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APPENDIX A: QUESTIONNAIRE

Investigating the Influence of Restaurant Authenticity, Staff Knowledge, and Menu

Design on Customer Loyalty at Cobek Ayam Penyet Restaurant

SECTION A: DEMOGRAPHIC INFORMATION
1. Age
o Under 18
o 18-24
o 25-34
o 3544
o 4554

o 55 and above

2. Education Level

o High School or below

o Diploma/Associate Degree
o Bachelor's Degree

o Master's Degree or higher

3. Occupation

o Student

o Employee (private sector)
o Government employee

o Business owner

o Freelancer

o Other:

4. Monthly Income (if applicable)
o Lessthan 1,000,000
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IDR 1,000,000 - 2,000,000
IDR 2,000,000 — 5,000,000
More than IDR 5,000,000

Prefer not to say

How often do you visit Cobek Ayam Penyet?
First time visitor

Sometimes (uncertain times)

Occasionally (1-2 times a month)

Regularly (more than 3 times a month)

How did you first hear about Cobek Ayam Penyet?
Friends/Family recommendation

Social Media (Instagram, TikTok, etc.)

Online reviews (Google, TripAdvisor, etc.)
Advertisement (Online/Offline)

Grab/Gojek Application

Walk-in/Pass by

Other:

. What is your main reason for visiting Cobek Ayam Penyet?
Enjoying authentic Indonesian food

Restaurant ambiance and Restaurant experience

Affordable pricing and good value

Recommendation from others

Other:



SECTION B:

RESTAURANT AUTHENTICITY (X2)

. SD| D N A | SA
No Question 1 > 3 2 5
1 The meal at Cobek Ayam Penyet taste like
authentic Indonesian food.
5 Indonesian traditional ingredients are used in the
recipes on the food/meals.
8. Indonesian cuisine's original flavors at Cobek
3 |Ayam Penyet restaurant are preserved by their
cooking techniques.
4 The interior design of the Cobek Ayam Penyet
restaurant reflects Indonesian culture.
5 The dining experience is enhanced by the traditional
décor of the Cobek Ayam Penyet restaurant.
An authentic cultural environment is created by the
6 |furniture and décor at Cobek Ayam Penyet
restaurant.
7 Information about the origins of the dishes is
provided by The Cobek Ayam Penyet restaurant.
The music and decorations at Cobek Ayam Penyet
8 -
restaurant reflect the Indonesian culture.
9 The presentation of food at Cobek Ayam Penyet
restaurant enhances cultural experience.
10 Cobek Ayam Penyet restaurant's original flavors
remain consistent on every Visit.
11 Cobek Ayam Penyet restaurant’s cultural
atmosphere is consisten on every visit.
The food and service quality at Cobek Ayam
12 |Penyet restaurant are always consistent on each

vVisit.
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SECTION C:

STAFF KNOWLEDGE (X2)

. SD A | SA
No Question 1 2 5
The staff of Cobek Ayam Penyet restaurant
1 |understands about the ingredients utilized in the
dishes.
The staff of Cobek Ayam Penyet restaurant is able
2 . . !
to explain how the dishes are being prepared.
The staff of Cobek Ayam Penyet restaurant is
3 |aware of the foods' cultural importance and is able
to explain it.
Information about Indonesian dining customs is
4 |shared by the staff of Cobek Ayam Penyet
restaurant.
5 The staff of Cobek Ayam Penyet restaurant is kind
and competent.
The staff of Cobek Ayam Penyet restaurant
6 . - .
ensures a seamless and delightful dining experience.
7 The staff of Cobek Ayam Penyet restaurant is well-
trained in customer service.
The questions asked by the customers are
8 |answered confidently by the staff of Cobek Ayam

Penyet restaurant.




SECTION D:
MENU DESIGN (X3)

. SD A | SA
No uestion
Q 1 4 5

1 The menu at Cobek Ayam Penyet restaurant is

easy to understand and has a pleasing appearance.
5 Cobek Ayam Penyet restaurant menu's food

photos looks appealing and delicious.
3 Cobek Ayam Penyet restaurant menu explanations

are clear and easy to understand.
4 The prices and portion sizes of the food at Cobek

Ayam Penyet restaurant are stated clearly.
5 Indonesian cultural identity is reflected in the menu

of Cobek Ayam Penyet restaurant.
5 Traditional Indonesian features are included into the

menu design of Cobek Ayam Penyet restaurant.
7 Cobek Ayam Penyet restaurant menu layout is

arranged neatly and simple to use.
3 Cobek Ayam Penyet restaurant menu layout makes

it easier to find specific items.




SECTION E: CUSTOMER LOYALTY (Y)

CUSTOMER SATISFACTION

No

Question

SD

SA

1

1>

I am satisfied with my entire Cobek Ayam Penyet
Restaurant’s dining experience.

The cuisine, atmosphere, and service at Cobek
Ayam Penyet restaurant all live up to my
expectations.

In the future, | hope to return to Cobek Ayam
Penyet restaurant.

I often choose Cobek Ayam Penyet restaurant
over other restaurants when dining out.

I always share my experience dining at Cobek
Ayam Penyet restaurant to my family and friends

I'm happy to post positive comments about Cobek
Ayam Penyet restaurant on social media.

I have a personal connection with Cobek Ayam

| Penyet restaurant cultural atmosphere.

8 | feel nostalgic or proud of my culture when | eat at
Cobek Ayam Penyet restaurant.

9 I trust that Cobek Ayam Penyet will continue to be

genuine and of high quality.

10

The brand Cobek Ayam Penyet is dependable and
trustworthy.
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APPENDIX B: DATA OF RESPONDENT ANSWER (PRE-TEST

DATA)

1. Restaurant Authenticity

Total X1

36
48

45

42

40

43

47

44
49

37
42

48

44
48

48

48

40

41

42

60
40

60
47

40

48

49

34
45

43

39

X1.12

RESTAURANT AUTHENTICITY (X1)

X1.1 | X1.2 | X1.3 | X1.4 | X1.5 | X1.6 | X1.7 | X1.8 | X1.9 | X1.10 | X1.11

No
Responden

10
11

12
13
14
15
16
17
18
19
20
21

22
23
24
25
26
27
28
29
30
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2. Staff Knowledge
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3. Menu Design

Total X3

32
29
26
28
33
18
24
28
29
31

24
24
11
15
30
30
40

13
24

33
19
32
32
30
30
24
32
32
24

X3.8

X3.7

X3.6

X3.5

X3.4

MENU DESIGN (X3)

X3.3

X3.2

X3.1

No
Responden

10
11
12
13
14
15
16
1
18
19
20
21

22

23
24
25
26
27
28
29
30
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4. Customer Loyalty

Total Y

40
34
31

23

46

36
27
32

29
35

31

30

14
20
38
40

42

18
30

10
40

32

40

36
37

34
30
40

36
30

Y10

Y9

Y8

Y7

Y6

Y5

CUSTOMER LOYALTY (Y)
Y4

Y3

Y2

Y1

No
Responden

10
1

12
i3}
14
15
16
1
18
19
20
21

22

233
24
25
26
27
28
29
30
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APPENDIX C: DATA OF RESPONDENT ANSWER (MAIN

