
 

90                                 Universitas Pelita Harapan 
 

DAFTAR PUSTAKA 

Ade Salsabila, A., & Nur, H. (2025). Representasi diri di sosial media: antara identitas 

nyata dan identitas virtual (Vol. 4, Issue 4). 

Adhyswasti, N., & Perdana, A. (2024). Anies baswedan-muhaimin iskandar campaign 

communication strategy in the 2024 presidential election: case study of the “Ubah 

Bareng” movement. Jurnal Politik, 10(2). https://doi.org/10.7454/jp.v10i2.1202 

Adnan, M., & Mona, N. (2024). Strategi komunikasi politik melalui media sosial oleh 

calon presiden Indonesia 2024. Politika: Jurnal Ilmu Politik, 15(1), 1–20. 

https://doi.org/10.14710/politika.15.1.2024.1-20 

Alfianti, K. Z., Yunitasari, E., & Armini, N. K. A. (2023). Cultural perspectives of 

stunting prevention: A systematic review. Pediomaternal Nursing Journal, 9(1), 

36–41. https://doi.org/10.20473/pmnj.v9i1.37242 

Ames, H., Glenton, C., & Lewin, S. (2019). Purposive sampling in a qualitative 

evidence synthesis: a worked example from a synthesis on parental perceptions of 

vaccination communication. BMC Medical Research Methodology, 19(1), 26. 

https://doi.org/10.1186/s12874-019-0665-4 

Bahraini, P., Lidiawati, M., Dewi Auliani, F., Fadhil, I., Studi Pendidikan Dokter, P., 

Kedokteran, F., & Abulyatama, U. (2025). Perilaku ibu hamil dalam mencegah 

anak lahir stunting di wilayah kerja puskesmas baiturrahman kota banda aceh. In 

Jurnal Ilmu Kedokteran dan Kesehatan (Vol. 12, Issue 3). 

http://ejurnalmalahayati.ac.id/index.php/kesehatan 

Berger, P. L., & Luckmann, T. (1966). The Social Construction of Reality. 

Bossetta, M. (2019). Political Campaigning Games: Digital Campaigning With 

Computer Games in European National Elections. In International Journal of 

Communication (Vol. 13). http://ijoc.org. 

Brann, M. (2024). Essential instructional communication concepts for effective health 

campaigns. Communication Education, 73(4), 427–435. 

https://doi.org/10.1080/03634523.2024.2383174 

Cheng, Y., Wang, Y., & Sun, J. (2021). When public relations meets social media: A 

systematic review of social media related public relations research from 2006 to 

2020. Public Relations Review, 47(4), 102081. 

https://doi.org/10.1016/j.pubrev.2021.102081 

Creswell, J. W. (2009). Research Design: Qualitative, Quantitative, and Mixed 

Methods Approaches. 



91 
 

Universitas Pelita Harapan 
 

Darmawan, R. M., Sari, W. P., & Fatimah, A. N. (2024). Efektivitas konten media sosial 

instagram @ussfeeds. Journal Media Public Relations, 4(1), 34–40. 

https://doi.org/10.37090/jmp.v4i1.1626 

Denzin, N. K. (2017). The Research Act: A Theoretical Introduction to Sociological 

Methods. Routledge. https://doi.org/10.4324/9781315134543 

Devinta, L., & Addiansyah, M. N. R. (2024). Kolaborasi Pentahelix Pemerintah 

Provinsi Jawa Barat dalam Mewujudkan Desa Digital. 7(2). 

https://doi.org/10.21043/politea.v7i2.30540 

Dhanesh, G., Duthler, G., & Li, K. (2022). Social media engagement with organization-

generated content: Role of visuals in enhancing public engagement with 

organizations on Facebook and Instagram. Public Relations Review, 48(2), 

102174. https://doi.org/10.1016/j.pubrev.2022.102174 

Dong, X., Chang, Y., Liang, S., & Fan, X. (2018). How online media synergy influences 

consumers’ purchase intention. Internet Research, 28(4), 946–964. 

https://doi.org/10.1108/IntR-08-2017-0298 

El muttaqin, R. J. (2024). Manajemen humas : optimalisasi media digital dalam 

komunikasi publik di dinas pendidikan kabupaten gresik. JURNAL 

MAPPESONA, 7(3), 138–148. https://doi.org/10.30863/mappesona.v7i3.5650 

Ezeah, G., Ogechi, E. O., Ohia, N. C., & Celestine, G. V. (2020). Measuring the effect 

of interpersonal communication on awareness and knowledge of COVID-19 

among rural communities in Eastern Nigeria. Health Education Research, 35(5), 

481–489. https://doi.org/10.1093/her/cyaa033 

Fiqriani, M., Munir, M., & Karoma, K. (2024). Filsafat ilmu pendidikan : Menyusun 

kerangka teoritis dalam pengembangan pendidikan. JIM: Jurnal Ilmiah 

Mahasiswa Pendidikan Sejarah, 9(4), 921–925. 

https://doi.org/10.24815/jimps.v9i4.33252 

Flew, T. (2008). New Media: An introduction (3rd Edition). 

