105

BIBLIOGRAPHY

Adam, A.-K. (2023). Perspective of Variable Factors Relationships and Mediation
of Job Satisfaction and Good Governance with Supportive Work Culture
Using SmartPLS Bootstrap Results and Analysis . International Journal of
Business and Development Studies.

Aggarwal, C. (2025, January 24). Retrieved from https://www.shiksha.com/online-
courses/articles/5-major-factors-influencing-consumer-behavior/

Alavijeh, M. R., Esmaeili, A., Sepahvand, A., & Davidaviciene, V. (2018). The
Effect of Customer Equity Drivers on Word-of-Mouth Behavior with
Mediating Role of Customer Loyalty and Purchase Intention. Inzinerine
Ekonomika-Engineering Economics,.

Alton, M. (2023). The Science Behind The Effectiveness Of Word Of Mouth.

Andryana, I. M., & Ardani, I. G. (2021). THE ROLE OF TRUST MEDIATES
EFFECT OF E-WOM ON CONSUMER PURCHASE DECISIONS.
American Journal of Humanities and Social Sciences Research.

Astuti, N. C., & Solihin, I. (2024). The Mediating Role of the TPB in the
Relationship Between Entrepreneurship Education and Entrepreneurial
Intention Among Indonesian Undergraduate Students. Asia Pacific Journal
of Management and Education (APJME) Vol. 7 No. 3.

Astutik, D. N., & Purwanto, S. (2024). THE INFLUENCE OF ELECTRONIC
WORD OF MOUTH (E-WOM), E-SERVICE QUALITYAND SALES
PROMOTION ON PURCHASE DECISION AT E-COMMERCESOCO
BY SOCIOLLAIN SURABAYA. Journal of Economic, Business and
Accounting .

Bhandari, P. (2020, May 14). Scribbr. Retrieved from
https://www.scribbr.com/methodology/population-vs-sample/

Bhandari, P. (2021, March 1). Retrieved from
https://www.scribbr.com/methodology/mediator-vs-moderator/

Bhandari, P. (2023, June 22). Scribbr. Retrieved from
https://www.scribbr.com/methodology/questionnaire/#:~:text=A%?20questi
onnaire%?201s%20a%?20list,quantitative%20and%2For%20qualitative%201
nformation.

Bloor, S. (2023, October 23). Pimberly. Retrieved from
https://pimberly.com/blog/factors-influence-consumer-purchasing-
decisions/



106

Br Marbun, M., Ali, H., & Dwikoco, F. (2022). PENGARUH PROMOSI,
KUALITAS PELAYANAN DAN KEPUTUSAN PEMBELIAN
TERHADAP PEMBELIAN ULANG (LITERATURE REVIEW
MANAJEMEN PEMASARAN). Jurnal Manajemen Pendidikan Dan Iimu
Sosial.

Brookes, E. (2023, October 11). Simply Psychology. Retrieved from
https://www.simplypsychology.org/theory-of-planned-behavior.html

Cao, W. (2021). Discussion about the Mean, Median, Mode and their Validity, and
the Representative Number. Journal of Contemporary Educational
Research.

Cinthya. (2020, December 24). Accurate. Retrieved from Accurate:
https://accurate.id/marketing-manajemen/word-of-mouth-adalah/

Cohen, J. (2013). Statistical Power Analysis for the Behavioral Sciences. New
York: Routledge.

Creswell, J. W., & Creswell, J. D. (2018). Research design: Qualitative,
quantitative, and mixed methods approaches (5th ed.). Thousand Oaks:
SAGE Publications.

Damayanti, D., & Putro, S. D. (2022). PENGARUH ELECTRONIC SERVICE
QUALITY (E-SERVQUAL) DAN ELECTRONIC WORD OF MOUTH
(E-WOM) TERHADAP KEPUTUSAN PEMBELIAN ONLINE
PENGGUNA SHOPEE. Jurnal Riset Akuntansi dan Bisnis Indonesia STIE
Widya Wiwaha.

Dinda. (2024). Bagaimana Nasi Padang Menjadi Ikon Kuliner Indonesia di Dunia?

Febriyanti, N. F., & Dwijayanti, R. (2022). PENGARUH E-SERVICE QUALITY
DAN ELECTRONIC WORD OF MOUTH (E-WOM) TERHADAP
KEPUTUSAN PEMBELIAN PRODUK KOSMETIK EMINA (Studi Pada
Remaja Di Kota Surabaya). JURNAL JIMEKVol 2No. 2.

George, T. (2022, March 10). Retrieved from
https://www.scribbr.com/methodology/interviews-research/

Hair, J. F., Hult, G. T., Ringle, C. M., & Sarstedt, M. (2017). A Primer on Partial
Least Squares Structural Equation Modeling (PLS-SEM). In J. F. Hair, 4

primer on partial least squares structural Structural Equation Modeling
(PLS-SEM). Los Angeles: SAGE Publications, Inc.

