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LAMPIRAN A KUESIONER KONSUMEN APLIKASI SHOPEE

ZERONE JAPAN DI SURABAYA

Petunjuk pengisian kuesioner

Pilih jawaban yang paling sesuai menurut Anda

1.

Jenis kelamin

a. Pria

b. Wanita

Usia

a.. <18 tahun (Berhenti sampai disini, terima kasih)

b. 18 —35tahun

c. 36—50 tahun

d. 51 -60 tahun

e. > 60 tahun (Berhenti sampai disini, terima kasih)

Apakah anda famiiar dengan otomotif ?

a. Ya

b. Tidak (Berhenti'sampai disini, terima kasih)

Apakah anda berdomisili di;Surabaya ?

i Y d

b. Tidak (Berhenti-sampai-disini, terima kasih)
Apakah-anda-pernah-mengunjungi-dan melakukan pembelian di aplikasi
Shopee Zerone-Japan selama-2 kali-dalam kurun 6 bulan terakhir ?
a. Ya

b. Tidak keduanya (Berhenti sampai disini, terima kasih)

Petunjuk pengisian kuesioner

1= Sangat Tidak Setuju
2= Tidak Setuju
3= Netral

4= Setuju

5= Sangat Setuju
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Pernyataan

Information Quality

Saya merasa aplikasi Shopee . Zerone Japan
menyediakan informasi produk dengan tepat

Saya merasa aplikasi Shopee Zerome Japan
menyediakan informasi up to date tentang promo
pembelian

Saya merasa aplikasi Shopee Zerome Japan
menyediakan informasi yang dapat dipercaya

Saya merasa aplikasi. Shopee Zerome: Japan
menyediakan informasi yang mudah dipahami

Saya merasa aplikasi Shopee Zerome Japan
menjelaskan  produk sesuai dengan kebutuhan
konsumen

Service Quality

Saya merasa aplikasi ~Shopee- Zerome Japan
memberikan pelayanan yang cepat

Saya merasa aplikasi Shopee. Zerome Japan
memberikan pelayanan yang ramah

Saya merasa aplikasi Shopee Zerome Japan dapat
dipercaya dalam bertransaksi

Saya merasa -aplikasi—Shopee: Zerone. Japan
memproses-pengiriman-barang dengan-cepat

Saya.merasa aplikasi Shopee Zerome-Japan dapat
menanggapi-pertanyaan-konsumen-dengan baik

Preferential Treatment

Saya merasa aplikasi Shopee Zerome Japan
memberikan promo gratis ongkir kepada
konsumen

Saya merasa aplikasi Shopee Zerome Japan
memberikan promo produk bundling yang cocok
sesuai dengan kebutuhan

Saya merasa aplikasi Shopee Zerome Japan
memberikan video edukasi yang jelas terkait
dengan pengunaan produk
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Saya merasa aplikasi Shopee Zerome Japan
memberikan bonus produk seperti sarung tangan
kepada konsumen saat melakukan pembelian

Saya merasa aplikasi Shopee Zerome Japan
memberikan voucher potongan harga sesuai
dengan jumlah pembelanjaan

Customization

Saya dapat memilih produk dengan efektif pada
aplikasi Shopee Zerome Japan

Saya dapat memilih produk sesuai dengan
kebutuhan pada aplikasi Shopee Zerome Japan

Saya merasa aplikasi Shopee Zerome Japan
menampilkan produk seusai preferensi  yang
diinginkan

Saya merasa aplikasi Shopee Zerome Japan
memenuhi kebutuhan dalam berbelanja

Saya merasa dapat menyesuaikan kebutuhan
otomotif pribadi pada aplikasi Shopee Zerome
Japan

Perceived Value

Saya merasa berbelanja di aplikasi Shopee Zerone
Japan menghemat banyak waktu

Saya merasa dapat membandingkan beberapa
produk sekaligus saat berbelanja di aplikasi
Shopee Zerone Japan

Saya merasa berbelanja di aplikasi Shopee Zerone
Japan memberikan _keuntungan ' dari promosi
barang yang diberikan

Saya merasa berbelanja di-aplikasi Shopee Zerone
Japan sesuai dengan biaya yang dikeluarkan

Saya-merasa berbelanja di aplikasi Shopee Zerone
Japan memiliki-kualitas—barang -Sesuai--dengan
harga yang ditawarkan

Repurchase Intention

Saya akan terus membeli produk yang dijual
aplikasi Shopee Zerone Japan di masa mendatang

Saya akan memilih aplikasi Shopee Zerone Japan
dalam melakukan pembelian produk

Saya akan memilih untuk terus membeli produk
aplikasi Shopee Zerone Japan dibandingkan
aplikasi lainnya
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Saya tidak akan membeli produk lain selain

. | produk yang terdapat di aplikasi Shopee Zerone

Japan

Saya akan menggunakan aplikasi Shopee Zerone

" | Japan untuk mencari produk yang saya inginkan
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LAMPIRAN B: TABULASI DATA KUESIONER

Preferential
Treatment

Service Quality

1Q5 | SQ1 [ SQ2 [ SQ3 |SQ4 | SQ5 |PTL [PT2|PT3

1Q4

1Q2

5
4
4
5
4
5
3
5
4
4
4
5
4
5
5
5
5
5
5
4
5
5
5
5
4
3
5
5
4
4
4
5
5
4
5

Information Quality
1Q3

1Q1

5
5
4
5
4
5
4
5
5
4
4
5
4
5
4
5
5
5
5
5
5
5
5
5
4
4
5
5
4
5
4
5
5
5
4

Usia
(tahun)

18-35
18-35
18 -35
18 -35
ai*= 60
36 —50
18.— 35
51-60
18— 35
18 - 35
18 — 35
1835
18 — 35
18 — 35
18 -35
18-35
18=35
18 - 35
18-35

