DAFTAR ISI

Halaman Judul..........coooiiiiiiiie e i
Pernyataan Keaslian Karya Tugas AKhir...........coccoeiiiiiiiiniiniiieceece, il
Persetujuan Dosen Pembimbing Tugas AKhir ...........cccecveviiniiienieniieieeieee, il
Persetujuan Tim Penguji Tugas AKhir..........coooviiiiiiiiiiiiniiceeeeeeee, v
Pernyataan dan Persetujuan Unggah Tugas AKhir...........ccceeeiiniiiiieniniiiin, v
ADSEIAK ittt sttt ettt et vi
Abstract ........... [ . lSSTUNONS: | o S0, SO SO vii
Kata Pengantafl, WSSRERRTRIN i oot ommm ettt 000y, NONDISICI . ................ viii
BAB I PENDAHULUAN 1
1.1 Latar Belakang Penelitian.............ccccoevieiiiiiieniieiieeieeieese e 1
1.2 Masalah Penelitian. ...........cocoeveriiriiiiniinieiccsteteeeseee e 11
1.3 Pertanyaan Penelitian............ccoccoeriieiiiiiiieiiieeieeieece e 14
1.4 Tujuan Penelitian...........ccceeiiieiiieiiieiieeie ettt 15
1.5 Manfaat Penelitian...........ccccocueveeriiriiniiniiniineeiceteseeieste et 16
105 MpManitaat\BCORIISINY. ............... SOSSSNSSY SRSy .. B LT 20 16
1.5.2 Manfaat Praktis...........coocoeriiiiiieiice et 18
1.6 Sistematika PenuliSan ..........ccccoeoerieiiiiiiniiiiniceececeee e 19
BAB II TINJAUAN PUSTAKAL.....ccoovvuriernrinssnresssncsssnessssesssssosssssosssassassess 21
2. 1 K apant BCOTitis ....... o000 A0 ... RUORRN S ... .......... S0 21
2.1.1 Teori Stimulus-Organism-Response (S-O-R) ........ccccoevvviivininnnnnne. 21
2.1.2 Teori Affective HOUFISIIC.........cccueeueeeeeeieeiiieeie e see e seaeeeees 24
2.2 Vaniabel Benglitian...................... ... (IS, 01 0. 26
2.2.1 Perceived Streamer Performance..............cccuueeciueseeecvenieessreennennenn 26
2.2.2 Perceived Information QUAlity.............ccoecveeiieiiouiniiiesiiencienniessieennens 27
2.2.3 Perceived Product QUALILY............ccocceevciieiiiniiiaciienieeieesieeieesveeeees 29
2.2.4 Perceived Promotion Benefit..........ccccoevveeciiiiieeiieniesiieeeieeieeeeens 30
2.2.5 Online Shopping HAPPINESS..........c..ccceeeeercuieiiinieeiiiesieeeieeseeeieeneens 32
2.2.6 Online ShOPPINg ANXIELY.........ccceeveeeeeierieeiiieeiieeieeeiie e 34
2.2.7 Influencer AttrACHIVENESS. ..........cccueeeeeecueeniieeieeeieeeieesieesveeneeeeseenaneens 36
2.2.8 Repurchase INtERLION. ...........c..cccueeeeeeeiienieeiieeiie et eiee et 37
2.3 Pengembangan HipOtesisS........ceeveeriieriierieeiiieniieeiieeie et seeeiee e eiee e ens 39

2.3.1 Kaitan Perceived Streamer Performance dengan Online Shopping
HAPPINESS ... s 39
2.3.2 Kaitan Perceived Information Quality dengan Online Shopping
HAPPINESS. ... 40



