DAFTAR PUSTAKA

Akbar, R., Sukmawati, U. S., & Katsirin, K. (2024). Analisis Data Penelitian
Kuantitatif. Jurnal Pelita Nusantara, 1(3), 430-448.
https://doi.org/10.59996/jurnalpelitanusantara.v1i3.350

Akram, H., & Abdelrady, A. H. (2025a). Examining the role of ClassPoint tool in
shaping EFL students’ perceived E-learning experiences: A social cognitive
theory perspective. Acta Psychologica, 254(November 2024), 104775.
https://doi.org/10.1016/j.actpsy.2025.104775

Akram, H., & Abdelrady, A. H. (2025b). Examining the role of ClassPoint tool in
shaping EFL students’ perceived E-learning experiences: A social cognitive
theory  perspective.  Acta  Psychologica, = 254(November  2024).
https://doi.org/10.1016/j.actpsy.2025.104775

Ali, M. M., Hariyati, T., Pratiwi, M. Y., & Afifah, S. (2022). Metodologi Penelitian
Kuantitatif dan Penerapannya dalam Penelitian. Education Journal 2022, 2(2),
1-6.

APIJIL (2024). Survei APJII: Pengguna Internet Indonesia Tembus 221 Juta Orang
Baca artikel CNN Indonesia “Survei APJII: Pengguna Internet Indonesia

Tembus 221 Juta Orang” selengkapnya di sini:
https://www.cnnindonesia.com/teknologi/20240131152906-213-
1056781/survei-apj. Retrieved from

https://www.cnnindonesia.com/teknologi/20240131152906-213-
1056781/survei-apjii-pengguna-internet-indonesia-tembus-221-juta-orang

Carillo, K. D. A. (2010). Introspection within the IS discipline - Social Cognitive
Theory as a reference theory for future research. ACIS 2010 Proceedings - 21st
Australasian Conference on Information Systems.

Chang, 1. C., Liu, C. C., & Chen, K. (2014). The effects of hedonic/utilitarian
expectations and social influence on continuance intention to play online
games. Internet Research, 24(1), 21-45. https://doi.org/10.1108/IntR-02-
2012-0025

Chen, Y., Friedman, R., & Tony Simons. (2014). Article Information - Home
Article Information - Home. Managerial Auditing Journal, 28(2), 2-3.

Erik Huberman. (2021). The Power of Gen Z Consumers for Brands During the
2021 Holiday Season. Retrieved November 2, 2025, from
https://www.rollingstone.com/culture-council/articles/gen-z-consumers-
brands-holiday-season-1259494/

Gu Yang , Wornchanok Chaiyasoonthorn, S. C. (2024). Exploring the influence of
live streaming on consumer purchase intention: A structural equation
modeling approach in the Chinese E-commerce sector. Bangkok.

Hanjaya, S. T. M., Kenny, S. K., & Gunawan, S. S. S. E. F. (2019). Understanding
Factors influencing Consumers Online Purchase intention Via Mobile App:

71


http://www.cnnindonesia.com/teknologi/20240131152906-213-
http://www.cnnindonesia.com/teknologi/20240131152906-213-
http://www.rollingstone.com/culture-council/articles/gen-z-consumers-

Perceived Ease of use, Perceived Usefulness, System Quality, information
Quality, and Service Quality. Marketing of Scientific and Research
Organizations, 32(2), 175-205. https://doi.org/10.2478/minib-2019-0035

Hasbullah, N. A., Osman, A., Abdullah, S., Salahuddin, S. N., Ramlee, N. F., &
Soha, H. M. (2016). The Relationship of Attitude, Subjective Norm and
Website Usability on Consumer Intention to Purchase Online: An Evidence of
Malaysian Youth. Procedia Economics and Finance, 35(October 2015), 493—
502. https://doi.org/10.1016/s2212-5671(16)00061-7

Huwaida, L. A., Yusuf, A., Satria, A. N., Darmawan, M. A., Ammar, M. F., Yanuar,
M. W., ... Yaiprasert, C. (2024). Generation Z and Indonesian Social
Commerce: Unraveling key drivers of their shopping decisions. Journal of

Open Innovation: Technology, Market, and Complexity, 10(2), 100256.
https://doi.org/10.1016/j.joitmc.2024.100256

Jakmin. (2023). Preferensi Platform Live Shopping Tiap Generasi. Retrieved from
https://jakpat.net/info/preferensi-platform-live-shopping-tiap-generasi/

Kasnodihardjo. (1993). Lnagkah-Langkah Menyusun Kuisioner. Media
Lithangkes.