18 -35
18—35

18-35
18=35

18=35
18=35
18-35
18-35
18-35
18-35
18-35
18-35
18-35
18-35
18-35
18-35

Jenis
Kelamin

Pria

Pria

Pria

Pria

Pria

Pria
Wanita

Pria

Pria

Pria
Wanita

Pria

Pria

Pria
Wanita

Pria

Pria

Pria
Wanita

Pria
Wanita

Pria

Pria

Pria

Pria

Pria

Pria

Pria
Wanita

Pria

Pria

Pria

Pria
Wanita

Pria

No

10
11
12
13
14
5
16
17
18
19
20
21

22
23
24
25
26
27
28
29
30
31

32
33
34
35
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Preferential
Treatment

Service Quality

1Q5 | SQ1 [ SQ2 [ SQ3 |SQ4 | SQ5 |PTL [PT2|PT3

1Q4

1Q3

1Q2

5
4
4
4
5
4
5
4
5
4
5
4
4
5
4
4
4
4
4
5
5
5
5
5
5
4
5
4
4
4
4
4
4
4
5
4
3
4

Information Quality

1Q1

4
5
5
4
4
4
5
4
5
5
5
4
5
5
4
4
4
4
5
5
5
5
5
5
5
5
5
5
5
5
5
5
4
4
5
4
4
4

Usia
(tahun)

18-35
18 -35
18-35
18 -35
18 -35
18-35
18 -35
18-35
18 -35

36 - 50
18 -35

36 -50
1835
18 — 35
18-35

36 — 50
18-35

36 — 50
18-35
51-60
51-60
18-35
18 -35
18—35

51 - 60
18=35

18=35
18=35
18-35
18-35
18-35
18-35
18-35
18-35
18-35
18-35
18-35
18-35

Jenis
Kelamin

Wanita

Wanita

Wanita

Pria
Wanita

Wanita

Pria

Pria

Pria
Wanita

Wanita

Pria

Pria
Wanita

Wanita

Pria

Pria
Wanita

Pria
Wanita

Wanita

Pria
Wanita

Pria

Pria

Pria
Wanita

Pria

Pria

Pria

Pria

Pria

Pria
Wanita

Pria
Wanita

Wanita

Pria

No

36
37

38
39
40

41

42

43

44
45

46

47

48

49

50
51

52
53
54
55
56

57
58
59
60
61

62

63
64

65

66
67

68
69
70
71

72
73
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Preferential
Treatment

Service Quality

1Q5 | SQ1 [ SQ2 [ SQ3 |SQ4 | SQ5 |PTL [PT2|PT3

1Q4

1Q3

1Q2

5
4
5
5
4
4
5
5
5
4
4
4
3
3
5
5
4
4
5
4
3
3
3
3
4
4
4
4
4
4
5
4
4
4
4
4
4
4

Information Quality

1Q1

5
3
5
4
5
5
4
4
4
5
5
5
5
4
5
4
5
4
3
5
4
4
5
3
4
4
4
5
4
4
5
4
4
5
4
5
4
4

Usia
(tahun)

18-35
18 -35
18-35
36 —50
18 -35
18-35
18 -35
18-35
18 -35
18,356
18 -35
18 — 35
1835
18 — 35
18-35
18 —35
18 — 35
18 - 35

36 —50
18=35

18-35
18-35
18 -35
18—35

18-35
18=35

18=35
18=35
18-35
36 —50
18-35
18-35
18-35
18-35
18-35
18-35

36 — 50
18-35

Jenis
Kelamin

Pria

Pria
Wanita

Pria

Pria

Pria

Pria

Pria

Pria

Pria

Pria

Pria

Pria

Pria

Pria

Pria

Pria
Wanita

Wanita

Pria

Pria

Pria

Pria

Pria
Wanita

Pria

Pria
Wanita

Pria
Wanita

Pria

Pria

Pria

Pria

Pria

Pria

Pria

Pria

No

74
75
76
77
78
79
80
81

82
83
84
85
86
87
88
89
90
91

92
93
94
95
96
97
98
99

100
101
102
103
104
105
106
107
108
109
110
111
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Preferential
Treatment

Service Quality

1Q5 | SQ1 [ SQ2 [ SQ3 |SQ4 | SQ5 |PTL [PT2|PT3

1Q4

1Q3

1Q2

4
4
3
4
3
3
4
3
3
4
5
4
5
5
4
5
5
4
4
5
4
5
4
5
4
4
4
4
5
4
5
4
5
4
5
4
4
5

Information Quality

1Q1

4
4
4
4
4
3
4
3
4
4
5
4
4
5
4
4
5
5
4
5
4
5
4
4
5
5
4
4
4
5
4
4
4
4
5
5
5
5

Usia
(tahun)

18-35
18 -35
18-35
18 -35
18 -35
18-35
3650
18-35
18 -35
36 - 50
18 -35
18 — 35
1835
18 — 35
18-35
18 —35
18 — 35
18 - 35
18-35
18=35
18 -35
51-60
51-60

36—50
18-35
18=35

18=35
18=35

36 —50
18-35
18-35
18-35
18-35
18-35
18-35
18-35

36 — 50
51-60

Jenis
Kelamin

Pria

Pria

Pria

Pria

Pria
Wanita

Pria

Pria
Wanita

Pria

Pria

Pria

Pria
Wanita

Pria

Pria

Pria

Pria

Pria

Pria

Pria

Pria
Wanita

Pria

Pria
Wanita

Pria

Pria

Pria
Wanita

Pria

Pria

Pria

Pria

Pria

Pria

Pria

Pria

No

112
113
114
115
116
117
118
119
120
121
122
123
124
125
126
127
128
129
130
131

132
133
134
135
136
137
138
139
140

141

142

143

144

145

146

147

148

149

149



Preferential
Treatment

Repurchase Intention

Service Quality

1Q5 | SQ1 |SQ2 [SQ3 | SQ4 [SQ5 |PTL |PT2 [PT3

1Q4

Perceived Value

1Q2

4

Information Quality
103

1Q1

4

Usia
(tahun)