TEST DATA)

1. Restaurant Authenticity
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60
46

60
60
60
48

51

39
45

46

50
43

46

46

60
47

46

20
43

48

51

37
48

48

41

44

47

42

41

48

52
48

41

21

48

37
36
48

49

38
15

35
36
37
38
39
40

41

42

43

44

45

46

47

48

49

50
51

52
53
54
55
56
57
58
59
60
61

62

63
64
65
66
67
68
69
70
71

72
73
74
75
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12
42

39
48

38
55
55
44

45

41

44

55
50
48

48

41

46

46

60
48

30
38
39
45

47

42

34
44

60
48

76
77
78
79
80
81

82

83

84

85

86
87

88
89

90
91

92

93

94
95

96
97

98
99
100
101

102
103
104
105
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2. Staff Knowledge
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40

40
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32
31

31

28
30
40

30
32
34
40

28
36

27
26
32
25
32
32
26
29
32
24
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29
32
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27

32
25
24
32
33
27
12

32

37
38
39
40

41

42

43

44
45

46

47

48

49

50
Sl

52

58
54
55
56
57
58
59
60
61

62

63
64
65
66
67
68
69
70
71

72

73
74
75
76
77
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3. Menu Design
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38
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4. Customer Loyalty
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APPENDIX D: RELIABILITY & VALIDITY TEST RESULT
PRE-TEST DATA RESULT

Frequency Table

1. Restaurant Authenticity

D-1

Correlations
X1.1 X1.2 13 X1.4 ¥15 X186
11 Pearson Correlation 1 B4 Amg 480" - 873
Sig. (2-tailed) <001 008 007 005 <001
N a0 30 30 30 30 30
1.2 Pearson Correlation B4 1 Anz" o 473 783
Sig. (2-tsiled) <001 008 008 008 <001
M 30 30 30 30 30 30
X13 Pearson Correlation 40 A4nz 1 480 A78 315
Sig. (2-tsiled) 006 006 340 343 080
N a0 30 30 30 30 30
14 Pearson Correlation 480 ATT 180 1 |15 =0
Sig. (2-tailed) 007 008 340 <001 <001
N 30 30 30 30 30 30
X15 Fearson Correlation A40E ATE 78 @15 1 713
Sig. (2-tailed) 005 008 343 <00 <001
N a0 30 30 30 30 30
H18 Pearson Correlation 873 i< 315 Be3” T 1
Sig. (2-tailed) <004 < 004 0o <00 =001
N 30 30 30 30 30 30
X7 Pearson Correlation Ba1 T8 AT4 675 14 881
Sig. (2-tailed) <001 <00 008 =00 <01 <001
M a0 30 30 30 30 30
18 Pearson Correlation 332 372 248 it Bas 550
Sig. (2-tailed) 083 043 100 <00 <001 002
N a0 30 30 30 30 30
x1.8 Pearson Gorrelation 581 b6 32T 803 TOE T8
Sig. (2-tailed) <001 <001 078 <00 <001 <001
M 30 30 30 30 30 30
X1.10 Pearson Correlation 881 T4 BT 575 A0 BT
Sig. (2-tsiled) <001 <001 <001 =00 007 <001
N a0 30 30 30 30 30
X111 Pearson Gorrelation JES ET4 543 54z 528 i
Sig. (2-tailed) <001 <00 002 0oz 0oz <001
N 30 30 30 30 30 30
X1.12 Fearson Correlation B4 44 B3 204 184 -7
Sig. (2-tailed) <001 <001 <001 281 331 022
N a0 30 30 30 30 30
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Correlations
X7 K18 1.8 ®1.10 *1.11 X1.12
x11 Fearson Comelation 8E1 322 581 w81 < B4
Sig. (2-teiled) =001 083 =00 <001 <001 <001
M a0 30 30 30 30 30
x1.2 Pearson Comelation T8 a7z BB5 741 ars Bag
Sig. {2-tailed) <001 043 <001 <001 <001 <001
M 30 30 30 30 30 30
1.3 Pearson Comelation AT4 245 337 BT 548 B3
Sig. (2-teiled) 008 AB0 OTE <001 002 <001
M 0| 30 30 30 30 30
X1.4 Pearson Comelation 875 il 803" 575 542 204
Sig. (2-isibed) <001 <001 <00 <001 002 281
M 30 30 30 30 30 30
X1.5 Fearson Comelation B4 685 T08" 480 526 184
Sig. (24siled) <001 <00 <001 007 003 21 |
M a0 30 30 30 30 30
X168 Pearson Comelation sa1 E50 =" BT TEE M7
Sig. (2-tsiled) <00 002 <001 <001 <DO1 023
M 30 30 30 RS o o |
g I Pearson Comelation 1 TIT 821 a7 a0 554
Sig. (2-tsiled) | <001 <001 <001 <001 ]
e M 30 30 30 30 30 B
X1.8 Pearson Comelafion i il 1 B i 568 343
_Sig. (2miled) <. DM <0 <001 001 063
' M 30 30 30 30 30 30
x1.9 Pearson Comelation 321_" _.904' . 1 T43 T8O 501
Sig. (24siled) =001 <001 <001 <001 D05
N 30 0 30 30 30 30
¥*1.10 Fearson Comelation B0 BO7 T4 1 57 i
Sig. (24siled) =001 <00 <001 <001 <001
i L 30 o A 30 2 0
*1.11 Fearson Comelation &70 560 i 857 1 TO7
_ Sig. (2-taited) <.0M 001 <001 <001 <01
N — WS —— T 0 30
X112 Pearson Comelafion 554 343 5017 T briirdl 1
_Sig. (2teibed) 001 083 005 =001 <001
M 30 30 30
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Correlations