Gregory, A. (2010). Planning and Managing Public Relations Campaigns. 

www.koganpage.com 

Guest, G., Bunce, A., & Johnson, L. (2006). How many interviews are enough? Field 

Methods, 18(1), 59–82. https://doi.org/10.1177/1525822X05279903 

Hallahan, K., Holtzhausen, D., van Ruler, B., Verčič, D., & Sriramesh, K. (2007). 

Defining strategic communication. International Journal of Strategic 

Communication, 1(1), 3–35. https://doi.org/10.1080/15531180701285244 

Haura Hanifah, Lathifa Salsabillah, Allisa Tazkia Fitri, Riska Mona Febriani, Rully 

Hidayatullah, & Harmonedi. (2025). Landasan teori, penelitian relevan, kerangka 



92 
 

Universitas Pelita Harapan 
 

berpikir dan hipotesis penelitian pendidikan. Jurnal IHSAN Jurnal Pendidikan 

Islam, 3(2), 391–404. https://doi.org/10.61104/ihsan.v3i2.989 

Juleha, J., Yuniar, J., & Marsuki, N. R. (2024). Peran Media Sosial Dalam Dinamika 

Opini Publik dan Partisipasi Politik Era Digital. Concept: Journal of Social 

Humanities and Education, 3(1), 38–45. 

https://doi.org/10.55606/concept.v3i1.951 

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges and 

opportunities of social media. Business Horizons, 53(1), 59–68. 

https://doi.org/10.1016/j.bushor.2009.09.003 

Kementerian Kesehatan. (2023). Laporan Kinerja. 

Krizanova, A., Lăzăroiu, G., Gajanova, L., Kliestikova, J., Nadanyiova, M., & 

Moravcikova, D. (2019). The Effectiveness of Marketing Communication and 

Importance of Its Evaluation in an Online Environment. Sustainability, 11(24), 

7016. https://doi.org/10.3390/su11247016 

Lasswell, H. D. (1948). The Process and Effects of Mass Communication. University 

of Illinois Press. 

Lievrouw, L., & Livingstone, S. (2010). Handbook of New Media: Social Shaping and 

Social Consequences of ICTs, Updated Student Edition. SAGE Publications Ltd. 

https://doi.org/10.4135/9781446211304 

Littlejohn, S., Foss, K. A., Allen, B. J., Kroløkke, C., Barge, J. K., Orbe, M. P., Garde, 

R. de la, Taylor, J., Flores, L. A., Volkmer, I., & Giri, V. N. (2009). 

COMMUNICATION THEORY ENCYCLOPEDIA OF. 

Luh, N., Dewi, M. A., Nengah, N., & Primadewi, H. (2021). Kejadian stunting pada 

balita usia 12-36 bulan (Vol. 9). 

Ma, C., Green, C., Zhao, J., Egli, V., Clark, T., Donnellan, N., & Smith, M. (2023). 

Creative and visual communication of health research: development of a graphic 

novel to share children’s neighbourhood perspectives of COVID-19 lockdowns in 

Aotearoa New Zealand. Visual Communication. 

https://doi.org/10.1177/14703572231157042 

Mahadewi, D. T., & Darma, G. S. (2024). Government Public Communication Strategy 

Through Social Media In the Digital Era (Case Study on Bangli Regency 

Government). Eduvest - Journal of Universal Studies, 4(6), 4939–4943. 

https://doi.org/10.59188/eduvest.v4i6.1334 

McQuail, Denis. (2011). Mass Communication Theory. Sage Publications, Sage 

Publications. 

Miles, M. B., & Huberman, A. M. (1994). Qualitative Data Analysis. 



93 
 

Universitas Pelita Harapan 
 

Mutaqin, R., Dharmopadni, D. S., & Azwir, M. A. (2023). Peran media sosial dalam 

kampanye kesehatan anak untuk mencegah stunting. 

https://jurnal.alungcipta.com/index.php/jpmas/index 

Mutia, T., Restianty, A., Sultan, M. I., & Amir, A. S. (2023). Dinamika Media Massa 

Dalam Era Digital: Analisis Terhadap Evolusi Praktik Jurnalistik Kontemporer. 

