DAFTAR ISI

ABSTRAK ...t bbbttt bbb v
ABSTRACT ...ttt bbbttt bbb %
KATA PENGANTAR. ...ttt bbb Vi
DAFTAR IS ..ttt viii
DAFTAR GAMBAR ...ttt sttt sttt sneeneeneas Xi
DAFTAR TAEEIRHTRN. v D0 .00 . . St . ........................ Xii
BAB | PENDAHULUAN ...ttt 1
L1 Latar BelaKang........ccocoveiieiiiicciece e 1
1.2 Perumusan Masalah............cccoveeiiiiiiiiee e 12
1.3 Tujuan PeNEIITIAN ......coviiiiiiiieieiee e 13
1.4 Manfaat Penelitian..........c.coovoeiieiiee e 13
1.4.1 Manfaat AKAdEMIS........coveiiiieieeie e enees 14
1.4.2 ManTaat PrakiiS.........cooveriiiieiiesieeie et 14

1.5 RUANG LINGKUP «.cvveieeiecieeie ettt sra e nne s 15
1.6 Sistematika Penelitian.............cooeeiiiiieiiiiisineee e 15
BAB I TINJAUAN PUSTAKA ...ttt 17
2 LE-Marketing................ o o e .........evveeersfilones s b e oo e 17
2.2 Social Media Marketing ..........ccooveieierieneniesie i 18
2.3 BTN ..o oY T - R ety ... 21
2. I BrangFTEISr, o - i W, . T .. 23
2.3.2 BYantEEqUI ... wroem s e A A, ... 25
2.3 B EOVaIY .. commmmrrrr i s e e e nas 28

2.4 Penelitian TerdaUlU...........c.ooveiiiiiiiieie e 29
2.5 Hubungan Antar Variabel ... 31
2.5.1 Pengaruh Social Media Marketing terhadap Brand Trust..................... 31
2.5.2 Pengaruh Social Media Marketing terhadap Brand Equity................... 32
2.5.3 Pengaruh Social Media Marketing terhadap Brand Loyalty ................. 33
2.5.4 Pengaruh Brand Trust Terhadap Brand Equity...........ccccccevveiiievineenne. 34
2.5.5 Pengaruh Brand Trust Terhadap Brand Loyalty ............ccccceveevveiinnnee. 35
2.5.6 Pengaruh Brand Equity Terhadap Brand Loyalty .........c.cccccoovviiinnnn 35

2.6 MOUET PENEIITIAN . ... 37



BAB Il METODE PENELITIAN ......cccoiiiiiiiii 38

3.1.JNIS PENEIITIAN ... 38
3.2 Obyek dan Subyek Penelitian............cccccooveiieiiiiiiece e 38
3.3 Populasi dan Sampel Penelitian.............cccccoviveiiiiiiiieie e 39
3.4 Metode Pengambilan SamMPpel..........ccoooiiiiiiiiiiiice e 39
3.6 Metode Pengukuran Data ...........ccoceieerieiiniienienie e 41
3.7 Definisi Konseptual & Definisi Operasional............ccccoceveniieneneniniieniene. 42
3.8 Statistika DeSKIIPLIT.........coiiiiiiieee e 46
3.9 Metode ANAlISIS DA ........civiiiiiieieie e 47
3.10 Evaluasi Outer Model dan Inner Model ...........cccooveviiiieiiniininineeiee, 47
3.11 Uji Studi Pendahuluan............cccooveiieiiiieiecseee e 50
312 UJE HIPOTESIS ...t 50
3.13 Uji Studi Pendanuluan ...........ccoveieiiiiiiiisisieseeeie e 50
314 HasH UjJi ValITAS ......cveviiiiiiiiieicieese e 51
3.15 Hasil Uji Reliabilitas ............cccoviieiiieiiiie e 52
BAB IV HASIL & PEMBAHASAN .....oooiitiee et e 54
4.1 Profil RESPONTEN ........ocvveiiiicceee e 54
4.1.1 Data Responden Berdasarkan Jenis Kelamin.............cccccovevviiicinennene. 54
Tabel 4. 1 Data Responden Berdasarkan Jenis Kelamin...........cccccoccevvennenne. 55
4.1.2 Data Responden Berdasarkan Umur ...........cocooveieneneneninceeeee, 55
4.2 ANaliSiS DESKIIPLIT......c..ooviiiiiiiiiieee e 55
4.2.1 Analisis DesSKIiPLiT..........ccoeiiiii e 56
4.2 Analisis PLES,SEM— .. 7. . N M. Wi dBe, 8k i el e 61
4.3 Measurement Model (Outer Model) ..o 61
4.3.1-OWEFEoadifge. ... witmrar v st T el e sessensens 62
4.3.2 ReliabilitaS KONSIIUK .........coiiiiieiieiieiie e 64
4.3.3 ValiditaS CONVEITEN ......ocueiiiiiiiiiieieie sttt 64
4.3.4 Diskriminan Validity ..........cccoveiiiiiiiciic e 65
4.4 Structural Model (Inner Model) .........ooveiiieiiiiii e 66
4.4.1. MURTKOINIEITEAS ..o s 67
4.4.2 Koefisien Determinan (R-Squared).........cccceevveiieiiie e 68
4.4.3 Nilai Effect Size (f-SQUATeE).......ccooevvriiiniieseseee e, 68
A5 UJEQ-SUUAIE ...veeeie ettt ettt st ettt e ta e eabeeaneeeree e 69

