DAFTAR PUSTAKA

Abubakar, 1. (2019). Islamic fashion and identity construction among Indonesian
Muslim youth. Journal of Islamic Marketing, 10(2), 391-409.

Alfi'ah, F. R., Rahman, A., & Nurcahyono, O. H. (2020). Hiperrealitas Konsumsi
Tanda Dan Makna Pada Trending Fashion Jilbab Oleh Mahasiswi. Fikri:
Jurnal Kajian Agama, Sosial Dan Budaya, 5(2), 197-209.

Amalia, F. (2020). Hijab as a Popular Culture: Aesthetic, Commodification, and
Muslim Identity in Indonesia. Journal of Islamic Culture and Education,
5(2), 132-145.

Anggrian, M. 1., & Lathifah, R. (2018). Komodifikasi hijab di media sosial sebagai
simbol identitas Muslimah urban. Jurnal Komunikasi Ikatan Sarjana
Komunikasi Indonesia, 3(2), 135-146.

Antara News. (2015, Februari 2015). Dian Pelangi Perkenalkan Hijab Fashion
kepada Dunia. https://www.antaranews.com/berita/481899/dian-pelangi-
perkenalkan-hijab-fashion-kepada-dunia

Ariestyani, K., & Ramadhanty, A. (2022). Khalayak media sosial: Analisis resepsi
Stuart Hall pada kesehatan seksual orang muda. Konvergensi: Jurnal llmiah
Ilmu Komunikasi, 3(2). https://doi.org/10.51353/kvg.v3i2.704

Atmawati, F. D., & Permadi, A. S. (2019). Studi kualitatif fenomenologis: Motivasi
memakai hijab modis pada mahasiswa. Indigenous: Jurnal Ilmiah

Psikologi, 3(2), Article 2. https://doi.org/10.23917/indigenous.v3i2.4973

137


https://doi.org/10.51353/kvg.v3i2.704
https://doi.org/10.23917/indigenous.v3i2.4973

138

Barthes, R. (1977). Image, Music, Text (S. Heath, Trans.). Hill and Wang.

Benn, T., & Jawad, H. (2004). Muslim women in the United Kingdom and beyond.:
Experiences and images. Brill Academic Publishers.

Bhabha, H. K. (1994). The Location of Culture. Routledge.

Boyd, D. (2010). Social network sites as networked publics: Affordances,
dynamics, and implications. In 4 networked self (pp. 47-66). Routledge.

Bruinessen, M. van. (2013). Contemporary Developments in Indonesian Islam:
Explaining the "Conservative Turn". ISEAS Publishing.

Center, P. R. (2017). The changing global religious landscape. Pew Research
Center.

Chomairha, V. W., Prabandari, R. D., Fudholi, M. I., & Nisa, P. K. (2024). Kontruksi
sosial terhadap fenomena remaja berhijab di media sosial TikTok. Jurnal
Ilmu  Sosial, Humaniora dan Seni (JISHS), 2(3), 378-384.
https://doi.org/10.9744/scriptura.9.1.9-15.3

Creswell, J. W. (2014). Research design: Qualitative, quantitative, and mixed
methods approaches (4th ed.). SAGE Publications.

DataReportal. (2024). Digital 2024: Indonesia [Data sheet]. We Are Social &
Hootsuite.

Di Summa, L. T. (2021). Identity and style: Fashionable, collective, and personal.
Philosophical Inquiries, 9(2), 239-256.
https://doi.org/10.4454/philing.v9i2.290

Djafarova, E., & Rushworth, C. (2017). Exploring the credibility of online

celebrities’ Instagram profiles in influencing the purchase decisions of


https://doi.org/10.9744/scriptura.9.1.9-15.3
https://doi.org/10.4454/philinq.v9i2.290

139

young female users. Computers in Human  Behavior, 68.
https://doi.org/10.1016/j.chb.2016.11.009

El Guindi, F. (1999). Veil: Modesty, privacy and resistance. Oxford: Berg.

Fadwa, E. (2013). Muslim women and the politics of the veil: From modernity to
identity. Journal of Middle East Women s Studies, 9(2), 94—122.