Jurnal Jurnalisa, 9(2). https://doi.org/10.24252/jurnalisa.v9i2.44200 

Noventa, C., Soraya, I., & Muntazah, A. (2023). Pemanfaatan media sosial instagram 

BuddyKu sebagai sarana informasi terkini. JKOMDIS : Jurnal Ilmu Komunikasi 

Dan Media Sosial, 3(3), 626–635. https://doi.org/10.47233/jkomdis.v3i3.1124 

Nugraha, D. A., Priandono, T. E., Ainiyyah, N. F., & Ilham, Y. (2024). Content Analysis 

of Indonesian Government Instagram Social Media Content at the Ministry and 

Agency Levels. Jurnal Ilmiah Manajemen Informasi Dan Komunikasi, 8(2). 

Nurussyahadah, S., Rasyadi, A. H., Ayu, N. R., Herliany, S. D., & Mafaza, T. (2025). 

Strategi kampanye digital : studi kasus pemanfaatan media sosial oleh kader muda 

perindo. Jurnal Ilmu Sosial Dan Ilmu Politik, 6(2), 97–114. 

https://doi.org/10.56552/jisipol.v6i2.193 

Pratama, F. F., & Mutia, D. (2020). Paradigma kualitatif sebagai landasan berpikir 

pendidikan kewarganegaraan. Jurnal Kewarganegaraan, 17(1), 51. 

https://doi.org/10.24114/jk.v17i1.18701 

Priyowidodo, G., Wijayanti, C. A., & Vidyarini, T. N. (2021). Digital-based media 

organization communication strategy: an ethnomethodology study. Jurnal Studi 

Komunikasi Dan Media, 25(1), 1. https://doi.org/10.31445/jskm.2021.3272 

Rahayu, H. S. (2023). Strategi komunikasi publik pemerintah di masa pandemi covid-

19. IKOMIK: Jurnal Ilmu Komunikasi Dan Informasi, 3(1), 45–50. 

https://doi.org/10.33830/ikomik.v3i1.3756 

Rayward, A. T., Vandelanotte, C., Corry, K., Van Itallie, A., & Duncan, M. J. (2019). 

Impact of a Social Media Campaign on Reach, Uptake, and Engagement with a 

Free Web- and App-Based Physical Activity Intervention: The 10,000 Steps 

Australia Program. International Journal of Environmental Research and Public 

Health, 16(24), 5076. https://doi.org/10.3390/ijerph16245076 

Rice, R., & Atkin, C. (2001). Public Communication Campaigns. SAGE Publications, 

Inc. https://doi.org/10.4135/9781452233260 

Rogers, E. M. . (1995). Diffusion of innovations. Free Press. 

Ruslan, R. (2013). Kampanye Public Relations. 162. 

Saputri, R. A., & Tumangger, J. (2019). Hulu-hilir penanggulangan stunting di 

Indonesia. Journal of Political Issues, 1(1), 1–9. 

https://doi.org/10.33019/jpi.v1i1.2 



94 
 

Universitas Pelita Harapan 
 

Savira, H. N. (2023).  Qualitative content analysis of Stunting Prevention on the 

Instagram account @cegahstunting. Symposium of Literature, Culture, and 

Communication (SYLECTION) 2022, 3(1), 1143. 

https://doi.org/10.12928/sylection.v3i1.13977 

Schramm, W. (1970). The Process and Effects of Mass Communication. 

Setiadi, A. (2016). Pemanfaatan media sosial untuk efektivitas komunikasi. 

Sulistiarini. (2018). Hubungan perilaku hidup sehat dengan status kesehatan pada 

masyarakat kelurahan ujung. Jurnal PROMKES, 6(1), 12. 

https://doi.org/10.20473/jpk.V6.I1.2018.12-22 

Sutikno, S., & Hadisaputra, P. (2020). Penelitian Kualitatif. 

Wardhana, E., Rahayu, N. K. S., Santika, N. L. P., Octavyanti, N. P. L., Oktawiryati, N. 

P., Sanjaya, I. B., & Sudiana, I. N. (2024). Creative strategies for digital learning 

media in Indonesian language learning. Psikoborneo: Jurnal Ilmiah Psikologi, 

12(3), 415. https://doi.org/10.30872/psikoborneo.v12i3.16104 

Widarini, D. A. (2019). Utilization of Social Media in Reproductive and Nutrition 

Health Socialization for Women (Vol. 17, Issue 1). 

Yin, R. K. (2003). Case Study Research: Design and Methods. 

  

  


