107

REFERENCE

Boone, L. E., & Kurtz, D. L. (2021). Contemporary Marketing. Cengage Learning.

Creswell, J. W. (2020). Research design: Qualitative, quantitative, and mixed
methods approach.

Djaslim, S. (2022). Marketing Management: An Indonesian Perspective.

Fill, C. (2020). Marketing communications: A critical review of contemporary
thinking. Journal of Marketing Management.

Ghozali, 1. (2021). Multivariate analysis: A guide for researchers. Universitas
Diponegoro.

Hennig-Thurau, T., Walsh, G., & Gracia, E. (2019). Handbook of Research on
Word-of-Mouth Marketing in a Digital World. World Scientific.

Hennig-Thurau, T., Walsh, G., & Gracia, E. (2021). Understanding the power of
word-of-mouth in a digital world: A research agenda. Journal of the
Academy of Marketing Science.

Kotler, P., & Kartajaya, H. (2022). Marketing 5.0: Technology for Humanity. Wiley.

Kotler, P., & Pelsmacker, P. (2021). Marketing Management: A South-European
Perspective.

Kumar, A., & Anand, A. (2022). Impact of promotions on consumer buying
behavior: A study of FMCG products. International Journal of Recent
Technology and Engineering, 11(1), 4562-4565.

Kusuma, D. (2022). Research methodology: A step-by-step guide. Routledge.

Kusuma, D. (2022). Data analysis using SPSS.



108

Lamb, C. W.,, & Sumarwan, U. (2022). Marketing: A Global Perspective. Cengage
Learning.

Liu, Y, Liu, Y., Li, S., & Liu, Y. (2022). The role of word-of-mouth in the digital
age: A study of B2B online communities. Journal of Business & Industrial
Marketing, 37(7), 2301-2312.

Raharjo, K. (2022). Heteroscedasticity testing in regression analysis. Journal of
Statistical Science, 12(1), 1-10.

Raharjo, K. (2023). Instrument validation using Pearson Correlation analysis.
Journal of Research Methods, 11(1), 1-10.

Rosenbloom, B. (2020). The importance of personal selling in the digital age. Small
Business Chronicle.

Rosenbloom, B., Brady, M. K., & Cronin, J. J. (2020). The enduring importance of
personal selling in the digital age: A review and research agenda. Journal
of Personal Selling & Sales Management, 40(1), 1-15.

Santoso, S. (2022). Regression analysis: A guide to testing assumptions.

Santoso, S. (2022). Regression modeling: A comprehensive approach. CRC Press.

Saunders, M., Lewis, P., & Thornhill, A. (2019). Research Methods for Business
Students.

Schultz, D. E. (2022). Integrated marketing communications: Principles and
applications. Routledge.

Solomon, M. R. (2021). Consumer Behavior: Buying, Having, and Being.

Sulistiyani, W., & Widyatama, A. (2023). Validity and reliability testing in research.

Journal of Research Methods, 10(1), 1-10.



109

Sulistiyani, W. (2022). Kolmogorov-Smirnov test: A review of its application in
normality testing. Journal of Research Methods, 10(2), 1-12.

Widyatama, A. (2020). Detecting heteroscedasticity in regression analysis: A
review of methods and techniques. Journal of Research Methods, 8(2), 1-
12.

Widyatama, A. (2020). Statistical analysis for research: A guide for beginners.



