DAFTAR ISI

HALAMAN JUDUL
PERNYATAAN KEASLIAN TUGAS AKHIR

PERSETUJUAN DOSEN PEMBIMBING TUGAS AKHIR
PERSETUJUAN TIM PENGUJI TUGAS AKHIR

ABSTRACK ...ttt bbbttt bbb %
ABSTRAK ...ttt ettt b ettt nre e nneere s Vi
KATA PENGANTAR ..ottt vii
DAFTAR S| S oS on S0 s e s, . ......................... IX
DAFTAR GAMBAR ...ttt Xii
DAFTARMABEL. ... ... S i sl e B v Xiii
DAFTAR LAMPIRAN L...oooiiiiie et Xiv
BAB | PENDAHULUAN ......ooiie e e 1
F1 | atar BelaKAngemmms..................... ACc e e ... ... t0 e oo 1
1.2 Identifikasi Masalah ............cooviiiiiiiei e 12
1.3 Batasan Masalah ...........ccoieeiieieiieieee e 12
1.4 RUMUSAN MaSIAN ....ooeiiiieiiiii s 13
1.5 TUJUAN PENEIITIAN......ccueiiiiiieiei ettt et sne s 14
1.6 Manfaat Penelitian.........ccoooveiieiiieieee e 15
1.6.1 ManTaat TEONITIS .. ...cieeiuieieiieseeie et ee et nee s 15

1.6.2 Manfaat Praktis .........ccccoiiiiiiiieieieie e 15

1.7 Sistematika Penelitian .. ..o i i e e 15
BAB 1 LANDASAN TEORIL......cooiiiiieece sttt 17
2.1 DeSRMDSIERCO I . . o T Trvoena v v s A AR, .....c.ovceeesenes 17

2 A e eIt R 0L QN e, o rrenis s o AL e A o v ssenaensnensns 17

2.1.2 Internal Branding...........coocieiieiiiiiic e 22

2.1.3 Employer branding orientation..............ccooverinieienenesesescseeeeen, 27

2.1.4 School brand orientation ...........ccoceveienenieie e 32

2.1.5 Internal corporate social responsibility...........cccooeveiiiininiiiiienen, 34

2.2 Hasil Penelitian yang Relevan...........ccccooveiiiiiicie e 37
2.2.1 School brand orientation dan Teacher Retention..............ccccccevvenenne. 37

2.2.2 School brand orientation dan Employer Branding Orientation ......... 40

2.2.3 School brand orientation dan Internal Branding ...........cccccocevvenenne. 42

2.2.4 Employer Branding Orientation dan Teacher retention..................... 47



2.2.5 Employer Branding Orientation dan Internal Branding..................... 56

2.2.6 Internal Branding, Internal CSR dan Teacher Retention ................... 58
2.3 Kerangka Berpikir Model Penelitian .............ccoooveiiiiniiiee 60
2.4 Hipotesis PENEILIAN .........cccoviiiieeie e 61

BAB 111 METODE PENELITIAN. ....oiiiitece e 63
3.1 Rancangan Penelitian ...........ccocoeiiiiiiii s 63
3.2 Tempat, Waktu, dan Subjek Penelitian ............cccccveveiiveieiiciiece e 63

3.2 L TEIMPAL ...t 63

3.2, 2 WAKLU ... ettt st re e na e 64

3.2.3 SUDJEK PeNelitian ..........ccccoveiiiiieiicc et 64
3.3 Prosedur PENEIITIAN ... ........vivurveeneereeieensesiesrnasesnnesnennestensastossessessessnsnsnssesaes 64
3.4 Populasi dan SampPel ..........cooveiiii s 66
3.5 Teknik Pengumpulan Data ...........cccoeveiveiiiiieneeie e 67
3.6 INStrumen PeNelitian ............ccvuieieieiine e 67

3.6.1 Variabel Laten EKSOQEN..........c.coooiiiiiiiiiiiicee e, 68

3.6.2 Variabel Laten ENOQEN ......cc.oovveiieiiiieiece e 68
3.7 Teknik ANaliSiS Data .......ccccvrieiiriiirieiieiiesie e 69

3.7.1 Analisis Statistik DesKriptif ..o, 70

3.7.2 Analisis Statistik Inferensial ............ccccooiiiininiin e, 71

3.7.2.1 Model Pengukuran (Inner model)..........cccoeevvevieieiiieiiciiiien, 72

3.7.2.2 Model Strukturan! (Outer model) ..., 74

3.8 HipOotesis StatiStiK..........cccueiiiieiieiice s 75
BAB IV HASIL PENELITIAN DAN PEMBAHASAN ......ccccooviiiiiiiiiieieins 77
4.1 Analisis Statistik DESKIIPSI.........cccoiriiriiieiisieseseee e, 77

