
93 
 

 

 

 

 

REFERENCES 

 
Antika, N. W. P. F., & Indiani, N. L. P. (2023). Peran Variasi Menu, Lokasi, Dan 

Kualitas Layanan Terhadap Keputusan Pembelian Kembali (Studi Kasus 

Pada Zactie Bar and Restaurant). Warmadewa Management and Business 

Journal (WMBJ), 5(1), 1-13. 

 

Anyasor, M. and Njelita, C. (2020). Customer loyalty and patronage of quick 

service restaurant in nigeria. British Journal of Marketing Studies, 8(2), 54- 

76. https://doi.org/10.37745/bjms/vol8.no2.pp54-76.2020 

Azman, A. and Majid, M. (2023). Factors affecting customer preference in selecting 

family restaurant in langkawi. International Journal of Academic Research in 

Business and Social Sciences, 13(5). https://doi.org/10.6007/ijarbss/v13- 

i5/17013 

 

Chaturvedi, P., Kulshreshtha, K., Tripathi, V., & Agnihotri, D. (2022). Investigating 

the impact of restaurants' sustainable practices on consumers' satisfaction and 

revisit intentions: a study on leading green restaurants. Asia-Pacific Journal 

of Business Administration, 16(1), 41-62. https://doi.org/10.1108/apjba-09- 

2021-0456 

Coursera (2022). What Is Hospitality Management? Careers, Skills, Salaries, and 

More https://www.coursera.org/articles/hospitality-management 

 

Erdem, S. (2021). Investigating the effect of restaurant menu labelling on consumer 

food choices using a field experiment. British Food Journal, 124(11), 3447- 

3467. https://doi.org/10.1108/bfj-04-2021-0432 

 

Fadjarajani, S., Abduh, R., & Patimah, S. (2020). Metodologi Penelitian, 

Pendekatan Multidisipliner (A. Rahmat (ed.)). Ideas Publishing. 

Ghozali. (2021). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 26 

(Edisi 10). Semarang. Badan Penerbit Universitas Diponegoro. 

 

Hassan, S., Hassan, N., Kin, T., Mahat, N., & Ariffin, A. (2021). Companies’ 

perspectives on factors affecting consumer satisfaction in fast-food restaurant 

using fuzzy ahp. Journal of Computing Research and Innovation, 6(3), 42-52. 

https://doi.org/10.24191/jcrinn.v6i3.228 

 

Juliana, J., Putri, F., Wulandari, N., Saripudin, U., & Marlina, R. (2021). Muslim 

tourist perceived value on revisit intention to bandung city with customer 

satisfaction as intervening variables. Journal of Islamic Marketing, 13(1), 

161-176. https://doi.org/10.1108/jima-08-2020-0245 

 

Kendra, D. (2021). The meaning of hospitality. Hospitality net. 

https://doi.org/10.37745/bjms/vol8.no2.pp54-76.2020
https://doi.org/10.6007/ijarbss/v13-i5/17013
https://doi.org/10.6007/ijarbss/v13-i5/17013
https://doi.org/10.1108/apjba-09-2021-0456
https://doi.org/10.1108/apjba-09-2021-0456
https://www.coursera.org/articles/hospitality-management
https://doi.org/10.1108/bfj-04-2021-0432
https://doi.org/10.24191/jcrinn.v6i3.228
https://doi.org/10.1108/jima-08-2020-0245


94 
 

 

 

 

 

 

https://www.hospitalitynet.org/opinion/4105581.html 

Khong, R., & Tandiwan, J. (2024). Pengaruh Citra Merek, Variasi Menu, dan 

Pemasaran Sosial Media terhadap Minat Berkunjung Kembali pada Restoran 

Dimsum Mamatjoe Medan. Jurnal Ekonomi Bisnis, Manajemen dan 

Akuntansi (JEBMA), 4(1), 45-58. 

 

Kukanja, M., Planinc, T., & Jakulin, T. (2020). Restaurant managers' perceptions of 

service quality: the mediating role of restaurant size and seating capacity. 

International Journal for Quality Research, 14(1), 237-252. 

https://doi.org/10.24874/ijqr14.01-15 

 

Kumar. (2020). Statistics: Mean / Median /Mode/ Variance /Standard Deviation | 

by Anjani Kumar | Analytics Vidhya | Medium. https://medium.com/analytics- 

vidhya/statistics-mean-median-mode-variance-standard-deviation- 

47fab926465a 

 

Kunwar, S., & Lynch, P. (2021). Hospitality. In A. Ortlieb & M. Baum (Eds.), The 

SAGE International Encyclopedia of Hospitality Management. SAGE 

Publications Ltd. https://dx.doi.org/10.4135/9781529724472.n192 

 

Lin, P., Peng, K., Au, W., Zhang, H., & Deng, C. (2023). Digital menus innovation 

diffusion and transformation process of consumer behavior. Journal of 

Hospitality   and   Tourism   Technology,   14(5),   732-761. 
https://doi.org/10.1108/jhtt-07-2021-0217 

 

Mufhtie, B., Suhud, U., & Aditya, S. (2022). Predicting customer satisfaction and 

intention to revisit a local coffee shop with industrial concept in jakarta. Jurnal 

Dinamika    Manajemen Dan Bisnis, 5(2),    18-34. 
https://doi.org/10.21009/jdmb.05.2.2 

 

Pradana, B., Yuana, P., Ayuni, R., Amir, A., & Kartika, A. (2021). How to help 

restaurants survive during covid-19?. Studies of Applied Economics, 39(12). 