Li, M., Wang, Q., & Cao, Y. (2022). Understanding Consumer Online Impulse
Buying in Live Streaming E-Commerce: A Stimulus-Organism-Response

Framework. International Journal of Environmental Research and Public
Health, 19(7). https://doi.org/10.3390/ijerph19074378

MacAskill, W., Meissner, D., & Chappell, R. Y. (2022). Elements and Types of
Utilitarianism. An  Introduction to Utilitarianism. Retrieved from
https://www utilitarianism.net/types-of-utilitarianism, accessed

Maia, C., Lunardi, G., Longaray, A., & Munhoz, P. (2018). Factors and
characteristics that influence consumers’ participation in social commerce.
Revista de Gestao, 25(2), 194-211. https://doi.org/10.1108/REGE-03-2018-
031

Malik, A. D. (2023). Analysis of Sharia Marketing Mix and Service Quality
Towards Customer Satisfaction At Gresik Vivi Drinking Water Refilling
Station. Jurnal Ekonomi Syariah, 8(2), 207-225.
https://doi.org/10.37058/jes.v812.8740

Morris, B. (2003). The components of the wired spanning forest are recurrent.
Probability  Theory  and  Related  Fields, 125(2), 259-265.
https://doi.org/10.1007/s00440-002-0236-0

Nuroctaviani, S., Rustiana, A., & Afriza, E. F. (2023). Pengaruh Teman Sebaya dan
Literasi Ekonomi terhadap Perilaku Konsumtif Melalui Kontrol Diri pada
Mahasiswa. Jurnal Pendidikan Tambusai, 7(3), 25616-25627.

Nursanti, I., Murti, B., & Mulyani, S. (2025a). Modeling of maternal behavior to
improve the development of children under five based on social cognitive
theory (SCT) and the information-motivation-behavioral skills model (IMB).

72


http://www.utilitarianism.net/types-of-utilitarianism

Social ~ Sciences and  Humanities  Open, 1l(January), 101283.
https://doi.org/10.1016/j.ssah0.2025.101283

Nursanti, 1., Murti, B., & Mulyani, S. (2025b). Modeling of maternal behavior to
improve the development of children under five based on social cognitive
theory (SCT) and the information-motivation-behavioral skills model (IMB).
Social Sciences and Humanities Open, 11(August 2024), 101283.
https://doi.org/10.1016/j.ssah0.2025.101283

Octalina, L. E., Rahimah, A., & Arifin, Z. (2023). Exploring the Contingent Role
of Effort Expectancy on Online Purchase Intention in E-commerce
Application. Jurnal Manajemen Teori Dan Terapan| Journal of Theory and
Applied Management, 16(1), 144-161.
https://doi.org/10.20473/jmtt.v16i1.41398

Rahma, S. A., & Ridanasti, E. (2023). The Impact Of Marketing Strategy On
Consumer’s Impulsive Buying Behavior On Tiktok Live. International
Journal of Science, 4(2), 439—455. Retrieved from http://ijstm.inarah.co.id439

Samoggia, A., Rossi, G., Fantini, A., Mouchtaropoulou, E., & Argiriou, N. (2025).
What drives consumers’ intention towards fairness-oriented products
purchasing? An emotion-extended model of theory of planned behaviour.
Heliyon, 11(1), e41285. https://doi.org/10.1016/j.heliyon.2024.e41285

