TABLE OF CONTENT

Page
COVER PAGE
TITLE PAGE
STATEMENT OF AUTHENTICITY AND APPROVAL OF FINAL
ASSIGNMENT UPLOAD.....cciitiitiiiiiieiieiitiiiiiiitiieiieciiiatiesiecccnsescnns i
APPROVAL PAGE BY FINAL PAPER ADVISOR......cccccevenicruissacsncsasssasses iii
APPROVAL PAGE BY FINAL PAPER DEFENSE COMMITTEE............. iv
ABSTRAQGEREEEEEE, ..o i reeereancorssancros st iimasecsonessnslbboastfsbed i ssssnssanssonssossanse v
ABSTRAK .....uuonuonuennvnnvnsennunsssnsnssanssisssssssssssassssssssssssssssssssssssssssssssssssssssssssssssase vi
PRE B A CE . o etttk o v ccvvecvassnsssacsonsensrnesesibus teussgtesssenticssdsaifoscsssssfsencsrncaes vii
TABLE OF CONTENT ......ccovviiinnninsnnsancssissasssnssasssssassssssssssssssasssssssssssssssssssssass ix
LIST OF FIGURES .....ccovinviiiinsniscnnsansssisssssssssasssssssssssssssssssssssssssssssssssssssasssssses xiii
LIST OF TABLES .......coouiiiiinisnisencsnnsesssnsssissssssssssssssssssssssassssssssssssssasssssses xiv
LIST OF APPENDICES .....ccucivinveisncsnisrensuessanssesssnssssssessssssssasssssssssssssssssssses xvi
CHAPTER I INTRODUCTION......ccocvrrinsuissensecssisssssansssssssssasssssssssssesssssssssasses 1
1.1.  Background of the Study........ccccoociiiiiiiiiiiiiiie e 1
1.2. W Problenifl imitation ............/ .« IS, " T SR e S ... 9
1.3. Broblem FapmlaHon, sy ...~ 0 T - T T Wimere, | RO RO .. 9
1.4. Objectivesofthe Res€arch ... e, . 4 eeessseseslie e eeeeereeeenns 10
1.5. Beénehits-ofthe Research smm— o A i 10
1.5.1. TheUigtite] Beletitrm s e i aesatl o e ooovreneornaonessnessessas 10
1.5.2.  Practical Benefit ........ccccooiiiiiiiiiiiiiic e 11
CHAPTER II LITERATURE REVIEW AND HYPOTHESIS
DEVELOPMENT 13
2.1.  Theoretical Background .............ccccceeriiiiiiiiiiiiieieeteee e 13
2.1.1.  Theory of GEeNneration Z..........ccccceevueerieenieenieeiieeieeieeseeeeee e 13
2.1.2.  Marketing Theory in Market ...........ccccceevierieenienieeiieeie e 13
2.1.3.  Store Environment (X1)....cccceeevveeeiuieeniieeriieesiee e eeieeeseee e 14

X



2.1.3.1. Definition of Store Environment..........cccccoeveveveveveieeeeeeenenenn. 14

2.1.3.2. Benefits, Factors and Indicators of Good Store

ENvironment. .. .....occooiiiiiiiiiiee e 14

2.1.4.  Sales Promotion (X2)...ccceecveeevieeeiiieeeiieeeiieesiee e esveeeseveeennee e 16
2.1.4.1. Definition of Sales Promotion..........c.ccccceeverienienienieneennene 16

2.1.4.2. Types of Sales Promotion ...........cccceevveeeieenieecieenieeiieen, 17

2.1.4.3. Benefits and Indicators of Sales Promotion......................... 19

2.1.5.  EEEaNCARVANTCH Xiis N Nis . S . . . 21
JRipSI D efinition of RPerecived Value:........ #8808 .. ... 21

2.1.5.2. Benefits and Indicators of Perceived Value...........c.cc.c...... 22

2.1.6.  Purchase DeciSion (Y) .....ccvieeeieeeciieeiieeeieeeeiee e eseveeeavee s 23
2.1.6.1. Definition of Purchase Decision ..........c.cccceceeevieenieiiiennnnnne. 23

2.1.6.2. Process and Indicators of Purchase Decision....................... 24

2.1.7.  The Influence of Store Environment on Purchase Decision ......... 25
2.1.8.  The Influence of Sales Promotion on Purchase Decision ............. 26
2.1.9. The Influence of Perceived Value on Purchase Decision ............. 26