2.3.3 Kaitan Perceived Product Quality terhadap Online Shopping

HAPPINESS. ... 41
2.3.4 Kaitan Perceived Promotion Benefit terhadap Online Shopping
HAPPINESS. ...t 43
2.3.5 Kaitan Online Shopping Happiness terhadap Repurchase
TREEIETON. ...t 44
2.3.6 Kaitan Online Shopping Anxiety terhadap hubungan Online
Shopping Happiness dengan Repurchase Intention....................cc.ccoou..... 45
2.3.7 Kaitan Influencer Attractiveness terhadap hubungan Online
Shopping Happiness dengan Repurchase Intention.....................c...cc.o....... 47
2.4 Model PenBliRBmBenissmi, g o ammes e, fosired. Sunatien ey . . ............ 48
BAB III METODE PENELITIAN ...cuciiciinneiicnnssnniccssssesecsssssssssssssssssssssssess 51
3.1 Paradigma Penelitian .............cccoeeiieiiieiiienieeieeie et 51
3.2 Objek Penelitian..........c.eeouiiiiiiiieeiieiieeieeiee ettt 53
3.3 Unit ANALISIS...ccccersteerrrresienerneerieenierereseeeteeesiuessesnseaesnsesnasstessesssasaesnsss 54
3.4 TipciBenelitiin SRmummmm ...................... A SRR A ). . .50 55
3.5 Operasionalisasi Variabel Penelitian ............cccccoevieviiieniiniiienieniecieeeenn 57
3.5.1 Pengukuran Variabel Penelitian...........cccoccveeviieniienieniieeniienieeieeee, 5%
3.5.2 Definisi Konseptual dan Operasionalisasi Variabel ......................... 59
3.6 Populasi dan Sampel...........ccccieriiiiiiiiiiiiieie e 64
3.6.1 Penentuan Jumlah Sampel ........c.coooieiiiiiiiiniiiiieeeee e 65
3.6.2 Metode Penarikan Sampel ..........ccooceevieiiiieniiniiienieeiceeeeeee e 68
3.7 Metode Pengumpulan Data.............ccocuieiiiniiieniiiiieiecieeeeeeeee e 69
3.8 Metode Analisis Data........ccccevueeiirieniiiienienieieeeneee e 71
3.9 Pengujian Instrumen Penelitian.............cccoooieiiiiiiiiiiiiiiicieee e 73
3.9. NUjisValidiths. ... e it - S il s, . vl 74
3.9.2 GjifR eabilitaserr., cmmm oo S W T . e o e e sus e sl .. .. 76
3.9.3 Hasil Uji Instrumen Pendahuluan.............ccccoooiiiiiiiiiniiniiiie, 78
BAB IV HASIL DAN PEMBAHASAN ...uuiiiiinneiiccninsnicssssnssessssassessssssssess 80
4.1 Profil Responiciigmss:. . St oot s et e eoeveeveneneaes 80
4.2 Analisis Statistik Deskriptif .........ccccoeviiiiiiiiiiniieieeeeee e &3
4.2.1 Analisis Deskripsi Perceived Streamer Performance........................ 86
4.2.2 Analisis Deskripsi Perceived Information Quality.......................88
4.2.3 Analisis Deskripsi Perceived Product Quality........................... 91
4.2.4 Analisis Deskripsi Perceived Promotion Benefit.............cccccuueunenn... 92
4.2.5 Analisis Deskripsi Online Shopping Happiness.............cccccoveeveeen. 94
4.2.6 Analisis Deskripsi Online Shopping AnXiety..........ccccecvevcvevcvvenueennnn. 96
4.2.7 Analisis Deskripsi Influencer Attractiveness..............ccceeeveeeeeeneene. 98

