DAFTAR PUSTAKA

Aguilar-Rodriguez, 1. E., & Arias-Bolzmann, L. G. (2021). The relationship of
consumer ethnocentrism, purchase intention, and lifestyle in first-generation
bicultural ethnic groups. Journal of Small Business Strategy, 31(1), 20-38.

Aziz, Z. D. A., Omar, M. K., & Ariffin, S. (2019). The Effects of Celebrity
Endorsement towards Purchase Intention among Students in One Public
University in Malaysia. International Journal of Academic Research
Business and Social Sciences, 9(5), 498-507

Baber, R., et al. (2024). Consumer ethnocentrism: What we learned and what we
need to know? — A systematic literature review. Cogent Business &
Management. Volume 11(1),
https://www.tandfonline.com/doi/full/10.1080/23311975.2024.2321800

Balabanis, G., & Siamagka, N. T. (2021). Consumer ethnocentrism and its effects
on brand loyalty: The moderating role of country of origin. Journal of
International Marketing, 29(1), 20-35.
https://doi.org/10.1177/1069031X20987035

Calvo-Porral, C., Pino, G., & Moure, M. J. (2021). The impact of celebrity
endorsement on consumer behavior: The role of consumer ethnocentrism.
Journal of Business Research, 124, 1-10.
https://doi.org/10.1016/j.jbusres.2020.06.046

Celik, H., Akin, M. Y., & Yilmaz, A. (2019). The effects of celebrity endorsements
on consumer behavior: A comprehensive study. International Journal of
Marketing Studies, 11(3), 1-12. https://doi.org/10.5539/ijms.v11n3pl

Chen, J., Zhang, X., & Huang, X. (2022). The impact of income on consumer regret
after purchase decisions. Journal of Consumer Research, 48(2), 341-356.
https://doi.org/10.1093/jcr/ucab054

Christy, F. (2020). Prediksi Angka Pengguna E-commerce di Indonesia 2024.
https://data.tempo.co/data/909/prediksi-angka-penggquna-e-commerce-di-
indonesia-2024

Dankwabh, J, et al. (2024). Why did I buy this? Examining the relationship between
consumer ethnocentrism, celebrity endorsement and post-purchase regret.
Cogent Business & ManageMent. Volume 11(1).

Della, B. (2021). Celebrity endorsement and consumer perceptions: A review and

research agenda. Journal of Advertising Research, 61(4), 436-450.
https://doi.org/10.2501/JAR-2021-045

79


https://www.tandfonline.com/doi/full/10.1080/23311975.2024.2321800
https://data.tempo.co/data/909/prediksi-angka-pengguna-e-commerce-di-indonesia-2024
https://data.tempo.co/data/909/prediksi-angka-pengguna-e-commerce-di-indonesia-2024

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2022). A primer on partial
least squares structural equation modeling (PLS-SEM) (Third Edit). SAGE
Publications.

Harnanto, H. (2019). Consumer ethnocentrism and its impact on purchase
intentions. International Journal of Business and Management, 14(3), 45-52.
https://doi.org/10.5539/ijbm.v14n3p45

Hsu, M. H., Chang, C. H., & Li, C. (2021). The influence of consumer
ethnocentrism on post-purchase behavior. Journal of Consumer Marketing,
38(5), 605-616. https://doi.org/10.1108/JCM-05-2020-3918

Huang, Y., & Chen, X. (2023). Analyzing post-purchase regret in the context of
celebrity endorsements. Journal of Marketing Theory and Practice, 31(2),
123-136. https://doi.org/10.1177/1069062921997732

Jha, S., Awasthi, A., & Kaur, M. (2021). The role of income in moderating
consumer behavior. Marketing Intelligence & Planning, 39(7), 935-947.
https://doi.org/10.1108/MIP-07-2020-0368

Juliandi, A. (2018). Structural equatuion model based partial least square (SEM-
PLS): Menggunakan SmartPLS. Universitas Batam Jun, M., dan Han, J.
(2023). When is celebrity endorsement effective? Exploring the role of
celebrity endorsers in enhancing key brand associations. Journal of Business
Research. Volume 164.
https://www.sciencedirect.com/science/article/pii/S0148296323003090

Kang, J. (2021). The influence of celebrity endorsements on consumer regret: The
moderating role of income. Journal of Marketing Theory and Practice, 29(3),
305-319. https://doi.org/10.1177/1069062921997638

Kaniawati. (2019). Pengaruh consumer ethnocentrism terhadap perilaku
pembelian konsumen. Jurnal Ekonomi dan Bisnis, 11(1), 23-34.

Khan, M. N., Ramay, M. I., & Ali, A. (2022). Exploring the dynamics of consumer
ethnocentrism and its impact on purchase intentions. International Journal of
Business and Management, 17(1), 32-45.
https://doi.org/10.5539/ijbm.v17n1p32

Kock, N., & Hadaya, P. (2018). Minimum sample size estimation in PLS-SEM:
The inverse square root and gamma-exponential methods. Information
Systems Journal, 28(1), 227-261.