288 & Previous ResedTElik. £ ........ . IR ST .............. SLLUEE. . 27
2.3. Hypothesis DevelOPmMENt ...cccceiessrrcssanscssansssssssssnsesssnsessssssssssssssnsssssnssssonss 28
2.4. Research Model b oo TR SR S 28
2.5. ghtamcwollk of Thmking ool by SR, O o tssssusitresttoescsssoess 29
CHAPTER III RESEARCH METHODOLOGY ....cccecerersurcsursnssunsssssancnsssans 31
3.1 Research R S I e e srsasasaatie e v e eeveeseveeeesnenens 31
3.2 Population and Sample...........ccceiiiiiiiiiieiiiieee e 31
32,1 POPUlation.....c.eeieeiiiiciie et 31

R I IV 11 11 ) (<SSR 32

3.3 Data Collection Method ..........c.coieviiiiniiiiiiinieeiceeeeeceee 33
3.4.  Operational Definition and Variable Measurement ...............cccceevueennnnne. 34
3.5 Data Analyzing Method ..........ccooeeiiiiiiiiieiieceee e 36
3.5.1 Instrument TeStING .......cccoveeiiiieiiieeiee e e 36
3.5.1.1 Validity TeSt..cuieeuiieiieiieeiieiieeieese ettt 36



3.5.1.2 Reliability Test...c.ccecuierieeiieiieeieecie et 36

3.5.2  Descriptive ANalYSiS......cccveeiieriieriieiieeiierie ettt 37

3.5.3  Classical Assumption TeSt ........cceeueeruieeiiienieriiienieeieesee e 38
3.5.3.1 Normality Test......ccccuvieiiieeiiieeieeeiie et 38

3.5.3.2 Multicollinearity TeSt.......ccceevuierreeriienieeiienie e 39

3.5.3.3 HeteroscedastiCity TSt .......cccceerverriierieeiienie e 39

3.5.4  Multiple Linear Regression Analysis........cccceeevvireeecuienieenieennnennn. 39

3.5.5 Coefficient of Determination..........ccccceeevueereeriiieniesiieesie e 41

3.5.6 PBAYPabhesis TSt ..o i esei5 ohrennoe ORI .o eoneerernenrensons 41

B\ SNGNBPAIAITCSL.............coveveinreneerenee i WL A .............. 41

3.5.6.2 Simultaneous Test .........ceeceeriiriiieiieiiierie e 42
CHAPTER IV RESEARCH RESULT AND DISCUSSION .....ccccceevrueeurcnnee 43
4.1 General View of Research Object ...........ccoevieniiiiniiinieencniicniccciceeene, 43
4.1.1  Brief Overview of Fritto Chicken...........c.ccooeirniiniiiniiiii, 43

4% ¥ RESearch RogHENY.  ......5x......... [ S ... ........ BESESEEE . 46
4.2.1  Test of Research Instrument............cccoceeviiniiiiniinieenieeiieie e, 46
42.1.1 ValidigiiCSTL . v BEssuumssiee . .........cneeee oot Tiee. ... 46

4.2.1.2  Reliability test .....ccccoviiiiiriiiiiienieeeeeesee e 49

2 ) G Criptive Statistres £ L e ettt g oo vooes 50

423" 4ResU-oEDatd-Onality TEStNIE W, . Mttt oot et e eeereenes 70
4.2.3.1 Classical Assumption Test........cccceevveercrirerieerncieerrieennnen. 70

4.2.3.2 Multiple Linear Regression AnalysiS........cceceeereveereveennnnen. 74

4.2.4  Result of Hypothesis TeSting........cccceevierierciienieniiienieeieeree e 76
4.2.4.1 Partial Test (£ TeSt)..cccvierviieeriieeiieeeee e 76

4.2.4.2  Simultaneous Test ........ccoceiiiiriiiiiiniiieeeeeee e 77

4.3 DISCUSSION ..euteniieniieiieeitente et sit ettt ettt ettt et ettt st sbe e b et sbe et e 78

Xi



CHAPTER V CONCLUSION ...uuuiiierinrnennesnensnessnessssssessssssesssessssssssssssssssssssaes 87

5.1 COMCIUSION . ..ceeeeeeeeeeeeeeeeeeeeeeeee ettt e et e e e e e e e e e e e eeeeeeeeeeeeeeeeeeeeeeeeaees 87
52 RECOMMENAALION ... eeeeeenenene 90
5.3.  Recommendation for Future ReSearchers ............uueeeeeeeeeeeeeeeeenenn 92
REFERENCES