36 —50

Customization

Cl1|C2|C3|C4|C5|PV1|PV2|PV3|PV4 | PVS |RIL1|RI2|RI3|RI4|RI5

Jenis
Kelamin

Pria

No

150

Treatment

Preferential
PT4

PT5

No

10
11
12
13
14
15
16
17
18
19
20
21

22
23
24
25
26
27

28
29
30
31

32

33
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Repurchase Intention

Perceived Value

Customization

Cl|C2|C3|C4|C5|PV1|PV2|PV3|PV4 |PV5|RIL|RI2|RI3|RI4|RI5

Preferential
Treatment

PT5

PT4

No

34
35

36

37

38
39
40

41

42

43

44
45

46

47

48

49

50
bl

52

83

54
55
56

57

58
59

60
61

62
63
64
65
66
67

68
69
70
71
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Repurchase Intention

Perceived Value

Customization

Cl|C2|C3|C4|C5|PV1|PV2|PV3|PV4 |PV5|RIL|RI2|RI3|RI4|RI5

Preferential
Treatment

PT5

PT4

No

72
73
74
75
76
77
78
79
80
81

82

83
84
85
86
87

88
89
90
91

92

93
94

95
96

97

98
99
100
101
102
103
104
105
106
107
108
109
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Repurchase Intention

Perceived Value

Customization

Cl|C2|C3|C4|C5|PV1|PV2|PV3|PV4 |PV5|RIL|RI2|RI3|RI4|RI5

Preferential
Treatment

PT5

PT4

No

110
111
112
113
114
115
116
117
118
119
120
121
122
123
124
125
126
127
128
129
130
131
132
133
134
135
136
137
138
139
140
141
142
143
144
145
146
147
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4 1415|555

S | 51414144
4 | 5] 5]5]5]5

5
4
4

4
5
4

2
5
5

4|5|4|5|4]5

4|4|5|4|4]5

414|14]5]5]5

5
4
5

148 | 5

149 4

150 5
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LAMPIRAN C: HASIL UJI STATISTIK

Jenis Kelamin Responden

Frekuensi Persentase (%)
Pria 114 76
Wanita 36 24
Total 150 100
Usia Responden
Frekuensi Persentase (%)
18 - 35 Tahun 127 84.7
36 - 50 Tahun 15 10
51 - 60 Tahun 8 5.3
Total 150 100
a1
Cumulative
Frequency | Percent | Valid Percent Percent
Valid N 5 33 33 33
S 70 46.7 46.7 50.0
S5 75 50.0 50.0 100.0
Total 150 100.0 100.0
102
Cumulative
Frequency Percent | Valid Percent Percent
Valid N 14 9.3 9.3 93
S 74 527 52.7 62.0
SS a7 38.0 38.0 100.0
Total 150 100.0 100.0
03
Cumulative
Frequency | Percent | Valid Percent Percent
Valid N 8 53 53 5.3
S 83 553 553 60.7
SS 59 39.3 39.3 100.0
Total 150 100.0 100.0
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104

Cumulative
Frequency Percent | Valid Percent Percent
Valid N 3 20 2.0 2.0
S 89 59.3 59.3 61.3
SS 58 387 387 100.0
Total 150 100.0 100.0
105
Cumulative
Frequency Percent | Valid Percent Percent
Valid N 3] 4.0 4.0 4.0
S 81 540 540 58.0
S8 63 420 420 100.0
Total 150 100.0 100.0
sa1
Cumulative
Frequency | Percent | Valid Percent Percent
Valid N 7 47 47 47
S 64 427 427 47.3
SS 79 527 527 100.0
Total 150 100.0 100.0
$Q2
Cumulative
Frequency Percent | Valid Percent Percent
Valid N 7 47 47 47
S 66 440 440 48.7
S5 77 513 51.3 100.0
Total 150 100.0 100.0
$Q3
Cumulative
Frequency Percent | Valid Percent Percent
Valid N 16 10.7 10.7 10.7
S 69 46.0 46.0 56.7
S8 65 433 433 100.0
Total 150 100.0 100.0
SQ4
Cumulative
Frequency | Percent | Valid Percent Percent
Valid N 13 8.7 8.7 8.7
S 58 387 38.7 47.3
S8 79 52.7 52.7 100.0
Total 150 100.0 100.0
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SQ5

Cumulative
Frequency Percent | Valid Percent Percent
Valid N 2 1.3 1.3 1.3
S 64 427 427 440
58 84 56.0 56.0 100.0
Total 150 100.0 100.0
PT1
Cumulative
Frequency Percent | Valid Percent Percent
Valid N 15 10.0 100 10.0
5 68 453 453 55.3
S8 67 447 447 100.0
Total 150 100.0 100.0
PT2
Cumulative
Frequency Percent | Valid Percent Percent
Valid N 18 12.0 120 12.0
S 80 533 533 65.3
SS 52 347 347 100.0
Total 150 100.0 100.0
PT3
Cumulative
Frequency | Percent | Valid Percent Percent
Valid N 17 1.3 1.3 1.3
S 68 453 453 56.7
SS 65 433 433 100.0
Total 150 100.0 100.0
PT4
Cumulative
Frequency Percent Valid Percent Percent
Valid N 14 9.3 93 9.3
S 80 533 533 62.7
S5 56 373 373 100.0
Total 150 100.0 100.0
PT5
Cumulative
Frequency | Percent | Valid Percent Percent
Valid N 16 10.7 107 10.7
5 68 453 453 56.0
S5 66 44.0 440 100.0
Total 150 100.0 100.0




