DAFTAR PUSTAKA

Angelova, B., & Zekiri, J. (2011). Measuring customer satisfaction with service
quality using American Customer Satisfaction Model (ACSI Model). International
journal of academic research in business and social sciences, 1(3), 232.

Assauri, Sefjan. 2002. Teknik dan Metode Peramalan. Jakarta: LPFE Universitas
Indonesia.

Arli, D., Tjiptono, F., & Porto, R. (2015). The impact of moral equity, relativism
and attitude on individuals’ digital piracy behaviour in a developing country.
Marketing Intelligence & Planning.

Armstrong, G., Adam, S., Denize, S., & Kotler, P. (2014). Principles of marketing.
Pearson Australia.

Bailey, J. E., & Pearson, S. W. (1983). Development of a tool for measuring and
analyzing computer user satisfaction. Management science, 29(5), 530-545.
Baskara, I. M. A., & Sukaatmadja, I. P. G. (2016). Pengaruh Online Trust Dan
Perceived Enjoyment Terhadap Online Shopping Satisfaction Dan Repurchase
Intention Lazada Indonesia. E- Jurnal Manajemen, 5(11).

Bayram, M., & YAYLI A. (2009). Otel web sitelerinin igerik analizi yontemiyle
degerlendirilmesi. Elektronik Sosyal Bilimler Dergisi, 8(27), 347-379.

Choi, H. Y., & Kim, K. T. (2000). of Labia Minora (the Deepithelialized Reduction
Labioplasty). Plast. Reconstr. Surg, 105(419).

Chung, S. H., & Herrnstein, R. J. (1967). Choice and delay of reinforcement 1.
Journal of the experimental analysis of behavior, 10(1), 67-74.

DeLone, W. H., & McLean, E. R. (2003). The DeLone and McLean model of
information systems success: a ten-year update. Journal of management information
systems, 19(4), 9-30.

Demirgiines, K. (2016). The effect of liquidity on financial performance: Evidence
from Turkish retail industry. International journal of economics and finance, 8(4),
63-79.

Dong-Her, S., Hsiu-Sen, C., Chun-Yuan, C., & Lin, B. (2004). Internet security:
malicious e-mails detection and protection. Industrial Management & Data

Systems.



Fernandes, L., Casal, S., Pereira, J. A., Saraiva, J. A., & Ramalhosa, E. (2017).
Edible flowers: A review of the nutritional, antioxidant, antimicrobial properties
and effects on human health. Journal of Food Composition and Analysis, 60, 38-
50.

Gauzente, C. (2004). Web merchants’ privacy and security statements: how
reassuring are they for consumers? A two-sided approach. Journal of Electronic
Commerce Research, 5(3), 181-198.

Gounaris, S. P. (2005). Trust and commitment influences on customer retention:
insights from business-to-business services. Journal of Business research, 58(2),
126-140.

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2013). Partial least squares structural
equation modeling: Rigorous applications, better results and higher acceptance.
Long range planning, 46(1-2), 1-12.

Hassan, J., Sévignon, M., Gozzi, C., Schulz, E., & Lemaire, M. (2002). Aryl— aryl
bond formation one century after the discovery of the Ullmann reaction. Chemical
Reviews, 102(5), 1359- 1470.

Holloway, B. B., & Beatty, S. E. (2003). Service failure in online retailing: A
recovery opportunity. Journal of service research, 6(1), 92-105.

Hoyer, D., Clarke, D. E., Fozard, J. R., Hartig, P. R., Martin, G. R., Mylecharane,
E., J., ... & Humphrey, P. P. (1994). International Union of Pharmacology
classification of receptors for 5-hydroxytryptamine (Serotonin). Pharmacological
reviews, 46(2), 157-203.

Huang, L. K., & Wang, M. J. J. (1995). Image thresholding by minimizing the
measures of fuzziness. Pattern recognition, 28(1), 41-51.

Irianto, A., & Austin, B. (2002). Probiotics in aquaculture. Journal of fish diseases,
25(11), 633-642.

Isaskar, R., Darwanto, D. H., Waluyati, 1. R., & Irham, 1. (2021). The Effects of
Sensory Attributes of Food on ConsumerPreference. The Journal of Asian Finance,
Economics and Business, 8(3), 1303- 1314.