APPENDICES

Xii



LIST OF FIGURES

Page
Figure 1.1. Logo of Fritto Chicken ...........cccccviveiiieciiieeieeee e 2
Figure 1.2 Fritto Chicken TVRI.......cccoooiiiiiiiiieeeeeee e 3
Figure 1.3. Indoor at Fritto Chicken TVRI ........ccccoiiiiiiiiiiiiieceee, 4
Figure 1.4. Negative Review of Store Atmosphere at Fritto Chicken TVRI.......... 5
Figure 1.5. Sales Promotions at Fritto Chicken ...........ccocoveviiiiiininiinenincneenne. 6
Figure 1.6. Sales Promotions at Fritto Chicken ............coccooiviiiiiiiiniinnninicneenee, 6
Figure 1.7. Negative Review of Sales Promotions at Fritto Chicken ..................... 7
Figure 1.8. Negative Review of Perceived Value at Fritto Chicken....................... 8
Figyite 2.1 ReSeaTeiNIGHEIN . .................... 0 S SO . oo e 28
Figure 2.2. Framework of Thinking.........ccccociiiiiiiiiiiiiiieeee, 29
Figure 4.1. Fritto Chicken TVRI, Medan.............coooeiiiiniiiiiiniiciccceee, 45
Figure 4.2. Menu of Fritto Chicken Pemuda Branch, Medan...........c...c....c...c...... 45
Figure 4.3 Organizational Structure of Fritto Chicken TVRI, Medan................. 46
Figure 4.4. Gender of ReSpondents............coceevueeieriiniinieneenenienecicececce e 50
Figure 4.5. Frequency of Purchase of Fritto Chicken TVRI during the last 6
MOMEhS ............ccocooenein fo o [N S 05 SN ... 51
Figure¥ 6. HISIOSTOM S e . cfommrt - o s B T - T Wk et WD DR ... 70
Figure 4. BNotHaER=P Plofs~......... ol et e 71
Figure 4, 8=Seatterplol =.......... oo i A T . ...nerrernrenns 73

xiil



Table 1.1.
Table 2.1.
Table 3.1.
Table 4.1.
Table 4.2.
Table 4.3.
Table 4.4.
Table 4.5.
Table 4.6.
Table 4.7.
Table 4.8.
Table 4.9.

Table 4.10.
Table 4.11.
Table 4.12.
Table 4.13.
Table 4.14.
Table 4.15.
Table 4.16.
Table 4.17.
Table 4.18.
Table 4.19.
Table 4.20.
Table 4.21.
Table 4.22.
Table 4.23.
Table 4.24.
Table 4.25.

LIST OF TABLES

Page
Revenue Data of Fritto Chicken TVRI (2022-2024)........cccccveeeuveeneen. 3
Previous Research ..o 27
Operational Variable Trust.........cceecieerieriiieiieeieeieee e 34
Validity Test for Store Environment Variable (X1).....cccoceevvenienncnns 47
Validity Test for Sales Promotion Variable (X2).....cccccecvveeeveeenreenee. 48
Validity Test for Perceived Value Variable (X3)....ccccccevvveeeeenvennnnns 48
Validity Test for Purchase Decision Variable (Y) ......cccccoovevvevennnnee. 49
REIADIIMTEREST, ..............cooenreereerinrensee oo ianBai ittty W ........... 49
Store Environment Variable (X1) — Questionnaire 1 .............c.ccuuee.e. 51
Store Environment Variable (X1) — Questionnaire 2 ...........c..cccuenee... 52
Store Environment Variable (X1) — Questionnaire 3 ..............cccce.e... 52
Store Environment Variable (X) — Questionnaire 4 ..............c.cc.c...... 53
Store Environment Variable (X;) — Questionnaire 5 ................c........ 53
Store Environment Variable (X1) — Questionnaire 6 ........................ 53
Store Environment Variable (X;) — Questionnaire 7 ...........c..cccc.e..... 54
Store Environment Variable (X;) — Questionnaire § ......................... 54
Sales Promotion Variable (X2) — Questionnaire I ..........ccccccccueennen.e. 55
Sales Promotion Variable (X2) — Questionnaire 2 ..........cccccecueenneeee. 55
Sales Promotion Variable (X2) — Questionnaire 3 ...........ccceecueeneenee. 56
Sales Promotion Variable (X2) — Questionnaire 4 .............ccccceennen.e. 56
Sales Promotion Variable (X2) — Questionnaire 5 .........cccceeeevenneenne. 57
Sales Promotion Variable (X2) — Questionnaire 6 .........c..ccceecuenene. 57
Perceived Value Variable (X3) — Questionnaire 1 ..........cccccveeeneeennee. 58
Perceived Value Variable (X3) — Questionnaire 2 ..........cccecueevevenenns 58
Perceived Value Variable (X3) — Questionnaire 3 ..........cccceeeeveennene 59
Perceived Value Variable (X3) — Questionnaire 4 ............cceeeneennee. 59
Perceived Value Variable (X3) — Questionnaire 5 ..........cccccveeeneennnee. 60
Perceived Value Variable (X3) — Questionnaire 6 ..........ccccceeeeeneee. 60