1.1 ®1.2 13 x1.4 *1.5 X168
Total %1 Pearson Comrelafion BT =B 5ps T80 8" B2
Sig. (2-tailed) =0 <00 <00 <00 <001 <001
M 30 30 30 30 30 30
Correlations
b K18 1.8 ®1.10 *1.11 X1.12
Total %1 Pearson Comelafion Ba7 T20 5a4 - 23 Ji
Sig. (2-tailed) =00 =00 <00 <00 =001 <D0
N 30 30 30 3 B 320
Correlations
Total_X1
Total_¥1 Pearson Cormelation 1
Sig. (2-tailed)
M 30
= Comelefion is significant at the 0.01 level (2-tsiled).
= Comelation is significant at the 0.05 level (2-tsiled).
2. Staff Knowledge
Correlations
%321 X222 x23 24 X255 X2 6
W21 Pearson Comelation 1 B4T 545" 351 535 B
Sig. (2-tailed) <001 002 050 002 <001
N a0 30 30 30 30 30
x22 Pearson Comelation 84T 1 B0 04" 823 e
Sig. (2-tailed) <001 <001 <001 <001 <001
M ' 30 30 30 30 30 30
x23 Pearson Corvelation 548 8107 1 761 871" 756
Sig. (E-iaiiad} 002 <.0M <001 <001 = (D01
N——. 30 30 30 30 30 30
X2.4 Pearson CuE;;ﬁ_:u{ 381 804 TE1 1 766 To4
Sig. {z—hﬂad{ = 050 <001 <001 <001 =001
N 30 30 30 30 30 30
X25 Pearson Correlafion 535 &I sl 788 1 754
Sig. (2-tailed) 002 <00 <M <00 <001
N 30 30 30 30 30 30
X2.6 Pearson Comelation B0y T7E 758 B4 754 1
Sig. (2-tailed) <001 <00 <M <00 <001
N 30 30 30 30 30 30
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Correlations
*27 K28 Total X2
w2 Pearson Cormrelation 383 a7z G3E
Sig. (2-tailed) 037 043 <00
M a0 30 30
w22 Fearson Comelation B30 B4 |35
Sig. (2-teiled) =001 <00 <00
M a0 30 30
w23 Pearson Comelation TJEE ;= BT
Sig. (2-teiled) =001 <001 <00
M 30 ;. 3
®2.4 Pearson Comelation BET BT sa2
Sig. (2-teiled) <001 <O0m <00
M a0 30 30
x25 Pearson Cormrelation BE2 BaE EB4
Sig. (2-tailed) <001 <001 <00
N a0 30 30
X2 6 Pearson Carrelation T2 T4 BRT
Sig. {2-tailed) =001 <001 <001
M a0 30 30
Correlations
*2.1 w22 ¥23 X2 4 X25 X286
X27 Fearson Comelation 353 B30 i 60 Bas 71
Sig. (2-teiled) ¥ 037 <001 <001 <001 <Dt <001
M 30 o 30 30 30 30
K2 Pearson Comelation ars B4 ez --r 248 754
Sig. (2-teiled) 043 <001 <001 <001 <001 <001
M 30 30 30 0 30 30
Total X2 Pearson Comrelation 838 B35 BT 807 Bos sz
Sig. (2-teiled) <001 =00 <00 <001 <001 <001
N 30 30 30 30 30 30
Correlations
X327 w28 Total X2
w27 Pearson Comelation 1 bag a2
Sig. (2-tailed) <001 <001
M 30 30 30
K28 Pearson Correlation B4E 1 /3
Sig. (2-tsiled) <.0M <00
M 30 30 30
Total %2 Pearson Comrelstion az2” M3 1
Sig. (2-tailed) =001 =001
M a0 30 30

=+ Cormelstion is significant st the 0.01 level [2-tsiled).
= Correlation is significant st the 0.05 level [2-tsiled).



3. Menu Design

D-6

Correlations
x37 X38 Total X3
X34 Pearson Comelation 781 5TE BET
Sig. (2-tsiled) <.0M <001 <00
M 30 30 30
K32 Fearson Comelation T 803 801
Sig. (2-tailed) =M =001 <00
M 30 30 30
X33 Pesarson Cormelation 838" ses. @3z
Sig. (2-tailed) =.0M =001 <001
M a0 30 30
®34 Pearson Comelation Tig 578 820
Sig. (2-tailed) <.0M <001 <001
M 30 30 )
X35 Pearson Comelation s25 588 g29
E{E—tﬂi&d‘j <.0M <001 <001
M 30 30 30
X386 Pesrson Comelation aa4 662 B0a”
Sig. (2-4ziled) =DM <001 <00
M a0 30 30
27 Pesarson Comelation oy 706 - &og”
Sig. (2-tsiled) =001 <001
M 30 30 30
Correlations
%31 X232 X33 X34 *35 X368
X3E Pearson Comelation 5787 603 B2g 579 BBE Baz"
Sig. (2-4ailed) ——r =00 <001 <001 <001 <001
N 30 30 30 30 30 30
Total X3 Pesrson Comelafion il eai”  gas 820 220 B0
E@-ﬁi@ #¥ =001 =001 <00 <001 <D0 <001
M 30 30 30 30 30 30
Cormrelations
x37 X38 Total X3
H3E Pearson Comelation i 1 i -
Sig. (2-teiled) =00 <00
M 30 30 30
Total X3 Pearson Comelsfion Bon i~ 1
Sig. (2-tailed) <.0M <001
M 30 30 30



Customer Loyalty

Correlations
¥1 ¥2 ¥3 ¥4 Ve ¥
¥i Pearson Correlstion 1 505 a8 501 E 412
Sig. (2-tsiled) =001 =001 <0m 083 024
M 30 0 30 30 30 0
¥2 Pearson Comrelstion 5o5 1 B8 &5 o3 781
Sig. (2-tsiled) <001 =001 <0m <00 <00
M £ 20 30 0 30 30
V3 Pearson Comelstion A1e 88 1 FI7 588 ez
Sig. (2-t=iled) Em =00 ; ~ <om 001 =00
M N a0 ag 30 30 a0
a4 Paarsan Correlation 501 675 T 1 g Tor
Sig. (2-tailed) <001 <001 =001 <00 =001
M an a0 a0 30 30 an
Y5 Fearsan Comelation a0 783 - Fio i o4
Sig. (2-tailed) 083 =00 oM <0m =00
M 30 20 30 30 30 30
V& Pearson Comrelstion 412 781 B4z J07 To4 1
Sig. (2-tziled) 024 <.001 <0mM <0m <0
M 30 a0 a0 30 a0 a0
Y7 Pearson Comelstion o0 25 721 810 340 555
Sig. (2-tailed) <001 002 <M <00 086 001
M an a0 a0 30 30 an
e Pearsan Comelation 572 505 T8 T 5T 587
Sig. {2-tailed) <001 <00 =001 <00 <001 =001
M g a0 a0 30 30 an
o Pearsan Comelation 552 To8 842 408 623 e85
Sig. (2-tiled) 002 =00 <0mM 026 <00 010
M 30 20 a0 30 30 30
10 Pearson Comelation o B35 R 560 i
Sig. (2-t=iled) <D0 <001 <001 <001 001 <0M
M 30 N a0 30 30 30
Total ¥ Fearsan Comelation 725 aa2” Fr e 853 T8 a1
Sig. {2-taded) <001 <001 <001 <001 <00 =001
M an 30 a0 30 30 30




Correlations

Y7 Y8 ¥ Y10 Total_Y

1 Fearson Comelation 50 572 552 5pg TN
Sig. (2-tmiled) <001 =001 002 =00 <00

M 30 30 30 30 30

2 Pearson Comelation 525 505 TO0E B35 862
Sig. {2-tailed) [ 003 <001 <00 <00 <00

M 30 30 30 30 30

3 Fearson Comelation 7217 TEE B4z To0 E:re
Sig. (2-tmiled) =00 <001 =<.001 <00 <00

M 30 = 30 30 30

¥4 Pearson Comrelstion B 728 408 b7 il 853
Sig. (2-tmiled) <001 =001 026 <M =00

M 30 30 30 30 30

Y5 Fearson Comelation 340 577 823 BE0 TTE
_Sig. (24slled) 088 <001 <001 001 <001
M 30 30 30 30 30

Y Pearson Comelation 555 583 485 B6G 811
Sig(omied) 001 <001 00 <001 <001
M 30 a0 30 30 St

Y7 Fearson Comelation 1 8585 308 a2 743
_Sig. (2Aslled) L =0 bz =0 <0
M 30 30 30 30 a0

Nt Pearson Comelation B55 1 T24 BOE 862
_Sig. (24slled) <001 _ =0om <00 =00

\ M s 30 | PN 30 30 30
g Pearson Comelstion 308 T4 1 574 752
Sig. (2-tsiled) 020 =001 <00 =0

M | 30 an 30 30 30

Y40 Pearson Comelation 672 802 574 1 B5E
Sig. (24sdled) <001 <001 <0 <00

N By 30 W T S, S 5o 30
Total ¥ Pearson Comelstion 743 i 752 B5G 1

Sig. (24slled) D01 =.0M <001 <O0M
M 30 30 a0 30 30

= Caorrelation k= significant at the 0.01 level [2-tsiled).
= Cormelation is significant st the 0.05 level [2-tsiled).
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Reliability

Scale: Restaurant Authenticity (X1)

Case Processing Summary

M %
Cases  \alid 30 100.0
Excluded” 0] A
Tofal 30 100.0
8. Listwise deletfion based on all varisbles

im the procedure.

