Md Fadzil, A. F. (2024). Sustainability in family 

business settings: a strategic entrepreneurship perspective. Journal of Family 

Business Management. https://doi.org/10.1108/JFBM-01-2024-0001 

Johnson, T., & Christensen, D. (2020). Strategies for Turning Cost Centers into Profit 

Centers. Business Management Journal, 31(4), 567–581. 

Jones, G. R., & Hill, C. W. L. (2021). Strategic Management: Theory & Cases: An 

Integrated Approach. Cengage Learning. 



 

 105 

Justine Chilenovu Ogborigbo, Odunayo Sekinat Sobowale, Emmanuel Iyere 

Amienwalen, Yemisi Owoade, Adeyemo Taiwo Samson, & Joshua Egerson. 

(2024). Strategic integration of cyber security in business intelligence systems for 

data protection and competitive advantage. World Journal of Advanced Research 

and Reviews, 23(1), 081–096. https://doi.org/10.30574/wjarr.2024.23.1.1900 

Kahn, K. B., & Mentzer, J. T. (2020). The Effect of Coordination on the 

Responsiveness of the Supply Chain. Journal of Business Logistics, 41(2), 87–

101. 

Kooij, D., & et al. (2020). Motivating and Retaining Employees through 

Organizational Support and Appreciation. 2020, 30(1), 20–40. 

Kormann, H., & Börner, M. S. (2024). The Concept of Family Businesses. In: 

Ownership in a Family Business as a Profession (Wiesbaden, Ed.). Springer. 

https://doi.org/10.1007/978-3-658-45255-1_2 

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). Pearson. 

https://www.pearson.com/store/p/marketing-management-global-

edition/P200000004661 

Kotler, P., & Keller, K. L. (2020). Marketing Management (16th ed.). Pearson 

Education. https://www.pearson.com/se/Nordics-Higher-Education/subject-

catalogue/marketing/Kotler-Keller-Marketing-Management-Global-Edition-

16e.html 



 

 106 

Kumar, A., & Kaushik, K. (2021). The Influence of Word of Mouth on Competitive 

Advantage in Service Industry. International Journal of Business 

Communication, 45(4), 360–376. 

Laursen, K., & Foss, N. J. (2021). Competing in the Age of Digital Transformation: 

The Role of Dynamic Capabilities. Long Range Planning, 54(2), 102–128. 

Lazarsfeld, P. F., & Henry, N. W. (1968). Latent structure analysis. Houghton Mifflin. 

https://www.abebooks.com/first-edition/LATENT-STRUCTURE-ANALYSIS-

Lazarsfeld-Paul-Neil/5334850191/bd 

Le Breton-Miller, I., & Miller, D. (2020). Family business resilience: A model of 

family firm endurance through challenges. Journal of Family Business Strategy, 

11(2). 

Lee, J., Jang, H., & Lee, H. (2020). Impact of Communication Quality on Job 

Satisfaction and Organizational Commitment. Journal of Organizational 

Behavior, 41(2), 1–12. 

Leonidou, L. C., Eteokleous, P. P., Christodoulides, P., & Strømfeldt Eduardsen, J. 

(2023). A dynamic capabilities perspective to socially responsible family 

business: Implications on social-based advantage and market performance. 

Journal of Business Research, 155, 113390. 

https://doi.org/10.1016/J.JBUSRES.2022.113390 

Liao, Y., & Huang, S. (2021). Flexible Service Delivery as a Source of Competitive 

Advantage. Journal of Service Management, 32(3), 385–400. 



 

 107 

Lin, Q. (2018). A Survey of Internal Governance in Family Business. American 

Journal of Industrial and Business Management, 08(04), 1093–1100. 

https://doi.org/10.4236/ajibm.2018.84075 

Lincoln, Y. S., & Guba, E. G. (1985). Naturalistic Inquiry. SAGE Publications. 

https://us.sagepub.com/en-us/nam/naturalistic-inquiry/book842 

Lookman, K., Pujawan, N., & Nadlifatin, R. (2023). Innovative capabilities and 

competitive advantage in the era of industry 4.0: A study of trucking industry. 

Research in Transportation Business & Management, 47, 100947. 

https://doi.org/10.1016/J.RTBM.2023.100947 

Matsuura, T. (2019). Strategic Management and Business Policy. McGraw Hill 

Education. 

Miles, M. B., & Huberman, A. M. (1994). Qualitative Data Analysis: An Expanded 

Sourcebook (2nd ed.). SAGE Publications. 

https://vivauniversity.wordpress.com/wp-

content/uploads/2013/11/milesandhuberman1994.pdf 

Mugo, P. (2020). PORTER’S FIVE FORCES INFLUENCE ON COMPETITIVE 

ADVANTAGE IN TELECOMMUNICATION INDUSTRY IN KENYA. 

www.iprjb.org 

Nazir, N. M., & Shavarebi, K. (2019). A review of global automotive industry’s 

competitive strategies. In World Journal of Science, Technology and Sustainable 

Development (Vol. 16, Issue 4, pp. 170–183). World Association for Sustainable 

Development. https://doi.org/10.1108/WJSTSD-10-2018-0060 



 

 108 

Nobar, H. B. K., & Rostamzadeh, R. (2018). The impact of customer satisfaction, 

customer experience and customer loyalty on brand power: Empirical evidence 

from hotel industry. Journal of Business Economics and Management, 19(2), 

417–430. https://doi.org/10.3846/jbem.2018.5678 

Olson, B., Palmer, T., & Wright, S. (2021). Effective Communication Strategies for 

Complex Organizations. Management Communication Quarterly, 35(2), 230–

250. 

