
	

	 87 

DAFTAR PUSTAKA 
 

Aaker, David (1991). Managing Brand Equity; Capitalizing on the Value 
of Brand Name.New York : Free Press. 

 
Gulo, W. (2002). Metode Penelitian.Jakarta: Grasindo. 
 
Instagram. (2019, January 4). Help: Instagram. Retrieved from Instagram: 

https://help.instagram.com/424737657584573 
 
Kompas. (2018, Agustus 22). Travel Kompas. Retrieved from 

Kompas.com: 
https://travel.kompas.com/read/2018/02/06/185000027/industri-
kuliner-penopang-tertinggi-perekonomian-kreatif-di-indonesia 

 
Kompas. (2018, Agustus 22). Travel Kompas. Retrieved from 

Kompas.com: 
https://travel.kompas.com/read/2017/09/12/090700127/cozyfield-
kafe-nyaman-di-dalam-toko-buku 

 
Kompas. (2018, September 1). Tekno Kompas. Retrieved from 

Kompas.com: 
https://tekno.kompas.com/read/2018/06/21/10280037/juni-2018-
pengguna-aktif-instagram-tembus-1-miliar 

 
Kotler, P. (2003). Marketing Insight from A to Z.Hoboken: John Wiley & 

Sons. 
Kotler, P., & Armstrong, G. (2018). Principles of Marketing.Harlow: 

Pearson. 
 
Kotler, P., & Keller, K. L. (2012). Marketing Management.New Jersey: 

Pearson. 
 
McQuail, D. (2010). McQuail's Mass Communication Theory.London: 

SAGE Publications. 
 
Merdeka. (2018, Agustus 22). Merdeka Uang. Retrieved from 

Merdeka.com: https://www.merdeka.com/uang/menjamurnya-
bisnis-cafe-di-tanah-air.html 

 
Miles, J. G. (2014). Instagram Power Build Your Brand and Reach More 

Customers wtih the Power of Pictures.McGraw Hill. 
 
Moleong, J. L. (2002). Metode Penelitian Kualitatif.Bandung: PT Remaja 

Rosdakarya. 
 



	

	 88 

Neuman, W. L. (2013). Metode Penelitian Sosial: Pendekatan Kualitatif 
dan Kuantitatf.Boston: Pearson. 

 
Sekaran, U., & Bougie, R. (2009). Research Methods for 

Business.Chicester: John Wiley & Sons. 
 
Shimp, T. A., & Andrews, J. C. (2013). Advertising, Promotion, and other 

aspects of Integrated Marketing Communications.Mason: South-
Western CENGAGE Learning. 

  

 

  

 