Jarvenpaa, S. L., & Todd, P. A. (1996). Consumer reactions to electronic shopping
on the World Wide Web. International Journal of electronic commerce, 1(2), 59-

88.



Kasmir, S. (1996). The myth of Mondragon: Cooperatives, politics, and working
class life in a Basque town. SUNY Press.

Kim, J. Y., Lee, C. S., Kim, S. E., Chung, I. B., Choi, Y. M., Park, B. J., ... & Kim,
K. Kolter, Philip. 2002. Dasar-dasar Pemasaran. Edisi ke Sembilan, Catatan ke
Empat. USA: Penerbit Prestice-Hall Principles Internasional Inc (2003, June). The
breakthrough in data retention time of DRAM using Recess- Channel-Array
Transistor (RCAT) for 88 nm feature size and beyond. In 2003 Symposium on VLSI
Technology. Digest of Technical Papers (IEEE Cat. No. 03CH37407) (pp. 11-12).
IEEE.

Kotler, P., & Keller, K. L. (2009). Direccion de marketing. Pearson educacion.
Kumar, S., Tamura, K., Jakobsen, 1. B., & Nei, M. (2001). MEGA2: molecular
evolutionary genetics analysis software. Bioinformatics, 17(12), 1244-1245.
Kursunluoglu, E. (2014). Shopping centre customer service: creating customer
satisfaction and loyalty. Marketing Intelligence & Planning.

Lin, C., & Lekhawipat, W. (2014). Factors affecting online repurchase intention.
Industrial Management & Data Systems.

Ling, S. D., Johnson, C. R., Frusher, S. D., & Ridgway, K. R. (2009). Overfishing
reduces resilience of kelp beds to climate-driven catastrophic phase shift.
Proceedings of the National Academy of Sciences, 106(52), 22341- 22345.
Lovelock, C. H., & Wirtz, J. (2004). Services marketing: People, technology,
Strategy.

Malau, H. (2017). Manajemen Pemasaran; Teori dan aplikasi pemasaran era
tradisional sampai era modernisasi global.

Mandasari, C. S., & Giantari, I. G. A. K. (2017). Pengaruh perceived usefulness,
perceived ease of use, dan kualitas layanan terhadap kepuasan untuk membangun
loyalitaS. E-Jurnal Ekonomi dan Bisnis Universitas Udayana, 6(10), 3637-3664.
Mardalis, A. (2006). Meraih loyalitas pelanggan. Benefit: Jurnal Manajemen dan
Bisnis, 9(2), 111-119.

Marlius, D. (2018). Loyalitas nasabah bank nagari syariah cabang bukittinggi
dilihat dari Sugiarthi, N. P. D. E. R., & Supadmi, N.

L. (2014). Pengaruh PAD, DAU, dan SILPA pada Belanja Modal dengan

Pertumbuhan Ekonomi sebagai Pemoderasi. E- Jurnal Akuntansi, 7(2).kualitas



pelayanan. Jurnal Pundi, 1(3).

Martey, E. (2009). African theology: Inculturation and liberation. Wipf and Stock
Publishers.

Maymand, M. M., & Ahmadinejad, M. (2011). Impulse buying: the role of store
environmental stimulation and situational factors (An empirical investigation).
African Journal of Business Management, 5(34), 13057.

McLeod, R., & Schell, G. P. (2007). Management information systems (Vol. 104).
USA: Pearson/Prentice Hall.

Meyer, C., & Schwager, A. (2007). Understanding customer experience. Harvard
business review, 85(2), 116.

Moon, A. F., Mueller, G. A., Zhong, X., & Pedersen, L. C. (2010). A synergistic
approach to protein crystallization: combination of a fixed-arm carrier with surface
entropy reduction. Protein Science, 19(5), 901-913.

Oliver, R. L. (1999). Whence consumer loyalty?. Journal of marketing,
63(4 _suppll), 33-44.

Peter, J., & Olson, J. C. (1990). Consumer behavior and marketing strategy (No.
658.8342 P4416¢ Ej. 1). Irwin,.