Fakhruroji, M., & Rojiati, U. (2017). Religiously fashionable: Constructing identity
of urban Muslimah in Indonesia. Jurnal Komunikasi: Malaysian Journal of
Communication, 33(1).

Fealy, G., & White, S. (Eds.). (2008). Expressing Islam: Religious life and politics
in Indonesia. Institute of Southeast Asian Studies.

Febrina, R. & Sunarto, H. (2018). Pemanfaatan media sosial (Instagram) oleh
fashion blogger dalam menginspirasi style para viewers. Prologia, 2(1),
164—169. https://doi.org/10.24912/pr.v2i1.2401

Fitri, R. D., & Nursyabani, R. (2022). Identitas sosial influencer berhijab di media
sosial. Tabligh: Jurnal Komunikasi dan Penyiaran Islam, 9(2), 211-228.
https://doi.org/10.15575/tabligh.v9i2.42449

Fitriana, M., & Zulkiply, L. (2024). Menafsir ulang hijab: Dinamika dan makna
dalam konteks global: Konsumen Griya Busana Muslim Indramayu.
RISOMA: Jurnal Riset Sosial Humaniora dan Pendidikan, 2(2), 84-95.
https://doi.org/10.62383/risoma.v2i2.72

Freberg, K., Graham, K., McGaughey, K., & Freberg, L. A. (2011). Who are the
social media influencers? A study of public perceptions of personality.

Public Relations Review, 37(1), 90-92.


https://doi.org/10.1016/j.chb.2016.11.009
https://doi.org/10.62383/risoma.v2i2.72

140

Gerbner, G. (1998). Cultivation analysis: An overview. Mass Communication and
Society, 1(3—4), 175-194.

Goffman, E. (1959). The Presentation of Self in Everyday Life. Anchor Books.
Hall, S. (1980). Encoding/decoding. In Centre for Contemporary Cultural Studies
(Ed.), Culture, Media, Language (pp. 128—138). London: Routledge.

Hall, S. (1996). Who needs identity? In S. Hall & P. du Gay (Eds.), Questions of
Cultural Identity (pp. 1-17). SAGE Publications.

Harefa, H. S. (2018). Komodifikasi budaya Islam dalam masyarakat virtual:
Fenomena hijabers. Jurnal Pustaka llmiah, 4(1).

Hasan, N. (2009). The making of public Islam: piety, agency, and commodification
on the landscape of the Indonesian public sphere. Contemporary
Islam, 3(3), 229-250.

Hasanah, N. A., & Permana, I. S. (2025). Komodifikasi hijab dalam endorsement
artis non-hijab di TikTok: Implikasi bagi pendidikan Islam. Tajdid: Jurnal
Pemikiran Keislaman dan Kemanusiaan, 9(1).

Haslinda, H., & Bilardo, T. (2023). Keterkaitan budaya dengan masalah sosial
dalam bingkai cultural studies. Network Media, 6(1), 22-35.
https://doi.org/10.46576/jnm.v611.3017

Hasnah, S. H., & Ara, H. (2020). Hijab fashion consciousness among young Muslim
women in Malaysia. i(3), 431-448.

Hassan, S. H., & Harun, H. (2016). Factors influencing fashion consciousness in
hijab fashion consumption among hijabistas. Journal of Islamic Marketing,

7(4), 476—-494. https://doi.org/10.1108/JIMA-10-2014-0064


https://doi.org/10.46576/jnm.v6i1.3017

141

Hasyim, S. (2014). The Politics of Fashion: Analyzing the Rise of the Hijab Fashion
Industry in Indonesia. Al-Jami'ah: Journal of Islamic Studies, 52(1), 59-82.

Hasyim, S. (2021). The Politics of Fashion: Muslim Women's Dress and the
Negotiation of Religious Identity in Contemporary Indonesia. Al-Jami'ah:
Journal of Islamic Studies, 59(1), 1-28.

Hebdige, D. (1979). Subculture: The meaning of style. Routledge.

Herlinah, Sultan, 1., & Aziz, S. (2024). Analisis bibliometrik: Teori media baru,
literasi digital, dan netiket dalam. Jurnal IT: Media Informasi IT STMIK
Handayani, 15(3), 112—-121.