4.2.8 Analisis Deskripsi Repurchase Intention.................ccccceeeveeveeeeanen. 100



4.2.9 Analisis Deskripsi Keseluruhan Variabel .........c.cccoceveniniincniennnne 102

4.3 Analisis Inferensial.........ccccoceriiiiniiniiiiii e 105
4.3.1 Analisis Outer Model..................coccoooeeviniiniiniiniiniiiiiieseee e 109
4.3.1.1 Indicator Reability..............coovueevieiiieiiianieeiienie e 111
4.3.1.2 Construct Reability............ccccoueeceeneeeciaeieeiieiieeieeeee e 115
4.3.1.3 Construct Validity........ccoeeriieeiiienieeiierieeieeeeeee e 118
4.3.1.4 Discriminant Validity..........ccoeeeeriieiieniieeiienieeeece e 121
4.3.2 Analisis Inner Model (Model Struktural) ...........ccccoeeeiieiiiiieniiieieeens 124
4.3.2.1 MUltiKOINI@TItaS. ..cc.vevuieiiiiiiriieieeiie et 128
4.3.2.2 EXPIANALOTY POWEF ........ccocuvvevrersienirensiesessissnesivesssesssessseesssanns 131
4.3.2 B HERESIZN, 0. et et Ve, A0S, a1 LT . . ................. 134
4.3. 2458 ediclive Poyenii........... . e i oA oo 137
4.3.2.5 Hasil Uji HIPOLESIS ..c.veevvieiieeiieiiieeieesiie ettt 142
4.3.2.5.1 Hasil dan Pembahasan Hipotesis I..........c..cccceuvenneenne. 146
4.3.2.5.2 Hasil dan Pembahasan Hipotesis 2.............cccecuvenenne. 148
4.3.2.5.3 Hasil dan Pembahasan Hipotesis 3.............cccccveeuenne. 150
4.3.2.5.4 Hasil dan Pembahasan Hipotesis 4............ccceeeuvenenne 152
4.3.2.5.5 Hasil dan Pembahasan Hipotesis 5...........ccccceevueenennne 154
4.3.2.5.6 Hasil dan Pembahasan Hipotesis 6...............ccceenee.e. 156
4.3.2.5.7 Hasil dan Pembahasan Hipotesis 7.........c.ccccceevueeuennne 159
4.3.2.6 Analisis Indirect Effect.........coouucoueioeecieniiaiieniecciieeie e 162
43 3 Advance AnalytiGlh MV . ......... SR S .. ............ SO 167
4.3.3.1 Analisis PLS-POS........cccooiiiiiiieeeeeeeeeee e 169
4.3.3.2 Analisis IPMA......coiiiiiiiiieeeeeeee e 177
BAB V KESIMPULAN DAN SARAN ..ccicctnniiiccnsnniccsssnsecsssssssscsssssssssssnnses 185
5.1 KesUmpulamSaii, . ..o Gt o - AN Wi, oS oo V... 185
5.2 Implike@si, FEOTIIS crr.. oo oy S . W . . SOOI o oL e en e et e e s lR o .o 188
5.3 Implikasi Manajerial............cceecveeiiieniiiiieiieeieeree et 190
5.4 Keterbatasan dan Saran Penelitian Berikutnya ............cccooceeviiiiinnnnnnne. 193
DAFTAR PUSTAKA 196
LAMPIRAN...ucititinininnisississsssssssssssssssstssssssssssssssssssssssssssstsssosssssssssssssssssssnses 218

Xii



DAFTAR GAMBAR

Gambar 1.1 Shopee Live Streaming Somethinc- Scarlett — Avoskin...........c........... 7
Gambar 2.1 Model Penelitian. ...........ccoceeverienieniiiiinieienieeeieeeeseee e 49
Gambar 3.1 Hasil G*¥Power 3.1 ..c..cooiiiiiiiiiiieeeecteeeeee e 66
Gambar 4.1 Model Pengukuran (Outer Model) .............cccoeeevvueeciencieacienrennnnnn 110
Gambar 4.2 Model Struktural (Inner Model) ..............cccoeeeeeeeeceeeeiiieciieecreenn, 126
Gambar 4.3 Simple Slope Moderasi 1..........c.cooouevviieniiiiiiiiiieeiiee e 157
Gambar 4.4 Simple Slope MOderasi 2.............cccueevuienieeiiienieeiieniesee e 160
Gambar 4.5 PLS-POS Segmen 1........ccccciiiiiiiiiiieeiieieeeie et 172
Gambar 4.6 PLS-POS Segmen 2.........ccccieiiiiiiiiiieiieeiee ettt 175
Gambar 4.7 IPMA INICALOT........cccuiviiiiriiiieieiieieee et 182