Reliability Statistics
Cronbach's
Alpha H of ltems

I 13

Scale: Staff Knowledge (X2)

Case Processing Summary

M %
Cases  Walid a0 100.0
Excluded” o i
— Total 30 100.0
a. Listwise deletion based on all varisbles

im the procedurs,

Reliability Statistics
Cronbach's
Alpha M of ltems

788 g
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Scale: Menu Design (X3)

Case Processing Summary

N %
Cases Valid 30 100.0
Excluded® 0 0
Total 30 100.0

a. Listwise deletion based on all variables
in the procedure.

Reliability Statistics

Cronbach's
Alpha M of Items

796 9

Scale: Customer Loyalty ()

Case Processing Summary

N %
Cases Valid 30 100.0
Excluded® 0 0
Total 30 100.0

a. Listwise deletion based on all variables
in the procedure.

Reliability Statistics

Cronbach's
Alpha M of ltems

783 11




MAIN DATA RESULT

Frequency Table

1. Restaurant Authenticity

X1.1
Cumulative
Frequency  Percent  Valid Fercent Fercent
Valid  1.00 38 38 38
2.00 1.0 1.0 4.8
3.00 228 228 276
4.00 51.4 51.4 79.0
5.00 21.0 21.0 100.0
Total 100.0 100.0
X1.2
Cumulative
Frequency  Percent  Valid Fercent Fercent
Valid  1.00 148 1.8 148
2.00 1.4 1.8 38
3.00 5.2 15.2 18.0
4.00 i -1 571 76.2
5.00 238 238 100.0
Total 100.0 100.0
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X1.3
Cumulative
Fregquency  Percent  Valid Percent FPercent
Walid 1.00 4 38 3.8 38
3.00 23 21.9 214 257
4.00 63 60.0 60.0 857
5.00 15 14.3 14.3 100.0
Total 105 100.0 100.0
X1.4
Cumulative
Frequency  Percent  Valid Percent Fercent
Valid 1.00 3 29 29 29
2.00 4 38 38 6.7
3.00 36 4.3 34.3 41.0
4.00 48 457 457 86.7
5.00 14 13.3 13.3 100.0
Total 105 100.0 100.0
X1.5
Cumulative
Frequency = Percent  Valid Percent Fercent
Valid 1.00 1 1.0 1.0 1.0
2.00 4 3.8 38 48
3.00 33 4 314 36.2
4.00 51 4B.6 4B8.6 a4.8
5.00 16 152 LW 100.0
Total 105 100.0 100.0
X1.6
Cumulative
Frequency  Percent  Valid Percent FPercent
Valid 1.00 3 2.4 24 249
2.00 4 3.8 3.8 6.7
3.00 31 285 285 36.2
4.00 52 485 48,5 85.7
5.00 15 14.3 14.3 100.0
Total 105 100.0 100.0
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X1.7
Cumulative
Fregquency  Percent  Valid Percent FPercent
Walid 1.00 4 38 3.8 38
2.00 3 29 29 6.7
3.00 48 46.7 46.7 53.3
4.00 38 36.2 36.2 go.5
5.00 11 10.58 10.58 100.0
Total 105 100.0 100.0
X1.8
Cumulative
Fregquency  Percent  Valid Percent Percent
Valid 1.00 3 249 24 2.9
2.00 4 3.8 3.8 6.7
3.00 40 381 38.1 448
4.00 44 41.9 41.9 BE.7
5.00 14 13.3 13.3 100.0
Total 105 100.0 100.0
X1.9
Cumulative
Frequency  Fercent  Valid Fercent Fercent
Valid 1.00 3 29 29 29
2.00 3 2.4 24 57
3.00 3 28.5 28.5 352
4.00 51 486 48.6 838
5.00 17 16.2 16.2 100.0
Total 105 100.0 100.0
X1.10
Cumulative
Frequency  Percent  Valid Percent Fercent
Valid 1.00 3 29 29 29
2.00 3 2.4 24 57
3.00 28 26.7 26.7 324
4.00 48 46.7 46.7 78.0
5.00 22 21.0 21.0 100.0
Total 105 100.0 100.0
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X1.11

Cumulative
Fregquency  Percent  Valid Percent FPercent
Walid 1.00 3 2.4 24 2.4
2.00 2 1.9 1.9 48
3.00 33 4 314 36.2
4.00 48 457 457 81.9
5.00 18 18.1 18.1 100.0
Total 105 100.0 100.0
X1.12
Cumulative
Fregquency  Percent  Valid Percent Percent
Valid 1.00 3 249 24 2.9
2.00 6 57 57 8.6
3.00 28 26.7 26.7 352
4.00 48 457 457 81.0
5.00 20 18.0 18.0 100.0
Total 105 100.0 100.0
Statistics
11 %12 ¥1.3 1.4 15 16
I Valid 105 105 108 105 105 105
Missing 0 i] 0 0 i i]
Mean 38476 3.9005 3.B045 36286 37333 36857
Median 4.0000 4.0000 4.0000 4.0000 4.0000 4.0000
Mode 4.00 400 4.00 4.00 4.00 400
Std. Deviation BOB3T 80258 82153 B6BEa 75084 .BBOST
Variance BD3 a4 675 755 640 756
Range 4.00 4.00 4.00 4.00 4.00 4.00
Sum 404.00 419.00 400.00 381.00 382.00 387.00
H1T H1.8 1.9 X110 H1.11 112
105 105 105 105 105 105
0 0 0 0 0 0
34667 3.5805 37238 3.8000 37429 37238
3.0000 40000 40000 40000 40000 40000
3.00 4.00 4.00 4.00 4.00 4.00
BEETT BTIN B7151 90289 BYT3T 83537
751 763 760 B15 J70 875
4.00 4.00 4.00 4.00 4.00 4.00
364.00 377.00 3581.00 3589.00 3583.00 351.00