Hermawati, A., Sumarwan, U., & Fathonih, A. (2016). Fenomena gaya hidup
hijabers di kalangan mahasiswi: Antara identitas religius dan gaya hidup
modern. Jurnal Illmu Sosial dan Ilmu Politik, 20(1), 33-45.
https://doi.org/10.22146/jsp.17989

Heryanto, A. (2011). Upgraded piety and pleasure: The new middle class and Islam
in Indonesian popular culture. In Religion and the New Media (pp. 60-82).
Routledge.

Human Rights Watch. (2021). Indonesia: End Forced Hijab Rules in Schools.
https://www.hrw.org/news/2021/03/18/indonesia-end-forced-hijab-rules-
schools

Ichwan, M. N. (2012). Official Reform of Islam: State Islam and the Ministry of
Religious Affairs in Contemporary Indonesia, 1966-2004. Studia Islamika,

9(1), 1-40.



142

Istiani, A. N. (2015). Konstruksi makna hijab fashion bagi moslem fashion blogger.
Jurnal Kajian Komunikasi, 3(1). https://doi.org/10.24198/jkk.v311.7393

Istiani, A. N. (2015). Konstruksi makna hijab fashion bagi Moslem fashion
blogger. Jurnal Kajian Komunikasi, 3(1), 48-55.

Jones, C. (2010). Fashion and Faith in Urban Indonesia. Fashion Theory, 14(2),
201-222.

Katz, E., Blumler, J. G., & Gurevitch, M. (1973). Uses and gratifications research.
Public Opinion Quarterly, 37(4), 509-523. https://doi.org/10.1086/268109

Katz, E., Blumler, J. G., & Gurevitch, M. (1973). Uses and gratifications research.
Public Opinion Quarterly, 37(4), 509-523. https://doi.org/10.1086/268109

Kemp, S. (2024, February 21). Digital 2024: Indonesia.

Khondkar, M. (2021). Hijab as a Muslim attire and a fashion trend in
Bangladesh. European Journal of Business and Management, 13(3), 57-70.

Kriswanto, F. P. P., Solehudin, & Nurhasanah, N. (2024). Kajian analisis media
sosial Instagram dengan pendekatan teori uses and gratifications sebagai
tolak ukur kepuasan pengguna. Jurnal Manajemen Bisnis Modern, 6(3),
169-181.

Lievrouw, L. A., & Livingstone, S. (2002). The handbook of new media: Social
shaping and consequences of ICTs. SAGE Publications.

Littlejohn, S., Foss, K., & Oetzel, J. (2021). Theories of human communication
(Twelfth). Waveland Press.

Mahmood, S. (2005). Politics of piety: The Islamic revival and the feminist subject.

Princeton University Press. https://doi.org/10.1515/9781400824564


https://doi.org/10.24198/jkk.v3i1.7393
https://doi.org/10.1086/268109
https://doi.org/10.1515/9781400824564

143

Manaf, A. M., & Wok, S. (2019). The influence of media on hijab wearing in
Malaysia: A study among Malays. Journal of Islam in Asia, 16(1), 325-350.
https://doi.org/10.31436/jia.v1611.789

McCombs, M. E., & Shaw, D. L. (1972). The agenda-setting function of mass
media. Public Opinion Quarterly, 36(2), 176—187.

Meltwater. (2024). Social media statistics for Indonesia. Meltwater Insights.

Morley, D. (1992). Television, Audiences and Cultural Studies. Routledge.

Mubarok, H., & Abdullah, I. (2021). Politik tubuh perempuan berhijab: Sejarah
pelarangan jilbab di Indonesia. Jurnal Sosiologi Reflektif, 15(1), 1-20.

Mutiah, T. (2017). Fenomena hijabers kontemporer menggunakan media sosial
Instagram dalam membentuk identitas. Jurnal Komunikasi, 8(1).

Muzayanah, A., & Kumala, P. N. (2024). Strategi dakwah bil hal melalui fashion
pakaian muslimah di. Komsospol: Jurnal Komunikasi Sosial dan Politik,
4(1), 19-27.

Nadhila, A. A., Ni’maha, S. K., Jasmine, Z. F., Firdatama, A. A., & Sufanniyah, A.
(2022). ANALISIS PENGARUH MEDIA SOSIAL TERHADAP
MINDSET PENGGUNA HIJAB SEBAGAI IDENTITAS DIRI ATAU
FENOMENA SOSIAL DI KALANGAN MAHASISWA UNIVERSITAS
TIDAR. Blantika: Multidisciplinary Journal, 1(1), 114-121.

