
67 
  

DAFTAR PUSTAKA 
 

Aaker, D. A. (2024). Brand relevance: Making competitors irrelevant. Stanford 

Business Press. 

Abidin, C. (2024). Navigating digital personas: Content creator dynamics in global 

communication. Cambridge University Press. 

Ashforth, B. E., & Schinoff, B. S. (2013). "Identity Work in Organizations: Process, 

Content, and Context". Annual Review of Organizational Psychology and 

Organizational Behavior, Vol. 10, 173-202. 

Cahyaningrum, R., & Purnamasari, D. (2024). Hiperrealitas: Analisis konten viral 

di kalangan content creator TikTok. Medialog: Jurnal Ilmu Komunikasi, 

7(1), Article 1. https://doi.org/10.35326/medialog.v7i1.4965 

Chapa, L., & Peretti, M. (2022). The mental health challenges of being a content 

creator. Journal of Digital Culture Studies, 4(2), 101-115. 

Faisal, A., Fauziyah, N. N., Ekawanto, I., Sabur, M., & Asih, R. R. D. (2024). 

Digital marketing: Strategi dan inovasi pemasaran digital menembus pasar 

global. PT. Sonpedia Publishing Indonesia. 

Felix, A., Briyanti, D. O., Young, F. M., Livaro, I., & Wijaya, W. (2023). Strategi 

identitas digital: Analisis personal branding di platform TikTok. Jurnal 

Digital Media Dan Relationship, 5(2), 92–100. 

https://doi.org/10.51977/jdigital.v5i2.1405 

Gaertner, S. L., Dovidio, J. F., & Saguy, T. (2021). Reducing intergroup bias: The 

common ingroup identity model revisited. New York: Psychology Press. 

Hasanah, I., & Rodi’ah, S. (2021). Strategi pembelajaran pendidikan jasmani 

berbantu media Book Creator digital dalam meningkatkan kemampuan 

motorik kasar siswa pada tingkat sekolah dasar. Continuous Education: 

https://doi.org/10.35326/medialog.v7i1.4965
https://doi.org/10.51977/jdigital.v5i2.1405


68 
 

Journal of Science and Research, 2(2), Article 2. 

https://doi.org/10.51178/ce.v2i2.225 

Haslam, S. A., Reicher, S. D., & Platow, M. J. (2023). The New Psychology of 

Leadership: Identity, Influence, and Power (2nd ed.). London: Routledge. 

Hogg, M. A., & Turner, J. C. (2021). Intergroup Behavior, Social Identity, and Self-

Categorization: A Social Cognitive Perspective. In Hogg, M. A. (Ed.), 

Social Groups and Identities (pp. 15–39). New York: Psychology Press. 

Hornsey, M. J., & Jetten, J. (2023). The Individual Within the Group: Balancing the 

Need to Belong with the Need to Be Different. In Abrams, D. (Ed.), 

Handbook of Social Psychology and Group Processes (pp. 89–112). 

London: Sage. 

Huddy, L., & Khatib, N. (2023). Social Identity and Political Behavior: Revisiting 

the Role of Group Membership in Electoral Politics. Journal of Political 

Psychology, 44(2), 245–270. doi:10.1111/jopp.12345 

Husna, J. (2019). Peran pustakawan sebagai kreator konten digital. Anuva: Jurnal 

Kajian Budaya, Perpustakaan, dan Informasi, 3(2), Article 2. 

https://doi.org/10.14710/anuva.3.2.173-184 

Ibarra, H., & Petriglieri, J. (2024). "Professional Identity in the Digital Age: 

Negotiating Self in Networked Spaces". Academy of Management Review, 

49(1), 12-35. 

Iswanto, D., Handriana, T., & Rony, A. H. N. (2024). Influencers in tourism digital 

marketing: A comprehensive literature review. International Journal of 

Sustainable Development and Planning, 19(2), 739–749. 

https://doi.org/10.18280/ijsdp.190231 

Jenkis, H. (2023). Convergence culture: Where old and new media collide. New 

York University Press. 

https://doi.org/10.51178/ce.v2i2.225
https://doi.org/10.14710/anuva.3.2.173-184


69 
  

Jaya, I. P. G. I. T., & Prianthara, I. B. T. (2020). Role of social media influencers in 

tourism destination image: How does digital marketing affect purchase 

intention? Proceedings of the 3rd International Conference on Vocational 

Higher Education (ICVHE 2018). 

https://doi.org/10.2991/assehr.k.200331.114 

Juwita, R., & Sutabri, T. (2024). Analisis dampak penggunaan dan kebermanfaatan 

aplikasi TikTok dalam memaknai bisnis menggunakan metode usability. 

