DAFTAR PUSTAKA

Auriza, M. Z., Supu, M., Antasari, C., & Aldheony, S. (2024). The Role of Customer
Satisfaction in Forming Trust and Loyalty at Dua Putri Restaurant in Bungku
Tengah Morowali. 6(1). https://doi.org/10.56338/ijhess.v611.4760

Bilgihan, A., Nusair, K., Okumus, F., & Kwun, D. J. W. (2020). How technology
transforms the customer experience and creates value in hospitality and
tourism. International Journal of Hospitality Management, 88, 102548.

Chaudhuri, A., & Holbrook, M. B. (2001). The chain of effects from brand trust
and brand affect to brand performance: The role of brand loyalty. Journal of
marketing, 65(2), 81-93.

Croitoru, G., Capatina, A., Florea, N. V., Codignola, F., & Sokolic, D. (2024). A
cross-cultural analysis of perceived value and customer loyalty in restaurants.
European Research on Management and Business Economics, 30(3).
https://doi.org/10.1016/j.iedeen.2024.100265

Fettry, S., & Ali, S. (2023). Loyalty Through Optimization of. 21(2), 308-318.

Huang, S., Shi, L., Sheng, D., He, T., Guo, X., & Xiao, J. (2025). Perceived value,
awe, and place attachment: influencing tourists’ environmentally responsible
behavior in desert tourism. Research in Cold and Arid Regions.

Jasin, M., Firmansyah, A., Anisah, H. U., Junaedi, I. W. R., & Haris, I. (n.d.).
Uncertain Supply Chain Management. The effects of customer satisfaction,
perceived service quality, perceived value, and brand image on customer
loyalty, 6. 10.5267/j.uscm.2023.1.004

Keller, K. L. (1993). Conceptualizing, measuring, and managing customer-based
brand equity. Journal of marketing, 57(1), 1-22.

Kim, H. K., Lee, M., & Lee, Y. W. (2018). Developing a Scale For Measuring
Brand Relationship Quality. Journal of Brand Management, 25(3), 223-237.

Komala, C. C., Norisanti, N., & M. Ramdan, A. (2019). Analisis Kualitas Makanan
dan Perceived Value terhadap Kepuasan Konsumen pada Industri Rumah

Makan. Jurnal Riset Inspirasi Manajemen Dan Kewirausahaan, 3(2), 58—64.

109



Kurniawan. (2020). Pengaruh Persepsi Harga, Kualitas Pelayanan Dan *brand
image™* Terhadap *customer satisfaction®* Dan *customer loyalty* ( Studi pada
Rumah Makan Bebek Kaleyo Cabang Cempaka Putih ). Jurnal STEI Ekonomi,
20(Xx), 1-45.

Lovelock, C., Wirtz, J., Keh, H. T., & Lu, X. (2005). Services Marketing In Asia,

Managing People Technology, and Strategy. Pearson Education South Asia.
Moorman, C., Zaltman, G., & Deshpandé¢, R. (1992). Relationships between

providers and users of market research: The dynamics of trust within and

between organizations. Journal of marketing research, 29(3), 314-328.

Namkung, Y., & Jang, S. S. (2018). Effects of perceived value, satisfaction, and
trust on customers’ restaurant revisit intentions. Journal of Hospitality &
Tourism Research, 42(2), 279-306.

Purnomo, P., & Palupi, M. S. (2016). PENGEMBANGAN TES HASIL BELAJAR
MATEMATIKA MATERI MENYELESAIKAN MASALAH YANG
BERKAITAN DENGAN WAKTU, JARAK DAN KECEPATAN UNTUK
SISWA KELAS V, 20, 151-157.

Putro, S. W., Semuel, H., & Brahmana, R. K. M. R. (2014). PENGARUH *service
quality* DAN KUALITAS PRODUK TERHADAP *customer satisfaction*
DAN LOYALITAS KONSUMEN RESTORAN HAPPY GARDEN
SURABAYA. Jurnal Manajemen Pemasaran, 2(1), 1-9.

Rahi, S., Ghani, M. A., & Ngah, A. H. (2019). Impact of service quality on customer
satisfaction and customer loyalty: Evidence from the Malaysian banking

sector. Total Quality Management & Business Excellence, 30(1-2), 169-181.

110



Ranaweera, C., & Prabhu, J. (2019). Absorptive capacity and innovation: The
mediating role of knowledge management capability. Journal of Knowledge
Management, 23(3), 481-502.

Silfia, A., & Sarma, M. (2021). Pengaruh *brand image* terhadap Kepuasan dan
Loyalitas Konsumen Restoran H. Masduki di Kota Pekalongan Effect of Brand
Image to Customer Satisfaction and Loyalty in H. Masduki Restaurant in
Pekalongan City. Manajemen IKM, 16(2), 87-93.
http://journal.ipb.ac.id/index.php/jurnalmpi/

Siti Reisa Salsabila. (2023). Analisisis Kualitas Makanan, dan Harga Terhadap

Kepuasan Konsumen di Darjeeling Restaurant, Kabupaten Bandung Barat,
Jawa Barat. SIMPATI, 1(1), 32-43.

Suriani, N., Risnita, & Jailani, M. S. (2023). Konsep Populasi dan Sampling Serta
Pemilihan Partisipan Ditinjau Dari Penelitian [lmiah Pendidikan. IHSAN
Jurnal Pendidikan Islam.

Singh, J. (1988). Consumer complaint intentions and behavior: Definitional and
taxonomical issues. Journal of marketing, 52(1), 93-107.

Yoo, B., & Donthu, N. (2001). Developing and validating a multidimensional
consumer-based brand equity scale. Journal of business research, 52(1), 1-14.

Zeithaml, V. A., Berry, L. L., & Parasuraman, A. (1996). The behavioral
consequences of service quality. Journal of marketing, 60(2), 31-46

Jasin, M., Firmansyah, A., Anisah, H. U., Junaedi, I. W. R., & Haris, I. (n.d.).
Uncertain Supply Chain Management. The effects of customer satisfaction,
perceived service quality, perceived value, and brand image on customer

loyalty,6. 10.5267/j.uscm.2023.1.004

111



	DAFTAR PUSTAKA