Cumulative
Frequency | Percent | Valid Percent Percent
Valid N 23 153 153 153
S 66 440 440 59.3
Ss 61 407 407 100.0
Total 150 100.0 100.0
Cc2
Cumulative
Frequency | Percent | Valid Percent Percent
Valid N 26 17.3 173 17.3
S 56 373 373 547
SS 68 453 453 100.0
Total 150 100.0 100.0
c3
Cumulative
Frequency Percent | Valid Percent Percent
Valid N 15 10.0 10.0 10.0
S 54 36.0 36.0 46.0
SS 81 54.0 54.0 100.0
Total 150 100.0 100.0
c4
Cumulative
Frequency | Percent | Valid Percent Percent
Valid N 22 14.7 147 147
S 53 353 353 50.0
SS 75 50.0 50.0 100.0
Total 150 100.0 100.0
Cc5
Cumulative
Frequency Percent | Valid Percent Percent
Valid N 25 16.7 16.7 16.7
S 62 41.3 413 58.0
SSs 63 420 420 100.0
Total 150 100.0 100.0
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PV1

Cumulative
Frequency | Percent | Valid Percent Percent
Valid TS 14 93 93 93
N 9 6.0 6.0 153
S 72 48.0 480 63.3
SS 55 36.7 36.7 100.0
Total 150 100.0 100.0
PV2
Cumulative
Frequency Percent | Valid Percent Percent
Valid TS 12 8.0 8.0 8.0
N 9 6.0 6.0 140
S 78 52.0 52.0 66.0
S5 51 340 340 100.0
Total 150 100.0 100.0
PV3
Cumulative
Frequency | Percent | Valid Percent Percent
Valid TS B 53 5.3 53
N 10 6.7 6.7 120
=] 86 57.3 57.3 69.3
88 46 307 30.7 100.0
Total 150 100.0 100.0
Pv4
Cumulative
Frequency | Percent | Valid Percent Percent
Valid N 13 8.7 B.7 a7
5 72 48.0 48.0 56.7
88 65 433 433 1000
Total 150 1000 100.0
% — - - "':-
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PV5

Cumulative
Frequency Percent | Valid Percent Percent
Valid N 14 9.3 9.3 9.3
S 70 46.7 46.7 56.0
sSs 66 44.0 44.0 100.0
Total 150 100.0 100.0
RI1
Cumulative
Frequency Percent | Valid Percent Percent
Valid N g9 6.0 6.0 6.0
S 72 48.0 48.0 54.0
S8 69 46.0 46.0 100.0
Total 150 100.0 100.0
RI2
Cumulative
Frequency | Percent | Valid Percent Percent
Valid N 10 6.7 6.7 6.7
S 77 51.3 51.3 58.0
SS 63 420 420 100.0
Total 150 100.0 100.0
RI3
Cumulative
Frequency Percent | Valid Percent Percent
Valid N 15 100 10.0 10.0
S 75 500 50.0 60.0
S5 60 400 40.0 100.0
Total 150 100.0 100.0
RI4
Cumulative
Frequency Percent | Valid Percent Percent
Valid TS 4 27 27 27
N 25 16.7 16.7 19.3
S 66 440 440 63.3
S8 55 36.7 36.7 100.0
Total 150 100.0 100.0
RIS
Cumulative
Frequency | Percent | Valid Percent Percent
Valid N 4 27 27 27
S 75 50.0 50.0 527
SS 71 47.3 47.3 100.0
Total 150 100.0 100.0
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Descriptive Statistics

N Minimum | Maximum Mean Std. Deviation
101 150 3 5 4.47 .564
1Q2 150 3 5 4.29 .628
1Q3 150 3 5 4.34 577
104 150 3 5 4.37 523
1Q5 150 3 5 4.38 .564
SQ1 150 3 5 4.48 .588
SQ2 150 3 5 4.47 587
SQ3 150 3 5 4.33 .660
SQ4 150 3 5 4.44 .650
SQ5 150 3 5 4,55 526
PT1 150 3 5 4.35 .655
PT2 150 3 5 4.23 .647
PT3 150 3 5 4.32 .669
PT4 150 3 5 4.28 .625
PT5 150 3 5 4.33 .662
C1 150 3 5 4.25 707
C2 150 3 5 4.28 .743
C3 150 3 5 4.44 .670
C4 150 3 5 4.35 725
C5 150 3 5 4.25 725
PV1 150 2 5 4,12 .889
PV2 150 2 5 4,12 .843
PV3 150 2 5 4.13 757
PV4 150 3 5 4.35 .634
PV5 150 3 5 4.35 .645
RI1 150 3 5 4.40 .602
RI2 150 3 5 4.35 .604
RI3 150 3 5 4.30 .642
RI4 150 2 5 4.15 .789
RI5 150 3 5 4.45 550
Valid N (listwise) 150
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LAMPIRAN D: HASIL PENGUJIAN

STRUCTIRAL EQUATION MODEL

UJI NORMALITAS

Multivariate Normality

Variable min max skew c.r. kurtosis c.r.
PV5 2 5 -0,995 -4,973 1,114 2,784
PV4 2 5 -0,773 -3,867 0,566 1,415
PV3 2 5 -0,971 -4,854 1,288 3,221
PV2 1 5 -1,161 -5,806 1,362 3,404
PV1 2 5 -1,041 -5,203 0,564 1,410
RI5 3 5 -0,274 -1,369 -0,995 -2,486
R14 2 5 -0,593 -2,967 -0,258 -0,644
RI3 3 5 -0,366 -1,828 -0,706 -1,764
RI2 3 5 -0,341 -1,707 -0,67 -1,674
RI1 3 5 -0,444 -2,222 -0,667 -1,667
C1 3 5 -0,4 -2,001 -0,939 -2,349
C2 3 5 0,499 -2,494 -1,039 -2,598
C3 3 5 -0,786 -3,93 -0,508 -1,270
C4 3 5 -0,647 -3,235 -0,852 -2,130
C5 1 5 -0,856 -4,279 0,806 2,015
PT1 2 5 -0,991 -4,953 0,985 2,464
PT2 2 5 -0,956 -4,779 1,104 2,760
PT3 2 5 -0,996 -4,979 0,91 2,275
PT4 2 5 -0,864 -4,321 1,168 2,919
PT5 2 5 -1,031 5,153 1,039 2,597
SQ1 3 5 -0,651 =3,253 -0,53 -1,326
SQ2 2 5 -0,831 =4,153 0,605 1,512
SQ3 2 5 -0,62 +3,102 -0,162 -0,406
SQ4 2 5 -0,899 4,493 0,22 0,551
SQ5 3 '5 -0,547 -2,733 -0,917 -2,292
101 2 5 -0,745 -3,727 0,671 1,678
1Q2 2 5 -0,77 -3,852 0,881 2,204
1Q3 2 5 -0,686 -3,428 1,168 2,921
104 2 5 -0,293 -1,466 0,708 1,771
1Q5 2 5 -0,745 -3,727 1,405 3,513