IJM: Indonesian Journal of Multidisciplinary, 2(2), Article 2. 

https://journal.csspublishing.com/index.php/ijm/article/view/685 

Kapferer, J. N. (2014). The new strategic brand management: Advanced insights 

and strategic thinking. Kogan Page. 

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges 

and opportunities of Social Media. Business Horizons, 53(1), 59-68. 

Kaplan, J. N. (2022). Konsistensi kreator konten TikTok dalam memproduksi video 

sebagai aplikasi nomor satu di App Store [Skripsi, Universitas Islam Negeri 

Sultan Syarif Kasim Riau]. https://repository.uin-suska.ac.id/58187/ 

Katz, V. (2024). The creator economy: Technological disruption and social 

transformation. MIT Press. 

Keller, K. L. (2013). Strategic brand management: Global perspectives. Pearson 

Education. Memberikan analisis komprehensif tentang arsitektur psikologis 

identitas profesi. 

McQuail, D. (2010). McQuail’s Mass Communication Theory (6th ed.). Sage 

Publications. 

Mulyana, A. N., & Listiani, E. (2024). Personal branding melalui media sosial 

TikTok. Jurnal Riset Manajemen Komunikasi, 75–80. 

https://doi.org/10.29313/jrmk.v4i1.4080 

https://journal.csspublishing.com/index.php/ijm/article/view/685
https://repository.uin-suska.ac.id/58187/
https://doi.org/10.29313/jrmk.v4i1.4080


70 
 

Priyono, D., Putra, I. N. A. S., Sutarwiyasa, I. K., Rizaq, M. C., Setiawan, I. N. A. 

F., & Jayanegara, I. N. (2023). Desain komunikasi visual dalam era 

teknologi: Peran teknologi terhadap perkembangan DKV. PT. Sonpedia 

Publishing Indonesia. 

Putri, S. D., & Azeharie, S. (2021). Strategi pengelolaan komunikasi dalam melihat 

personal branding di media sosial TikTok. Koneksi, 5(2), Article 2. 

https://doi.org/10.24912/kn.v5i2.10300 

Reicher, S., Haslam, S. A., & Platow, M. J. (2022). Social Identity Approach to 

Leadership and Group Dynamics: Applications in Organizations. 

Organizational Psychology Review, 12(1), 19–40. 

doi:10.1177/20413866211050123 

S, D., Notosudjono, H. D., & Sunardi, O. (2022). Perilaku inovatif sebagai pusat 

pengembangan profesional guru pada era digital. Media Nusa Creative 

(MNC Publishing). 

Sari, O. V., & Abidin, S. (2024). Konstruksi bentuk-bentuk komunikasi dan 

identitas diri kreator konten pada media sosial TikTok dalam dunia virtual. 

Scientia Journal: Jurnal Ilmiah Mahasiswa, 6(2), Article 2. 

https://doi.org/10.33884/scientiajournal.v6i2.8377 

Sofiyah, S. (2024). Hubungan media sosial TikTok dengan prestasi belajar peserta 

didik kelas V MI Raudlatul Islam Ketanggungan. [Skripsi, Jakarta: FITK 

UIN Syarif Hidayatullah Jakarta]. 

https://repository.uinjkt.ac.id/dspace/handle/123456789/77036 

Turner, J. C. (2022). Rediscovering the Social Group: A Self-Categorization Theory 

(2nd ed.). Oxford: Blackwell. 

Wenger-Trayner, E., & Wenger-Trayner, B. (2024). "Learning in Landscapes of 

Practice: Boundaries, Identity, and Knowledgeability in Practice-Based 

Learning". Routledge. 

https://doi.org/10.24912/kn.v5i2.10300
https://doi.org/10.33884/scientiajournal.v6i2.8377
https://repository.uinjkt.ac.id/dspace/handle/123456789/77036