4.6 HaSil UJi HIPOTESIS .....c.veviiiiiiiiiiiesieieie e 70



4.6.1 Pengaruh Social Media Marketing Terhadap Brand Trust pada PT

Gardens Candi SAWANGAN. ........ccvriiieieieiesie sttt 71
4.6.2 Pengaruh Social Media Marketing Terhadap Brand Equity pada PT
Gardens Candi SAWANGAN...........ccveieiieereee e se e e e eeerees 72
4.6.3 Pengaruh Social Media Marketing Terhadap Brand Loyalty pada PT
Gardens Candi SAWANGAN ........ccoiieieiiereeie e see et sre e e eseessees 72
4.6.4 Pengaruh Brand Trust Terhadap Brand Equity pada PT Gardens Candi
SAWANGAN. ...ttt ettt et bt e bt e et e e b e be et e e be e e e e nneeenns 73
4.6.5 Pengaruh Brand Trust Terhadap Brand Loyalty pada PT Gardens Candi
T LTz L4 T6  Ug UEUPROTPPTSUPR PP 73
4.6.6 Pengaruh Brand Equity Terhadap Brand Loyalty pada PT Gardens
Candi Se R e R T rcut e oL, ..............coeeenees 74
A.7 ANALISIS IPIMIA ...ttt nne e ens 74
4.8 Pembahasan Hasil Penelitian.............cccoooveviiiiiiiin e 77
4.8.1 Pengaruh Social Media Marketing Terhadap Brand Trust pada PT
Gardens Candi SAWANGAN. ........c.criiieieieiesie sttt 77
4.8.2 Pengaruh Social Media Marketing Terhadap Brand Equity pada PT
Gardens Candi SAWANGAN. ........c..eiuiieieiereese sttt 79
4.8.3 Pengaruh Social Media Marketing Terhadap Brand Loyalty pada PT
Gardens Candi SAWANGAN. .........cceevveieeieeiieiee e erre s e se e e e eee e e e eeesres 80
4.8.4 Pengaruh Brand Trust Terhadap Brand Equity pada PT Gardens Candi
Sawangan.......... e A o . BESEE S ... R . 81
4.8.5 Pengaruh Brand Trust Terhadap Brand Loyalty pada PT Gardens Candi
SAWEANGAD. .............ccocererneines RIS .................... S oo ..... 82
4.8.5 Pengaruh Brand Equity Terhadap Brand Loyalty pada PT Gardens
QRIS aWaITBAN. i - T, e i ol ... 84
BAB V KESIMPULAN DAN SARAN ..ottt ittt 86
5.1 KeSIMPEEn ., oz e ee e meimmirrmees siiireemim spd ol T a ettt e s esessessensess 86
SR 01 41 1 T S B T 1 ey P S oS 86
5.2 Implikasi Managerial............cooviiiieiiiiiiie e 87
5.3 Keterbatasan Penelitian ...........ccooveeieieiiii i 89
0.4 SANAN ...ttt n e nan e 89
DAFTAR PUSTAKA . ...ttt st 91



DAFTAR GAMBAR

Gambar 1. 1 Jumlah Pengguna Internet di Indonesia...........ccccceveviieiieieccievneniene 1
Gambar 1. 2 Instagram Official Gardens.id ..........ccooevieiiiiriieie e 9
Gambar 1. 3 Sumber Prospek Melalui Media Instagram ...........c.ccoocevveivenciinnnn, 10
Gambar 2. 1 Model Penelitian ..o 37
Gambar 3. 1 Measurement Uji Pendahuluan Sumber: Hasil Pengolahan Data

SMAPLS 4.0 (2025) .....ueiiiieieeiesee sttt nneas 51

Gambar 4. 1 HaSil OQULET MO ........coooeeeeeeeeeeeeeeeeeeee e 62



DAFTAR TABEL

Tabel 1. 1 Daftar Developer di Kawasan Sawangan dan Sekitarnya........................ 5
Tabel 2. 1 Penelitian TerdahulU..........ccccooooiiiiiii s 29
Tabel 3.1 Pengukuran Data ...........ccocveierieiieie et 42
Tabel 3. 2 Definisi Konseptual & Definisi Operasional............c.ccccoeeveveiierivennenne. 43
Tabel 3.3 Pembagian Kelas Interval.............ccccoooeeiiiiiiciic e 46
Tabel 3. 4 NIlAI AVE ... 51
Tabel 3. 5 Reliabilitas KONSIUK ...........cooviiiiieee e 52
Tabel 3. 6 PENQUKUIAN .......coeiiiiiiiiecie ettt 53
Tabel 4. 1 Data Responden Berdasarkan Jenis Kelamin.........c.cccooevevvviieineninne 55
Tabel 4. 2 Data Responden Berdasarkan Umur ............ccccoceevveieieeiecic e 55
Tabel 4. 3 Kategori Rerata Jawaban Dalam Interval.............cccccooeviiiiiiiinenee, 56
Tabel 4. 4 Nilai DeSKIIPLIT. ..o 57
Tabel 4. 5 Nilai Outer LOAdING........ccviiiiiiiieie e 63
Tabel 4. 6 Reliabilitas KONSIIUK ..........ccoiiiiiiee e 64
Tabel 4. 7 Nilai Diskriminan Validity ............ccccooeiiiiiiiiiiicccc e 65
Tabel 4. 8 Nilal HTMT ..o 65
Tabel 4. O Nilal VIF ...ttt 67
Tabel 4. 10 Nilal R-SQUAIE ..........cccveiieiecie ettt 68
Tabel 4. 11 Nilal F-SQUAIE .......cceiviiieeecie st 69
Tabel 4. 12 Nilai Q2 PrediCl...........coiveieiiieiieie e 69
Tabel 4. 13 Hasil Uji HIPOTESIS ........ccoiiiiiieiiie i 71
Tabel 4. 14 Nilai IPMA KONSITUK .......cooiiiiiiiie e 75

Tabel 4. 15 HaSil IPMA INAIKALOT .........ccoeeeeeeeeeeeeeeeeee e, 76