Multivariate 69,826 9,758
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UJI OUTLIER UNIVARIAT DENGAN Z-SCORE

Statistik Deskriptif Z-Score

Descriptive Statistics

Std.
N Minimum | Maximum Mean Deviation
Zscore(1Q1) 150 | -2,60220 | ,94626 | ,0000000 | 1,00000000
Zscore(1Q2) 150 | -2,05040 | 1,13675 | ,0000000 | 1,00000000
Zscore(1Q3) 150 | -2,32110 | 1,14323 | ,0000000 | 1,00000000
Zscore(1Q4) 150 | -2,61065 | 1,20981.| ,0000000 | 1,00000000
Zscore(1Q5) 150 | -2,44826 | 1,09994 | 0000000 | 1,00000000
Zscore(SQ1) 150 | -2,51886 | ,88501 | ,0000000 { 1,00000000
Zscore(SQ2) 150 | -2,49876 | ,90864 | ,0000000 | 1,00000000
Zscore(SQ3) 150 | -2,00873 | 1,01950 | ,0000000 | 1,00000000
Zscore(SQ4) 150 | -2,21525 | ,86149< | ,0000000 | 1,00000000
Zscore(SQ5) 150 | -2,94227 | ,86239 | ,0000000 | 1,00000000
Zscore(PT1) 150 | -2,05520 | ,99708 | ,0000000 | 1,00000000
Zscore(PT2) 150 | -1,89714 | 1,19602 | ,0000000 | 1,00000000
Zscore(PT3) 150 | -1,97378 | 1,01680 | ,0000000 | 1,00000000
Zscore(PT4) 150 | -2,04735 | 1,15164 | ,0000000 | 1,00000000
Zscore(PT5) 150. | -2,01356 | 1,00678 | ,0000000 | 1,00000000
Zscore(C1) 150 - | -1,77399 | 1,05684 | ,0000000 | 1,00000000
Zscore(C2) 150 |.-1,72291 | ,96913 | ,0000000 | 1,00000000
Zscore(C3) 150 | -2,14807 | ,83536 | ,0000000 | 1,00000000
Zscore(C4) 150 | -1;86720 | ,89221 | ,0000000 |'1,00000000
Zscore(C5) 150 | -1,72813 | 1,02952| ,0000000.| 1,00000000
Zscore(PV1) 150+ -2,38387 | ,98953-,0000000 | 1,00000000
Zscore(PV2) 150 --2,51538 | 1,04412 0000000 | 1,00000000
Zscore(PV3) 150—| -2,81898 | 1;14521 | ,0000000 | 1,00000000
Zscore(P\/4) 150 | -2,12263 | ~1,02979.{-0000000 | 1,00000000
Zscore(PV5) 150—+--2,08810—-1,01304 [ ,0000000 | 1,00000000
Zscore(RI1) 150 | =2,32554- 99666 | ,0000000 | 1,00000000
Zscore(RI2) 150 | -2,24236 | 1,07147 | ,0000000 | 1,00000000
Zscore(RI3) 150 | -2,02348 | 1,08957 | ,0000000 | 1,00000000
Zscore(R14) 150 | -2,72048 | 1,08143 | ,0000000 | 1,00000000
Zscore(RI5) 150 | -2,63028 | 1,00605 | ,0000000 | 1,00000000
Valid N (listwise) 150
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UJI OUTLIER MULTIVARIAT DENGAN MAHALANOBIS DISTANCE

Observation Mahalanobis d-
number squared p1 p2

77 56,23 0,003 0,32
90 55,059 0,003 0,097
117 50,899 0,01 0,19
23 45,869 0,032 0,71
120 45,034 0,038 0,685
114 44,928 0,039 0,538
54 44,923 0,039 0,375
79 44,445 0,043 0,328
85 43,38 0,054 0,427
20 43,373 0,054 0,298
112 43,242 0,056 0,217
21 42,414 0,066 0,286
44 42,404 0,066 0,193
108 40,28 (0) 0,64
111 39,91 0,107 0,642
98 39,107 0,123 0,768
126 39,014 0,125 0,708
147 38,661 0,134 0,722
42 38,302 0,142 0,74

9 38,138 0,146 0,707
135 37,938 0,151 0,685
82 37,662 0,159 0,689
86 37,629 0,16 0,616
36 37,538 0,162 0,56
80 37,489 0,163 0,49
32 37,428 0,165 0,425
146 36,953 0,179 0,514
55 36,665 0,187 0,538
26 36,656 0,187 0,459
88 36,437 0,194 0,46
144 36,198 0,202 0,472
11 35,967 0,209 0,482
48 35,809 0,214 0,466
73 35,701 0,218 0,43
45 35,575 0,222 0,404
128 35,547 0,223 0,341
123 35,539 0,224 0,277
132 35,08 0,24 0,379
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33 34,507 0,261 0,543
94 33,989 0,281 0,684
141 33,89 0,285 0,657
60 33,752 0,291 0,645
119 33,73 0,292 0,585
12 33,619 0,296 0,563
40 33,393 0,306 0,591
93 33,337 0,308 0,546
145 33,184 0,315 0,544
131 33,121 0,317 0,502
25 33,108 0,318 0,439
74 33,099 0,318 0,375
62 32,997 0,323 0,354
92 32,796 0,331 0,375
136 32,261 0,355 0,553
28 32,19 0,359 0,518
41 32,034 0,366 0,524
89 32,024 0,366 0,461

