
 

 

 

REFERENCES 

 

 

 

Adhari, I. Z. (2021). Customer Satisfaction & Achieving Brand Trust. East Java: 

Qiara Media. 

Arifin, J. (2020). SPSS 24 for Research and Theses. Jakarta: Elex Media 

Komputindo. 

Basrun Umanailo, M. C. (2021). The Effect of Customer Satisfaction on Customer 

Loyalty at the Green Mart Supermarket in Namrole City. 

Chairul Basrun Umanailo, M., Udayana, I. B. N., & Cahya, A. D. (2024). The 

Effect of Perceived Value and Brand Image on Customer Loyalty With 

Customer Satisfaction as an Intervening Variable for Aerostreet Products. 

David Servera-Francés & Piqueras-Tomás, L. (2019). The Effects of Corporate 

Social Responsibility on Consumer Loyalty Through Consumer Perceived 

Value. 

Fathoroni, A., Fatonah, N. S., Andarsyah, R., & Riza, N. (2020). Tutorial Book on 

Decision Support System for Lecturer Performance Assessment Using 360 

Degree Feedback Method. Bandung: Kreatif Industri Nusantara. 

Firmansyah, A. (2019). Consumer Behavior (Attitudes and Marketing). 

Yogyakarta: Deepublish Publisher. 

Firmansyah, A. (2023). Product and Brand Marketing (Planning & Strategy). 

Yogyakarta: Deepublish Publisher. 

Ghodang, H. (2020). Quantitative Research Methods: Basic Concepts & 

Applications of Regression and Path Analysis Using SPSS. Medan: Mitra 

Grup. 

Halim, F., Kurniullah, A. Z., & Efendi, M. B. (2021). Service Marketing 

Management. Medan: Kita Menulis Foundation. 

Handayani, S., & Fathoni, M. (2021). Integrated Marketing Communication. 

Jakarta: Elex Media Komputindo. 

Hasanuddin. (2020). Analysis of Determining Factors for Achieving Financial 

Report Integrity. Pasuruan: Qiara Media. 

Hatane, S., & Wibisono, J. (2019). Brand Image, Customer Satisfaction, and 

Customer Loyalty of Superindo Supermarket Chain in Surabaya. 

Herlina, V. (2020). Practical Guide to Analyzing Questionnaire Data Using SPSS. 

Jakarta: Elex Media Komputindo. 

Hermawan, I. (2019). Educational Research Methodology: Quantitative, 

Qualitative and Mixed Methods. Kuningan: Hidayat Quran Kuningan. 



 

 

 

Hetti, E., & Hutasuhut, J. (2022). The Influence of Service Quality and Customer 

Satisfaction on Customer Loyalty at Brastagi Gatot Subroto Supermarket 

Medan. 

Hidayat, A., & Kusuma, D. R. (2023). Marketing Strategies in the Digital Era. 

Yogyakarta: Deepublish Publisher. 

Indahingwati, A. (2021). Consumer Satisfaction on the Quality of Mobile SIM 

Services. Surabaya: Jakad Publishing. 

Limakrisna, N., & Purba, T. P. (2020). Marketing Management: Theory and 

Application in Indonesian Business. Jakarta: Mitra Wacana Media. 

Mali, M. (2020). Introduction to Marketing Management. Malang: Uwais 

Inspirasi Indonesia. 

Musfar, T. F. (2020). Marketing Management: The Marketing Mix as a Core 

Topic. Bandung: Media Sains Indonesia. 

Prasetyo, A., & Wibowo, B. (2023). Digital Marketing and Brand Management. 

Surabaya: Qiara Media. 

Priyatna, S. E. (2020). Social Statistical Analysis: A Series of Quantitative 

Research Using SPSS. Medan: Kita Menulis Foundation. 

Priyatno, D. (2020). SPSS: Easy Guide to Data Analysis for Students and General 

Users. Yogyakarta: Andi Offset. 

Purnomo, R. A. (2020). Statistical Analysis in Economics and Business with 

SPSS. Ponorogo: UNMUH Ponorogo Press. 