Patton, M. Q. (1999). Enhancing the quality and credibility of qualitative analysis. 

Health Services Research, 34(5), 1189–1208. 

Patton, M. Q. (2021). Qualitative Research & Evaluation Methods (5th ed.). SAGE 

Publications. 

Porter, M. E. (1985). Competitive advantage : creating and sustaining superior 

performance (C. Macmillan, Ed.). Free Press. https://worldcat.org/title/11210989 

Porter, M. E. (2020). Competitive Strategy: Techniques for Analyzing Industries and 

Competitors. Free Press. 

Saari, U. A., Damberg, S., Schneider, M., Aarikka-Stenroos, L., Herstatt, C., Lanz, M., 

& Ringle, C. M. (2024). Capabilities for circular economy innovation: Factors 

leading to product/service innovations in the construction and manufacturing 

industries. Journal of Cleaner Production, 434, 140295. 

https://doi.org/10.1016/J.JCLEPRO.2023.140295 

Schmid, H. (2021). Asset Optimization for Competitive Advantage in Business. 

Journal of Strategic Management, 39(2), 112–126. 



 

 109 

Shahid, N. U., & Sheikh, N. J. (2021). Impact of Big Data on Innovation, Competitive 

Advantage, Productivity, and Decision Making: Literature Review. Open Journal 

of Business and Management, 09(02), 586–617. 

https://doi.org/10.4236/ojbm.2021.92032 

Singh, S. K., Chen, J., Del Giudice, M., & El-Kassar, A. N. (2019). Environmental 

ethics, environmental performance, and competitive advantage: Role of 

environmental training. Technological Forecasting and Social Change, 146, 203–

211. https://doi.org/10.1016/J.TECHFORE.2019.05.032 

Smith, J., & Jones, L. (2022). Technical Skills and Customer Satisfaction in Service 

Industries. Journal of Service Management, 33(2), 233–248. 

Strickland, P., & Ratten, V. (2024). Family business succession: opportunities from the 

Victorian wine industry. Journal of Family Business Management, 14(3), 697–

707. https://doi.org/10.1108/JFBM-08-2023-0147 

Suess-Reyes, J., & Fuetsch, E. (2016). The future of family farming: A literature review 

on innovative, sustainable and succession-oriented strategies. Journal of Rural 

Studies, 47, 117–140. 

Tajeddini, K., Gamage, T. C., Tajdini, J., Qalati, S. A., & Siddiqui, F. (2023). 

Achieving sustained competitive advantage in retail and consumer service firms: 

The role of entrepreneurial orientation and entrepreneurial bricolage. Journal of 

Retailing and Consumer Services, 75, 103495. 

https://doi.org/10.1016/J.JRETCONSER.2023.103495 



 

 110 

Tourish, D. (2020). The Dark Side of Transformational Leadership: A Critical 

Perspective. Routledge. https://www.routledge.com/The-Dark-Side-of-

Transformational-Leadership-A-Critical-

Perspective/Tourish/p/book/9780415564281?srsltid=AfmBOoqNqaupONWBq6

jlCGvuIlNxz6VmrfckHBAPf23ruSHpl660corE 

Van der Veen, S., Wierenga, B., & Raaij, E. M. (2020). Service Performance in a Multi-

Channel Environment: The Role of Service Speed. Journal of Service Research, 

23(4), 509–525. 

Wang, J., & Liao, Y. (2021). Employee Well-Being and Performance: The Role of 

Recognition and Appreciation. Journal of Organizational Behavior, 42(3), 289–

305. 

Yang, J., & Jang, S. (2020). Service Flexibility as a Source of Customer Satisfaction. 

International Journal of Hospitality Management. International Journal of 

Hospitality Management, 89, 102–118. 

Yin, Y., Crowley, F., Doran, J., Du, J., & O’Connor, M. (2023). Research and 

innovation and the role of competition in family owned and managed firms. 

International Journal of Entrepreneurial Behaviour and Research, 29(1), 166–

194. https://doi.org/10.1108/IJEBR-12-2021-1031 

Yuan, X. (2019). A Review of Succession and Innovation in Family Business. 

American Journal of Industrial and Business Management, 09(04), 974–990. 

https://doi.org/10.4236/ajibm.2019.94066 



 

 111 

Zhang, H., & Chen, L. (2021). Technology Innovation and Competitive Advantage in 

Service Industries. Journal of Business and Technology Management, 45(1), 75–

88. 

  

 
 

 


