SKRIPSI

THE ROLE OF PERCEIVED VALUE, CUSTOMER EXPERIENCE,
AND TRUST IN BUILDING CUSTOMER LOYALTY AT
BRASTAGI SUPERMARKET TIARA WITH
CUSTOMER SATISFACTION AS

INTERVENING

Written as a partial fulfillment of the academic requirements
to obtain the degree of Sarjana Manajemen

By:
NAME : PHILBERT BANARDI
ID NUMBER : 03011210063

MANAGEMENT STUDY PROGRAM
FACULTY OF ECONOMICS AND BUSINESS
UNIVERSITAS PELITA HARAPAN
MEDAN
2025



	799d86b916b91aeb5e0c2b8891790e42f165aeb5a2779a0869659e8dceab8ba5.pdf