Hair, J., & Alamer, A. (2022). Partial Least Squares Structural Equation Modeling
(PLS-SEM) in second language and education research: Guidelines using
an applied example. Research Methods in Applied Linguistics.



107

Hair, J., Hult, G. T., Ringle, C. M., & Sarstedt, M. S. (2017). A Primer on Partial
Least Squares Structural Equation Modeling (PLS-SEM) (2nd ed). Los
Angeles: Sage Publication.

Hayes, A. (2024, June 27). Retrieved from
https://www.investopedia.com/terms/d/descriptive_statistics.asp

Hermiyenti, S., & W. Y. (2018, July 29). A Literature Review on the Influence of
Promotion, Price and Brand Image to Purchase Decision. Advances in
Economics, Business and Management Research. Retrieved from
https://www.opia.com/insights/sales-promotion/

Hossain, M. M., Kabir, S., & Rezvi, R. 1. (2017). Influence of Word of Mouth on
Consumer Buying Decision: Evidence from Bangladesh Market. . European
Journal of Business and Management.

Huyler, D., & McGill, C. M. (2019). In J. C. Creswell, Research Design:
Qualitative, Quantitative, and Mixed Methods Approaches. Miami: Sage
Publication.

Investopedia. (2024, June 12). Retrieved from
https://www.investopedia.com/ask/answers/021215/what-difference-
between-standard-deviation-and-variance.asp

Johnson, B. (2024, June 3). Linkedin.com. Retrieved from
https://www.linkedin.com/pulse/why-having-word-mouth-marketing-
strategy-so-important-brandee-johnson-
vievc#:~:text=0ne%200ftline%20word%200f%20mouth,as%20opposed%o
20t0%208%25%200nline.

Kompas.com. (2022). Nasi Padang: Sejarah Rumah Makan Padang, Ciri-ciri, dan
Jenis Lauk. Retrieved from Kompas.com:
https://regional. kompas.com/read/2022/08/25/111413578/nasi-padang-
sejarah-rumah-makan-padang-ciri-ciri-dan-jenis-lauk ?page=all

Kunadi, E. F., & Wuisan, D. S. (2021). PENGARUH E-SERVICE QUALITY DAN
FOOD QUALITY TERHADAP CUSTOMER LOYALTY PENGGUNA
GOFOOD INDONESIA YANG DIMEDIASI OLEH PERCEIVED VALUE
DAN CUSTOMER SATISFACTION. JURNAL ILMIAH MANAJEMEN
BISNIS DAN INOVASI UNIVERSITAS SAM RATULANG]I.

Lamasi, W. 1., & Santoso, S. (2022). The influence of promotion, product quality
and brand image towards customer purchase decisions of Wardah cosmetic
products. Research in Business & Social Science.



108

Lyliana, L. (2021, June 1). Retrieved from  Kompas.com:
https://www.kompas.com/food/read/2021/06/01/125800775/16-fakta-
menarik-masakan-padang-mulai-dari-bumbu-hingga-penyajiannya

Maulana, A. (2023). ANALYSIS OF VALIDITY, RELIABILITY AND
FEASIBILITY OF STUDENT CONFIDENCE ASSESSMENT
INSTRUMENTS. Journal Illmiah Pendidikan Dasar.

McCombes, S. (2021, June 7). Scribbr. Retrieved from
https://www.scribbr.com/methodology/research-design/

Melda, Arini, E., & Yulinda, A. T. (2020). PENGARUH KERAGAMAN
PRODUK, CITA RASA DAN. Jurnal Etrepreneur dan Manajemen Sains
(JEMS).

Meshram, A. (2024). Significance of Promotion in Business.

Mianti, Y. F., & Budiwitjaksono, G. S. (2021). Pengaruh Pengetahuan dan Sanksi
Perpajakan terhadap Kepatuhan Wajib Pajak Orang Pribadi Dimediasi
Kesadaran Wajib Pajak. Jurnal llmiah Akuntansi dan Humanika.

Middleton, F. (2019, July 3). Scribbr. Retrieved from Scribbr:
https://www.scribbr.com/methodology/reliability-vs-
validity/#:~:text=Reliability%20and%?20validity%20are%20concepts,accu
racy%200f%20a%20measure.opt

Millwood, A. (2021, July 22). Yotpo. Retrieved from
https://www.yotpo.com/resources/consumer-decision-making-process-
ugc/#:~:text=The%20consumer%20decision%20making%20process%20is
%20the%20process%20by%20which,decision%3B%20and%20evaluate%
20their%?20purchase

Nikolopoulou, K. (2022, August 9). Sribbr. Retrieved from
https://www.scribbr.com/methodology/convenience-sampling/

Panatagama, A. (2022, November 2). PT. Terralogiq Integrasi Solusi. Retrieved
from Terralogiq Website: https://terralogiq.com/consumer-behaviour/

Pratiwi, H., Rosmawati, P., & Usman, O. (2019). EFFECT OF PRICE,
PROMOTION, BRAND TRUST, AND CUSTOMER SATISFACTION
ON CUSTOMER LOYALTY IN PACKAGING PRODUCTS MINERAL
WATER AQUA.