4 31,962 0,369 0,423
81 31,726 0,38 0,468

8 31,482 0,392 0,517
97 31,468 0,393 0,458
65 31,247 0,403 0,498
18 31,137 0,409 0,485
140 31,065 0,412 0,454

7 30,969 0,417 0,435
56 30,839 0,423 0,433
38 30,817 0,424 0,38
102 30,746 0,428 0,351
63 30,651 0,433 0,334
150 30,581 0,436 0,306
46 30,475 0,442 0,295
124 30,465 0,442 0,245
59 30,284 0,451 0,265
58 30,028 0,464 0,319
96 29,963 0,468 0,291
22 29,786 0,477 0,311
35 29,436 0,495 0,417
110 29,152 0,51 0,497
125 29,081 0,513 0,468
133 29,003 0,517 0,443
148 28,865 0,525 0,449
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104 28,863 0,525 0,386
130 28,807 0,528 0,352
13 28,664 0,535 0,36
72 28,613 0,538 0,324
67 28,138 0,563 0,499
61 28,022 0,569 0,494
19 27,907 0,575 0,489
70 27,881 0,577 0,437
31 27,843 0,579 0,392
129 27,841 0,579 0,331
78 217,624 0,59 0,375
64 27,493 0,597 0,377
83 27,378 0,603 0,372
106 27,356 0,605 0,32
57 27,266 0,609 0,303
109 27,115 0,617 0,314
34 26,98 0,624 0,317
51 26,973 0,625 0,263
116 26,409 0,654 0,477
107 26,332 0,658 0,449

UJI MULTIKOLINEARITAS DAN SINGULARITAS

Condition number = 107.532

Eigenvalues

5.304 1.109 .951--738--713-360 .308/.291 272 .255 232 .222 .209 .193 .179 .173

159 .146-144-135"124..120-110-.107 .097-.090-.081 .072 .064 .049

Determinant of sample covariance matrix = 1.591

UJI HASIL ESTIMASI MEASUREMENT MODEL
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1. Absolute Fit Indices:
0.68 0.85 Chi-Square = 424 780
0% Probability = 085
057 s Cmin/DF = 1.100
Customization GFI =850 RMSEA=.026
0.58 2. Incremental Fit Indices:
| _ CFl=.985 TLI=.983
0,78 3. Parsimony Fit Indices:

0.61 AGFI =819
@ P

Regression Weights:(Group-number 1 - Default' model)

Estimate -S:E: CR: P Label
IQ5 <---  Information_Quality 1.000
IQ4 <---  Information_Quality 1.045 129 8.133 *** par 1
1IQ3 <--- Information_Quality 1.200 122 9.804 *** par 2
1Q2 <--- Information_Quality 1306 .158 8.282 ***  par 3
IQ1 <--- Information_Quality .992 143 6.921  *** par_4
SQ5 <--- Service_Quality 1.000
SQ4 <--- Service_Quality 1249 148 8435 *** par 5
SQ3 <--- Service_Quality 1.409 151 9318 *** par 6
SQ2 <--- Service_Quality 1.070 131 8150 ***  par_7
SQ1 <--- Service_Quality 1.074 131 8201 *** par_8
PT5 <--- Preferential_Treatment | 1.000
PT4 <--- Preferential_Treatment | .987 .097 10.183 ***  par 9
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Estimate S.E. C.R. P Label
PT3 <--- Preferential_Treatment | 1.104 .106 10.422 *** par_10
PT2 <--- Preferential Treatment | 1.044 113 9.232 *** par_ 11
PT1 <--- Preferential_Treatment | 1.023 .105 9.732 *** par_12
C5 <--- Customization 1.000
C4 <--- Customization 976  .099 9.897 *** par_13
C3 <--- Customization 892 094 9535 ***  par_14
C2 <--- Customization 1.083 103 10.522 *** par_15
Cl <--- Customization 1.066  .095 11.247 *** par_16
RI1 <--- Repurchase_Intention | 1.000
RI2 <--- Repurchase_Intention | 1.120 .125  8.954  *** . par 17
RI3 <--- Repurchase_Intention | 1.092 .134 8.160 *** par 18
Rl4 <--- _Repurchase_Intention | 1.494 166 9.006 *** par 19
RI5 <---= Repurchase_Intention 906 111 8.188 . *** = par_20
PV3 <--- Perceived_Value 793 061 13.052 *** par 21
PV2,/<--- Perceived_Value 937 064 14.687 *** par 22
PV1 <--- Perceived Value 1.000
PV4 <--- Perceived_Value 589  .056 10.567 *** par 23
PV5 <--- Perceived_Value 571 .058 9.780  ***  par 24

Standardized Regression Weights: (Group number 1 - Default model)

Estimate
1Q5 1 <---  Information_Quality .676
1Q4 <--- Information_Quality 761
1Q3 <--- Information_Quality 192
1Q2 <--- Information_Quality .793
IQ1 '<---  Information_Quality 671
SQ5 <--- Service_Quality ACKE
SQ4 <--- Service—Quality 739
SQ3 <--- Service .Quality .820
SQ2 <-+ Service—Quality. 00
SQ1 <--- Service Quality. .702
PT5 <--- Preferential_Treatment | .767
PT4 <--- Preferential_Treatment | .802
PT3 <--- Preferential_Treatment | .838
PT2 <--- Preferential_Treatment | .820
PT1 <--- Preferential_Treatment | .793
C5 <--- Customization .780
C4 <--- Customization 761
C3 <--- Customization 753
C2 <--- Customization .825
Cl <--- Customization .854
RI1 <--- Repurchase_Intention 715
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Estimate