2. Staff Knowledge

X2.1
Cumulative
Frequency  Percent  Valid Percent Fercent
Valid 1.00 4 3.8 3.8 3.8
2.00 3 249 24 6.7
3.00 a7 352 35.2 41.9
4.00 44 419 1.4 838
5.00 17 16.2 16.2 100.0
Total 105 100.0 100.0
x2.2
Cumulative
Fregquency  Percent  Walid Percent FPercent
Walid 1.00 4 38 38 3.8
2.00 6 57 57 895
3.00 34 324 324 41.9
4.00 42 40.0 40.0 81.9
5.00 18 18.1 18.1 100.0
Total 105 100.0 100.0
X2.3
Cumulative
Frequency  Percent  Valid Percent FPercent
Valid 1.00 4 38 38 38
2.00 2 1.9 1.9 57
3.00 LR 38.0 38.0 448
4.00 2 40.0 40.0 g4.8
5.00 16 152 A= 100.0
Total 105 100.0 100.0
X2.4
Cumulative
Frequency  Percent  Valid Percent Fercent
Valid 1.00 5 48 418 48
2.00 6 57 57 10.58
3.00 44 41.9 41.49 524
4.00 cri 352 35.2 876
5.00 13 12.4 12.4 100.0
Total 105 100.0 100.0
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X25
Cumulative
Fregquency  Percent  Valid Percent FPercent
Walid 1.00 3 2.4 24 2.4
2.00 2 1.9 1.9 48
3.00 27 257 257 ans
4.00 54 51.4 51.4 81.9
5.00 18 18.1 18.1 100.0
Total 105 100.0 100.0
X2.6
Cumulative
Fregquency  Percent  Valid Percent Percent
Valid 1.00 4 38 38 38
2.00 1 1.0 1.0 4.8
3.00 31 285 28.5 34.3
4.00 50 476 47.6 81.9
5.00 18 18.1 18.1 100.0
Total 105 100.0 100.0
X2.7
Cumulative
Frequency  Fercent  Valid Fercent Fercent
Valid 1.00 4 3.8 38 38
2.00 2 1.9 1.9 57
3.00 25 238 238 285
4.00 54 51.4 51.4 81.0
5.00 2 18.0 18.0 100.0
Total 105 100.0 100.0
X2.8
Cumulative
Frequency  Percent  Valid Fercent Fercent
Valid 1.00 4 3.8 3.8 3.8
2.00 2 1.9 1.4 57
3.00 28 27.6 27.6 33.3
4.00 50 47 6 47 .6 a1.0
5.00 20 18.0 18.0 100.0
Total 105 100.0 100.0
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Statistics
2.1 x2.2 X2.3 2.4 K25 K26 K27 X2.8
M Valid 1058 1058 1058 1058 1058 1058 1058 1058
Missing 0 0 0 0 0 0 0 0
Mean 3.6381 3.6286 3.6085 3.4476 3.8000 3.7524 3.8000 3.7619
Median 4.0000 4.0000 4.0000 3.0000 4.0000 4.0000 4.0000 4.0000
Mode 4.00 4.00 4.00 3.00 4.00 4.00 4.00 4.00
Std. Deviation 482116 87327 80400 FDA2 BF034 BORAT 90209 91488
Variance 849 047 817 003 738 803 815 83T
Range 4.00 4.00 4.00 4.00 4.00 4.00 4.00 4.00
sum 382.00 381.00 378.00 362.00 390.00 384.00 380.00 385.00
3. Menu Design
X3.1
Cumulative
Fregquency  Percent  Valid Percent Percent
Valid  1.00 4 38 38 38
2.00 1 1.0 1.0 48
3.00 15 14.3 14.3 18.0
4.00 1 5841 581 77
5.00 24 228 229 100.0
Total 108 100.0 100.0
X3.2
Cumulative
Frequency  Percent  “alid Fercent Fercent
Valid  1.00 3 248 258 249
2.00 2 14 1.8 4.8
3.00 13 12.4 12.4 171
4.00 G0 a7.1 571 4.3
5.00 27 257 257 100.0
Total 104 100.0 100.0




X3.3
Cumulative
Fregquency  Percent  Valid Percent FPercent
Walid 1.00 3 2.4 24 2.4
2.00 3 29 29 57
3.00 20 18.0 18.0 248
4.00 62 558.0 58.0 838
5.00 17 16.2 16.2 100.0
Total 105 100.0 100.0
X34
Cumulative
Fregquency  Percent  Valid Percent Percent
Valid 1.00 3 249 24 2.9
3.00 18 171 171 20.0
4.00 67 63.8 63.8 838
5.00 17 16.2 16.2 100.0
Total 105 100.0 100.0
X3.5
Cumulative
Frequency = Percent  Valid Percent Fercent
Valid 1.00 2 1.9 1.9 1.9
2.00 4 3.8 38 57
3.00 26 248 248 ans
4.00 53 50.5 50.5 81.0
5.00 2 18.0 18.0 100.0
Total 105 100.0 100.0
X3.6
Cumulative
Frequency  Percent  Valid Percent FPercent
Valid 1.00 2 1.9 1.9 1.9
2.00 4 3.8 3.8 57
3.00 28 276 27.6 33.3
4.00 53 50.5 50.58 838
5.00 17 16.2 16.2 100.0
Total 105 100.0 100.0
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X3.7
Cumulative
Fregquency  Percent  Valid Percent FPercent
Walid 1.00 2 1.9 1.9
2.00 5 418 6.7
3.00 20 18.0 257
4.00 58 56.2 81.9
5.00 18 18.1 100.0
Total 105 100.0 100.0
X3.8
Cumulative
Fregquency  Percent  Valid Percent Percent
Valid 1.00 5 418 48
2.00 2 1.9 6.7
3.00 20 18.0 257
4.00 60 571 g2.9
5.00 18 17.1 100.0
Total 105 100.0 100.0
Statistics
LR x3.2 X3.3 X34 R X368 230 H38
[ Walid 105 105 105 105 105 105 105 105
Missing 0 0 0 0 0 0 0 0
Mean 3.9524 4.0085 3.8286 3.9048 3.8095 3.7524 383 3.8000
Median 40000 40000 40000 40000 40000 40000 40000 40000
Made 4.00 4.00 4.00 4.00 4.00 4.00 4.00 4.00
Std. Deviation BT024 84815 .B3732 TB616 855892 84103 84454 81357
Variance T57 421 701 58T i J07 714 B35
Range 4.00 4.00 4.00 4.00 4.00 4.00 4.00 4.00
Sum 41500 421.00 402.00 410.00 400.00 39400 403.00 399.00