xiii



DAFTAR TABEL

Tabel 1.1 Brand Skincare Lokal Terlaris di E-Commerce...............cccceevennne. 4
Tabel 3.1 Definisi Konseptual dan Operasionalisasi Variabel.............cc........... 60
Tabel 4.1 Profil ReSponden .............ccceeeuieniieiiienieiiieeieeeese e 81
Tabel 4.2 Kategori Jawaban Skala Likert............cccccooeveeeciiiiinciiinieiiieiieene 84
Tabel 4.3 Deskripsi Variabel Perceived Streamer Performance....................... 86
Tabel 4.4 Deskripsi Variabel Perceived Information Quality........................... 88
Tabel 4.5 Deskripsi Variabel Perceived Product Quality...............ccoeueeeueenne... 91
Tabel 4.6 Deskripsi Variabel Perceived Promotion Benefit..............ccccuenn.... 93
Tabel 4.7 Deskripsi Variabel Online Shopping Happiness.................ccccuuen.... 95
Tabel 4.8 Deskripsi Variabel Online Shopping Anxiety. ...........ccccccevvveevuvennenne. 97
Tabel 4.9 Deskripsi Variabel Influencer Attractiveness...............ccceeeeeueeenenne. 99
Tabel 4.10 Deskripsi Variabel Repurchase Intention.................ccccccveveeeueenn.. 101
Tabel 4.11 Deskripsi Variabel Secara Keseluruhan...............ccoooveeeiieniennnnen. 103
Tabel 4.12 Post Hoc Minimum Sample ANGLYSTS..........ccccoueveueeceenceeaiienieennan. 107
Tabel 4.13 Nilai Outer LOAAINGS..............cccoueveeeiiiiiiaiiiiaiieeieeiieeie e 112
Tabel 4.14 Nilai Cronbach Alpha, Rho_a, RRO_C...........cccuveeueeeeiaieeiianenee. 116
Tabel 4.15 Nilai Average Variance Extracted (AVE) .......cccoocvevvieecieniennnnn. 119
Tabel 4.16 Nilai Rasio Heterotrait-monotrait (HTMT) .......cccccovvveecrieeennennnee. 122
Tabel 4.17 Nilai Variance Inflation Factor (VIF) .....ccccocvvivvieniieniinieen. 130
Tabel 4. 18 NIUMAETRZ. .. ommrs. oo cmrmre e acomomaes s s e et e s e 0o st oonnseo 133
Tabel 4.19 Nilai f-STlaTes:. . i e ssias o st e o e eveesreacrseansens 135
Tabel 4.20 Nilai Q2 PFEAICE........ccuevueieeieseeisesieeeeeeee et 140
Tabel 4.21 Cross-Validated Prediction Ability Test (CVPAT)......cccceeeuvvenneeee. 141
Tabel 4.22 Hasil Uji HIPOESIS.....cccueeriieriieeiieiieiieeieeeie ettt 144
Tabel 4.23 Analisis Indirect Effect...........ccuuvueivieiiieeiiieiieeieenieeie e eieeseees 165
Tabel 4.24 Pembandingan R? Segmen PLS-POS..........ccoiiiiiiiiiiiiieeeee 170
Tabel 4.25 IPMA INdiKator........cc.cooiiiiriiniiiiiieieceeeeeeeee e 179

Xiv



DAFTAR LAMPIRAN

LAMPIRAN I Kuesioner Penelitian ..........oeevevveeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeees 218
LAMPIRAN II Data Hasil Olahan SmartPLS® 4.......cceeeeeeeeeeeeeeeeeeeeeeeeenn, 229

LAMPIRAN I Uji Turnitin

Xv