RI2
RI3
R14
RIS
PV3
PV2
PV1
PV4
PV5

Lemm
<Lemm
Lemm
Lemm
<emm
Lemm
Lemm
Lemm

<oem

Repurchase_Intention
Repurchase_Intention
Repurchase_Intention
Repurchase_Intention
Perceived_Value
Perceived_Value
Perceived_Value
Perceived_Value
Perceived_Value

.798
731
.815
.709
.818
.867
877
124
.690

PERHITUNGAN CONSTRUCT RELIABILITY DAN AVARAGE

VARIANCE EXTRACTED (AVE)

onstruk Indikator FL FL? Error Igé)l?astt)zllj:t:)t/ 'Aé\;i:zgfe(\j/?xilng

1Q1 0671 | 0450 | 0550
12 0793 | 0629 | 0371

Information 103 0.792 |~0.0000 ROeE 0.858 0.548

Quality

104 0761 | 0579 | 0421
1Q5 0676 | 0457 | 0543
sQ1 0702 | 0493 | 0507
SQ2 0700 / |- 0490 | 0510

Service Quality | - SQ3 0.820~.| 70672 | 0:328 0.858 0.547
sQ4 0.739 | 1 0.546. | 0454
SQ5 0731 | 0.534 | 0:466
PT1 0.793— | 0.629—| 0.371
_ PT2 0.820 [ 0.672{ 0328

F’Trfgz[ﬁq”et:;' PT3 0.838 0.702 0.298 0.902 0.647
PT4 0.802 | 0643 | 0.357
PTS 0767 | 0588 | 0412
c1 0854 | 0729 | 0271
c2 0.825 | 0681 | 0319

Customization Cc3 0753 | 0567 | 0433 0.896 0.633
c4 0761 | 0579 | 0421
Cc5 0780 | 0608 | 0392
PV1 0877 | 0769 | 0231

Perceived Value PV2 0.867 0.752 0.248 0.897 0.638
PV3 0818 | 0669 | 0331
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PV4 0.724 0.524 0.476
PV5 0.690 0.476 0.524
RI1 0.715 0.511 0.489
RI2 0.798 0.637 0.363
Rlep”rchase RI3 0731 | 0534 | 0.466 0.868 0.570
ntention
R14 0.815 0.664 0.336
RI5 0.709 0.503 0.497
HASIL ESTIMASI STRUCTURAL MODEL
0.45
@ 063 067
@ 062 <\
(@)= 103 22 '"foozgﬁgm
@ 0 Q4 0.78
2@ @ @ @ @
@ ks sSQ1 77 b 76 067 Wos2 Yoar
048 070 PV2 B\ﬁ pv4 || pvs
@ 067 ;1 \ A 0.52
sSQ3 Z 0.87\ 082 07 :
@ 055 - 0.88 069 072 Ri1 @
: 064
053 (;:3 %) RI2 053
@ Perceived 0.61 Repurchase 073 ' @
& i — : Value Intention [ -
€ s P12 e “‘ ' 085 038 : S Il )
ey 0B Ppreferential RI5 |30
T GO e ) o)
S Ll
0.59
@ 077 Goodness of Fit Indices
=k e e
G- > —= CmTDF L 1415
o o7 - 2 Incromontal Pt Inthess
@ 053 Customization o s LI _98-1'
@ - - 3. Egréllnfan%fsﬂt Indices:
@ ] 0.78

Parameter Summary (Group number 1)

\Weights Covariances Variances Means Intercepts Total

Fixed 38 0 0 0 0 38
Labeled 0 0 0 0 0 0
Unlabeled 29 10 36 0 0 75
Total 67 10 36 0 0 113
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Regression Weights: (Group number 1 - Default model)

Estimate S.E. C.R. P

Perceived_Value <---  Service_Quality .844 142 5.954 Fkx
Perceived_Value <---  Preferential_Treatment .303 .095 3.199 .001
Perceived_Value <---  Customization 430 .094 4.583 falaied
Perceived_Value <--- Information_Quality .585 136 4.300 Fhx
Repurchase_Intention <---  Perceived_Value .338 .052 6.478 falaied
1Q5 <--- Information_Quality 1.000

1Q4 <--- Information_Quality 1.049 129 8.110 falaled
1Q3 <--- Information_Quality 1.200 123 9.785 faleied
1Q2 <--- _ Information_Quality 1.306 158 8.258 falalal
101 <--- Information_Quality .999 144 6.921 faleie
SQ5 <---  Service_Quality 1.000

SQ4 <---  Service_Quality 1.253 .148 8.441 falaled
SQ3 <---.  Service_Quality 1.412 152 9.315 falaled
SQ2 <--- . Service_Quality 1.069 131 8.129 Fxk
SQ1 <---  Service_Quality 1.075 131 8.190 falaled
PT5 <--- Preferential ;Treatment 1.000

PT4 <--- = Preferential_Treatment .987 .097 10.190 ekl
PT3 <---  Preferential_Treatment 1.104 .106 10.426 falaled
PT2 <--- .Preferential_Treatment 1.043 f13 9.232 ekl
PT1 <--- Preferential _Treatment 1.023 .105 9.734 Fxk
C5 <--- . Customization 1.000

C4 <---  Customization 979 .098 9.948 ekl
C3 <--- “ Customization .889 .094 9.512 ekl
C2 <---  Customization 1.082 .103 10.513 falaled
C1 <= Customization 1,065 .095 11.238 ok
RI1 <---—“Repurchase_ Intention 1.000