4. Customer Loyalty

¥1
Cumulative
Frequency  Percent  Valid Percent Fercent
Valid 1.00 4 38 38 38
2.00 1 1.0 1.0 48
3.00 24 229 2249 27 .6
4.00 I 54.3 54.3 81.9
5.00 18 18.1 18.1 100.0
Total 105 100.0 100.0
¥2
Cumulative
Frequency  Percent  Valid Percent Fercent
Valid 1.00 4 3.8 3.8 kN
2.00 1 1.0 1.0 48
3.00 28 26.7 26.7 4
4.00 Rl 48 5 48,5 a1.0
5.00 20 18.0 18.0 100.0
Total 105 100.0 100.0
Y3
Cumulative
Fregquency  Percent  Valid Percent Percent
Valid 1.00 3 2.4 24 2.4
2.00 2 1.9 1.9 4.8
3.00 ey 257 257 05
4.00 53 0.5 50.5 81.0
5.00 20 18.0 18.0 100.0
Total 105 100.0 100.0
Y4
Cumulative
Fregquency  Percent  Valid Percent FPercent
Valid 1.00 2 1.9 1.4 1.9
2.00 17 16.2 16.2 18.1
3.00 38 ara 3T 552
4.00 35 33.3 333 8E.6
5.00 12 11.4 11.4 100.0
Total 105 100.0 100.0
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¥5
Cumulative
Fregquency  Percent  Valid Percent FPercent
Walid 1.00 3 2.4 24 2.4
2.00 11 10.5 10.5 13.3
3.00 cri 352 35.2 48.6
4.00 38 36.2 36.2 a4.8
5.00 16 152 15.2 100.0
Total 105 100.0 100.0
b -]
Cumulative
Fregquency  Percent  Valid Percent Percent
Valid 1.00 2 1.9 1.4 1.9
2.00 7 6.7 6.7 8.6
3.00 43 41.0 1.0 185
4.00 38 36.2 36.2 8s.7
5.00 15 14.3 14.3 100.0
Total 105 100.0 100.0
Y7
Cumulative
Frequency  Fercent  Valid Fercent Fercent
Valid 1.00 5 4.8 4.8 48
2.00 10 5.5 5.5 14.3
3.00 a4 358.0 38.0 533
4.00 34 324 32.4 Bo.7
5.00 15 14.3 14.3 100.0
Total 105 100.0 100.0
¥8
Cumulative
Frequency  Percent  Valid Fercent Fercent
Valid 1.00 4 3.8 3.8 3.8
2.00 6 57 57 5.5
3.00 32 0.5 0.5 40.0
4.00 48 457 457 857
5.00 15 14.3 14.3 100.0
Total 105 100.0 100.0
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Y9
Cumulative
Fregquency  Percent  Valid Percent FPercent
Walid 1.00 2 1.9 1.4 1.9
2.00 2 1.9 1.9 38
3.00 29 276 27.6 a4
4.00 54 1.4 51.4 a2.9
5.00 18 17.1 17.1 100.0
Total 105 100.0 100.0
Y10
Cumulative
Fregquency  Percent  Valid Percent Percent
Walid 1.00 2 1.9 1.4 1.9
2.00 K| 2.9 2.4 4.8
3.00 26 248 248 285
4.00 i 524 524 81.9
5.00 14 18.1 18.1 100.0
Total 105 100.0 100.0
Statistics
1 Y2 Y3 d Y& Y& YT Y8 ¥a Y10
M WValid 105 105 105 105 105 005 105 105 105 105
Missing 0 0 0 0 0 0 0 0 0 0
Mean 38180 3.7805 38085 3.3618 35048 36429 34180 36095 3.8000 381480
Median 4.0000 4.0000 4.0000 3.0000 4.0000 4.0000 3.0000 4.0000 4.0000 4.0000
Mode 4.00 4.00 4.00 3.00 4.00 3.00 3.00 4.00 4.00 4.00
Std. Deviatian BT465 BA545 .BGTO08 95186 87185 BABIA 1.00748 83537 81335 82852
Wariance .T65 802 Wil 806 845 789 1.015 8758 662 688
Range 4.00 4.00 4.00 4.00 4.00 4.00 4.00 4.00 4.00 4.00
Sum 401.00 358.00 400.00 353.00 368.00 37200 359.00 379.00 399.00 401.00




Reliability

Scale: Restaurant Authenticity (X1)

Case Processing Summary

M %
Cases Walid 105 100.0
Excluded?® 0 0
Total 105 100.0

a. Listwise deletion based on all
variables inthe procedure.

Reliability Statistics

Cronbach's
Alpha [ of tems

g | 12

Item-Total Statistics

Corrected Cronbach's
Scale Meanif  Scale Variance ltern-Total Alpha if [tem
[tem Deleted if tem Deleted Correlation Deleted
11 40.8852 62.325 820 G55
1.2 40.7524 64.227 TBT 857
1.3 40.9333 63.890 TT4 857
X1.4 411143 63.275 i 857
X158 41.0085 64 356 7589 857
X166 41.0571 62 862 BO6 856
X117 412762 62740 815 855
X118 411524 63.303 T67 857
X189 41.0180 62 346 845 G54
X110 408425 62977 763 857
X111 41.0000 62.019 B64 854
X112 41.0190 62.000 805 856
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Scale: Staff Knowledge (X2)

Case Processing Summary

M %
Cases Valid 105 100.0
Excluded® 0 0
Total 105 100.0

a. Listwise deletion based on all
variables inthe procedure.

Reliability Statistics

Cronbach's
Alpha M of ltems

61 ]

Item-Total Statistics

Corrected Cronbach's
Scale Mean if  Scale Variance [tem-Total Alpha if tem
[term Deleted if ltem Deleted Carrelation Deleted
X21 258000 2Nz 844 H56
X322 25,8045 32348 797 854
X33 258286 32.504 852 855
X24 25,9405 32760 T77 860
X258 256381 32714 .881 54
X2 B 25 6857 32102 807 852
X2r 256381 32310 B76 54
X28 256762 32240 870 A54
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Scale: Menu Design (X3)

Case Processing Summary

M %
Cases Valid 105 100.0
Excluded® 0 0
Total 105 100.0

a. Listwise deletion based on all
variables inthe procedure.

Reliability Statistics

Cronbach's
Alpha M of ltems

450 ]

Item-Total Statistics

Corrected Cronbach's
Scale Mean if  Scale Variance [tem-Total Alpha if tem
[term Deleted if ltem Deleted Carrelation Deleted
X3 26,9428 25670 .B63 840
X32 26.8857 26.218 816 843
X33 27 0667 26.005 .B58 840
X34 26.94905 26.9490 811 843
X3h 27.0857 26.387 787 b45
X3EB 271428 26.451 795 A44
Xar 27.0571 25977 .B53 840
X38 27.0852 26.278 7349 848
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Scale: Customer Loyalty (Y)

Case Processing Summary

M %
Cases Valid 105 100.0
Excluded® 0 0
Total 105 100.0

a. Listwise deletion based on all
variables inthe procedure.

Reliability Statistics

Cronbach's
Alpha M of ltems

9449 10

Item-Total Statistics

Corrected Cronbach's
Scale Mean if  Scale Variance [tem-Total Alpha if tem
[term Deleted if ltem Deleted Carrelation Deleted

1 326571 46.977 J07 847
2 32.6857 45621 809 843
W 32 6667 46.090 T96 843
4 331143 44,7485 825 842
i 329714 45163 T74 44
Y6 329333 46.428 743 845
YT 33.0571 44 535 .793 44
Y8 32 BBET 45078 817 842
o 32 6762 46.721 794 44
Y10 326571 46,4497 .798 843
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APPENDIX E: CLASSICAL ASSUMPTION TEST

1. Normality Test

One-Sample Kolmogorov-Smirnov Test

RES1
N 21
Normal Parameters2° Mean .2220
Std. Deviation 71813
Most Extreme Differences Absolute .080
Positive .064
Negative -.080
Test Statistic .080
Asymp. Sig. (2-tailed) .200¢¢
a. Test distribution is Normal.
b. Calculated from data.
c. Lilliefors Significance Correction.
d. This is a lower bound of the true significance.
Histogram

40 B | e i

Frequency

Dependent Variable: Customer Loyalty

Mean = -2.53E-16
—— 5td.Dev.= 0985
M=103

] 2 4

Regression Standardized Residual
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Normal P-P Plot of Regression Standardized Residual

Dependent Variable: Customer Loyalty
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2. Multicollinearity Test

Coefficients?

