DAFTAR PUSTAKA

Abubakar, A. M., & llkan, M. (2016). Impact of online WOM on destination trust
and intention to travel: A medical tourism perspective. Journal of
Destination Marketing and Management, 5(3), 192-201.
https://doi.org/10,1016/j.jdmm.2015.12.005

Amperawati, E. D., Rahmawati, Haerofiatna, & Rusmawan, T. (2024).
Investigating the role of viral marketing, and brand awareness on purchase
decisions: An empirical study in Indonesian online shops. International
Journal of Data and Network Science, 8(3), 1715-1726.
https://doi.org/10,5267/j.ijdns.2024.2.016

Balakrishnan, L., & Jindger, G. S. (2021). Impact of Social Media Bonding and
Brand awareness on Brand Image, Brand trust and Purchase intention of
Gen Z Women Consumers. Utkal Historical Research Journal, 34(Xiii),
114-122.

Dabbous, A., & Barakat, K. A. (2020). Bridging the online offline gap: Assessing
the impact of brands’ social network content quality on brand awareness and
purchase intention. Journal of Retailing and Consumer Services, 53(October
2019), 101966. https://doi.org/10,1016/j.jretconser.2019.101966

Dilek, B., & Saydan, R. (2019). the Impact of Social Media Advertisement
Awareness on Brand awareness, Brand Image, Brand Attitude and Brand
Loyalty: a Research on University Students. International Journal of
Contemporary Economics and Administrative Sciences, 9(2), 470-494.
https://doi.org/10,5281/zenodo.Companies

Edriasa, Alrom Trisena; Sijabat, R. (2022). Purchase intention Short Video
Marketing Tiktok: Studi Pada Boy Group BTS Tokopedia. Jurnal
Administrasi Bisnis (JAB), 12(1), 27-40, Interesting content, Scenario-based
Experience, User Participant Interaction, Perceived%0AUsefulness,
Playfulness, The Involvement of Celebrity, Consumer Brand Attitude,
Online Purchase intention,%0APemasaran Video Pendek,

Ghozali, 1. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS 25.
Badan Penerbit Universitas Diponegoro.

Hair, J. F., M. Hult, G. T., M. Ringle, C., Sarstedt, & Marko. (2022). A Primer on
Partial Least Squares Structural Equation Modeling (PLS-SEM) [3 ed]. In
Angewandte Chemie International Edition, 6(11), 951-952. (Vol. 3, Issue 1).
https://medium.com/@arifwicaksanaa/pengertian-use-case-a7e576elb6bf

Intansari, D. D., & Roostika, R. (2022). The Impact of Store Environment on
Purchase intention in Supermarkets. Selekta Manajemen: Jurnal Mahasiswa
Bisnis & Manajemen, 01(01), 123-137. https://doi.org/10,1007/978-3-030-

84



92127-9 34

Jamilah, R. N., Saefuloh, D., & Kunci, K. (2022). Pengaruh Sosial Media Tik Tok
terhadap Keterlibatan Merek Pelanggan , Kesadaran Merek , dan Niat Beli (
Studi Kasus Mie Setan Cijerah ). 13-14.

Johari, C., & Keni, K. (2022). Pengaruh Product Quality, Attitude of Customers
Dan Perceived Behavioral Control Terhadap Purchase intention Pada Umkm
Produk Kue. Jurnal Muara Illmu Ekonomi Dan Bisnis, 6(2), 340-351.
https://doi.org/10,24912/jmieb.v6i2.21215

Kumari, K. W. S. N. (2022). How Social media marketing Activities Influence
Brand Loyalty through Brand Identity and Brand awareness during COVID-
19. Studies of Applied Economics, 40(3).
https://doi.org/10,25115/eea.v40i3.6661

Kyguoliené, A., & Zikiené, K. (2021). Impact of Brand Equity on Purchase
intentions Buying Food Products in Lithuania. Management Theory and
Studies for Rural Business and Infrastructure Development, 43(3), 373-382.
https://doi.org/10,15544/mts.2021.34

Ling, S., Zheng, C., & Cho, D. (2023). How Brand Knowledge Affects Purchase
intentions in Fresh Food E-Commerce Platforms: The Serial Mediation
Effect of Perceived Value and Brand Trust. Behavioral Sciences, 13(8).
https://doi.org/10,3390/bs13080672

Patmawati, D., & Miswanto, M. (2022). The Effect of Social Media Influencers
on Purchase intention: The Role Brand awareness as a Mediator.
International Journal of Entrepreneurship and Business Management, 1(2),
170-183. https://doi.org/10,54099/ijebm.v1i2.374

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Alfabeta.

Sugiyono, S., & Lestari, P. (2021). Metode Penelitian Komunikasi (Kuantitatif,
Kualitatif, dan Cara Mudah Menulis Artikel pada Jurnal Internasional).
Alvabeta Bandung, CV.

Suryani, T., Fauzi, A. A., & Nurhadi, M. (2021). Enhancing brand image in the
digital era: Evidence from small and medium-sized enterprises (smes) in
Indonesia. Gadjah Mada International Journal of Business, 23(3), 314-340,
https://doi.org/10,22146/gamaijb.51886

Thuy, rinh T. T., & Cuu, L. L. P. (2023). A Study of the Impact of Social media
marketing Efforts on Brand awareness in the Real Estate Industry in
Vietnam. International Journal of Business and Economics Research, 12(1),
18-26. https://doi.org/10,11648/j.ijber.20231201.13

Wijaya, A. P., & Annisa, I. T. (2020). The Influence of Brand Image, Brand Trust
and Product Packaging Information on Purchasing Decisions. Jurnal Analisis
Bisnis Ekonomi, 18(1), 24-35.

85



https://doi.org/10,31603/bisnisekonomi.v18i1.3077

Zeqiri, J., Koku, P. S., Dobre, C., Milovan, A. M., Hasani, V. V., & Paientko, T.
(2024). The impact of social media marketing on brand awareness, brand
engagement and purchase intention in emerging economies. Marketing
Intelligence and Planning, July. https://doi.org/10,1108/MI1P-06-2023-0248

86