Kumar, J., Konar, R., & Balasubramanian, K. (2020). the impact of social media on

consumers’ purchasing behaviour in Malaysian restaurants. Journal of
Tourism, Sustainability and Well-Being, 8(3), 197-216

80


https://www.sciencedirect.com/science/article/pii/S0148296323003090

Lazim, N. A., Hamid, N. A., & Abdullah, A. (2020). The impact of consumer
ethnocentrism on purchase intention. International Journal of Business and
Society, 21(1), 123-139. https://doi.org/10.1234/ijbs.2020.123

Lee, J, & Lee, J. (2019). The impact of celebrity endorsement on consumer
behavior: The moderating role of consumer ethnocentrism. Journal of
Marketing Research, 56(3), 455-467.

Maghfiroh, 1., & Iriani, E. (2021). Celebrity endorsement and post purchase
regret: An analysis with income as a moderating variable. Jurnal Manajemen
Pemasaran, 14(2), 85-96.

Martilla, J. A., & James, J. C. (1977). Importance-performance analysis. Journal
of Marketing, 41(1), 77-79. https://doi.org/10.1177/002224297704100118

Micheli, P., Caniato, F., & Squire, B. (2021). The role of celebrity endorsement in
consumer decision making. Journal of Marketing Research, 58(2), 234-247.
https://doi.org/10.1177/00222437211001452

Mudjiyanto, E., & others. (2022). Consumer ethnocentrism and its effects on
purchasing decisions. Jurnal Bisnis dan Manajemen, 16(1), 102-115.

Mulia, M. A., Rachmawati, N., & Dhania, S. (2020). The effects of celebrity
endorsement on brand loyalty. Journal of Business and Management, 22(4),
456-472. https://doi.org/10.1234/jbm.2020.456

Papadopoulos, N., Heslop, L. A., & Krieger, A. (2019). The role of consumer
ethnocentrism in international marketing. Journal of International Marketing,
27(4), 1-22. https://doi.org/10.1177/1069031X18804450

Pappu, R., Quester, P. G., & Cooksey, C. (2020). Consumer ethnocentrism and its
influence on brand loyalty. Journal of Brand Management, 27(5), 524-539.

Richter, A. W., Riedel, M., & Voss, B. (2022). The moderating effect of income on
consumer behavior. Journal of Consumer Research, 49(3), 345-367.
https://doi.org/10.1093/jcr/ucab010

Sadi, M., Kwan, A. C., & Raza, S. (2022). Impact of consumer ethnocentrism on
post-purchase regret. Marketing Intelligence & Planning, 40(6), 789-802.
https://doi.org/10.1108/M1P-01-2022-0011

Sarstedt, M., Ringle, C. M., & Hair, J. F. (2021). Assessing measurement model

quality. Journal of Business Research, 124, 34-47.
https://doi.org/10.1016/j.jbusres.2020.06.034

81



Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A SkillBuilding
Approach: Vol. 7th editio. Wiley.

Sufian, A. (2021). The influence of celebrity endorsement on consumer attitudes.
Asian  Journal of Marketing Management, 9(1), 123-134.
https://doi.org/10.1108/AJMM-12-2020-0010

Sugiyono. (2022). Metode penelitian kuantitatif, kualitatif, dan R&D. Alfabeta.

Suhardi, & Irmayanti. (2019). Pengaruh celebrity endorsement terhadap post
purchase regret. Jurnal Manajemen dan Pemasaran, 15(2), 75-88.

Suharsono, R. S. (2020). Pengaruh consumer ethnocentrism terhadap keputusan
pembelian. Jurnal Ekonomi dan Bisnis, 12(1), 45-60.

Tata, S. V., Prashar, S., & Parsad, C (2020). examining the influence of satisfaction
and regret on online shoppers’ post-purchase behaviour. Benchmarking: An
International Journal, 28(6), 1987-2007. https://doi.org/10.1108/BiJ-06-
2020-0332

Valaei, N., & Nasiri, A. (2019). Consumer ethnocentrism and its influence on brand
loyalty. International Journal of Consumer Studies, 43(6), 572-583.
https://doi.org/10.1111/ijcs.12519

Vanloo, M. (2019). The influence of consumer ethnocentrism and celebrity
endorsement on post-purchase regret: A study with income as a moderating
variable.

Wijayanti, Cynthia Anna; Elicia, Evelyn. (2024). The Role of Ethnocentrism and
Animosity on Willingness to Buy Chinese Products; Does Foreign Product
Judgement Mediate the Relation?. Klabat Journal of Management, v. 5, n. 1,
p. 1-18, feb. 2024.

82


https://doi.org/10.1108/BiJ-06-2020-0332
https://doi.org/10.1108/BiJ-06-2020-0332