Collinearity Statistics

Model Tolerance VIF

1 (Constant)
Restaurant Authenticity .142 7.055
Staff Knowledge 191 5.237
Menu Design .145 6.873

a. Dependent Variable: Customer Loyalty



3. Heteroscedasticity Test

E-3

Scatterplot
Dependent Variable: Customer Loyalty
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Regression Standardized Predicted Value

Coefficients?

Standardized

Unstandardized Coefficients Coefficients t Sig.
Model B Std. Error Beta
1  (Constant) 5.948 1.357 4.383 .000
Restaurant Authenticity .040 .076 133 .532 .596
Staff Knowledge -.201 .087 -496  -2.305 .053
Menu Design .032 111 .072 .293 .770

a. Dependent Variable: abs
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APPENDIX F: REGRESSION ANALYSIS

1. Multiple Linear Regression

Coefficients?

Unstandardized Standardized
Coefficients Coefficients t Sig.
Model B Std. Error Beta
1 (Constant) 3.497 2.124 1.647 .103
Restaurant Authenticity .295 .119 340 2.483 .015
Staff Knowledge 402 .136 .348  2.948 .004
Menu Design .257 174 .200 1.481 .142

a. Dependent Variable: Customer Loyalty

2. Coefficient of Determination Test

Model Summary®
Adjusted R Std. Error of the
Model R R Square Square Estimate
1 .8552 731 723 3.94271

a. Predictors: (Constant), Menu Design, Staff Knowledge, Restaurant
Authenticity
b. Dependent Variable: Customer Loyalty
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APPENDIX G: HYPOTHESIS TEST

1. T-Test
Coefficients®
Unstandardized Standardized
Coefficients Coefficients t Sig.

Model B Std. Error Beta
1 (Constant) 3.497 2.124 1.647 .103

Restaurant Authenticity .295 .119 .340 2.483 .015

Staff Knowledge 402 .136 .348  2.948 .004

Menu Design .257 174 .200 1.481 .142

a. Dependent Variable: Customer Loyalty

2., F-lest
ANOVA?
Model Sum of Squares df Mean Square E Sig.
1 Regression 4276.149 3 1425.383 91.694 .00QP
Residual 1570.042 101 15.545
Total 5846.190 104

a. Dependent Variable: Customer Loyalty

b. Predictors: (Constant), Menu Design, Staff Knowledge, Restaurant Authenticity



APPENDIX H: STATISTIC TABLE

r table

Tingkat signifikansi untuk uji satu arah
df = (N-2) 0.05] 0.025] 0.01] 0.005] 0.0005

Tingkat signifikansi untuk uji dua arah
0.1 0.05 0.02 0.01 0.001
1 0.9877 0.9969 0.9995 0.9999 1.0000
2 0.9000 0.9500 0.9800 0.9900 0.9990
3 0.8054 0.8783 0.9343 0.9587 0.9911
4 0.7293 0.8114 0.8822 0.9172 0.9741
5 0.6694 0.7545 0.8329 0.8745 0.9509
6 0.6215 0.7067 0.7887 0.8343 0.9249
7 0.5822 0.6664 0.7498 0.7977 0.8983
8 0.5494 0.6319 0.7155 0.7646 0.8721
9 0.5214 0.6021 0.6851 0.7348 0.8470
10 0.4973 0.5760 0.6581 0.7079 0.8233
11 0.4762 0.5529 0.6339 0.6835 0.8010
12 0.4575 0.5324 0.6120 0.6614 0.7800
13 0.4409 0.5140 0.5923 0.6411 0.7604
14 0.4259 0.4973 0.5742 0.6226 0.7419
115 0.4124 0.4821 0.5577 0.6055 0.7247
16 0.4000 0.4683 0.5425 0.5897 0.7084
17 0.3887 0.4555 0.5285 0.5751 0.6932
18 0.3783 0.4438 0.5155 0.5614 0.6788
19 0.3687 0.4329 0.5034 0.5487 0.6652
20 0.3598 0.4227 0.4921 0.5368 0.6524
21 0.3515 0.4132 0.4815 0.5256 0.6402
22 0.3438 0.4044 0.4716 0.5151 0.6287
23 0.3365 0.3961 0.4622 0.5052 0.6178
24 0.3297 0.3882 0.4534 0.4958 0.6074
25 0.3233 0.3809 0.4451 0.4869 0.5974
26 0.3172 0.3739 0.4372 0.4785 0.5880
27 0.3115 0.3673 0.4297 0.4705 0.5790
28 0.3061 0.3610 0.4226 0.4629 0.5703
29 0.3009 0.3550 0.4158 0.4556 0.5620
30 0.2960 0.3494 0.4093 0.4487 0.5541
31 0.2913 0.3440 0.4032 0.4421 0.5465
32 0.2869 0.3388 0.3972 0.4357 0.5392
33 0.2826 0.3338 0.3916 0.4296 0.5322
34 0.2785 0.3291 0.3862 0.4238 0.5254
35 0.2746 0.3246 0.3810 0.4182 0.5189
36 0.2709 0.3202 0.3760 0.4128 0.5126
37 0.2673 0.3160 0.3712 0.4076 0.5066
38 0.2638 0.3120 0.3665 0.4026 0.5007
39 0.2605 0.3081 0.3621 0.3978 0.4950
40 0.2573 0.3044 0.3578 0.3932 0.4896
41 0.2542 0.3008 0.3536 0.3887 0.4843
42 0.2512 0.2973 0.3496 0.3843 0.4791
43 0.2483 0.2940 0.3457 0.3801 0.4742
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H-2