RI2 <--———Repurchase_ Intention 1:118 124 9.007 Fokk
RI3 <--=- Repurchase_Intention 1.083 133 8.163 falale
RI4 <--- __Repurchase-Intention 1.481 164 9.015 falalal
RI5 <--- =~ Repurchase_Intention .899 110 8.206 Fokk
PV3 <--- Perceived_Value .793 .061 13.104 el
PV2 <---  Perceived_Value .940 .063 14.871 Fokk
PV1 <---  Perceived_Value 1.000

PV4 <--- Perceived_Value .584 .056 10.484 Fhk
PV5 <---  Perceived_Value .565 .058 9.702 Foxk

Standardized Regression Weights: (Group number 1 - Default model)

Estimate
Perceived_Value <--- Service_Quality 414
Perceived_Value <--- Preferential_Treatment 197
Perceived_Value <--- Customization 311
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Estimate

Perceived_Value
Repurchase_Intention
1Q5
1Q4
1Q3
1Q2
101
SQ5
SQ4
SQ3
SQ2
SQ1
PT5
PT4
PT3
PT2
PT1
C5
C4
C3
Cc2
C1
RI1
RI2
RI3
R14
RI5
PV3
PV2
PV1
PV4
PV5

<mmm

<Lamm

<Lamm

Information_Quality
Perceived_Value
Information_Quality
Information_Quality
Information_Quality
Information_Quality
Information_Quality
Service_Quality
Service_Quality
Service_Quality
Service_Quality
Service_Quality
Preferential_Treatment
Preferential_Treatment
Preferential_Treatment
Preferential_Treatment
Preferential _Treatment
Customization
Customization
Customization
Customization
Custemization
Repurchase_Intention
Repurchase. Intention
Repurchase_Intention
Repurchase’ Intention
Repurchase-Intention
Perceived Value
Perceived_Value
Perceived-Value
Perceived Value
Perceived_Value

.284
.613
675
762
791
792
674
730
.740
.820
.699
.702
767
.802
.838
.820
793
.780
.765
751
.824
.853
.718
.801
729
.812
07
.820
873
.880
720
.686

Covariances: (Group number 1 - Default model)

Estimate  S.E. C.R. P
Service_Quality <-->  Preferential_Treatment .081 .021 3.878 falele
Preferential _Treatment <-->  Customization 132 .031 4.304 Fx
Information_Quality <-->  Service_Quality .046 .015 3.014 .003
Information_Quality <-->  Preferential_Treatment .090 .022 4.177 faleie
Service_Quality <-->  Customization 107 .025 4.347 Fx
Information_Quality <-->  Customization .102 .024 4.207 falele

172




Correlations: (Group number 1 - Default model)

Estimate
Service_Quality <--> Preferential_Treatment 420
Preferential_Treatment <--> Customization 463
Information_Quality  <--> Service_Quality 315
Information_Quality = <--> Preferential_Treatment 470
Service_Quality <--> Customization 497
Information_Quality ~ <--> Customization 479

Squared Multiple Correlations: (Group number 1 - Default model)

Estimate
Perceived_Value .852
Repurchase! Intention 375

Modification Indices (Group number 1 - Default model)

Covariances: (Group number 1 - Default model)

M.l.  Par Change
€30 <--> Customization 5.540 .039
€30 <--> Information_Quality | 8.462 -.034
€26 <--> €30 5.552 .035
el7 <--> error_PV 5.323 .037
20 <--> e21 6.733 .049
e20 <--> el7 4.625 -.039
€20 <--> el9 4.559 .042
eld <--> 22 5.771 -.036
e7 '<--> error_RI 4.563 -.030
e7 <> el9 4.090 .037
e8 <--> el7 47142 -.034
e9 <--> ‘el5 5.407 041
el0 <-->.e22 4,923 =032
el <-->€29 4.049 .037
el <--> €20 4.159 -.035
g2 <--> el7 4.167 -.033
g2 <--> €20 7.283 .045
e3 <> ell 15.653 -.050
ed <--> e30 12.354 -.043

Model Fit Summary

CMIN

Model NPAR CMIN DF P CMIN/DF
Default model 75 433.668 390 .063 1.112
Saturated model 465 .000 0
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Model NPAR CMIN DF P CMIN/DF
Independence model] 30 3067.066 435 .000 7.051
RMR, GFI
Model RMR GFI AGFI PGFI
Default model .021 845 816 .709
Saturated model .000 1.000
Independence model| .168 196 141 184
Baseline Comparisons

NFI RFI IFI TLI
Model Deltal rhol Delta2 rho2 Gkl
Default model .859 .842 984 981 .983
Saturated model 1.000 1.000 1.000
Independence modelf .000 .000 .000 .000 .000
Parsimony-Adjusted-Measures
Model PRATIO PNFI PCFI
Default model .897 770 .882
Saturated model .000 .000 .000
Independence modell 1.000 .000 .000
NCP
Model NCP LO 90 HI 90
Default model 43.668 .000 98.685
Saturated model .000 .000 .000
Independence model| 2632.066—2460.097 / 2811.432
FMIN
Model EMIN FO EO 90——H1 9@
Default model 2.911 293 .000 662
Saturated model .000 .000 .000 .000
Independence model| 20.584 17.665 16.511 18.869
RMSEA
Model RMSEA LO90 HI 90 PCLOSE
Default model 027 .000 .041 .998
Independence model| .202 .195 .208 .000
AlC
Model AlC BCC BIC CAIC
Default model 583.668 623.074 809.465 884.465
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Model AIC BCC BIC CAIC
Saturated model 930.000 1174.322 2329.945 2794.945
Independence model| 3127.066 3142.829 3217.386 3247.386
ECVI

Model ECVI LO9 HI% MECVI

Default model 3.917 3.624 4.286 4,182
Saturated model 6.242 6.242 6.242 7.881
Independence modelf 20.987 19.8 2,191

HOELTER
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