Nasyah, N., Salsabila, A. R., & Aulia, M. (2024). Hijab fashion: Antara ekspresi
religiusitas dan simbol gaya hidup kontemporer di kalangan Gen Z. Jurnal
Komunikasi dan Budaya Populer, 2(1), 13-25.

https://doi.org/10.31294/jkbp.v2i1.52764



144

Nisa, E. F. (2018). Muslim women and social media in Indonesia: Reflecting and
reshaping religious subjectivity. International Journal of Cultural Studies,
21(6), 597-613.

Novianti, R. (2022). Personal branding hijab influencer Muslimah di Instagram:
Studi kasus akun @sashfir. Jurnal Komunikasi dan Dakwah Digital, 4(2),
101-116.

Oviensy, V., & Putri, L. A. (2023). Non-Muslim hijabi: Praktik penggunaan hijab
oleh siswa non-Muslim di sekolah. Fenomena, 15(2), 152-167.
https://doi.org/10.21093/1].v1512.8092

Putri, F., & Hendratmi, A. (2022). Pengaruh celebrity endorser dan content
marketing terhadap purchase intention fashion Muslim. Jurnal Ekonomi
Syariah Teori dan Terapan, 9(5), 672—680.
https://doi.org/10.20473/vol9iss20225pp672-680

Qibtiyah, A. (2020). Komunitas Hijabers Gresik: Produksi dan konsumsi informasi
fashion hijab. Palimpsest: Jurnal lImu Informasi dan Perpustakaan, 11(2).
https://doi.org/10.20473/pjil.v11i2.24194

Rahman, R., & Indra, I. (2024). The influence of halal fashion, lifestyle, and brand
image on Gen Z’s hijab fashion preferences in Indonesia. Journal of Islamic
Economics Lariba, 10(1), 251-270.

Rakhmani, I. (2016). Mainstreaming Islam in Indonesia: Television, Identity, and
the Middle Class. Palgrave Macmillan.

Rinaldo, R. (2013). Mobilizing Piety: Islam and Feminism in Indonesia. Oxford

University Press.


https://doi.org/10.21093/fj.v15i2.8092
https://doi.org/10.20473/vol9iss20225pp672-680
https://doi.org/10.20473/pjil.v11i2.24194

145

Rinaldo, R. (2013). Muslim women in the post-Reformasi Indonesian public
sphere: Hijab, identity, and modernity. Journal of Asian Studies, 72(3), 1—
20.

Roald, A. S. (2001). Women in Islam: The Western experience. Routledge.

Rohmah, A., & Nafi’ah, S. U. (2021). Hijab sebagai identitas religius dan budaya:
Studi representasi simbolik perempuan muslim Indonesia. Jurnal Al-Azhar
Indonesia Seri Humaniora, 7(2), 92—100.

Rohmah, N., & Nafi’ah, U. (2021). Perkembangan Praktik Berhijab di Indonesia:
Antara Tradisi dan Modernitas. Jurnal Sosiologi Agama, 15(2), 145-162.

Rohmawati, H. S. (2020). Busana Muslimah dan dinamikanya di Indonesia. Aglam.
Journal of Islam and Plurality, S5(1).
https://doi.org/10.30984/ajip.v5i1.1151

Sabka, F. B., Setyanto, Y., & Winduwati, S. (2019). Pengungkapan identitas diri
melalui komunikasi nonverbal artifaktual pada komunitas crossdress
cosplay Jepang. Koneksi, 2(2). https://doi.org/10.24912/kn.v212.3905

Salamah, I. H., Tsabita, F. N., Balqis, U. L., & Nur, N. (2023). Tren dan mode
perkembangan hijab di Indonesia. Maliki Interdisciplinary Journal (M1J),
1(4), 35-46.

Sartika, R., & Astuti, F. D. (2020). Fenomena hijabers menggunakan media sosial
Instagram dalam membentuk identitas. Global Komunika, 1(1), 56-63.

