REFERENCES

Abidah, K., & Huda, M. (2024). Pengaruh city branding “Pasuruan of Madinah” dan viral
marketing terhadap keputusan berkunjung dan dampaknya pada minat berkunjung kembali.
Warunayama Journal. Retrieved from

https://ejournal.warunayama.ore/index.php/musytarineraca/article/view/5556

Albala, K. (2008). Pancake: A global history. Reaktion Books. Retrieved from
https://books.google.co.id/books?hl=en&lr=&id=yVXqAQAAQBAJ&oi=fnd&pg=PP1&dq=pan
cake&ots=1fdZMVTIAx&sig=EFhycQsK-
Q60QEijwiueHQBN48sg&redir_esc=y#v=onepage&qg=pancake&f=false

Allchin, J. (2013). Case study: Patagonia’s ‘Don 't buy this jacket’ campaign. Marketing Week.

Retrieved from https://www.marketingweek.com/case-study-patagonias-dont-buy-this-jacket-

campaign/

Ayeni, A. W. (2014). Empirics of standard deviation. ResearchGate. Retrieved from
https://www.researchgate.net/publication/264276808 Empirics_of Standard Deviation

Bhatt, K. (2020). 4 synopsis on population and sample: Quantitative research. ResearchGate.
Retrieved from

https://www.researchgate.net/publication/344723952 A_Synopsis_on_Population_and_Sample

Quantitative_Research

159


https://ejournal.warunayama.org/index.php/musytarineraca/article/view/5556
https://books.google.co.id/books?hl=en&lr=&id=yVXqAQAAQBAJ&oi=fnd&pg=PP1&dq=pancake&ots=jfdZMVTIAx&sig=EFhycQsK-Q6QEijwiueHQBN48sg&redir_esc=y#v=onepage&q=pancake&f=false
https://books.google.co.id/books?hl=en&lr=&id=yVXqAQAAQBAJ&oi=fnd&pg=PP1&dq=pancake&ots=jfdZMVTIAx&sig=EFhycQsK-Q6QEijwiueHQBN48sg&redir_esc=y#v=onepage&q=pancake&f=false
https://books.google.co.id/books?hl=en&lr=&id=yVXqAQAAQBAJ&oi=fnd&pg=PP1&dq=pancake&ots=jfdZMVTIAx&sig=EFhycQsK-Q6QEijwiueHQBN48sg&redir_esc=y#v=onepage&q=pancake&f=false
https://www.marketingweek.com/case-study-patagonias-dont-buy-this-jacket-campaign/
https://www.marketingweek.com/case-study-patagonias-dont-buy-this-jacket-campaign/
https://www.researchgate.net/publication/264276808_Empirics_of_Standard_Deviation
https://www.researchgate.net/publication/344723952_A_Synopsis_on_Population_and_Sample_Quantitative_Research
https://www.researchgate.net/publication/344723952_A_Synopsis_on_Population_and_Sample_Quantitative_Research

Bichler, B. F., Pikkemaat, B., & Peters, M. (2021). Exploring the role of service quality,
atmosphere and food for revisits in restaurants by using a e-mystery guest approach. Journal of
Hospitality and Tourism Insights, 4(2). Retrieved from
https://www.emerald.com/insight/content/doi/10.1108/JHTI-04-2020-0048/full/html

BPS-Statistics Indonesia. (2024). Indonesia’s GDP growth in Q1-2024 was 5.11 percent (y-on-y)
and Indonesia’s GDP growth in QI-2024 was -0.83 percent (q-to-q). Statistics Indonesia.
Retrieved from https://www.bps.go.id/en/pressrelease/2024/05/06/2380/indonesia-s-gdp-growth-

in-g1-2024-was-5-11-percent--y-on-y--and-indonesia-s-gdp-growth-in-q1-2024-was--0-83-

percent--q-to-g--.html

Chicco, D., Warrens, M. J., & Jurman, G. (2021). The coefficient of determination R-squared is
more informative than SMAPE, MAE, MAPE, MSE, and RMSE in regression analysis evaluation.

Peer] Computer Science. Retrieved from https://peerj.com/articles/cs-623/#

Chun, S., & Nyam-Ochir, A. (2020). The effects of fast food restaurant attributes on customer
satisfaction, revisit intention, and recommendation using DINESERV scale. Sustainability, 12(18),

7435. Retrieved from https:// www.mdpi.com/2071-1050/12/18/7435

CRIF. (2023). The Indonesian food and beverage industry is predicted to grow well in 2023. CRIF

Asia. Retrieved from https://www.id.crifasia.com/resources/industry-insights/the-indonesian-

food-and-beverage-industry-is-predicted-to-grow-well-in-
2023 /#:~:text=Based%200n%20data%20we%20have,6.47%25%200r%20IDR %20328%2C324
%20billion.