VLo ) S SIS (oo e e TN { 77

4.1.2 Statistik Deskripsi Variabel Teacher Retention (Y1)..........cccevvvenneee 80

4.1.3 Statistik Deskripsi Variabel Internal Branding (Y3).......cccccoevvevnnennn, 81

4.1.4 Statistik Deskripsi Variabel Employer Branding Orientation (Y2)....83

4.1.5 Statistik Deskripsi Variabel School Brand Orientation (X1)............. 84

4.1.6 Statistik Deskripsi Variabel Internal CSR (Y4) ....ccccovvevviiieiieinene, 86
4.2 Analisis Statistik Inferensial............ccoccoviveiiiiienienee e 87

4.2.1 ANaliSIS PLS-SEM .......oiiiiiiiiieicesec et 87

4.2.2 Pengujian Quter MOl .........ccooveiieieiieieece e 88

4.2.2.1 Validitas KONVEIGEN ......cccvevviiieiieiie e e 89
4.2.2.2 Validitas DisKriminan ...........coccoveniinnienene s 90



4.2.2.3 Reliabilitas......c..eeeeeieeeee e 93

4.2.3 Pengujian Inner Model...........coooiiiiiiiiiieee s 94

4.2.3.1 Validitas Multikolineritas............cccocvvvviiinienieniene e 94

4.2.3.2 Koefisien Determinasi (R square dan R square Adjusted)........ 95

4.2.3.3 Nilai Koefisien Jalur (Path Coefficient- £).......cccccoovvieiiiinnnnns 96

4.2.3.4 Uji Mediasi Langsung dan Tidak Langsung ..........ccccceevveevennns 98

4.2.4 Pengujian HIPOTESIS ........oiiriiiieieieiesiesiese s 99

4.2.5 Pengujian IPMA (Importance Performance Matrix Analysis).......... 101

4.3 PEMDANASAN ..ot 109

4.3.1 School Brand Orientation dan Teacher Retention ..............cccccveeenee. 109

4.3.2 School Brand Orientation dan Employer Branding Orientation....... 110

4.3.3 School Brand Orientation dan Internal Branding...........c.ccccceveeneee. 111

4.3.4 Employer Branding Orientation dan Teacher Retention................... 111

4.3.5 Employer Branding Orientation dan Internal Branding................... 112

4.3.6 Internal Branding dan Teacher Retention.............ccccccoveviivecvvennenn 113

4.3.7 Internal Branding, Internal CSR, dan Teacher Retention.................. 113

4.4 Keterbatasan Penelitian .........cocoviieiiiiiiiiiiseeie e 113

BAB V KESIMPULAN, IMPLIKASI, DAN SARAN.........ccccvviiiiiiiiaieeennn 115

5.1 KeSimpulcipREmummmmmemsl ................ 405 e 0! W o0 et . 115

Si2 Implikasi . SRR ................. (S ... &...... a0 R 116

5.2.1 IMPLKaSI TEOMLIS .....eeiveieriiieeiiieie ettt ere s 116

5.2.2 Implikasi Manajerial ............ccccooiiiiiiiniiiiie e 117

DI3Saran............... NEEN. A . ... RSN SSREY .. SUU T 118

DAFTAR REFERENSL........oooiii et 119
LAMPIRAN

Xi



Gambar 1.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 2.
Gambar 3.
Gambar 3.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.

DAFTAR GAMBAR

1 Kerangka Kerja Empat Model untuk Retensi GurU...........ccccovvveennnns 6
1 Model Employer branding dari Goddam, 2008...............cccccveriernnnne 28
2 delapan nilai nilai proposisi employer branding .............cccccovvenene. 31
3 Model Penelitian BO dan TR L.....cooiiiiiieieie e 38
4 Model Penelitian BO dan TR 2.......cccovviviieieiieseeseeee e 39
5 Model Penelitian BO dan EBO 1.......ccccviviiiiiiiiiiee e 41
6 Model Penelitian BO dan IB L ........cccccoivvinininininiee s 43
7 Model Penelitian BO dan IB 2 ........ccooovviiieiiiiieeic e 44
8 Model Penelitian BO dan IB 2 ........cccooiieiiiieiieece e 44
9 Model Penelitian BO dan 1B 3........cccoceiiiiiiiiiinieiee e 45
10 Model Penelitian EB dan ER 1.........ccococviiiiiiiiiiiiiieie e 49
11 Model Penelitian EB dan ER 2..........ccccooiiiiiiniiiiiiiece e 53
12 Model Penelitian EB dan ER 3........ccoooviiiiiiiieeec e 54
13 Model Penelitian EBO dan IB............ccocoiiiiiiinieiieieie e 56
14 Model Penelitian IB , Internal CSR dan Employee Retention........ 58
15 Model Penelitian.........cccooveieieeieiieiiese s 60
1 Alur Penelitian...........cccovvirieierie e e ete e e s 66
2 Pembagian StatiStiK ..........cccoceiieiiiiiiie e 70
1 Profil Responden Jenis Kelamin...........ccccocevveviiieveeie e 77
2 Profil Responden Berdasarkan USia............cccceveeveiiieieenieciesieenins 78
3 Profil Responden Berdasarkan Jenjang Mengajar................cccccue..... 78
4 Profil Responden Berdasarkan Lama Bekerja..........cccccccoveiiiininnne. 79
5 Hasil Evaluasi Model Pengukuran (hidden indicator) ..................... 88
6 Hasil Evaluasi Model SEM PLS Algorithm ..........cccccevviiiincnenenne 89
7 Analisis IPMA pada Variabel Teacher Retention.............cccccoeeunee. 102
8 Hasil Analisis IPMA Konstruk Teacher Retention (Indikator) ...... 104
9 Analisis IPMA pada Variabel Employer branding orientation...... 105
10 Analisis IPMA pada Variabel Internal Branding.............cccccuv... 107
11 Analisis IPMA pada Internal branding (Indikator)............c......... 108