Schoulte, R., Brouwer, D., & Lian, X. (2022). The evolution of hijab fashion:
Identity, religion, and self-expression in modern times. International

Journal of Fashion and Textiles, 39(2), 121-135.


https://doi.org/10.30984/ajip.v5i1.1151
https://doi.org/10.24912/kn.v2i2.3905

146

Schreder, K. C. (2000). Making sense of audience discourses: Towards a
multidimensional model of mass media reception. European Journal of
Cultural Studies, 3(2), 233-258.
https://doi.org/10.1177/136754940000300205

Smith-Hefner, N. J. (2007). Javanese women and the veil in post-Soeharto
Indonesia. Journal of Asian Studies, 66(2), 389—-420.

Storey, J. (2018). Cultural theory and popular culture: An introduction (8th ed.).
Routledge.

Suhendi, H., & Wahyudi, I. (2023). The Social Lives of Veiled Women: Exploring
Religious Identity and Modern Society's Reactions. International Journal
of Nusantara Islam, 11(2), 219-232.

Sukendro, G., Destiarmand, A. H., & Kahdar, K. (2016). Nilai fetisisme komoditas
gaya hijab (kerudung dan jilbab) dalam busana Muslimah. Jurnal
Sosioteknologi, 15(2), 241-254.
https://doi.org/10.5614/sostek.itbj.2016.15.02.7

Sukendro, M., Widodo, H., & Abidin, Z. (2016). Hijab sebagai media komunikasi
identitas: Studi fenomenologis perempuan berhijab modis di Yogyakarta.
Jurnal Komunikasi, 10(1), 81-94.

Suryaningsih, M., & Wulandari, Y. (2023). Makna hijab bagi perempuan Muslim
dalam perspektif tafsir Surah An-Nur dan Al-Ahzab. Jurnal Ilmu Agama

Islam, 21(1), 45-57. https://doi.org/10.24014/ja.v2111.20983


https://doi.org/10.1177/136754940000300205
https://doi.org/10.5614/sostek.itbj.2016.15.02.7

147

Syadiyah, R. K., Sholikhati, S., & Prihatiningtyas, S. P. (2024). Akulturasi Islam
dan budaya lokal dalam fesyen hijab di Indonesia. Jurnal Illmiah
Beurawang: Indonesian Journal of Humanities.

Tarlo, E., & Moors, A. (2013). Islamic Fashion and Anti-Fashion: New
Perspectives from Europe and North America. Bloomsbury Publishing.

Taum, Y. Y. (2017). Impala-Impala Hindia Imperial Jathee dalam perspektif
postkolonial. Sintesis: Jurnal llmiah Kebudayaan, 11(2), 68—126.

Utomo, A., Reimondos, A., McDonald, P., Utomo, I., & Hull, T. (2018). Who wears
the hijab? Predictors of veiling in Greater Jakarta. Review of Religious
Research, 60(4), 477-501.

Van Dijk, J. (2006). The network society: Social aspects of new media (2nd ed.).
SAGE Publications.

Wardhani, R., Suryani, M., & Putri, D. (2021). The role of social media in the
dissemination of hijab trends in Indonesia. Journal of Media and
Communication Studies, 13(4), 45-59.

Williams, R. (1981). Culture. Fontana Press.

Wulandari, D. (2023). Fenomena Hijab pada Siswa Non-Muslim di Sekolah Negeri:
Studi Kasus di SMKN 1 Kerinci. Jurnal Sosial Keagamaan, 12(1), 45-58.

Yusra, S., & Azmi, M. (2021). Hijab as an identity and obedience of Muslim
women based on the Qur’an and Hadith. International Journal of Islamic

Studies and Humanities, 4(2), 121-130.



148

Zain, M. (2023). Hijab discourse in Indonesia: The battle of meaning between
sharia and culture in public space. Samarah: Jurnal Hukum Keluarga dan
Hukum Islam, 7(3), 1661-1681. https://doi.org/10.22373/sjhk.v7i3.19383

Zulpakar, T. K., & Hubeis, M. (2024). Dampak social media marketing terhadap
brand engagement Lozy Hijab pada kalangan Gen Z di Jabodetabek

[Laporan IPB University]. Repository IPB University


https://doi.org/10.22373/sjhk.v7i3.19383