160


https://www.emerald.com/insight/content/doi/10.1108/JHTI-04-2020-0048/full/html
https://www.bps.go.id/en/pressrelease/2024/05/06/2380/indonesia-s-gdp-growth-in-q1-2024-was-5-11-percent--y-on-y--and-indonesia-s-gdp-growth-in-q1-2024-was--0-83-percent--q-to-q--.html
https://www.bps.go.id/en/pressrelease/2024/05/06/2380/indonesia-s-gdp-growth-in-q1-2024-was-5-11-percent--y-on-y--and-indonesia-s-gdp-growth-in-q1-2024-was--0-83-percent--q-to-q--.html
https://www.bps.go.id/en/pressrelease/2024/05/06/2380/indonesia-s-gdp-growth-in-q1-2024-was-5-11-percent--y-on-y--and-indonesia-s-gdp-growth-in-q1-2024-was--0-83-percent--q-to-q--.html
https://peerj.com/articles/cs-623/
https://www.mdpi.com/2071-1050/12/18/7435
https://www.id.crifasia.com/resources/industry-insights/the-indonesian-food-and-beverage-industry-is-predicted-to-grow-well-in-2023/#:~:text=Based%20on%20data%20we%20have,6.47%25%20or%20IDR%20328%2C324%20billion
https://www.id.crifasia.com/resources/industry-insights/the-indonesian-food-and-beverage-industry-is-predicted-to-grow-well-in-2023/#:~:text=Based%20on%20data%20we%20have,6.47%25%20or%20IDR%20328%2C324%20billion
https://www.id.crifasia.com/resources/industry-insights/the-indonesian-food-and-beverage-industry-is-predicted-to-grow-well-in-2023/#:~:text=Based%20on%20data%20we%20have,6.47%25%20or%20IDR%20328%2C324%20billion
https://www.id.crifasia.com/resources/industry-insights/the-indonesian-food-and-beverage-industry-is-predicted-to-grow-well-in-2023/#:~:text=Based%20on%20data%20we%20have,6.47%25%20or%20IDR%20328%2C324%20billion

Handayani, C., Wibowo, T., & Laksono, B. (2021). Promotion, product quality, menu diversity and
purchase decisions factors for street vendors in the new normal era. International Journal of
Economics, Business and Accounting Research (IJEBAR), 5(2). Retrieved from
https://www.jurnal.stie-aas.ac.id/index.php/[JEBAR/article/view/3728

Hossan, D., Mansor, Z. D., & Jaharuddin, N. S. (2023). Research population and sampling in
quantitative Study. ResearchGate. Retrieved from

https://www.researchgate.net/publication/375127568 Research Population_and_Sampling_in_Q

uantitative_Study

Ismail, S., Kadir, N., Pusiran, A. K., Zen, L. S., & Khan, A. (2019). The importance of menu variety
experience for public health sustainability at higher education institution. ResearchGate.
Retrieved from

https://www.researchgate.net/publication/337215321 The_Importance of Menu Variety Experi

ence_for Public_Health Sustainability at Higher Education Institution

Japanese Pancake World. (n.d.). Japanese pancake history. Japanese Pancake World. Retrieved
from https://japanesepancakeworld.com/pancake-

history/#:~:text=The%20Creator.char%2Dgrilled%20the%20flattened%20dough.

Karakan, H. 1., & Birdir, K. (2023). Revisit intention: A key concept in tourism. ResearchGate.
Retrieved from

https://www.researchgate.net/publication/374898455 Revisit_Intention A_Key Concept In_To
161



https://www.jurnal.stie-aas.ac.id/index.php/IJEBAR/article/view/3728
https://www.researchgate.net/publication/375127568_Research_Population_and_Sampling_in_Quantitative_Study
https://www.researchgate.net/publication/375127568_Research_Population_and_Sampling_in_Quantitative_Study
https://www.researchgate.net/publication/337215321_The_Importance_of_Menu_Variety_Experience_for_Public_Health_Sustainability_at_Higher_Education_Institution
https://www.researchgate.net/publication/337215321_The_Importance_of_Menu_Variety_Experience_for_Public_Health_Sustainability_at_Higher_Education_Institution
https://japanesepancakeworld.com/pancake-history/#:~:text=The%20Creator,char%2Dgrilled%20the%20flattened%20dough
https://japanesepancakeworld.com/pancake-history/#:~:text=The%20Creator,char%2Dgrilled%20the%20flattened%20dough
https://www.researchgate.net/publication/374898455_Revisit_Intention_A_Key_Concept_In_Tourism/link/6533f77024bbe32d9a598952/download?_tp=eyJjb250ZXh0Ijp7ImZpcnN0UGFnZSI6InB1YmxpY2F0aW9uIiwicGFnZSI6InB1YmxpY2F0aW9uIn19