Petuskiene, E., & Glinskiene, R. (2011). Entrepreneurship as the basic element for
the successful employment of benchmarking and business innovations. Engineering
Economics, 22

Pratomo, L. A., & Magetsari, O. N. N. (2018). Online Brand Experience: Drivers
and Consequences. JDM (Jurnal Dinamika Manajemen), 9(2), 218-227.

Priporas, C. V., Stylos, N., & Fotiadis, A. K. (2017). Generation Z consumers'
expectations of interactions in smart retailing: A future agenda. Computers in
Human Behavior, 77, 374-381.

Rahmawati, R., Suparno, Y., & Qomariyah, N. (2007). Pengaruh asimetri informasi
terhadap praktik manajemen laba pada perusahaan perbankan publik yang terdaftar
di Bursa Efek Jakarta. The indonesian journal of accounting research, 10(1).
Rajaobelina, L., & Bergeron, J. (2009). Antecedents and consequences of buyer-
seller relationship quality in the financial services industry. International Journal of
Bank Marketing.

Ravi, V., Hareth, G. B. B., Manobavan, M., & Sivakumar, S. S. (2016).



Management Plan to Reduce the Adverse Effects of Proximity of Dug Wells and
Septic Tanks in Urban Area to Diminish Coli form Contamination. International
Journal of Scientific and Engineering Research, 3, 7.

Reibstein, D. J. (2002). What attracts customers to online stores, and what keeps
them coming back?. Journal of the academy of Marketing Science, 30(4), 465-473.
Rhainata, L. A., & Rachmawati, 1. (2017). The Relationship between User
Experience, Customer Satisfaction, Switching Cost and Customer Loyalty in
Indonesia Cellular Operators. eProceedings of Management, 4(3).

Rita, P., Oliveira, T., & Farisa, A. (2019). The impact of e-service quality and
customer satisfaction on customer behavior in online shopping. Heliyon, 5(10),
€02690.

Sanistasya, P. A., Raharjo, K., & Igbal, M. (2019). The Effect of Financial Literacy
and Financial Inclusion on Small Enterprises Performance in East Kalimantan.
Jurnal Economia, 15(1), 48- 59.

Santoso, S., Grady, W. M., Powers, E. J., Lamoree, J., & Bhatt, S. C. (2000).
Characterization of distribution power quality events with Fourier and wavelet
transforms. IEEE Transactions on Power Delivery, 15(1), 247-254.

Santouridis, 1., & Trivellas, P. (2010). Investigating the impact of service quality
and customer satisfaction on customer loyalty in mobile telephony in Greece. The
TQM Journal.

Sarwono, A. E. PENGARUH SUPERVISI TERHADAP DISIPLIN KERJA
DENGAN MOTIVASI SEBAGAI VARIABEL MODERASI.

Schnaars, S. P. (1993). Estrategias de marketing: un enfoque orientado al
consumidor. Ediciones Diaz de Santos.

Sekaran, U. (1983). Methodological and theoretical issues and advancements in
cross-cultural research. Journal of international business studies, 14(2), 61- 73.
Shin, D., & Biocca, F. (2018). Exploring immersive experience in journalism. New
media & society, 20(8), 2800-2823.

Szymanski, D. M., & Hise, R. T. (2000). E-satisfaction: an initial examination.
Journal of retailing, 76(3), 309-322.

Ulum, I., Ghozali, 1., & Chariri, A. (2008). Intellectual capital dan kinerja keuangan

perusahaan; Suatu analisis dengan pendekatan Partial Least Squares (PLS).



Umar, U. A., Ariffin, M. K. A., Ismail, N., & Tang, S. H. (2015). Hybrid
multiobjective genetic algorithms for integrated dynamic scheduling and routing of
jobs and automated-guided vehicle (AGV) in flexible manufacturing systems
(FMS) environment. The International Journal of Advanced Manufacturing
Technology, 81(9), 2123-2141.

Umar, Y. P., Wignyanto, W., & Sunyoto, N. M. S. (2017). ISOLAT BAKTERI
DAN KEMAMPUANNYA MENDEGRADASI

DIMETOAT. Industria: Jurnal Teknologi dan Manajemen Agroindustri, 4(3), 97-
101.