https://doi.org/10.25115/eea.v39i12.5998 

Purwanto, Nuri. Budiyanto, Suhermin (2022). THEORY OF PLANNED 

BEHAVIOR: Implementasi Perilaku Electronic Word of Mouth pada 

Konsumen Marketplace. Malang. CV. Literasi Nusantara Abadi 

Purwanto, D., Rahayu, S., & Megawati, V. (2022). Customer satisfaction and revisit 

intention modeling for dining restaurants in surabaya., 1032-1038. 

https://doi.org/10.2991/978-94-6463-008-4_128 

Putra, A. N., Anantadjaya, S. P. D., & Nawangwulan, I. M. (2020). Customer 

satisfaction as a result of combination of food display &amp; quality. Journal 

of Management and Business, 19(2). https://doi.org/10.24123/jmb.v19i2.439 

https://www.hospitalitynet.org/opinion/4105581.html
https://doi.org/10.24874/ijqr14.01-15
https://medium.com/analytics-vidhya/statistics-mean-median-mode-variance-standard-deviation-47fab926465a
https://medium.com/analytics-vidhya/statistics-mean-median-mode-variance-standard-deviation-47fab926465a
https://medium.com/analytics-vidhya/statistics-mean-median-mode-variance-standard-deviation-47fab926465a
https://dx.doi.org/10.4135/9781529724472.n192
https://doi.org/10.1108/jhtt-07-2021-0217
https://doi.org/10.21009/jdmb.05.2.2
https://doi.org/10.25115/eea.v39i12.5998
https://doi.org/10.2991/978-94-6463-008-4_128
https://doi.org/10.24123/jmb.v19i2.439


95 
 

 

 

 

 

 

 

Radu, V. (2023, January 16). Consumer behavior in marketing: Patterns, types & 

segmentation. Omniconvert. https://www.omniconvert.com/blog/consumer- 

behavior-in-marketing-patterns-types-segmentation/ 

 

Rahman, N. (2020). Relationship of service quality, food quality, price, physical 

environment and customer satisfaction: an empirical evidence of a fast food 

restaurant in malaysia. Malaysian Journal of Business and Economics (Mjbe), 
(2). https://doi.org/10.51200/mjbe.v0i0.2128 

 

Rajput, A. and Gahfoor, R. (2020). Satisfaction and revisit intentions at fast food 

restaurants. Future Business Journal, 6(1). https://doi.org/10.1186/s43093- 

020-00021-0 

Ramdani, E. P., Farida, E., & Khalikussabir, K. (2022). Pengaruh Kualitas 

Pelayanan, Variasi Menu Dan Harga Terhadap Kepuasan Pelanggan Di Equal 

Cafe. E-JRM: Elektronik Jurnal Riset Manajemen, 11(02). 

Sihombing, M. M., Arifin, M. H., & Maryono, M. (2022). Pengaruh Varian Menu, 

Harga, dan Suasana Cafe, Terhadap Kepuasan Konsumen Cafe Miltie Garden 

Mulawarman Banjarmasin. Smart Business Journal, 1(1), 26-33. 

Singh, G., Slack, N. J., Sharma, S., Mudaliar, K., Narayan, S., Kaur, R., … & 

Sharma, K. U. (2021). Antecedents involved in developing fast-food 

restaurant customer loyalty. The TQM Journal, 33(8), 1753-1769. 

https://doi.org/10.1108/tqm-07-2020-0163 

 

Sugiyono. (2020). Metode Penelitian Kuantitatif, Kualitatif dan R & D. In Metode 

Penelitian Kuantitatif, Kualitatif dan R & D.Bandung:Alfabeta. 

Bandung:Alfabeta. https://doi.org/10.1017/CBO9781107415324.004 

 

Sun, X., Li, G., & Marvil, C. (2022). Post covid-19 recovery for independent full- 

service restaurants using the salience theory: what will it take to get customers 

to return?. International Journal of Contemporary Hospitality Management, 

34(12), 4609-4630. https://doi.org/10.1108/ijchm-08-2021-1005 

 

Teralogiq. (2022, November 2). Mengenal tentang consumer behaviour: Apa saja 

jenis-jenisnya. Teralogiq. https://terralogiq.com/consumer-behaviour/ 

Wardhana, A. (2022). Introduction to consumer behavior. In Consumer behaviour: 

Concepts, strategies and implementation (pp. 1-15). Telkom University. 

 

Woldemichael, T. (2024). Effect of service quality on customer satisfaction: the case 

of ethiopian electric utility in south western region.. Journal of 

Multidisciplinary Cases, (43), 24-30. https://doi.org/10.55529/jmc.43.24.30 

https://www.omniconvert.com/blog/consumer-behavior-in-marketing-patterns-types-segmentation/
https://www.omniconvert.com/blog/consumer-behavior-in-marketing-patterns-types-segmentation/
https://doi.org/10.51200/mjbe.v0i0.2128
https://doi.org/10.1186/s43093-020-00021-0
https://doi.org/10.1186/s43093-020-00021-0
https://doi.org/10.1108/tqm-07-2020-0163
https://doi.org/10.1017/CBO9781107415324.004
https://doi.org/10.1108/ijchm-08-2021-1005
https://terralogiq.com/consumer-behaviour/
https://doi.org/10.55529/jmc.43.24.30


96 
 

 

 

 

 

 

Yan, H. and Felicen, S. (2021). Dinescape and servicescape experience among 

costumers of themed restaurant in shanghai. International Journal of Research 

Studies in Management, 9(3). https://doi.org/10.5861/ijrsm.2021.m7722 


	REFERENCES