urism/link/6533177024bbe32d9a598952/download? tp=eyJib250ZXh0lip7ImZpcnNOUGFnZSI
6InB1 YmxpY2F0aW9uliwicGFnZSI6InB1 YmxpY2F0aW9ulnl19

Khan, A., Mir, M. S., Hamid, R., & Wani, R. U. H. (n.d.). Hypothesis testing. ResearchGate.
Retrieved from https://www.researchgate.net/publication/357097539 Hypothesis_Testing

Kyoto Foodie. (2008). Issen Yoshoku — The origins of Western food in Japan. Kyoto Foodie.

Retrieved from https://kyotofoodie.com/issen-yoshoku-the-origins-of-western-food-in-japan/

Le Cordon Bleu. (n.d.). How important is menu design? Le Cordon Bleu. Retrieved from
https://www.cordonbleu.edu/news/how-important-is-menu-
design/en#:~:text=Providing%20a%20range%2001%200ptions,the%200dds%200f%20customer

%20satisfaction.

Liow, J., Tumbuan, W., & Gunawan, E. (2023). The influence of viral marketing dimensions and
perceived product value on customer satisfaction in Burger King Manado. Journal of Economic,
Business, and Management. Retrieved from

https://ejournal.unsrat.ac.id/index.php/emba/article/view/45775

Nasse, D. (2021). The concept of consumer behavior: Definitions in a contemporary marketing
perspective. International Journal of X Marketing Education and Research, 10(2), 1-15. Retrieved
from https://fepbl.com/index.php/ijxmer/article/view/253

162


https://www.researchgate.net/publication/374898455_Revisit_Intention_A_Key_Concept_In_Tourism/link/6533f77024bbe32d9a598952/download?_tp=eyJjb250ZXh0Ijp7ImZpcnN0UGFnZSI6InB1YmxpY2F0aW9uIiwicGFnZSI6InB1YmxpY2F0aW9uIn19
https://www.researchgate.net/publication/374898455_Revisit_Intention_A_Key_Concept_In_Tourism/link/6533f77024bbe32d9a598952/download?_tp=eyJjb250ZXh0Ijp7ImZpcnN0UGFnZSI6InB1YmxpY2F0aW9uIiwicGFnZSI6InB1YmxpY2F0aW9uIn19
https://www.researchgate.net/publication/357097539_Hypothesis_Testing
https://kyotofoodie.com/issen-yoshoku-the-origins-of-western-food-in-japan/
https://www.cordonbleu.edu/news/how-important-is-menu-design/en#:~:text=Providing%20a%20range%20of%20options,the%20odds%20of%20customer%20satisfaction
https://www.cordonbleu.edu/news/how-important-is-menu-design/en#:~:text=Providing%20a%20range%20of%20options,the%20odds%20of%20customer%20satisfaction
https://www.cordonbleu.edu/news/how-important-is-menu-design/en#:~:text=Providing%20a%20range%20of%20options,the%20odds%20of%20customer%20satisfaction
https://ejournal.unsrat.ac.id/index.php/emba/article/view/45775
https://fepbl.com/index.php/ijxmer/article/view/253

Suciptawati, N. L. P. (2019). Customer satisfaction analysis based on service quality: Case of local
credit provider in Bali. Journal of Physics: Conference Series. Retrieved from
https://iopscience.iop.org/article/10.1088/1742-
6596/1321/2/022055/pdf#:~:text=Service%20quality%20is%20defined%20as.more%20competit
1ve%201n%20the%20market.