Xii



DAFTAR TABEL

Tabel 2. 1 Penelitian terdahulu Variabel Brand orientation terhadap Retention.. 39
Tabel 2. 2 Penelitian terdahulu Variabel Brand Orientation terhadap Employer

Pranding OrIENTALION ..o 41
Tabel 2. 3 Penelitian terdahulu variabel Brand Orientation terhadap Internal
BrANAING ..o e 46

Tabel 2. 4 Penelitian Terdahulu variabel Employer Branding terhadap Retention55
Tabel 2. 5 penelitian terdahulu variabel Employer Branding orientation terhadap

INternal Branding ..o 57
Tabel 4. 1 Deskriptif Profil Responden...........c.ccceoviiiiieiievecic e 79
Tabel 4. 2 Deskriptif Teacher Retention ...........cccccvoveiiieviecie e 80
Tabel 4. 3 Deskriptif Internal Branding...........ccccoeveeiieiieiieie e 81
Tabel 4. 4 Deskriptif Employer Branding Orientation.............ccccoeevvivvevveieennenn, 83
Tabel 4. 5 Deskriptif School Brand Orientation ............cccccevvviiiieic e, 85
Tabel 4. 6 Deskriptif INnternal CSR..........ccooviiiiiiiiiie e 86
Tabel 4. 7 Uji Validitas KONVEIGEN........ccooiiiiiiieieies s 89
Tabel 4. 8 Validitas Deskriminan menurut Uji Fornell Larcker..............c.ccccoove.... 91
Tabel 4. 9 Validitas Deskriminan menurut Nilai Cross Loading............c.ccccceveee. 91
Tabel 4. 10 Hasil Pengujian HTMT antar konstruk laten.............ccccccoevveienne. 92
Tabel 4. 11 Reliabilitas KOMPOSIt ........cecvieiiiiiiiieiece e 93
Tabel 4. 12 Hasil Uji MUltiIKOINEAritas ..........coceeveeieeiieiieie e 94
Tabel 4. 13 KOefiSien DetermMiNasi ..........covueeereienenieneseseseseesiesie e sseenes 95
Tabel 4. 16 Koefisien Jalur Pengaruh Langsung dan Tidak Langsung................. 96
Tabel 4. 17 Nilai indirect ffeCt..........ccoooieiiiie i 98
Tabel 4. 18 Total €feK..........cooirveiieiiere et s sne s e sre s sre et e e e 98
Tabel 4. 19 Hipotesis penelitian dengan nilai Koefisien jalur.............cc.ccoccvennenee. 99
Tabel 4920 Nilal VAR i e et W X« e/ skt na e oo v 100
Tabel 4. 21 Hasil Analisis IPMA Konstruk Teacher Retention ............c.ccceeeeuee 101
Tabel 4. 22 Hasil Analisis IPMA Konstruk Teacher Retention (Indikator)........ 103
Tabel 4. 23 Analisis IPMA Employer branding orientation .............c.ccocevevvennene 105
Tabel 4. 24 Hasil Analisis IPMA Konstruk Internal Branding (Variabel) ......... 106
Tabel 4. 25 Hasil Analisis IPMA Konstruk Internal branding (Indikator)......... 107

Xiii



DAFTAR LAMPIRAN

Lampiran A — Model Empiris Penelitian............cccccoveviiiineiiniic e A-1
Lampiran B — Penelitian Terdahulu .............ccccoveveiiiiiiiie e B-1
Lampiran C — Model Penelitan Smartpls.............ccooiviiiniiiinniceeee, C-1
Lampiran D — Instrumen Penelitian ..., D-1
Lampiran E — Kuesioner PeNelitian ... E-1
Lampiran F — Model Pengukuran Outer Model ..........cccccevviiveiecieenece e, F-1
Lampiran G — Model Struktural (Inner Model) .........cccooveiiivieiciiene e, G-1
Lampiran H — Hasil Pengujian Hipotesis Penelitian..............c.ccccooiiiinininnns H-1
Lampiran | — Hasil Uji Kemiripan Turnitin..........cccocooviieiiiiciecce e -1
Lampiran J — Persetujuan Unggah Mandiri ..........cccocooiiiiinnninieiece e J-1
Lampiran K — 1Zin Penelitian.............cocovviiit v K-1
Lampiran L — Riwayat Hidup..........cooeiiieiiii s L-1

Xiv