Rahman, T. (2024). Contemporary Marketing Management. Bandung: Alfabeta. 

Reken, J., Nugroho, S., & Wulandari, M. (2024). Market Analysis and Consumer 

Behavior. Semarang: Lawwana Publisher. 

Riyanto, S., & Hatmawan, A. A. (2020). Quantitative Research Methods in 

Management, Engineering, Education, and Experiments. Yogyakarta: 

Deepublish Publisher. 

Saleh, Y. M., & Said, M. (2021). Marketing Concepts and Strategies. Makassar: 

Sah Media. 

Santoso, H., & Wijaya, A. (2023). Consumer Behavior and Its Implications in 

Marketing. Jakarta: Salemba Empat. 

Saptadi, R., Nugraha, F., & Marlina, I. (2024). Marketing Innovation in the 

Industry 5.0 Era. Yogyakarta: ANDI. 

Sari, A. P., Anggraini, D. D., & Sari, M. H. N. (2020). Entrepreneurship and 

Online Business. Medan: Kita Menulis Foundation. 



 

 

 

Sherly, Y., Gunawan, T., & Halim, R. (2020). Service Marketing: Theory and 

Practice in Indonesia. Medan: Kita Menulis. 

Simanihuruk, P., Zilfana, A. P., Tamba, D., Sagala, R., & Ahada, R. (2023). 

Understanding Consumer Behavior (Effective Marketing Strategies in the 

Digital Era). Jambi: Sonpedia Publishing Indonesia. 

Sudarmanto, E., Kurniullah, A. Z., & Revida, E. (2021). Business Research 

Design: Quantitative Approach. Medan: Kita Menulis Foundation. 

Sudarso, A. (2020). Hospitality Service Marketing Management (with Research 

Results in Star Hotels in North Sumatra). Yogyakarta: Deepublish 

Publisher. 

Sudarsono, H. (2020). Marketing Management Textbook. Jember: Pustaka Media. 

Sudaryono. (2020). Marketing Management: Theory and Implementation. 

Yogyakarta: Andi Offset. 

Sugiyono. (2020). Accounting Research Methods. Yogyakarta: Deepublish 

Publisher. 

Sumarwan, U., & Lestari, R. (2024). Strategic Marketing: Theory and Practice 

Approach. Bogor: IPB Press. 

Surajiyo, N., & Paleni, H. (2020). Human Resource Research: Concepts, 

Theories, and Applications (Using IBM SPSS 22 for Windows). 

Yogyakarta: Deepublish Publisher. 

Sutanto. (2022). Fundamentals of Marketing Management. Jakarta: Mitra Wacana 

Media. 

Swarjana, I. K. (2020). Health Research Methodology. Yogyakarta: Andi Offset. 

Syawaludin, M. (2019). Sociology of Resistance. Yogyakarta: Deepublish 

Publisher. 

Tjiptono, F., & Diana, A. (2023). Marketing: Essence & Application. Yogyakarta: 

Andi Offset. 

Tjiptono, F., & Diana, A. (2019). Customer Satisfaction – Concepts, 

Measurements, and Strategies. Yogyakarta: Andi Offset. 

Wahyoedi, S., & Saparso. (2019). Islamic Bank Customer Loyalty: A Study on 

Religiosity, Service Quality, Trust, and Loyalty. Yogyakarta: Deepublish 

Publisher. 

Wijaya, S., & Illahi, Y. W. (2024). General Taxation Provisions: Is Re- 

examination Necessary? Guemedia. 

Yudhanto, Y. (2020). Information Technology Business Start-Up: Basic 

Knowledge to Start a Tech-Based Startup for Beginners. Jakarta: Elex 

Media Komputindo. 



 

 

 

Yuliawati, L. M. C., Layliya, N., Thenarianto, J. J., & Salim, I. R. (2020). First 

Aid for Quantitative Time: A Practical Guide to Using JASP Software. 

Surabaya: Universitas Ciputra. 