N., Ramya, Kowsalya, A., & Dharanipriya, K. (2019). Service quality and its dimensions.
ResearchGate. Retrieved from
https://www.researchgate.net/publication/333058377 SERVICE QUALITY_AND ITS DIME

NSIONS

Nursikuwagus A, Suherman, & Alamsyah 1 (2024). KLUSTERISASI PENYEBAB KEMATIAN DI
INDONESIA DENGAN PENERAPAN ALGORITMA K-MEANS. JSil (Jurnal Sistem Informasi)
(2024). Retrieved from https://e-jurnal. lppmunsera.org/index.php/jsii/article/view/9276

Obabier, A.A., Agboola, Julius, O., Ajao, 1.O, & Adegbilero-Iwari, O.E. (2020). COMPARISON
OF DIFFERENT TESTS FOR DETECTING HETEROSCEDASTICITY IN DATASETS.
Department of Mathematics & Statistics, The Federal Polytechnic, Ado-Ekiti, Nigeria. Retrieved

from http://www.anale-informatica.tibiscus.ro/download/lucrari/Vol18/18-2-12-Ajao.pdf

Oswaldo, 1. G. (2022). Ini dia sosok pendiri Hoka-hoka Bento, ternyata bukan orang Jepang.
Detikfinance. Retrieved from https://finance.detik.com/sosok/d-6237510/ini-dia-sosok-pendiri-

hoka-hoka-bento-ternyata-bukan-orang-jepang

163


https://iopscience.iop.org/article/10.1088/1742-6596/1321/2/022055/pdf#:~:text=Service%20quality%20is%20defined%20as,more%20competitive%20in%20the%20market
https://iopscience.iop.org/article/10.1088/1742-6596/1321/2/022055/pdf#:~:text=Service%20quality%20is%20defined%20as,more%20competitive%20in%20the%20market
https://iopscience.iop.org/article/10.1088/1742-6596/1321/2/022055/pdf#:~:text=Service%20quality%20is%20defined%20as,more%20competitive%20in%20the%20market
https://www.researchgate.net/publication/333058377_SERVICE_QUALITY_AND_ITS_DIMENSIONS
https://www.researchgate.net/publication/333058377_SERVICE_QUALITY_AND_ITS_DIMENSIONS
https://e-jurnal.lppmunsera.org/index.php/jsii/article/view/9276
http://www.anale-informatica.tibiscus.ro/download/lucrari/Vol18/18-2-12-Ajao.pdf
https://finance.detik.com/sosok/d-6237510/ini-dia-sosok-pendiri-hoka-hoka-bento-ternyata-bukan-orang-jepang
https://finance.detik.com/sosok/d-6237510/ini-dia-sosok-pendiri-hoka-hoka-bento-ternyata-bukan-orang-jepang

Ponto, J. (2015). Understanding and evaluating survey research. ResearchGate. Retrieved from

https://www.researchgate.net/publication/286445115 Understanding and Evaluating Survey R

esearch

Rani, D.K. (2016). 4 Brief Review of Tests for Normality. American Journal of Theoretical and
Applied Statistics (2016) 5(1) 5. Retrieved from:
https://pdfs.semanticscholar.org/cf45/18fcbalfeab9a8f3c20929ac0alal 54e6¢23.pdf

Rini, E. S., Absah, Y., Sembiring, B. K. F., & Nasution, M. D. T. P. (2021). Intention to revisit
tourist destinations in Indonesia. Innovative Marketing, 17(4), 1-14. Retrieved from

https://www.businessperspectives.ore/images/pdf/applications/publishing/templates/article/assets

/15754/IM_2021 04 Rini.pdf

Rustamana, A., Wahyuningsih, P., Azka, M. F., & Wahyu, P. (2024). Penelitian metode kuantitatif-
Warunayama Journal. Retrieved from

https://ejournal.warunayama.org/index.php/sindorocendikiapendidikan/article/view/4186

Sayyari, S., & Zehi, A. H. (2018). Explaining the factors and indicators affecting the success of
viral marketing. Journal of Advertising and Digital Marketing, 14(3), 45-67. Retrieved from

https://odad.org/article/explaining-the-factors-and-indicators-affecting-the-success-of-viral-

marketing

164


https://www.researchgate.net/publication/286445115_Understanding_and_Evaluating_Survey_Research
https://www.researchgate.net/publication/286445115_Understanding_and_Evaluating_Survey_Research
https://pdfs.semanticscholar.org/cf45/18fcba1feab9a8f3c20929ac0a1a154e6c23.pdf
https://www.businessperspectives.org/images/pdf/applications/publishing/templates/article/assets/15754/IM_2021_04_Rini.pdf
https://www.businessperspectives.org/images/pdf/applications/publishing/templates/article/assets/15754/IM_2021_04_Rini.pdf
https://ejournal.warunayama.org/index.php/sindorocendikiapendidikan/article/view/4186
https://odad.org/article/explaining-the-factors-and-indicators-affecting-the-success-of-viral-marketing
https://odad.org/article/explaining-the-factors-and-indicators-affecting-the-success-of-viral-marketing