t table

Pr 0.25 0.10 0.05 0.025 0.01 0.005 0.001
df 0.50 0.20 0.10 0.050 0.02 0.010 0.002
86 | 0.67735 1.29147 | 1.66277 | 1.98793 | 2.37049 | 2.63421 | 3.18772
87 | 0.67732 1.29136 | 1.66256 | 1.98761 | 2.36998 | 2.63353 | 3.18657
88 | 0.67729 1.29125 | 1.66235 | 1.98729 | 2.36947 | 2.63286 | 3.18544
89 | 0.67726 1.29114 | 1.66216 | 1.98698 | 2.36898 | 2.63220 | 3.18434
90 | 0.67723 1.29103 | 1.66196 | 1.98667 | 2.36850 | 2.63157 | 3.18327
91 | 0.67720 1.29092 | 1.66177 | 1.98638 | 2.36803 | 2.63094 | 3.18222
92 | 067717 1.29082 | 1.66159 | 1.98609 | 2.36757 | 2.63033 | 3.18119
93 | 0.67714 1.29072 | 1.66140 | 1.98580 | 2.36712 | 2.62973 | 3.18019
94 | 0.67711 1.29062 | 1.66123 | 1.98552 | 2.36667 | 2.62915 | 3.17921
95 | 0.67708 1.29053 | 1.66105 | 1.98525 | 2.36624 | 2.62858 | 3.17825
96 | 0.67705 1.29043 | 1.66088 | 1.98498 | 2.36582 | 2.62802 | 3.17731
97 | 0.67703 1.29034 | 1.66071 | 1.98472 | 2.36541 | 2.62747 | 3.17639
98 | 0.67700 1.29025 | 1.66055 | 1.98447 | 2.36500 | 2.62693 | 3.17549
99 | 0.67698 1.29016 | 1.66039 | 1.98422 | 2.36461 | 2.62641 | 3.17460
100 | 0.67695 1.29007 | 1.66023 | 1.98397 | 2.36422 | 2.62589 | 3.17374
101 | 0.67693 1.28999 | 1.66008 | 1.98373 | 2.36384 | 2.62539 | 3.17289
102 | 0.67690 1.28991 | 1.65993 | 1.98350 | 2.36346 | 2.62489 | 3.17206
103 | 0.67688 1.28982 | 1.65978 | 1.98326 | 2.36310 | 2.62441 | 3.17125
104 | 0.67686 1.28974 | 1.65964 | 1.98304 | 2.36274 | 2.62393 | 3.17045
105 | 0.67683 1.28967 | 1.65950 | 1.98282 | 2.36239 | 2.62347 | 3.16967
106 | 0.67681 1.28959 | 1.65936 | 1.98260 | 2.36204 | 2.62301 | 3.16890
107 | 0.67679 1.28951 | 1.65922 | 1.98238 | 2.36170 | 2.62256 | 3.16815
108 | 0.67677 1.28944 | 1.65909 | 1.98217 | 2.36137 | 2.62212 | 3.16741
109 | 0.67675 1.28937 | 1.65895 | 1.98197 | 2.36105 | 2.62169 | 3.16669
110 | 0.67673 1.28930 | 1.65882 | 1.98177 | 2.36073 | 2.62126 | 3.16598
111 | 0.67671 1.28922 | 1.65870 | 1.98157 | 2.36041 | 2.62085 | 3.16528
112 | 0.67669 1.28916 | 1.65857 | 1.98137 | 2.36010 | 2.62044 | 3.16460
113 | 0.67667 1.28909 | 1.65845 | 1.98118 | 2.35980 | 2.62004 | 3.16392
114 | 0.67665 1.28902 | 1.65833 | 1.98099 | 2.35950 | 2.61964 | 3.16326
115 | 0.67663 1.28896 | 1.65821 | 1.98081 | 2.35921 | 2.61926 | 3.16262
116 | 0.67661 1.28889 | 1.65810 | 1.98063 | 2.35892 | 2.61888 | 3.16198
117 | 0.67659 1.28883 | 1.65798 | 1.98045 | 2.35864 | 2.61850 | 3.16135
118 | 0.67657 1.28877 | 1.65787 | 1.98027 | 2.35837 | 2.61814 | 3.16074
119 | 0.67656 1.28871 | 1.65776 | 1.98010 | 2.35809 | 2.61778 | 3.16013
120 | 0.67654 1.28865 | 1.65765 | 1.97993 | 2.35782 | 2.61742 | 3.15954
121 | 0.67652 1.28859 | 1.65754 | 1.97976 | 2.35756 | 2.61707 | 3.15895
122 | 0.67651 1.28853 | 1.65744 | 1.97960 | 2.35730 | 2.61673 | 3.15838
123 | 0.67649 1.28847 | 1.65734 | 1.97944 | 2.35705 | 2.61639 | 3.15781
124 | 0.67647 1.28842 | 1.65723 | 1.97928 | 2.35680 | 2.61606 | 3.15726
125 | 0.67646 1.28836 | 1.65714 | 1.97912 | 2.35655 | 2.61573 | 3.15671




F table

H-3

df2 (N2)

dfL (N1)

6

7

10

11

12

91

3.95

3.10

2.70

2.47

2.31

2.20

2.11

2.04

1.98

1.94

1.90

1.86

92

3.94

3.10

2.70

2.47

2.31

2.20

2.11

2.04

1.98

1.94

1.89

1.86

93

3.94

3.09

2.70

2.47

2.31

2.20

2.11

2.04

1.98

1.93

1.89

1.86

94

3.94

3.09

2.70

2.47

2.31

2.20

2.11

2.04

1.98

1.93

1.89

1.86

95

3.94

3.09

2.70

2.47

2.31

2.20

2.11

2.04

1.98

1.93

1.89

1.86

96

3.94

3.09

2.70

2.47

2.31

2.19

2.11

2.04

1.98

1.93

1.89

1.85

97

3.94

3.09

2.70

2.47

2.31

2.19

2.11

2.04

1.98

1.93

1.89

1.85

98

3.94

3.09

2.70

2.46

2.31

2.19

2.10

2.03

1.98

1.93

1.89

1.85

99

3.94

3.09

2.70

2.46

2.31

259

2.10

2.03

1.98

1.93

1.89

1.85

100

3.94

3.09

2.70

2.46

2.31

2.19

2.10

2.03

1.97

1.93

1.89

1.85

101

3.94

3.09

2.69

2.46

2.30

2.19

2.10

2.03

1.97

1.93

1.88

1.85

102

3.93

3.09

2.69

2.46

2.30

2.19

2.10

2.03

1.97

1.92

1.88

1.85

103

3.93

3.08

2.69

2.46

2.30

2.19

2.10

2.03

1.97

1.92

1.88

1.85

104

3.93

3.08

2.69

2.46

2.30

2.19

2.10

2.03

11917

1.92

1.88

1.85

105

8198

3.08

2.69

2.46

2.30

2.19

2.10

2.03

%91

1.92

1.88

1.85

106

3.98

3.08

2.69

2.46

2.30

2.19

2.10

2.03

1.97

1.92

1.88

1.84

107

3.93

3.08

2.69

2.46

2.30

2.18

2.10

2.03

1.97

1.92

1.88

1.84

108

3.93

3.08

2.69

2.46

2.30

2.18

2.10

2.03

1.97

1.92

1.88

1.84

109

3.93

3.08

2.69

2.45

2.30

2.18

2.09

2.02

18977

1.92

1.88

1.84

110

3.93

3.08

2.69

2.45

2.30

2.18

2.09

2.02

1.97

1.92

1.88

1.84

111

3.93

3.08

2.69

2.45

2.30

2.18

2.09

2.02

1.97

1.92

1.88

1.84

112

3.93

3.08

2.69

2.45

2.30

2.18

2.09

2.02

1.96

1.92

1.88

1.84

113

3.93

3.08

2.68

2.45

2.29

2.18

2.09

2.02

1.96

1.92

1.87

1.84

114

3.92

3.08

2.68

2.45

2.29

2.18

2.09

2.02

1.96

191

1.87

1.84

115

3.92

3.08

2.68

2.45

2.29

2.18

2.09

2.02

1.96

el

1.87

1.84

116

3.92

3.07

2.68

2.45

2.29

2.18

2.09

2.02

1.96

191

1.87

1.84

1%,

3.92

3.07

2.68

2.45

2.29

2.18

2.09

2.02

1.96

191

1.87

1.84

118

3.92
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