PT Suparma. (2024). Alur Asal usul Nasi Padang Sampai Warungnya Ada Dimana-
mana. Retrieved from https://www.ptsuparmatbk.com/article/asal-usul-
nasi-padang



109

Purnomo, E. C. (2024). PENGARUH PROMOTION WORD OF MOUTH DAN
CITRA MEREK TERHADAP KEPUTUSAN PEMBELIAN ROKOK
MOCACINO PADA TOKO MEISYA DI SAMPIT. Open Journal Systems.

Radu, V. (2023, January 16). About Us: Omniconvert. Retrieved from Omniconvert
Web  site:  https://www.omniconvert.com/blog/consumer-behavior-in-
marketing-patterns-types-segmentation/

Rawat, G. (2024, September  3). Retrieved  from  Nudge:
https://www.nudgenow.com/blogs/types-of-consumer-buying-behaviour-
patterns

Regina, R., Rini, E. S., & Sembiring, B. K. (2021). The Effect of Online Customer
Review and Promotion through E-Trust on the Purchase Decision of
Bukalapakin Medan City . International Journal of Research and Review.

Rosalinda, & Sinambela, F. A. (2023). Pengaruh dimensi online service quality
terhadap online loyalty melalui mediasi online satisfcation pada pengguna
E-commerce c2c¢ di kota Batam. Jurnal llmiah Manajemen.

Shaid, N. J. (2022, October 21). Kompas. Retrieved from
https://money.kompas.com/read/2022/02/19/181905526/apa-itu-promosi-
pengertian-tujuan-jenis-dan-fungsinya?page=all

Simplydots. (2023). E-Service Quality: Pentingnya Kualitas Layanan Elektronik.

Sreekumar, D. (2023, August 28). Paperpal. Retrieved from
https://paperpal.com/blog/academic-writing-guides/what-is-research-
methodology

Steele, A. (2024). The Decision Lab. Retrieved from The Decision Lab Web site:
https://thedecisionlab.com/reference-guide/psychology/theory-of-planned-
behavior#

Streefkerk, R. (2023, May 31). Retrieved from https://www.scribbr.com/working-
with-sources/primary-and-secondary-sources/

Streefkerk, R. (2023, June 22). Scribbr. Retrieved from
https://www.scribbr.com/methodology/qualitative-quantitative-research/

Sugiyono. (2018). Metode penelitian kuantitatif, kualitatif, dan R&D. Bandung:
Alfabeta.

Suhartanto, D., Ali, M. H., Tan, K. H., Sjahroeddin, F., & Kusdibyo, L. (2019).
Loyalty toward online food delivery service: the role of e-service quality
and food quality. Journal of Foodservice Business Research.

Surapati, U., Suharno, & Abidin, Z. (2020). THEEFFECTOFSERVICEQUALITY
AND CUSTOMER TRUSTON CUSTOMER SATISFACTIONAND



110

CUSTOMER LOYALTY PTSURYA RAFIBERSAUDARA. International
Journal of Economics, Business and Accounting Research.

Tanujaya, B., Prahmana, R. C., & Mumu, J. (2022). Likert Scale in Social Sciences
Research: Problems and Difficulties. FWU Journal of Social Sciences.

Thomas, R. (2023, July 4). Enago. Retrieved from
https://www.enago.com/academy/population-vs-
sample/#What Is a Sample

Tran, V.-D., & Vu, Q. H. (2019). Inspecting the relationship among E-service
quality, E-trust, E-customer satisfaction and behavioral intentions of online
shopping customers. Global Business & Finance Review (GBFR).

Ulum, O. A. (2023). THE IMPACT OF SERVICE QUALITY AND WORD OF
MOUTH ON PURCHASE DECISION ON MSMEs. Jurnal Ilmu Ekonomi
dan Bisnis Islam.

Victor, & Yu, J. (2018). Analisis Pengaruh Citra Merek dan Harga Terhadap
Keputusan Pembelian Pada Rumah Makan Nasi Keriting Medan. Jurnal
Administrasi Dan Manajemen.

Vincencia, M., & Christiani, N. (2021). The effect of product quality, price and
promotion toward students purchase decision for Telkomsel products.

Wicaksono, T., & Illés, C. B. (2022). From resilience to satisfaction: Defining
supply chain solutions for agri-food SMEs through quality approach.

Wood, R. C. (2015). Hospitality Management: A Brief Introduction. London: SAGE

Zendesk. (2024, March 21). Customer trust: Definition, importance, and 6 ways to
gain it. Retrieved from https://www.zendesk.com/blog/customer-trust/

Zephaniah, C. O., Ogba, L.-E., & Izogo, E. E. (2020). Examining the effect of
customers’ perception of bank.