Santika, A. A., Saragih, T. H., & Muliadi, M. (2023). Penerapan Skala Likert pada
Klasifikasi Tingkat Kepuasan Pelanggan Agen Brilink Menggunakan Random
Forest. Jurnal Sistem Dan Teknologi Informasi (JustIN), 11(3), 405.
https://doi.org/10.26418/justin.v11i3.62086

Sari, M. 1., & Keni, K. (2019). Pengaruh Information Quality Dan Relationship
Quality Terhadap Uncertainty Reduction Dan Purchase Intention. Jurnal
Muara 1lmu Ekonomi Dan Bisnis, 3(1), 112.
https://doi.org/10.24912/jmieb.v311.3490

Singh, A. S., Masuku, M. B., & Department. (2011). Sampling techniques &
determination of sample size in applied statistics research. Inwood Magazine,
11(96), 32-33.

Situmorang, B. Y., Rahardja, N. A., Dominica, V. A., & Havara, Y. F. (2022).
Pengaruh faktor internal dan eksternal Generasi Z di Jabodetabek terhadap niat
pembelian di TikTok Shop dari perspektif social cognitive theory ( SCT ),
(March 2023).

Sofyani, H. (2023). Penentuan Jumlah Sampel pada Penelitian Akuntansi dan
Bisnis Berpendekatan Kuantitatif. Reviu Akuntansi Dan Bisnis Indonesia,
7(2), 311-319. https://doi.org/10.18196/rabin.v7i2.19031

Stratton, S. J. (2021). Population Research: Convenience Sampling Strategies.
Prehospital and Disaster Medicine, 36(4), 373-374.
https://doi.org/10.1017/S1049023X21000649

Sulistiyowati, W. (2017). Buku Ajar Statistika Dasar. Buku Ajar Statistika Dasar,

73


http://ijstm.inarah.co.id439/

14(1), 15-31. https://doi.org/10.21070/2017/978-979-3401-73-7

Susanto, D. A., & Sugiyanto, L. B. (2021). Pengaruh Trust, Service Quality,
Utilitarian Value dengan Mediasi Attitude Toward Online Shopping, dan
Subjective Norm terhadap Purchase Intention (Studi Empiris: Konsumen
Tokopedia Domisili DKI Jakarta). Journal of Business & Applied
Management, 14(2), 115. https://doi.org/10.30813/jbam.v14i2.2805

Udin, H., & Hizza, 1. (2014). Factors Influencing Customer Satisfaction and E-
Loyalty: Online Shopping Environment among the Young Adults Izyan.
Management Dynamics in the Knowledge Economy, 2(3), 462—471.

Wijaya, H. (2024). PENGARUH INTEREST , SELF EFFICACY , HEALTH
ORIENTATION TERHADAP PURCHASE INTENTION PADA.

Wijayanti, N. A., & Isa, M. (2025). Pengaruh Consumer Engagement Dalam
Memediasi Interactivity dan Vividness Konten Marketing Tiktok terhadap
Purchase Intention, 4(2), 3511-3522.

Yuan, L., Huang, Z., Zhao, W., & Stakhiyevich, P. (2020). Interpreting and
predicting social commerce intention based on knowledge graph analysis.
Electronic Commerce Research, 20(1), 197-222.
https://doi.org/10.1007/s10660-019-09392-1

Yulisna, G., Angela, L., & Pranata, O. D. (2024). Analisis Peer Influence dalam
Pembelajaran dan Korelasinya dengan Kinerja dan Motivasi. BIOSFER :
Jurnal Biologi Dan Pendidikan Biologi, 9(2), 126—135. Retrieved from
https://journal.unpas.ac.id/index.php/biosfer/article/view/19155

Yusianto, Y. (2022). Modul Pengabdian Masyarakat Penyusunan Kuesioner.
Metode Penelitian Survey, 181-206.

Zhang, H., Zheng, S., & Zhu, P. (2024). Why are Indonesian consumers buying on
live streaming platforms? Research on consumer perceived value theory.
Heliyon, 10(13), €33518. https://doi.org/10.1016/j.heliyon.2024.e33518

74