Sitopu, J. W., Purba, 1. R., & Sipayung, T. (2021). Pelatihan pengolahan data statistik dengan
aplikasi  SPSS. Data Science and Technology Journal, 9(3). Retrieved from

https://jurnal.itscience.org/index.php/dst/article/view/1068

Sulistiowati. (2024). Analisis kualitas pelayanan pada Resto XYZ dengan metode statistik
deskriptif. Maras Journal, 8(1). Retrieved from

https://ejournal.lumbungpare.org/index.php/maras/article/view/33 1

Takara, L. (n.d.). The fluffy delight: Exploring the history and recipe of Japanese soufflé pancakes.
Box Takara. Retrieved from https://www.box-takara.com/en/post/the-fluffy-delight-exploring-the-

history-and-recipe-of-japanese-souffl%C3%A9-pancakes

Tandiwan, J., & Khong, R. (2024). Pengaruh citra merek, variasi menu, dan pemasaran sosial
media terhadap minat berkunjung kembali pada restoran Dimsum Mamatjoe Medan. Journal of
Business and Management Analysis, 15(2). Retrieved from

https://jurnal.itscience.org/index.php/jebma/article/view/3510/2790

Tannady, H., Marta, R. F., & Andry, J. F. (2020). Exploring the role of ICT readiness and
information sharing on supply chain performance in coronavirus disruptions. Supply Chain
Management Journal, 12(1), 1-20. Retrieved from https://www.researchgate.net/figure/Data-

Quality-Test-Validity-and-Reliability tbll 342550102

165


https://jurnal.itscience.org/index.php/dst/article/view/1068
https://ejournal.lumbungpare.org/index.php/maras/article/view/331
https://www.box-takara.com/en/post/the-fluffy-delight-exploring-the-history-and-recipe-of-japanese-souffl%C3%A9-pancakes
https://www.box-takara.com/en/post/the-fluffy-delight-exploring-the-history-and-recipe-of-japanese-souffl%C3%A9-pancakes
https://jurnal.itscience.org/index.php/jebma/article/view/3510/2790
https://www.researchgate.net/figure/Data-Quality-Test-Validity-and-Reliability_tbl1_342550102
https://www.researchgate.net/figure/Data-Quality-Test-Validity-and-Reliability_tbl1_342550102

Tondang, G. A., Nasution, M. L. 1., & Dharma, B. (2023). Pengaruh suasana cafe, harga, variasi

menu terhadap minat kunjungan konsumen (Studi Kasus: Dbest Cafe Tuamang). Syarikat Journal,

7(2), 123—139. Retrieved from https://journal.uir.ac.id/index.php/syarikat/article/view/12913\

Voicu, L. (2024). How to reduce waiting time in restaurants & keep customers happy. GloriaFood.

Retrieved from https://www.gloriafood.com/how-to-reduce-waiting-time-in-restaurants#average

Walker, B. F. (1995). The t-test: An introduction. ResearchGate. Retrieved from
https://www.researchgate.net/publication/25752723 THE t TEST An_Introduction

Widjianto, T. (2019). Pengaruh daya tarik wisata, citra wisata, promosi, dan kualitas pelayanan
terhadap minat berkunjung kembali wisatawan di objek wisata Ketep Pass. Core Journal of
Tourism and Hospitality Research, 5(3), 101-115. Retrieved from
https://core.ac.uk/download/pdf/237206528.pdf

Wirajuda, T. (2022). Kikugawa: Jakarta's oldest Japanese restaurant flows with change. The
Jakarta Post. Retrieved from https://www.thejakartapost.com/culture/2022/09/02/kikugawa-

jakartas-oldest-japanese-restaurant-flows-with-change.html

166


https://journal.uir.ac.id/index.php/syarikat/article/view/12913/
https://www.gloriafood.com/how-to-reduce-waiting-time-in-restaurants#average
https://www.researchgate.net/publication/25752723_THE_t_TEST_An_Introduction
https://core.ac.uk/download/pdf/237206528.pdf
https://www.thejakartapost.com/culture/2022/09/02/kikugawa-jakartas-oldest-japanese-restaurant-flows-with-change.html
https://www.thejakartapost.com/culture/2022/09/02/kikugawa-jakartas-oldest-japanese-restaurant-flows-with-change.html