Verhoef, P. C., Lemon, K. N., Parasuraman, A., Roggeveen, A., Tsiros, M., &
Schlesinger, L. A. (2009). Customer experience creation: Determinants, dynamics
and management strategies. Journal of retailing, 85(1), 31-41.

Whitman, M. E., & Mattord, H. J. (2011). Principles of information security.
Cengage Learning.

Wijaya, A., Schaffer, S. B., Pallares, 1. G., & Hamad-Schifferli, K. (2009). Selective
release of multiple DNA oligonucleotides from gold nanorods. ACS nano, 3(1), 80-
86.

Woisetschldger, D. M., Hartleb, V., & Blut, M. (2008). How to make brand
communities work: Antecedents and consequences of consumer participation.
Journal of Relationship Marketing, 7(3), 237-256.

Wu, W. C., & Tsai, M. S. (2011). Application of enhanced integer coded particle
swarm optimization for distribution system feeder reconfiguration. IEEE
transactions on power systems, 26(3), 1591-1599.

Yoo, M., & Bai, B. (2013). Customer loyalty marketing research: A comparative
approach between hospitality and business journals. International Journal of
Hospitality Management, 33, 166-177.

Zeithaml, V. A., Parasuraman, A., Berry, L. L., & Berry, L. L. (1990). Delivering
quality service: Balancing customer perceptions and expectations. Simon and
Schuster.

http://www.unpas.ac.id/perkembangan-e-commerce-di-indonesia/
https://www.kompasiana.com/farahrizke/5f6ebeca097f3626b8289ed4/perkemban

gan-e-commerce-di-indonesia?page=2


http://www.unpas.ac.id/perkembangan-e-commerce-di-indonesia/
http://www.kompasiana.com/farahrizke/5f6ebeca097f3626b8289ed4/perkemban

https://midtrans.com/id/blog/serunya-belanja-produk-kecantikan-di-sociolla
https://www.wartackonomi.co.id/read216302/pertumbuhan-e-commerce- pesat-di-
indonesia

https://dailysocial.id/post/sociolla-online-shopping-platform
https://www.facebook.com/tunjunganplazasby/posts/one-stop-beauty-store-from-
top-  to-toe-sociolla-now-open-at-tp6-level-4-go-visit-/2624449754451111/
https://infodigimarket.com/sociolla-platfrom-produk-kecantikan
https://www.finansialku.com/sociolla/https://journal.sociolla.com/beauty/archange
la-chelsea-makeup-director-
sociollahttps://teknologi.bisnis.com/read/20190821/266/1139365/industri-
kecantikan-indonesia-pasar-yang-terus-menggelembung-
https://www.statista.com/statistics/254456/number-of-internet-users-in-indonesia/
https://marketeers.com/143-juta-internet-user-di-indonesia56566-2/  https://soco-
sociolla.en.aptoide.com/app https://www.jurnal.id/id/blog/meningkatkan-loyalitas-
konsumen-  dalampersaingan-bisnis/
https://www.misskarulina.com/2017/05/SociollaVol01.html
https://androidappsapk.co/detail-soco-by-sociolla/
https://www.gadzotica.com/2018/09/cara-bayar-sociolla-via-indomaret.html
https://gizmologi.id/news/sociolla-adopsi-teknologi-aws/
https://www.soco.id/post/beauty/5d91cbla41eece00062294ad/beauty-clique-dan-

soco-points-terbaru


http://www.wartaekonomi.co.id/read216302/pertumbuhan-e-commerce-
http://www.facebook.com/tunjunganplazasby/posts/one-stop-beauty-store-from-
http://www.statista.com/statistics/254456/number-of-internet-users-in-
http://www.jurnal.id/id/blog/meningkatkan-loyalitas-
http://www.misskarulina.com/2017/05/SociollaVol01.html
http://www.gadzotica.com/2018/09/cara-bayar-sociolla-via-indomaret.html
http://www.soco.id/post/beauty/5d91cb1a41eece00062294ad/beauty-clique-dan-

	DAFTAR PUSTAKA