X1V



Table 4.26.
Table 4.27.
Table 4.28.
Table 4.29.
Table 4.30.
Table 4.31.
Table 4.32.
Table 4.33.
Table 4.34.
Table 4.35.
Table 4.36.
Table 4.37.
Table 4.38.
Table 4.39.
Table 4.40.
Table 4.41.
Table 4.42.
Table 4.43.
Table 4.44.
Table 4.45.
Table 4.46.
Table 4.47.
Table 4.48.
Table 4.49.
Table 4.50.
Table 4.51.

Perceived Value Variable (X3) — Questionnaire 7 ............ccceeeveeenee. 60
Perceived Value Variable (X3) — Questionnaire 8 .............cc.cccveeeneee. 61
Purchase Decision Variable (Y) — Questionnaire 1 ............c.cccueeeeee. 61
Purchase Decision Variable (Y) — Questionnaire 2 ............c.ccuveneee. 62
Purchase Decision Variable (Y) — Questionnaire 3 ............cccccvenneen. 62
Purchase Decision Variable (Y) — Questionnaire 4 ..............cccceeuueen. 63
Purchase Decision Variable (Y) — Questionnaire 5 ............cccceeuvenee. 63
Purchase Decision Variable (Y) — Questionnaire 6 ........................... 64
Purchase Decision Variable (Y) — Questionnaire 7 ...........ccceeeeuvennee. 64
Purchase Decision Variable (Y) — Questionnaire 8 ..............cccceeeueen. 65
The Interval for Variable...........cccoooiiiiiiiiiiiiieceee 65
Descriptive Statistics for Store Environment (X1).....cccoeoveeriieniennenns 66
The Interval for Store Environment (X1) ....ccceevveerviieiienieeniiennennnnns 66
Descriptive Statistics for Sales Promotion (X2).....c.cccceevvevicvienennnne. 67
The Interval for Sales Promotion (X2) .....cccccceeeveenieniieeniieiienieeiens 67
Descriptive Statistics for Perceived Value (X3).....cccecceevieeiiieniennnns 68
The Interval for Perceived Value (X3) .ccceevveevvceeeniieiiiieeiee e 68
Descriptive Statistics for Purchase Decision (Y)....ccccoocevvviveenienne. 69
The Interval for Purchase Decision (Y) ....ccoooeeveeenieiiiieniieeiienieeieens 69
KolmégoroV=STthev mis. 1. S0t Wi, .o g o i 71
NMultlcotmeantr st & T e W . G ... 72
SPEarMaRA0 Test ..o wmrme - i e etssasa sl v eerveenereens 73
Multiple Linear Regression Analysis........ccccovveevervienennienneeneenennenn 74
Coefficient of Determination ...........ccoeeveereerierveeneenennieneeneeeeneenees 76
Partial Test .....coueiiiiiiie e 76
SIMultaneously TeSt.......oieviieeiiieeieeeeeee e 78

XV



APPENDIX
APPENDIX

APPENDIX
APPENDIX

APPENDIX
APPENDIX
APPENDIX
APPENDIX
APPENDIX

LIST OF APPENDICES

A. RESEARCH QUESTIONNAIRE ......ccccooiiiiiiniinieceeeee, A-1
B. RESPONDENTS' ANSWERS TO THE PRE-TEST (30
RESPONDENTS) .c..oiiiiiiiiiiiiiiiienieieeceeecece e B-1
C. OUTPUT SPSS VERSION 30 (PRE-TEST) ....ccccccceeieiinnnne. C-1
D. RESPONDENTS' ANSWERS TO THE SAMPLE TEST (150
RESPONDENIS ) om0 S0000 ST, .. .......... D-1
E. OUTPUT SPSS VERSION 30 (SAMPLE TEST) ........ccc....... E-1
IMEREFABEILE ................c.coonvvivininnnnnen RO .. B F-1
OAIRTABIER. ... (S ... % . G-1
IEL TR JLAUEILIE  — AL SR H-1
I. REPORT OF TURNITIN .....cccocciiiiniiiiniinieicnieneceeeeeee I-1

Xvi



